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Maker's Share... 


They Fared New- 


Pet. of Pet. of 
Regis., Regis., 

JAN. DEC. 
23.867 16.09 
6.27 6.65 
6.19 7.26 
5.73 4.46 
5.53 4.23 
4.42 3.41 
3.15 
2.56 
1.84 
1.27 1.30 
MOTORS 42.11 29.67 
13.07 13.37 
1.84 2.75 


* * 


Robert Lienert 


Associate Editor 
compact cars ac- 

counted for one new-car regis- 
out every five January, 
compacts and imports com- 
Were good for better than one 
four. 

figures just re- 
430,116 new cars were 
the year’s opening 
month, compared with 420,751 
earlier. 

January count also topped 
1958 total, but fell behind 1957, 
1955 and 1951. 

* * * 
selling compact January 
Was Falcon, credited with 27,- 
registrations Ford division 
who put the compact- 
total 83,114 for the month. 

Other compact-car figures for 
month were: Rambler, 26,- 
Corwair, 14,297; Lark, 7,934, 
Valiant, Imports num- 

40,420. 
compact, then, accounted for 

percent all January regis- 
and imports took 9.40 per- 

The result: 28.72 percent 
registrations were outside 

The Ford spokesman, discussing 
Compact-car trend, said prelim- 
February registration figures 


Top Cars 


registrations, all states 
January: 


1959 
Pos. Make Pos. 
Chevrolet 106,822— 
26,641 Rambler 21,062— 
23,781 Olds 28,149— 
20,086 Dodge 9,889—10 
19,021 Buick 21,659— 
10— 10,988 Cadillac 11,961— 
Studebaker 9,421—11 
Chrysler 4,399—12 
2,336 Lincoln 2,530—14 
2,231 DeSoto 3,283—13 
1,456 Imperial 

41,426 Misc. 36,463 

Total All Makes 
430,116 420,751 


details on. Page 60. 


"Miscellaneous figures include imports; for 1959, Edsel also. 


Makes Get 
January Market 


Published Weekly at 965 E. Jefferson. 
Copyright, 1960, All Rights Reserved. 


Rate, Model Run 


Pet. Pt. Pet. of Pet. of 


Change Regis., Regis., Pct. Pt. 
During Year to Year to Change, 
Month Date, '60 Date, '60 vs. '59 
7.78 23.867 25.39 
5.67 23.866 .89 
6.27 6.33 .06 
6.19 5.00 +1.19 
1.27 5.73 6.06 
1.30 5.53 6.69 —1.16 
4.67 2.35 +2.32 
1.01 4.42 5.15 
2.75 2.65 .10 
1.08 2.56 2.84 
+12.44 42.11 46.13 
6.28 27.16 27.09 
13.07 10.87 +2.20 
6.19 5.00 +1.19 
3.88 9.63 .10 


Fourth 


showed Falcon widening its lead, 
with Valiant closing Corvair. 
noted that the Falcon station 
wagon, which Ford expects 
“hot,” was not available Feb- 
ruary. 

According sales reports from 
the field, compacts were off bit 
the first days Los- 
ses held rate lower than that 
established the overall industry, 
which was down percent from 
the first days February. 

ALCON’S sparkling 

formance January led one 

the closest Ford-Chevrolet races 
history, with Chevrolet pulling 
ahead two units for the month, 
102,656 102,654. 

Out 205,310 Chevy-Ford buy- 
ers, had single customer chosen 
Ford instead Chevrolet, the 
two makes would have ended the 
month dead heat. 

The January new-car market, 
course, somewhat distorted 
after-effects the steel strike. 
General Motors cars were available 
volume January for the first 
time the post-strike period, and 
doubtless many the January de- 
liveries were based sales made 
the preceding two months. 

* 
ANY rate, GM’s penetration 
the January market was 
42.11 percent. This represented 
gain 12.44 percentage points over 
the previous month, when 
share had fallen 22-year low. 

GM’s January advance was 

scored the expense all other 
(Continued on Page 4, Col. 1) 
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Hold Above 1959 Levels 


Martin Whitmyer 
Staff Writer: 


snowstorms the Plains states 
hampered output last 
week, but industry-wide car assem- 
blies climbed percent above the 
previous production. 

The duto industry turned 
out estimated 148,783 cars last 
week, compared with 146,169 week 
earlier and 135,591 during the week 
ended March last year. 

Compact output, with both Fal- 
con and Corvair down one day 
Kansas City due weather con- 
ditions and Studebaker closed 
strike, accounted for 24.1 per- 
cent total industry output last 
week estimated 35,705 as- 
semblies. 

week earlier the compacts set 
high for weekly output with 37,750 
assemblies. The compacts collected 
25.8 percent total industry output 
the week’s assemblies. 

Big took 75.9 percent total 
industry output 112,978 assem- 
blies last week, compared with 74.2 
percent 108,419 cars week ear- 
lier. 

* * 
low-priced standard field 
continues take the biggest 
percentage total industry assem- 
blies, the compacts have made 
inroads both that and the medi- 
um-price field model-run output. 

The pacts are averaging 


better than percent weekly 

their assemblies and had taken 
24.22 percent total 1960 model- 

run output through last Saturday 

(March 19). 

The industry had turned out 
estimated 3,285,915 the current 
model cars through last Saturday, 
11.9 percent more than they had 
the same date year ago, when 
2,936,805 the 1959 vintage cars 
had been produced. Calendar-year 
outut through last Saturday was 


Imported-Car 


Registrations 
Imported car registrations for 
January: 

1960 1959 
Pos. Make Pos. 
1—11,973 Volkswagen 6,514— 
2,370 Opel 2,206— 
1,954 Fiat 2,452— 
1,426 Simca 2,240— 
1,339 Vauxhall 1,615— 
1,165 Hillman 1,972— 

10— Mercedes-Benz 
Triumph 1,300—10 

All Others 8,770 

Total All Makes 
40,420 36,225 


* Not in Top Ten. 


Dealer and Wife War— 


With his help, Pendarvis (Chevrolet-Oldsmobile), Edgefield, C., answers 
letters has from small-town dealers his fight against territory security 


legislation. 


Since organizing his Small Automobile Dealers Assn., said, has 


heard from than 400 dealers states. 


How Dealer Wages 


Robert Brown 
Staff Correspondent 


glass-enclosed office just off the 
sales floor small-town dealer- 
ship, dealer and his wife wade 
daily through pile incoming 
mail and try get replies into the 
postoffice the same day. 

been down here since 
am, trying get some this 
mail out the way,” Pen- 
darvis Oldsmobile) 
Automotive News one day 
last week. 

Pendarvis has attracted nation- 


wide attention among small-town 
dealers for his efforts organize 
group fight for what calls 
“the salvation the small-town 

He’s named his group the Small 
Automobile Dealers would 
combat all forms territory-se- 
curity legislation. 

News ad, Pen- 

darvis recently called small 
dealers organize state state 
and raise money advertise 
newspapers with large circulation 
let people know the other side 


the territory security legislation 
now before Congress. 

Since the appeared, Pendarvis 
has been working day and night 
replying letters that have come 
from small dealers. 

heard from states 
far and more than 400 letters 
have come said. “We’re 
getting overwhelmingly favorable 
support the idea organizing. 
Out more than 400 letters re- 
ceived far, only one hag been 
critical the idea fighting the 
security legislation. 


running 22.6 percent ahead the 
week ended March year ago. 

corporate basis, all makers 
are ahead year ago, but indivi- 
dually the standard Chevrolet, 
standard Ford, Plym- 
outh, Buick, DeSoto and Studebaker 
Hawk are all running behind year 
ago model-run assemblies. The 
Hawk went into production only 
two weeks ago. 

* * 

compacts, with 795,987 the 

current models built through 
last Saturday, show 194.2 percent 
increase numerical output over 
1959. Rambler and Lark took 9.21 
percent total industry output 
270,558 assemblies through 
last year, compared with the 
24.22 percent garnered the six 
compact makers this year. 

percent-of-industry basis, 
the compacts have taken away 
15.01 points from the me- 
dium and high price classes. 


Rambler all compacts 
model run output with 249,423 as- 
semblies; Falcon second with 
208,870; Corvair third with 163,017; 
Lark fourth with 84,287; Valiant, 
fifth with 78,732, and Comet, which 
entered production mid-Febru- 
ary, sixth with 11,668. 

The low-price standard group, 
with all makes showing output 
losses from year ago, had built 
estimated 1,449,509 cars for 44.12 
percent total model-run output 
through last Saturday, compared 
with 56.98 percent 1,673,220 units 
through March last year. 


* * * 


medium-price class has de- 

clined 1.94 percentage points 

the basis 28.32 percent total 
(Continued on Page 69, Col, 3) 


Top Imports Gain 
Bigger Share 
Sales Dip Again 


among im- 
ported cars, which may presage 
marketing shifts paramount 
portance, were reflected the lat- 
est available registration figures, 

Leading makes the field are 
beginning dominate the import 
market—a market which con- 
tinuing its downward trend the 
The long-expected shakeout 
may hand. 

January registrations showed 
that import volume 40,420 de- 
clined the lowest level recorded 
since February, 1959, while the im- 
ports’ share the market was the 
smallest since last May. 

HARE the total market was 

9.40 percent January, com- 
pared with 12.71 percent month 
earlier and 8.54 percent year ear- 
lier. 

With the exception Decem- 
ber (when year-enders pushed 
the count) imported-car registra- 
tions have slid steadily downhill 
since last August. 

Actually, August showed such 
slight advantage over July that 
would essentially correct say 
that imports have been declining 
since they reached alltime high 
57,211 units last June. 

seasonal pattern established 
the few short years that imports 
have been any sort factor the 


answering every shows volume declining 


(Continued on Page 68, Col, 1) 
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BMC’s 850 Political Football? 


This matter volume and au- 
tomation, and has nothing 
with the difference wage rates 
between Canadian and English 
labor.” 


TORONTO.—The new 850 Austin|be deprived automobile 
and Morris destined play price. 
role beyond that mere simply couldn’t pro- 


bile Canada the view Canada sell for $1,295 


Suffield, 
managing di- 
rector British 
Motor Corp. 
North America. 

Because cir- 
cumstances sur- 
rounding produc- 
tion the 850 
and because 
its delivered price 
$1,295 the 

Canadian market, 
the 850 may carry 
the brunt the battle for imports 
fighting what the affable Suffield 
terms political issue. 

The Canadian Auto Workers, 
having donned the cloak job pro- 
tection, are lobbying Ottawa for 
legislation which would require 
that every car sold Canada con- 
tain least percent Canadian 
labor. 

Suffield, 25-year veteran 
British Motor Corp. and 
North American boss since 1952, 
willing make stand the 
issue and appears eager use the 
850 his weapon, 

“If such law were passed 
Canada (requiring percent 
local labor content),” says, “It 
simply wouldn’t fair. 

“It might that few workers 
would benefit, but the public would 


Indiana Dealers 


Meet June 8-9 


INDIANAPOLIS. Legislation 
bring dealers under minimum wage 
and maximum hours control will 
topic the annual meeting the 
Automobile Dealers Assn. Indi- 
ana June 8-9 the Claypool Hotel. 

Other subjects that will dis- 
cussed include: 

require law pub- 
lic disclosure finance charges 
simple interest basis install- 
ment sales; placing limits dealer 
reserves and interference with 
rights dealers sell insurance. 


Stockholder Battle Brews 
Chrysler Management 


Kenneth Kelley Jr. 
Staff Writer 


DETROIT.—A floor fight appears 
brewing for the meet- 


ing Chrysler Corp. which will 5,100 shares Chrysler, 


held here Apr. 19. 


Sol Dann, Detroit lawyer the present directors the com- 


who the past has attacked 
management American Motors 
and Studebaker-Packard, has 
motion the agenda for the an- 
nual meeting. The motion calls 
for cumulative voting for Chrys- 
ler directors, but the discussion 
may well far beyond ques- 
tion how directors are elected. 


The present system voting 
directors gives each shareholder 
one vote for each spots the 
board. Under cumulative voting, 
which frequently proposed 
many companies and has 
has votes per share held. 

The votes may cast one 
for each seat the board; all 
may cast for one nominee, 
any course between these extremes 
may followed. The system 
supposed protect minority in- 
terests. 

However, Dann sees the plan 
method eliminating 
ment featherbedding” executives 
“who are afraid anything 
disturb status quo.” charged 
that the present management 
“incompetent” and “perpetuating 
itself office” the present 
method electing directors. 

said had difficulty get- 
ting his proposal the agenda 
for the meeting and had make 


trip Washington gain his 
point. said Chrysler manage- 
ment fought the use the term 
“management featherbedding” 


because relatively low demand 
would cost far, far more. 


Dodge Gives BBDO 
Car, Truck Ads; 
All P-D-V Ayer 


DETROIT.—New advertising as- 
signments, effective with model 
advertising, were announced last 
week two divisions Chrysler 
Corp. 

Patterson, general man- 
ager Dodge, announced that the 
“car and truck advertising accounts 
will combined one agency and 
have selected Batten, Barton, 
Durstine Osborn the agency 
for both our national factory pro- 
grams and for many our dealer 
advertising associations. BBDO will 
assume full responsibility for the 
Dodge car and truck advertising 
programs, effective with the intro- 
duction models.” 

Chesebrough, general man- 
ager Plymouth-DeSoto-Valiant, 
announced that Ayer Son 
has been assigned the advertising 
account for all three cars that 
division. Ayer has been the agency 
the Plymouth account for 
number years. BBDO has han- 
dled the DeSoto and Valiant ac- 
counts. 

During recent years the Dodge 
car advertising account has been 
handled Grant Advertising and 
the Dodge truck advertising ac- 
count Ross Roy, Inc, Ross Roy 
will continue handle point-of- 
sale and certain other sales train- 
ing materials for various divisions 
Chrysler Corp. 

Ross Roy also handles the Plym- 
and Fargo advertising ac- 
counts for Chrysler Canada, Ltd., 
and Grant has certain advertising 
responsibilities for Chrysler Inter- 
national and the advertising 
agency for the Chrysler Airtemp 
division and for Dodge and DeSoto 
cars and Dodge trucks Canada. 


BMC gearing roll out 
8,000 the small weekly 
satisfy worldwide markets. 
only this tremendous volume, Suf- 
field repeats, that enables the 850 


wa, Ontario, resolution which 
supports union lobbyists the na- 
tional capital, says the Internation- 
UAW has vowed full support “in 
the fight the Canadian auto 
workers protect their jobs,” and 
speaks program “that will 
force the Canadian Government” 
protect auto workers’ jobs via the 
minimum-labor-content 

the UAW fails its lobby- 
ing efforts and Canada remains 
“free” market for imports, the 
850 with its tiny price tag and its 
tough Canadian boss may well 
turn out the car that turn- 
the trick. 

Suffield, course, sees bright 
future store for the 850 the 
marketplace. call for 5,000 
imported into Canada this 
year and 10,000 into the 
where the car will introduced 
next month. 

Suffield “exceedingly optimis- 
tic” over the 850’s chances the 
North American market, although 
feels that the overall imported- 
car market will tend level off 
1960 rather than continue its rapid 
growth pattern recent years. 

Both Suffield and his 850 have 
air no-nonsense, honest solidity 
about them, and would pretty 
tough bet against either one. 


British Imports Slow 


Compacts, Todgham Says 


MONTREAL Automobiles im- 
ported from the United Kingdom 
duty-free have affected the sale 
Canadian-made compact cars. This 
was declared here Ron Todg- 
ham, president Chrysler Corp. 
Canada connection with the 
opening Montreal Chrysler’s 
second annual springtime festival. 

Todgham said the compact line 
selling better the where 
the price difference between home 
and United Kingdom products 
not great. 

“In the United States there 
about $18 difference between the 
United Kingdom compact car and 
the Chrysler’s Valiant,” said Todg- 
ham. “In Canada the difference 
some $400.” 

Todgham said that the compact 
car taking larger share the 
big car market Canada than 
the S., also because the price 
spread. 


the proxy for the meeting. The 
term does not appear the 
proxy. 

The proxy lists Dann the 


more than are held any but one 


(Continued on Page 65, Col, 4) 


Business Barometer 


Automotive News Economic 


98.3 Percent Last Week 
99.6 Percent Like Week Last Year 


Percent of 


Percent of Like Week 

Last Week Last Year 
Auto Production ........... 146,169 105.4 108.8 
Truck Production ............ 28,762 102.3 118.0 
Truck date. 58,234 94.0 
Steel ........ 2,654,000 100.3 101.9 
Lumber Production—Board feet... 236,643,000 93.3 97.8 
Paperboard 319,033 96.5 103.8 
Soft Coal Output—tons ........ 7,605,000 91.4 96.4 
Oil Refinery ..... 48,982,000 96.4 93.4 
Electric 100.1 109.8 
Barometer Freight Car Loadings 339,901 102.6 92.0 
Department Store Sales Index 89.1 83.1 
Stock Market Price Index...... 391.2 99.4 93.8 
Spending 

—Fiscal year date $65,757,366,000 99.6 

Commercial and Industrial Loans $30,320,000,000 100.5 
Savings Deposits ................ $30,146,000,000 100.1 99.8 
Used-Car $1,075 99.6 99.2 
Business 290 97.0 93.2 
Common Common 
Stocks 1959-60 Range Stocks 1959-60 Range 


(March 21, 1960) 


Local 222 the UAW Osha-| 


Canadian Caper the Auto Show Circuit— 


With last bit polish rubbed in, 144 imports, compacts and North American “big” 
cars await opening International Motor Show Canadian National 
Show Toronto. With 80,000 square feet exhibition space, the show considered 
the largest Canada include cars all types. estimated 250,000 visitors slammed 


doors and dickered with salesmen their content. March 19, 
tha 

$1,295 Tab, Year Warranty 
Feature BMC’s New 850 
Robert Lienert instrument transportation; that 


Associate Editor the riders can get and out easily; 
TORONTO.—The Austin 850 when they are they should 
Morris 850, twin small cars intend-| able sit comfort with ade- 
play major role solving quate room, and, finally, that once 
automotive transport they should able see out.” 
were introduced Canada last| Based the car’s public re- 
week British Motor Corp, ception other parts the 
Probably never before had Ca- world since last summer, BMC 


design concept, daring engineer- goal 5,000 units before the end 
ing and moderate price tag. this year while the unofficial 

Including heater, the 850 will sell| target 10,000. 
here for $1,295 delivered. will| Except for grille and nameplate, 
have 12-month full warranty with the Austin and Morris versions are 
mileage limitation. exactly alike with the following bill 

The car scheduled for features: 

tor British Motor Corp. North| Front-wheel drive. 
Canadian distributors spe-| design all four wheels. 
cial showing here with this com- Unitized body with sub-frame 
ment: fore and aft. equ 

think these cars prove what Four-speed transmission com- 
has often been forgotten with final drive and mounted Pol 
manufacturers: That the car the engine deepened 


total length feet, with 
only inches devoted the power 
plant, transmission and final drive. 

Claimed fuel economy 


m.p.g. 


65,579 Cars Lost 
Figure Filberts 


Development the 850 began 
gineers led Alex 
Day Sales Rep ort BMC’s theory was that the 
Far Off Mark Again called “bubble cars” had failed 
achieve real comfort, accept- 
DETROIT.—No 65,579 able room engine longevity. 
new cars got lost January, 
The design target was develop 
That was the difference between small car with quality, room 


the number new domestic cars 
that were actually registered and 
the number that anonymous statis- 
ticians “announced” were sold early 
February. 

According the registrations 
count Polk, the domestic 
sales total for January was 
696. This was percent, 65,- 
579 units, below earlier reports 
that the month’s new-car sales 
totalled 455,275. 

Even imports are added in, 
which apparently was not done 
the widely quoted “informed” ana- 
lysts, January sales fell more than 
25,000 cars short the original 
estimates. 

The discrepancy, one the wid- 
est several years, sprang from 
reports provided manufacturers 
minority cross-sections dealer 
organizations. Individual factories 
use this information for production 
scheduling, but compilations “in- 
dustry” totals often reflect report- 
ing trends inconsistent with actual 
national sales. 

One manufacturer reportedly 
disgusted with the continuing 
pattern 10-day report inaccu- 

racies that thinking 
changing the system its own 
organization. 

Polk’s registrations total reflect 
returns not only from 
sands domestic dealers who 
not submit 10-day reports, but also 

from the vast majority import 
dealers. 


comfort and stamina with out- 


(Continued on Page 65, Col, 1) 
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Design goal the Model 850 Austin 
and Morris left only inches 
space for power and drive components. 
British Motor Corp. designers turned 
stroked, 37-horsepower series engine 
crossways and buried four-speed 
sion and final drive underneath the engine 
deepened sump. Robert Lienert, 
sociate editor Automotive News, takes 
close-up study cutaway 850 during 
Canadian distributor preview 
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Good Auto Year 


New Car Can Days 
Without License Ky. 


driven five days without 

dealership said could not sell 


Forum 


Robert Finlay 


cars people from coun- Kenneth Kelley Jr. survey finance company offi- 
ties where the car must reg- Staff Writer cials last week. 
istered. major finance companies in- number the officials declined 
any top auto salesman how|tomers. provides service de- The grace period allowed ist that 1960 will predict what the year’s sales total 
does it, and likely to| partment which supports the sales-| under 1958 law which went into would be. The censensus the esti- 


men. effect Jan. But the court ruled books the second mates those who would offer one 
that the car owner must sales year and give every in-| was that sales this year will hit 
bill sale show that the pur- gication really believing around million units, including 
chase was made longer than they say. imports. 
five days before. Just about everyone who was 
questioned made one observation: 
This year will good one any 
way you look it, except one. 
* 

exception that the year 

look good when com- 


my: “By punching doorbells.” 

What may may not tell you, 
the real secret his 

knows who behind the 
punches. 

This point which every 
student I’ve ever talked with 
The top salesman the 
man who has developed shoebox 
full names people has has 


This point came again when 
referred couple weeks ago 
system developed Herbert 
Howerth, veteran auto sales, 
having salesmen call service cus- 
tomers, Some veteran auto 
challenged Howerth this, 

“You just can’t have car sales- 
men selling service,” his critics 
said. 


That was one the findings 


ivated the point that they 
him trusted that right, says Howerth. pared with glowing predictions 
who will guide them safely through You can’t have them selling speci- made the beginning the year. 
the perils buying car. fic service items. What you have 6%-million-car year quite 
mmed them the house. step down from the predictions 


You hear all kinds sales 
the auto business, but 
that the only one which works 
over the years building yourself 


trusted automotive advisor. 
* 


Works for Dealer, Too 


like manner, the dealer who 
succeeds outstandingly 
who backs his salesmen 
their role friend their cus- 


million and even million car 
sales. 

Leaving the uncertainties pre- 
dictions aside, year 
would the second best record, 
topped only the 1955 peak. The 
6%-million total would represent 
500,000 more registrations than were 
chalked 1959, year that was 
considered better than average. 


The idea not much 
have them sell service 
device for giving them op- 
portunity cultivate prospective 
customers. What the dealer 
trying build the sales- 
man the image friend. 

“Doorbell ringing,” says Howerth, 
“is forcing You get nowhere 
unless you spend every min- 


the NADA, Legislator Air Tax Outlook— The finance executives said 1960 
ould you can’t this for long. the NADA Public Relations Committee met with Rep. Wilbur Mills,| got off fair good 
ade- Dealer-Legislator “But you can get them Democrat, chairman the House Ways Means Committee discuss the start, were thrown off stride bit 
vate customers they see outlook for Congressional consideration tax problems the current session. NADA severe winter weather and are 
Sponsors uto thing for themselves. planning spearhead move seeking revision the tax structure. Shown, left now rolling along well 
re- right, James O'Mara (Pontiac), Hutchinson, Kans.; Chairman Roland Hughes (Ram- most the areas which are not 
il uff. 
the Bills Virginia Ready Help bler), Jonesboro, Ark.; Mills; William Frame (Chevrolet), Amityville, vice-chair-| Still suffering from abnormal 
THE case mentioned, Howerth Harry Evans (Buick-Pontiac), Casper, Wyo.; John Fader (Ford), Newark, Del., 
RICHMOND, Va—Tom Frost, gave the salesmen percentage Howard Steib, general manager the Oregon Automobile Dealers Assn. number said spring upturn 
ian Ford dealer and the service work that resulted appears the cards. short, 
the Virginia House from the calls salesmen, They 1960 doing well any measur- 
Delegates, sponsor six simply call customers ask How Cars Are ing stick but the predictions late 
motive bills which were passed by| how the car was, could any- 1959. 


the House this year’s session. 

One the bills would regulate 
billboards highways, and another 
bans suspending inside the car such 
extraneous Objects baby shoes 
and dice which obstruct the driver’s 
vision. 

bill dealing with vehicle equip- 
ment substitutes the term “exhaust 
system” for “muffler,” while another 
equipment bill orders garages and 
repair shops notify the State 
Police vehicles brought their 
establishments which have bullet- 
proof glass smoke-screen devices. 


thing for them, that the 
anxious take care owners, and see any 
that the salesman would person- which will upset the credit supply 

handle million new-car sales 


their own communities, added. this year. 
“We think that without ‘True, the money market has been 
coached backing show ever put anywhere,” peen going like yo-yo,” one 
the salesmen, too. selling pres- Harry Williams, show finance company officer put it. The 
sure was brought the back- and AMA managing director. consensus that clear pattern 
shop. has been established money con- 
But any work which would make THER AMA staff members ditions; things have tended 
assist planning the show little easier but not very much 


the owner’s car more safe oper- 
ate more efficient more com- William Sherman, easier. 


John Walsh 
Staff Writer 

GIANT educational exhibit 

showing how cars are designed, 
tested and built and the part played 
cars and trucks the American 
way life being planned for 
Detroit’s first National Auto Show 
Oct. 15-23 the city’s new Cobo 
Hall. 


The 42nd such show sponsored| show mana ition direc- 
fortab However, ger and exposition direc 

ve, friend. Assn., will the first ever publicity director; How-| start any consideration lower 

lif outside New York City and promotion director; Robert| interest rates floor-plan loans. 
How They Get first major public exhibit Lusk, institutional exposition di- However, the upswing interest 

SAN rector, and Perry TeWalt, ban-| rates seems have stopped 

about how hard attract major suppliers, spokesman ealer Neuman’s Estate usual, finance company offi- 


Motor Car Dealers Assn., Inc., 
March 24-25 the Fairmont Hotel. 

Whittey member the 
NADA dealer-management team 
and was one the finalists 
the Saturday Evening Post’s selec- 
tion the nation’s best all-round 
dealer 1959. The award went 
Bankston, Dallas Oldsmobile 
ealer. 


Don’t know what this proves, but 
here how Bob Ryckman, Rol- 
lie Barrett Motors (Chrysler-V 
iant), Detroit, got into the auto 
business. 

was just back from war serv- 
ice,” said the other day, “and 
dropped into Louis Rose Motors 
see could get the dealer 
speed delivery car. 

“As walked in, man walked 
out office and said: ‘Your 

“It took minute two before 
realized was being interviewed 
for job. 

got it.” 


Cole Speak 


BUFFALO.—Stanley offering the service. However, com- 
52, president Neuman Motors,| petitive conditions are such that 
Inc., Town Tonowanda, left little chance that the rates 
gross estate $354,341.09, accord-| will increased unless the finance 
ing state tax appraisal companies have other way 
Surrogate’s Court. turn. 


Listed assets were: Insur- 
ance, $227,360.79; stocks, $50,943.88; great move afoot 
cash, $2,630.92; jointly-owned real change retail finance charges. 
estate, $58,000, and most states, the legislatures set the 
$15,405.50. (Continued Page Col. 


the 


YOU CAN’T WIN: When auto leaders optimistic- 
ally predict big year ahead, others (including 


hall 100,000 square feet, and there 
will specific manufacturer 
identity any part the exhibit, 
said. 

’61 model cars and trucks, 
confined American makes, 
will displayed three the 
buildings’ four exhibit halls and 
will occupy 300,000 square feet 
space. 

One the show highlights will 
dinner for leaders industry 
the hall, which can ac- 
commodate 2,800 diners, more than 
twice the number similar events 
past shows. 


* * + 


Index 


Advertising News 
Auctions, Used Import Cars ...... 
Auctions, Used Cars ....... 


Auto Dealer Changes ........... 

Auto Market Reports the lot so-called “expert” analysts) promptly set about 
group, the spokesman leaders are cautious about their year-ahead predic- 
Coming Events RALEIGH, President Richard Nixon was tions, the same analysts promptly jump with 
Court Decisions ................ Chevrolet general manager, the both feet and foresee great forebodings for the 

will address dealers May the| show held the New York economy NADA rounding detailed data 


seum 1956. 


There will press luncheon 
and special preview Oct. and 


25th annual convention the 
North Carolina Automobile Dealers 
Assn, May 5-8 Pinehurst, 


action national level facts warrant 
Cole, Chevrolet’s general 


enforcement price stickers; plans appropriate 


Import-Car News NCADA spokesman also ceremonies will held that division’s drive for quality workmanship 
nounced appointment noon the following day. various plants has begun paying dividends. Cole 
the following convention com- recently enlisted the cooperation UAW President Walter Reuther. 


Detroit Auto Dealers Assn., 

which will not sponsor local 
1961 show, will stage parade down 
the city’s main street prior the 
opening. 

“Dealers from all over the coun- 
try will invited the show,” 
the spokesman said. “It will their 
earliest opportunity see all 
the new cars the same time.” 

Dealer associations cities 
within 200-300 mile area will 
asked promote the show 


mittees: 

man, Highland Motors, Inc., High 
Point; Walter Harrington, White 
Chevrolet Co., Inc., Greenville, and 
Joe Watkins, Owen Motor Co., 
Oxford. 

chairman, Reece-Hampton Motor 
Co., Sylva; Carter Perry, 
Perry Motor Co., Inc., Elizabeth, 
and John Amburn, Amburn Pon- 
tiac, Inc., Raleigh. 


Output Flint plant once varied from cars per hour... 
Southern California dealers stage annual golf tourney May 

Jim Mancuso (Chevrolet) has been honored Skokie cham- 
ber commerce for his civic work Charles Stafford (Buick), 
Laconia, H., has been elected delegate large 1960 GOP con- 
vention Max Graff (Ford) will head Flint’s Red Feather drive 
next Bailey has been appointed mayor 
Tillamook, Ore. 


Parts Accessories News ........ 
Personnel (Factory) 
Prices, New-Car ........... 
Production Makes ............ 
Registrations, Cars 
Service Highlights .............. 
Used-Car Market Report ......... 
Washington Column ............ 
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January Total Barely Tops Year 


Small Makes Get 25% Sales 


(Continued from Page 1) 


makes. Ford Motor Co, lost 6.28 
percentage points; American Mo- 
tors was down 1.07; Studebaker- 
Packard, 0.91, and Chrysler Corp., 
0.30, Miscellaneous were 
off 3.88. 

individual makes, biggest 
month-to-month gain was the 7.78 
percentage points added Chevro- 
let. Other advances, order, were: 
Oldsmobile, 1.30 percentage points; 
Pontiac, 1.27; Cadillac, 1.08; Buick, 
1.01, and Dodge, 0.16. 

Dodge was the only non-GM 
make increase its market share 
during the month. 

penetration, order, were: 
Ford, 5.67; Rambler, 1.07; Stude- 
baker, 0.91; Mercury, 0.40; Plym- 
outh, 0.38; Lincoln, 0.21; Chrysler, 


Increases Noted 


March Sales 


Dodge 10-Day Pace 
Highest Model Run 


makers noted 
strengthening the sales outlook 
they tabulated early March re- 
turns from the field. Their reports 
follow. 


Rambler 


Rambler retail sales the first 
days March rose 8.2 percent 
over year ago, according Roy 
Abernethy, American Motors auto- 
motive distribution and marketing 
vice-president. 

said deliveries the period 
totalled 8,852, compared with 8,180 
the March 1-10 period 1959 
and 8,220 the first third Feb- 
ruary. 

far the current model year, 
dealers have sold 165,053 new Ram- 
blers, compared with 127,216 the 
like period year ago, Abernethy 
said. 

Dodge 

Retail sales Dodge passenger 
the first days March 
were 214 percent above those the 
like period last year, according 
Patterson, general manager. 

said sales totalled 9,931 com- 
pared with 3,164 the first days 
March, 1959. 

“This the highest number 
sales made our dealers any 
10-day period the current model 
year,” Patterson said. “It also 
the highest since the first days 
July, 1957.” 

said 117,859 Dodges and Darts 
have been sold since the models 
were introduced Oct. increase 
119 percent over the 53,887 cars 
sold during the comparable period 


last year. 


Falcon 


Falcon sales the first days 
March reportedly totalled 10,818. 

This compared with 10,562 the 
final period February and 13,133 
the first days February. 


Strong Tire Sales Seen— 


Midwest tire sales are rising and al- 
ready are ahead last year, William 
ton, right, president of Tyrex, Inc., re- 
ported after visit with dealers. 
showing Tyrex display Albert Stutz, 
president Union Tire Co., Detroit, who 
predicts replacement tire sales this spring 
will set record. 


0.03; 0.08, and DeSoto, 
0.02. 

DeSoto was the only make 
whose January market share was 
smaller than for any month 
1959. fact, DeSoto’s January 
penetration 0.52 percent was 
its shallowest since February, 


Imperial, 


Government Files 
New Appeal 
GM-duPont Case 


WASHINGTON.—The Govern- 
ment has filed its appeal the 
latest ruling the General Motors- 
duPont stock case, asking that the 
Supreme Court order duPont di- 
vest itself its 23-percent stock 
ownership GM. 

The Justice Department has been 
trying for more than decade 
have duPont sell the stock. 

The latest ruling the case 
Federal Judge Walter LaBuy 
Chicago, held that duPont might 
retain the stock but must pass its 
voting rights duPont stockhold- 
ers. The ruling also forced five du- 
Pont representatives leave the 
board while one man left 
the duPont board. 

its appeal, the Government 
charged that the lower court had 
subordinated the interest the 
general public that stockhold- 
ers and duPont. 


0.30 percent. 

comparing the January mar- 
ket with year-earlier penetration 
figures, biggest gain was accomp- 
lished Chrysler Corp., which was 
2.20 percentage points, Other 
gains were 1.19 for AMC, 0.07 for 
Ford Motor and 0.10 for miscellan- 

was off 4.02 points and S-P 
was down 0.40. 

individual makes, year-to- 
year gains share market 
were: Dodge, 2.32 percentage 
points; Rambler, 1.19; Ford, 0.89; 
Chrysler, 0.22, and Mercury, 0.10. 

Losses, order, were: Chevrolet, 
down 1.52 percentage points; Olds- 
mobile, 1.16; Buick, 0.73; Stude- 
baker, 0.40; Pontiac, 0.33; Cadillac, 
0.28; DeSoto, 0.26; Lincoln, 0.06; 
Plymouth, 0.06, and Imperial, 0.02. 

* 


TERMS volume (rather 
than market penetration) the 
entire markét was 2.23 percent, 
compared with year ago. 
Volume make, com- 
pared with the year-earlier 
month: Dodge, 103.11 percent; 
Rambler, 26.49; Chrysler, 24.48; 
miscellaneous makes, 13.61; Ford, 
6.17; Mercury, 6.07, and Plym- 
outh, 1.21. 

Volume losses make: Pontiac, 
3.32 percent; Chrysler, 3.90; Impe- 
rial, 5.15; Lincoln, 7.67; Cadillac, 
8.13; Buick, 12.18; Oldsmobile, 15.52; 
Studebaker, 15.78, and DeSoto, 32.04. 


1934, when accounted for only 


Rambler Supermarket Opening— 


Goodyear, right, Detroit zone manager for American Motors Corp., talks 
Mr. and Mrs. Woodrow Woody the opening Campau Rambler, new auto 
supermarket Hamtramck, Mich. 


* * * 


* * 


Drivein Showroom Touted 
Auto Sales Builder 


HAMTRAMCK, Mich.—Woodrow 
Woody, Pontiac dealer here for 
years, has opened Rambler 
dealership with supermarket tech- 
niques which hopes sell 
about 150 cars month. also has 
retained his Pontiac franchise 
separate building. 


The dealership, called Campau 
Rambler, consists two build- 
ings. regular sales and service 
building has 9,000 feet floor 
space. Across the street 
12,000-square-foot “supermarket” 
which 30-35 cars will dis- 
played, total 100 cars will 
hand all times the 

the “supermarket,” potential 
customer can drive into the heated, 
well-lighted showroom, have his car 
appraised the spot. Within 
few moments, the credit 
can checked, the license plates 
transferred and the customer can 
drive out his new car min- 
utes. 

Noting that his salesmen sold 
Ramblers the first two weeks 
operation, Woody said found 
that permitting the customer 
drive his old car right into our 
showroom, has tendency 
compare the new models with his 
car. This has very favorable psy- 
chological effect.” 


The interior the supermarket 
decorated with displays from the 


American Motors Corp. section 
the Detroit auto show. Attention 
called the supermarket set 
large flood lights outside the 
building. 

Woody embarking con- 
siderable advertising and promo- 
tional campaign effort 
stimulate showroom traffic. Ap- 
proximately $5,500 was spent 
three-day grand opening and 
preview party for city officials, 
business leaders and the 
kickoff breakfast party for 

the dealership, Roy Abernethy, 
AMC automotive distribution and 
marketing aroused 
considerable enthusiasm among the 
salesmen offering special con- 
test for them. 

Campau Rambler now has sales 


force men under the direction 
General Manager John Salley, 


who formerly worked for 
Grissom and Don McCullagh, for- 
mer Detroit volume Chevrolet deal- 
ers. Woody said expects build 
the staff men. The entire or- 
ganization now consists peo- 
ple. 

Woody said the new dealership 
having very stimulating effect 
the entire auto row Jos. 
Campau Hamtramck, which in- 
cludes Edmund Oldsmobile, operat- 
brother; Johnny Motor 
Sales (DeSotorPlymouth), operated 
another brother, and Woody 
Pontiac. 


Sales Records for Imported Cars 


Months 

Pet. Gain 

in Pene- 

_ tration 

Pet.of Over Pre- 

Units Industry vious Month 
35,806 8.54 17.15 
Feb, 40,132 9.47 10.89 
March 48,926 9.85 4.01 
53,359 9.30 —5.58 
dune ...... 57,211 9.78 5.50 
56,138 9.94 1.64 
Aug. 56,187 10.56 6.24 
Sept. .. 58,787 11.76 11.36 
54,609 12.71 14.40 
Jan, 40,420 9.40 26.04 
* 


Import 
Sales Fall 


Years 

in Pene. 

Units Industry vious Month 

1961 20,828 57.69 
98,187 1.65 101.22 
206,827 3.46 109.70 
378,517 8.13 134.97 
609,539 10.11 24.35 

1960 

Date ...... 40,420 9.40 


© 1960, Automotive News 
* oer, 


eaders Gaining 


40,400 


(Continued from Page 1) 


winter months. However, losses this 
year have been more severe than 
might have been expected, accord- 
ing the pattern. 

The number S.-built com- 
pact cars registered January 
more than doubled the import total, 
running 83,114 40,420. 

* + * 

coupling increas- 

shipments with the declining 
overall market, has accomplished 
two things: dominates the import 
market degree hasn’t achiev- 
since December, 1956, and has 
practically wiped out waiting lists 
its dealerships. 

Volkswagen accounted for 29.62 
percent all import registrations 
January, compared with 
percent year earlier. Last Sep- 
tember, when ran second 
Renault, its share the import 
market was only 16.09 percent. 


More than half all import reg- 
istrations January were claimed 
Volkswagen, Renault and Eng- 
lish Ford, leaving the other half 
the market other makes. 
year ago, the three leading makes 
took percent. 

Among the Top Ten makes, the 
January share 77.33 percent 
the total import market was the 
largest share recorded for the Top 
Ten more than two years. 


Other evidences that the imports 
are finding the going extremely 
tough include reports floor-plan 
and retail-finance pressure im- 
port dealers and privately voiced 
complaints (with requests for an- 
onymity) that factory men 
are “suggesting” their dealers drop 
spin off import duals. 


+ 
with 11,973 reg- 
istrations January, had one 
its better months. ranked No. 
against all makes January, 
winding ahead Mercury, Ca- 


Barletta Denies 
Castro Charges; 
Property Seized 


Challenging the Castro Govern- 
ment place evidence its 
charges before impartial tri- 
bunal, Amadeo Barletta sr., last 
week declared that had been 
given opportunity defend him- 
self before the Cuban government 
confiscated his $40 million indus- 
trial empire, according Associ- 
ated Press dispatches from Havana. 

Barletta, principal owner the 
Ambar Motors’ General Motors dis- 
tributorship Havana, denied 
charges that profited illegally 
dealings with ex-Dictator Batista. 
Barletta, Italian national and 
former Italian consul Cuba, has 
been guest the Italian embassy 
Havana for several weeks, ac- 
cording the AP. 


Barletta’s Ambar Motors, which 
distributed cars through 
dealerships Cuba, was seized Jan. 
Three days later the government 
froze bank accounts persons, 
including Barletta, his family and 
associates. Feb. 23, Castro took 
over operations Barletta’s 
Mundo, independent Havana news- 
paper, and its companion sta- 
tion, according the AP. 


dillac, Studebaker, Chrysler, Lin- 
coln, DeSoto and Imperial. 

Renault outsold four 
makes, English Ford and Opel 
ranked ahead three 
makes and the lowest-volume 
make was outsold Fiat, 
too. 

Mercedes-Benz was newcomer 
the Top Ten imports January, 
ousting Triumph. Among others 
the Top Ten, only Volkswagen, Re- 
nault and Opel sold more cars than 
Lienert.) 


Licensing Law 
Upheld Tenn. 
Ford Case 


ASHVILLE, Tenn.—The Tennes- 
see Supreme Court has declared 
constitutional law setting the 
State Motor Vehicle Commission 
regulate and license automobile 
dealers, salesmen and distributors. 

The case involving legality 
the commission originated here 
after the commission refused 
let Ford Motor Co. the 
franchise Newport (Tenn.) 
dealer. 

Chancery Court ruled the law 
creating the commission unconsti- 
tutional after Ford initiated suit 
the case. 

Supreme Court, however, re- 

versed the chancery decision. 
opinion written Justice Hamilton 
Burnett declared that “motor ve- 
hicles are now necessities, the han- 
dling which has become com- 
plex business.” 

“The possibilities fraud upon 
the public have increased,” the opin- 
ion said, (and) the purpose 
this act eliminate harmful 
trade practices and dishonest deal- 
ings resulting injury the pur- 
chasing public. 

“Such act constitutional,” 
the opinion said. 


Pierce Ford Trial On; 
Suit Cut $100,000 


BURLINGTON, jury trial 
$100,000 damage suit brought 
Pierce Ford Sales, Inc., Brattle 
boro, against Ford Motor Co., has 
begun before District Judge 
Ernest Gibson. 

Pierce, which accuses Ford bad 
faith and failure live its 
franchise agreement, originally 
sought $350,000 compensatory dam- 
ages and $150,000 punitive damages. 
However, after conference 
counsel with Judge Gibson, amounts 
were reduced $60,000 compensa- 
tory and $40,000 punitive. 

Attorneys for the now bankrupt 
dealership told the court that Ford 
changed its method taking inven- 
tory, failed assist the firm when 
was financial difficulty and did 
not find buyer for the business. 
was charged that Ford tried 
discourage prospective buyers of- 
fering them other franchises. 

James Pierce, dealership 
dent, testified that took over the 
Ford franchise Brattleboro 
1952 and showed profit each year 
until encountering financial trouble 
1957. said some the diffi- 
culties were due local economic 
conditions that year. 


THE 


BMW 


HERE 


MONTHS BEFORE the first BMW 700 arrived this country, editors 
some the most important automotive magazines were telling their 
readers about it. They described its sensation-causing introduction 
the Frankfurt Auto Show, outlined performance features, and pictured 
its fresh all advance its appearance the United States. 


BMW 700 COUPE 
BMW 700 SEDAN 


BMW 700 here, creating excitement from coast-to-coast. 
Soon increasing numbers these new BMW 700’s will powering 
their way over American roads, proving their easy maneuverability 
city driving, their speed and comfort the open road, their easy up- 
keep and low maintenance. And proving dealers—their profitability. 


FADEX COMMERCIAL CORPORATION 


SOLE U.S. IMPORTER FOR ALL BMW CARS EXECUTIVE OFFICES: 487 PARK AVENUE, NEW YORK 22, N.Y. PLAZA 1-7200 
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Plane-Type Tests 


Better-Product Drive 
Cheers Buick Dealers 


Maynard Gordon 
News Editor 

longer Buick men 

flinch the old Henry Mor- 
gan crack, “When better cars are 
built, Buskirk will out busi- 
ness.” 

Building better cars has become 
more than hol- 
low slogan for 
the proud 
division, 
tumbled now 
mechanical prob- 
ems and market changes from the 
medium-market leadership held 
short four years ago. 

the plaudits Buick’s 3,100 
dealers, General Manager 
Rollert has made quality control 
his first and foremost objective 
since assuming the division’s 
reing last May. 

“Better product” has for years 
been the main topic discussion 


Second 


Series 


E. D. Rollert John G. Davies 


Buick regional and national 
dealer Serious mechani- 
cal deficiencies have intermittently 
plagued Buick for years, cutting 
deeply into the sales rate since 
1957 and raising dealer pressure for 
the kind quality associated with 
rival divisions. 

“At last,” Dealer Relations Man- 
ager John Davies told 
News last week, “the Buick 
dealers are feeling better about the 


Scholarship Winners— 


Scholarship checks $1,500 each are 
awarded Arthur Seligren, president 
the Detroit Auto Dealers Assn., Sue 
Hayskar and Robert Cartwright, winners 
essay contest held the DADA 
connection with its annual auto show. Both 
winners wrote why they prefer standard 
cars to 


Big Cars Rated 
Tops Detroit 


Contest Winners 


DETROIT.—Winners the two 
$1,500 college scholarships the 
essay contest held connection 
with the 1960 Detroit Auto Show 
have been announced Arthur 
Sellgren, president the Detroit 
Auto Dealers Assn. 

They are Robert Cartwright, 16, 
Detroit high school sophomore, and 
Sue Hayskar, 14, ninth grade 
pupil Plymouth, The sev- 
eral thousand entrants had write 
250-word less essay either 
two subjects: “Why like stand- 
ard cars” “Why like compact 
cars.” 

judges decided the two best 
essays standard cars over 
compact ones, although much was 
written favor both size ve- 
hicles, Sellgren said. 

“Luxury, comfort, better han- 
dling and pride possession” were 
among the standard-car features 
that mostly impressed the winners, 
Seligren added. 
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product and griping less than they 
have long time, Their profits 


are this year, too, but the 
main it’s the product that has both- 
ered the dealers more than any- 
thing the past few years.” 


* * * 


dealers should getting 
even better products starting 


1961, when Rollert will adapt the 


type testing used aircraft 


the huge assembly and 
engines plants here. 


Rollert first revealed the inspec- 


tion plan talk this month 


Kansas City, where managed 
the B-O-P plant years ago and 
became familiar with the testing 
methods used jet airplanes, 
which the plant also was building. 

The airplane concept “sys- 
tems engineering” will applied 
Buicks, Each major operating 
system the car will sub- 
jected what believes 
will the industry’s most rigor- 
ous tests. 


quality, Rollert has deliberately 
soft-pedalled quantity the firm 
belief that volume will take care 
itself once the dealers and cus- 
tomers are convinced that Buick’s 
breakdown problems have been 
licked. 
a 

more, Buick executives 

view the new system factory 
testing the first step reduc- 
ing the heavy burden warranty 
costs. They expect the reduction 
warranty costs the first year alone 
offset the expense installing 
special dynamometers, road simula- 
tors and the like, 

“We can’t alone, though,” 
Davies warned. “Our dealers must 
responsible the customers, 
just are determined meet 
our responsibility them.” 


Buick sales the late 
took series nosedives under 
the weight word-of-mouth re- 
ports about deficient power 
brakes and transmissions, 


echo Buick’s sullied past 
was heard throughout Michigan 
just last November, when the State 
Supreme Court unanimously 
awarded Buick owner exten- 
sive damages for injuries suffered 
accident caused power- 
brake failure. 

* + uk 
the first things Rollert 
did when replaced 
Ragsdale Buick boss last spring 
was visit group owners and 
prospects with prototypes the 
Buick. 

the 12-member Buick National 
Dealer Council and, among other 
refinements, adopted recommenda- 
tions for series identification name- 
plates and dressier interiors. 
Buick’s portholes were resurrected 
and gas-eating Triple Turbine 
transmission dropped, also dealer 
behest. 

current dealer suggestion 
that still the air would 
brand Buick’s forthcoming com- 
pact the “Special” and bring back 
“Roadmaster” either distinct 
series hardtop. Division 
spokesmen are not saying wheth- 

the rumored “Invader” handle 
for the compact intended 
unintended leak. 

New Buick owners now get let- 
ter welcome, signed General 
Sales Manager Kennard. Ques- 
tionnaires are filled owners 
about month after they take de- 

(Continued on Page 66, Col, 1) 


Late 


Welcoming Falcon Wagon Paso— 


Woody Herman and his orchestra provided the music Paso Ford, Paso, Tex., 
introduced the Falcon station wagon. This composite photo shows Herman, woman 
sitting the tailgate the wagon and part the crowd the Paso Coliseum, 
which the dealer rented for the occasion. The showing also featured jazz concert fol- 


dancing. 
owed ancing. 


Falcon Wagon Makes Novel 


Intro Social Event 


PASO, Tex.—Here the story 
how Ken Imus, general manager 
Paso Ford, who has flair 
for dramatic presentations, made 
the first local showing the Fal- 
con station wagon major social 
event this border city. 

looking over the possibilities, 
Imus found that could book 

Woody Herman’s orchestra, cur- 
rently road tour, for the night 
March This was the ideal at- 
traction since the Herman band 
had been featured earlier Ford 
Motor Co, coast-to-coast 
program. 

“Woody’s music the type that 
appeals the majority our po- 
tential new-car buyers,” said Imus. 
“It’s the type music they re- 
member and danced during the 
days their first real romance.” 

The Paso Coliseum was 
rented for the evening, where 

concert and dancing were held. 


The manner which this free- 
admission attraction was handled 
gave more country-club at- 
mosphere than flavor. 


Paso Ford salesmen and per- 
sonnel gave the tickets friends 
and prospects, going into profes- 
sional and business offices hand 
them out and make new acquaint- 
ances, 

Tellers all local banks gave 
tickets their friends. Conse- 
quently, the 12,000 who attended 
were literally hand picked for 
affair for which some percent 
wore evening dress. 

Those who arrived early the 
hour-long concert did not begin 
until 8:30—had opportunity 
view the full line Fords with the 
help the Paso Ford salesmen, 


Used-Car Market 


The overall average price used cars sold wholesale auction 


last week declined $1,075, 


index. 


according Automotive News’ 


and $14 Increases were listed ’59s and and 
New lows were established for and 

group representative auctions last week, the sales ratio 
was 70.3 percent, compared with 69.3 percent week earlier. 


Auction reports begin Page 46. 


who wore king-size white carna- 
tions their lapels. 

Imus warned the sales force 
before hand against any attempt 
turn this show into pitch- 
man’s holiday. From start fin- 
ish, this was one the season’s 
social affairs. 

The salesmen were hosts, without 
pencil and pad and business cards. 
They answered questions, but vol- 
unteered sales features, never 
asked for the sale, nor proffered 
any invitations come for 
demonstration later. 

Consequently, Imus said, some 
12,000 guests had wonderful eve- 
ning and went away without being 
pressured buy. 

The following three days, Imus 
said, the, switchboard was tied 
with calls from people compli- 
menting the dealership the 
way the show was handled, and 
thank them personally for 
wonderful evening. 

“We can’t report that any sales 
resulted from this showing, obvi- 
ously,” Imus said, “But can tell 
you the attraction was the talk 
the town week ahead the 
showing, and was topic con- 
versation for days afterward.” 

Cost the show was $3,500, 
added, and was co-sponsored 
radio station KINT. 


Vote Turns 
Into Private Firm; 


Long Fight Ends 


BONN, Germany.— Bills turn 
Volkswagen into private firm and 
issue stock certificates were ap- 
proved last week the lower 
house the West German Parlia- 
ment. 

Passage the measures will end 
long struggle between the Bonn 
and the State 
Lower Saxony over control VW. 

One bill appointed the Bonn 
Government successor the as- 
sets the plant. The second 
provided for distribution 
between the federal and 
state governments, each which 
will receive percent, and sale 
the remainder stock. Shares are 
expected issued sometime 
this year early 

Volkswagen assets are estimated 
$400 million. 


— 


Corvair Campaign 


Cleveland Hit 


Chevy Dealers Pleased 
With Yankee-Doodle 


Sanford Markey 
Staff Correspondent 

“Corvair-a-Thon” has been labelled 
success most dealers despite 
bad weather and generally slow 
automotive market. 

Surveying the effects the 
campaign dealerships, 
Hugh Gibson, the 
Chevrolet group said, “It was 
quite successful, and brought 
out series unusual develop- 
ments. 

“First, the promotional advant- 
ages were many and helped bring 
customers into the showroom 
spite the very bad weather, 
Strangely enough, the weather also 
proved boon since helped prove 
the advantage the rear engine. 
The added weight gave our car 
more traction and helped sales, 
“Second, the promotional value 
helped Chevrolet lick Ford sales 
for the second month row, 
“Third, bringing people into 
the showrooms gave op- 
portunity expose false many 
the rumors circulating about 
Since have corrected 
the carburetor and 
lems, have further difficul- 
ties. 

“Adding all up, was good 
venture,” Gibson added. 

The same sentiments were re- 
flected other dealers 
drive who maintained that they 
sold more standard-sized Chevro- 
lets, too. Salesmen the deal- 
erships carried red, white and 
blue canes and plugged their 
compact “Yankee Doodle 
Dandy.” 

Gibson said there immedi- 
ate need for protective tariffs, “We 
will fight the foreign-car competi- 
tion with price and service,” 
declared. 

One major complaint from Cor- 
vair dealers, however, was the fail- 
ure arrive “gas mileage re- 
sults can boast about.” 

While Chevrolet-Corvair spokes- 
men were pleased, other dealers re- 
ported they were not hurt the 
drive. Ford dealers merely com- 
ment, “Just look the record. Fal- 
con way ahead and will continue 
ahead.” 

Among Dodge, Plymouth and 
Valiant dealers, the consensus 
was: “Dart’s the seller, Valiant 
moving well, weren’t hurt.” 
American Motors dealers re- 
marked, “Ramblers are rambling 
along, competition notwithstand- 
ing.” 

the used-car side, dealers say 
the market continues hold and 
that the compacts are not taking 
many buyers from conventional 
used cars first feared. 


Dayton Honors Deal— 


Central Motor Sales (Oldsmobile) 
ceived plaque from the Dayton 
Chamber Commerce recognition 
its contribution the economy the Day- 
ton area for years. The firm celebrated 
its 50th anniversary 1959. Robert 
Bee, right, Central general manager, 
cepts the award from Kenneth Oxley, 
dent the dealership. 


Here’s What Means Rambler Dealer... 


Sales Per Dealer 
The Entire Industry! 
Sales State After State! 
Dealer Profits 
Are Higher Than 
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The Industry 


Spells 

Success For 
Rambler Dealers 
Everywhere! 


1960...MORE THAN EVER... 


Have the Proved Product for 


MAIL THIS COUPON TODAY 


Director Dealer Development 
American Motors Sales Corporation 
Detroit 32, Michigan 
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Good Auto Year 


Finance Men See Spring Upturn 


(Continued from Page 3) 
rates. usual, there are number 
laws pending this subject. 
the subject financing 

auto sales, one finance com- 
pany official took poke one 
piece the auto industry’s folk- 
lore, That the belief that fi- 
nance companies can either 
overloaded with loanable funds 
short them. 

This finance executive explained 
that finance company which found 
itself with surplus cash 
hand could repay short-term loans 
matter minutes and elimi- 
nate the surplus. 

Finance companies can never 
short money, unless the Gov- 
ernment should take some steps 
regulate credit. Money can always 
borrowed, the borrower will 
pay the price. 

times when money conditions 
are very tight, the finance com- 
panies might paying much 
for the money they borrow that 
their profit margin was reduced. 


SARAN contest! 


THE DOW CHEMICAL COMPANY 


This could lead great care 
selecting just what type cus- 
tomer would able get credit. 
* * * 

clear indication that the 

finance companies believe 1960 
will show high auto-sales total 
the fact that number them 
have gone into the money market 
borrow long-term funds carry 
their businesses. This borrowing 


Renney Heads Dealers 


Stockton, Calif. 


STOCKTON, Renney, 
Renney Motors (Buick), has been 
elected president the Stockton 
New Car Dealers Assn. 

John Dwyer, Hansel Ortman 
(Oldsmobile-Cadillac), vice-presi- 
dent; Rod secretary- 
treasurer, and Braley (Chrys- 
ler-Dodge), Bill Chase (Chevrolet) 
and Jack Eagal (Ford) are direc- 
tors. 


and 


could easily postponed, the 
future was considered uncertain. 


case point the behavior 
General Motors Acceptance Corp. 
the last two months. February, 
GMAC sold $50 million common 
stock General Motors boost 
its equity capital. 

another February move, the 
company borrowed $75 million 
subordinated notes. March, 
GMAC borrowed another $100 mil- 
lion long-term debentures. 
These moves brought about 
$225 million. 

Finance companies generally have 
about short-term borrowings 
hand for each capital funds 
and long-term borrowings, The $225 
million GMAC has picked the 
last two months could support $225 
million short-term borrowing, 
giving the company about $450 mil- 
lion extend auto credit. 

* x * 
finance executives had little 
add what’s already been 


Southern Drivers 


Hee-Haw Snow 


WOODRUFF, 
heavy snow unexpectedly blank- 
eted this part Dixie, stores 
had few tire chains hand. 

One enterprising driver found 
that mule bridle-bits made good 
substitute. Word got around town 
and the run mule bits cleaned 
out the stores. Other drivers 
wrapped dog chains, ropes and 
porch-swing chains around their 
tires provide added 


tween the compacts, big cars and 
imports. The compacts are selling 
well. The big cars may losing 
some the compacts but 
big-car sales are running ahead 
the 1959 totals. Imports, some 
them, have slipped bit while 
others are just holding their own. 

Finance companies appear 
pleased with the business they are 
getting compact sales. One of- 
ficial observed that the balance 
owed compact lower than 
big car, making the compact 
paper look better. 

Another finance company execu- 


said about the market struggle tive said believed compact sales 


Vacation in... 


Retailers! Jobbers! Manufacturers! 
—everyone who makes sells top-quality SARAN seat covers 
eligible compete for these “Live Like Millionaire” 
vacations for two! 


Think it! Two first prizes—your choice winter Carib- 
bean cruise and summer vacation Canada, all- 
expense-paid vacation trip London, Paris, Rome! Other 
“Millionaire Dream Vacations” and prizes, too! 
calypso holiday Nassau Jamaica all-expense vaca- 
tion trip San Francisco New York win your choice 
over 1,400 nationally advertised prizes from the big 
SARAN “Live Like Millionaire” prize book. 


You lose! All you have sell top-profit SARAN 
seat covers and complete simple limerick. SARAN 
America’s favorite seat cover fabric the seat covers that 
sag, soil, fade—even after years use the bright, 
easy-cleaning seat covers with the proved quality. And the 
more you sell, the more opportunity you have win. 


And not all! April 24, THE DOW HOUR 
GREAT MYSTERIES will tell the SARAN seat cover story 
prime evening viewing hour over the full network 
stations from coast coast—an estimated audience 
over million potential customers. Tie your adver- 
tising program and get ready for the biggest SARAN year, 
and the most fabulous vacation your life! Ask your seat 
cover supplier for details how you can participate the 


MIDLAND, MICHIGAN 


growth would stop before too long 
because there limit the 
market for such cars. said right 
sumption own compact but the 
novelty, would wear off. 
* * 

another official observed 

that many the compact 
ers were going for 36-month cop- 
tract, despite the lower price tag 
the car. This may 
the fact that many buyers regard 
the 36-month contract estab- 
lished fact life. 

The move the long contract 
also produces lower monthly 
payment. This lower payment 
could mean that number 
buyers with used-car pocketbooks 
are now compact-car owners. One 
finance executive observed that 
the biggest changes the auto 
market appear coming 
the falling prices the higher- 
priced used cars. 

The buildup new-car stocks ap- 
pears giving some finance 
companies bit trouble, although 
none seems ready for drastic 

The inventory problem differs 
from dealer dealer and line 
line. However, many finance officials 
make secret the fact that they 
were pleased see the production 
cutbacks the last few weeks. 

* * * 

SOME cases, the finance com- 

pany has been forced tell the 

factory that would not pay for 
any more cars for certain dealers 
because they were above their 
wholesale credit limits. 

More often, the finance company 
has temporarily waived the credit 
limit under the present circum- 
stances, indication that the 
finance companies really believe 
that spring sales upturn com- 
ing. 

This doesn’t indicate that the 
finance companies are not worried 
about the inventory buildup. They 
are worried but they seem feel 
that production cutbacks and 
spring upturn will cure the prob- 
lem with need for more dras- 
tic measures most cases. 


The finance companies reported 
that delinquency and repossession 
experience good, better than 
was year ago. Bankers, however, 
report that delinquencies are now 
higher than they were during the 
1957-58 recession. 


* + 

SURVEY the American 

Bankers Assn. showed that 
all auto loans obtained directly from 
banks, .93 percent were delinquent 
Jan. 31, compared .91 percent 
Dec. 31, .81 percent Jan. 31, 
1959, and .66 percent Jan. 31, 1958, 
during the recession. 

loans obtained through deal- 
ers, 1.62 percent were delinquent 
Jan. 31, compared 1.59 percent 
Dec. 31, 1.46 percent Jan. 31, 
1959, and 1.38 percent Jan. 31, 
1958. 

part this delinquency rise 
can traced strictness 
banks classifying who delin- 
quent and the normal winter in- 
crease delinquents, 

With Ford Motor Credit Co. now 
operation, two questions are 
often heard: Will Chrysler start 
finance company? When? 

Comment the finance business 
certainly diverse, ranging from, 
soon,” “They won’t it, they 
haven’t got the money.” 
Chrysler produced the usual an- 
swer, the company still studying 
the matter. 


Insurer Denies 
Rapping Compacts 

READING, Pa. Harold 
Evans, president American Cas- 
ualty Co. here, has denied making 
statements about compact cars 
which were attributed him. 

was reported having said 
Charleston, Va., that lower in- 
Surance rates compact cars are 
problem because repair costs 
compacts are higher and personal 
injuries the cars seem 
more serious. 

Evans said experience with com- 
pacts insufficient reach any 
gimmicks for lowering insurance 
rates when the industry paying 
out $500 million more year 
claims that taking from 
premiums. 


neer 


aw 


Here’s one more reason big year for Chevrolet dealers and salesmen. Motor Trend— 
the world’s largest general automotive magazine—has bestowed its coveted 
award upon Corvair. Why? The reasons given the editors their unanimous decision 
(announced the April issue) clearly detail the selling advantages Corvair has over all other 
compact cars the land. independent suspension totally unlike any other.U.S.- 
built aluminum engine not dependent the properties liquid 
rear-mounted engine and transaxle flatter floor and lower 
Chevrolet dealers have the Car the Year—and it’s another 


big reason they’re having really big Chevrolet Division 


General Motors, Detroit Michigan. CHEVROLET 
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AUTOMOTIVE WASHINGTON 


First Chunk Cheer 
Noted for ‘Sizzling’ 


William Ullman 


Washington Bureau Chief 


some time, the media mass communication, abetted 
government spokesmen, have been telling the Ameri- 
can people about the “booming sixties,” the unparallelled 


prosperity that awaits 
this decade. Indeed, Secretary 


Commerce Frederick Mueller 
predicted 1960 would “the best 


year our 
lives.” 


ness statistics 
January and Feb- 
ruary were slow 
supporting this 
outflow opti- 
mism, and those 
who had gotten 
the impression 
that the economic 
upsurge would 
immediately evi- 
dent the first days the new 
decade were understandably dis- 
appointed. 


The news spoke heavy inven- 
tory buildups and production cut- 
backs instead sharp expansion. 


But the first big chunk cheer 
has least arrived, just ahead 
the robins and first flowers 
Spring. joint report the Com- 
merce Department and Securities 
and Exchange Commission forecast 
that capital spending business 
this year would amount $37 bil- 
lion, new record and percent 
over 1959. 

The report, annual affair, 
based survey the expecta- 
tions businesses throughout the 
country. has proved reliable 
barometer the past. 

The report took the heat off Muel- 
ler and came out with 
told you so” statement. said the 
expected large investment new 
plant and equipment “points one 
the strong elements the cur- 
rent business situation and 
the most revealing economic 
measurement far this year. 

had earlier stated expec- 
tation continuing rise busi- 
ness,” said, “and this major 
area where had anticipated im- 
provement.” 


Industries See Rise 


ADDED that rise capital 
expenditures “means more busi- 
ness for the industries supplying 
the basic materials and equipment, 
more employment and more pur- 
chasing power which will find re- 
flection our markets generally.” 

The previous high plant and 
equipment spending business 
was 1957, just under $37 billion. 
Last year the total was only $32.5 
billion. 

All major industries anticipated 
spending increases this year, the 
biggest predicted jump being 
percent durable goods manu- 
facturers. Iron and steel and 
auto producers reported that their 
1960 would about 
half again large last year. 

Specifically, motor vehicle and 
equipment manufacturers said they 
would spend $1.02 billion capital 
purchases this year, compared with 
$641 million 1959 and $558 mil- 
lion 1958. 

The Commerce-SEC report also 
rosy hue sales expec- 
tations for Manufacturers an- 
ticipate that last year’s record vol- 
ume will exceeded percent, 
and wholesale and retail firms fore- 
see gain percent. There 
breakdown for auto dealers 
such. 

* 
Minimum-Wage Debate Due 


legislation—that annual spectre 

retail and service firms—is about 

haunt the halls Congress 
again. 

soon the lawmakers resolve 
the civil rights dispute and clear 
away few other delayed items, 
they will take close look 
couple bills raising the minimum 
hourly wage from $1.25 and 
narrowing the exemptions the 
law now enjoyed retailers and 
service tradesmen. 

Legislation sponsored Sen- 


ators John Kennedy and Wayne 
Morse, Democrats Massachu- 
setts and ready for 
floor action, and identical bill 
authored Rep. James Roose- 
velt, California Democrat, 
awaiting committee hearings. 


minimum, these proposals stretch 
coverage the Federal wage-hour 
law million now-exempt work- 
ers retail and service firms. 

But NADA and other retailer 
organizations around the country 
gird for mass assault the bills, 
the key question appears be: 
What Ike think? 


* * * 


Where Does Ike Stand? 
President was reported 
GOP congressional leader 
saying would like modest bill 
boosting the pay minimum $1.10 
and expanding coverage only 2.5 
million retail and service employes. 
But the President also was quoted 
saying really wasn’t enthusi- 
astic about his own proposal and 
wouldn’t press it. 
The ambiguity attending this sec- 
ond-hand account what the 
White House supposedly desires set 


addition pushing the Labor Secretary James Mitchell and 


Scraping driveways Load-Levelers* prevent this increas- 


PROBLEMS 


ing road clearance heavily loaded cars. 


Swaying curves Without Load-Levelers*, loaded car sways 
rounds curves. Passengers are thrown from side side. Stability 


impaired. Tires wear faster. 


“Bottoming” bumps Without Load-Levelers*, loaded car hits 


bottom—with frightening noise and possible damage. 


MONROE AUTO EQUIPMENT COMPANY 


*Trademark 


Monroe, Michigan 


Senate Minority Leader Everett 
Dirksen arguing public. 

Mitchell contended slight in- 
crease the minimum wouldn’t 
inflationary and that this 
stand was supported Mr. 
Eisenhower. Nonsense, Dirksen 
effect retorted. The President has 
not relayed any such view Con- 
gress. 

The upshot that one ap- 
parently knows for sure what the 
President wants. And this confusion 
not likely cleared con- 
clusively until Mr. Eisenhower him- 
self makes statement. 

What finally does say will 
naturally have important bear- 
ing the outcome the mini- 
mum-wage issue, spurring passage 
some sort lessening the 
prospects any legislation. 

Meanwhile, Mitchell anxiously 
scanning the White House for 
definite signal. He’s got testify 
the matter before long, and it’s 


your supply now. 


politically unwise around 
guessing what’s the Chief’s ming 


* * 


Business and Ethics 


businessmen becoming legg 
law-abiding? “No,” says 
ney General William Rogers, who 
responsible for enforcing the 
eral antitrust laws. 

declares that while antitrugt 
prosecutions have been the rige 
recent years, not due tog 
weakening business 
Rather, the stepup cases (more 
were initiated 1959 than any 
year since 1943) was attributed 
normal economic 
businesses and business. 

* * 


Excess Spark Plugs 
OME 4,000 spark plugs intended 
for scrap and 1,300 used tires 
retreaded were among the for- 
eign excess property approved 
the Government for importation 
into the February. 


Everyone who drives heavily loaded vehicle needs 
Load-Levelers*— Monroe stabilizing units with 
built-in ride control for level ride under all road 
and load conditions. Your jobber stocks Load- 
Levelers* for immediate delivery. Call him for 


Trailer Owners 
Station Wagon Owners 
Salesmen .. . Travelers 

Boat Trailer Owners 
Pick-Up Truck.Owners 
Panel Truck Owners 


Canada MONROE-ACME, Ltd., Toronto 
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Gassing for Marathon— 

Pugh, left, secretary the Pennsylvania Motor Federation (AAA), and 
singing star, fill one the Goliath station wagons used recent driv- 
ing Harrisburg, Pa. The Goliaths averaged miles per gallon. 


Goliath Goes Like 


Goliath 


PAIR Goliath 1100 station 

wagons miles per 
gallon gasoline non-stop city 
driving marathon Harrisburg, 
Pa. 

The test, conducted Foreign 
Motor Distributors Co., Harris- 
burg, East Coast distributor for the 
German-made car, was performed 
arouse interest Goliath Cen- 
tral Pennsylvania. took place over 
congested, 14-mile course which 
took hour traverse during 
peak traffic hours. 

“The average person would 
never drive the way did,” said 
David Latsha, one the test 
drivers, “We used established 


economy run methods such 
over-inflation tires (40 pounds), 
switching off engines when 
stopped traffic, and the use 
feather touch the accelerator.” 

Car No. with Latsha and Rob- 
ert Springer dividing time behind 
the wheel, was driven 544 miles 
hours and minutes. consum- 
10.8 gallons gas and averaged 
50.37 miles per gallon. 

Car No. driven Murray Sper- 
ling and Pete Hazell, travelled 540 
miles hours and minutes. 
used gallons gas and aver- 
aged 49.09 miles per gallon. 

Singer Julius LaRosa pumped gas 
into the station wagons before 
public audience. Pugh, secre- 


POPULAR. 


BILL STERN 


the country’s leading sports- 
caster becomes your number 
one salesman the 
Sport Reel,” five-minute 
program every morning— 
Monday through Friday— 
over more than 300 stations 
the Mutual radio network, 


largest maker ride control products including famous Monro-Matic Shock Absorbers 


MEX-PAR, Box 28154, Mexico City 


Installed less than minutes place 
original equipment rear shock absorbers. 


MONROE 


PROFIT 


Assortment. Can 


also included. 


This PD-6A assortment Six 
Load-Levelers* will bring you 
$39.00 profit! Three sets 
the most popular size Load- 
Levelers* are this special in- 
troductory assortment. Packed 
sturdy display carton. 


FREE DISPLAY BOARD This 
colorful 21” 31” display board 
comes free with each PD-6A 


mounted displayed the 
wire rack included. Hardware 
for mounting one Load-Leveler* 


wall 


tary the Pennsylvania Motor 
Federation (AAA), sealed the tanks. 
* 


Renault 


RECORD 108,926 Renaults were 

imported the during 
1959, according Robert Valode, 
vice-president Renault, Inc., 
subsidiary the French auto man- 
ufacturer. 

Valode said this total, almost 
double the 58,076 cars imported 
1958, represents percent Re- 
nault’s 1959 passenger vehicle pro- 
duction 461,097. 

During 1959, added, Renaults 
were received ports. Big- 
gest volume was imported through 
New York Harbor, where 36,579 
units arrived. The 1958 volume 
arrive New York was 19,820 
units. 

Houston’s 1959 volume 13,862 
Renaults, from 7,214 1958, was 
the second largest handled 
single port. Los Angeles was 
third, with ’59 volume 12,667 
the economy imports, compared 
with 7,832 1958. 

Units arriving other ports 
1959 follow: San Francisco, 8,964; 
Norfolk, Va., 8,848; Pensacola, 
6,958; Boston, 5,854; Seattle, 4,388; 
New Orleans, 3,984; Port Everglades, 
3,432; Jacksonville, Fla., 1,380; Chi- 
cago (via the St. Seaway), 
600; Honolulu, 519; Baltimore, 385; 
San Juan, Puerto Rico, 276; Phila- 
delphia, 225, and St. Thomas, Virgin 
Islands, 

fleet converted Liberty ships, 
each specially fitted transport 
1,100 cars the from 
France, are exclusive Renault 
service. This fleet being expanded 
ships 1960 handle the 
increasing volume, Valode said. 

* * * 


produced record 515,- 
119 vehicles 1959, increase 
19.6 percent over the 1958 pro- 
duction 430,736 vehicles, the pre- 
vious peak, according Robert 
Valode, general manager Renault, 
Inc., subsidiary. 


said Renault manufactured 
461,097 automobiles last year, 33,061 
trucks and 20,961 farm tractors. 

During the final quarter 1959 
the daily output increased new 
high 2,370 vehicles, Valode said. 
The firm exported 285,494 vehicles, 
added. 

this total, 118,051 Renault cars 
were manufactured for the 
market, said. these, 108,926 
cars arrived this country during 
the year. Thus, for the second suc- 
cessive year, the was Renault’s 
biggest overseas customer, said. 


outsold Volkswagen 
California last year count 
17,863 14,615, according John 
Green, Renault-Peugeot distributor. 

said Peugeot registered 2,634 
cars California for Renault- 
Peugeot total 20,497 and declared, 
“We anticipate selling 35,000 Re- 
naults and Peugeots 1960.” 

* * 


Rootes 


THE most recent step 
program designed speed de- 
livery service parts owners, 
Rootes Motors announced using 
large steel and aluminum cargo 
containers for shipping parts from 
the factory England ware- 

Once the parts have been packed 
the production point, the firm 
said, they need not handled until 
the container delivered the re- 
ceiving warehouse. Rootes imports 
the Hillman, Sunbeam, Singer and 
Humber. 


Record Spending 
Ford Canada 


TORONTO.—Ford Motor Co. 
Canada, Ltd., has reported record 
expenditures across Canada 1959 
wages and salaries, purchases 
automotive supplies services 
and tax payments. 

President Rhys Sale said ex- 
penditures totalled $219,813,805, 
compared with the previous high 
$211,915,714 1956. The total also 
was approximately percent 
over the 1958 total $166,617,224, 
added. 

Wages, salaries and fringe bene- 
fits accounted for $67,530,315, Sale 
said, $136,606,505 went for purchases, 
and taxes took $15,676,985. 
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New... 


from Great Lakes Steel... 
columbium makes the 


difference fine-grained 


GLX-W steel. For the 


products you make, 


investigate the economy 


i : 
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Compare the benefits GLX-W with other mild carbon steels 


GLX-W gives you great yield strength—up 60,000 

psi—thanks the finer grain structure that comes from 

columbium treatment. This greater strength permits 

designers save 35% weight, compared with 

ordinary carbon steels. 

the same time, GLX-W gives you the formability GREAT LAKES STEEL 
and weldability —with underbead cracking—of regular Detroit 29, Michigan 

carbon steels. recommended for wide range 

applications. Get complete details from our Product 

Development Division, Dept. 


Great Lakes Steel Division NATIONAL STEEL CORPORATION 
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Paris—Henry Altimus; Sydney, Australia—H. Bowden Fletcher; Tokyo—Stuart Griffin; Toronto— 


Philadelphia—Allen Sommers; 


Coming 
Events 


recognition, new items this 
column will starred and will 
appear boldface type the first 
time they are used. 


Dealer Conventions 


March 20-22— Automobile Dealers Assn. 
Dakota, Hotel Ryan, Grand 


March 24-25—Nebraska New Car Dealers 
Assn., Hotel, Omaha. 


March 27-297— Automobile Dealers 
Assn., Hotel Fort Des Moines, Des Moines, 


March 30—Rhode Island Automobile Deal- 
Assn., Sheraton-Biltmore Hotel, Prov- 


Apr. Automotive Trade Assn., 
St. Nicholas Hotel, Springfield, 


Apr. 24-26—Automobile Dealers Assn. of 
em Buena Vista Hotel, Biloxi, 


Apr. 24-26-—-Ohio Automobile Dealers 
Assn., Cincinnati, 


April 28—Brooklyn and Long Island Auto- 
mobile Dealers Assn., Salisbury Club, 
East Meadows, Long Island. 


May 1-3-—Texas Automotive Dealers Assn., 
Driscoll Hotel, Corpus 

May Motor Assn. British 
Columbia, Harrison Hot Springs Hotel, 
Vancouver. 

1-3— Georgia Automobile Dealers 
Assn., British Colonial Hotel, Nassau. 
May 5-6—Joint Convention of Kansas 
Motor Car Dealers Assn, and Missouri 
Automobile Dealers Assn., Hotel Muehle- 
bach, Kansas City, Mo. 
May 5-8—North Carolina Automobile Deal- 

ers Assn., Pinehurst, N. C, 

May 6-7 — Arizona Automobile Dealers 
Assn., El Tovar Lodge, South Rim, Grand 
Canyon, Ariz. 

May 8-10— Oregon Automobile Dealers 
Assn., Benson Hotel, Portland, 

May State Auto Deal- 
ers Assn., Longview. 

May 13-14— South Carolina Automobile 
Dealers Francis Marion Hotel, 
Charleston, 

15-17— Idaho Automobile Dealers 
Assn., Hotel Boise, Boise. 

May 21-23 — South Dakota Automobile 
Dealers Assn., Sheraton-Cataract Hotel, 
Sioux Falls. 

June 1-4— Automotive Engine Rebuilders 
Assn., annual convention, Netherland 
Hilton Hotel, Cincinnati. 

June 7-9—New York State Automobile 
Dealers, Spring Meeting and Golf Tour- 
nament, Grossinger's, N. Y. 

* June 8-9—Automobile Dealers Assn. of 
Indiana, Claypool Hotel, Indianapolis. 

June Mexico Automotive Deal- 
ers Assn., Western Skies Hotel, Albu- 

June Mexico Automobile Deal- 


Letterbox 


used if you so request. 


Automotive Cartoon 
the Week 


trunk space always the convincer. Now, give 


Shakedown 


This is an open forum for the discussion of any subject of interest to our 
readers, and your letters are welcomed. No attention is given to unsigned 
letters but you may sign your name with the assurance that it will not be 
Address Editor, Automotive News, Detroit 7, Mich. 


AUTOMOTIVE 


istic prices. 


James Montagnes; Vancouver, Fullerton. 


Other countries: One year $13, two years $22. 


Subscriptions: U. S. and Canada, one year $9, two years $16. 


AUTOMOTIVE NEWS PLATFORM 


else in the world. 


Capsule Comment 


Dealers’ stocks new cars rose 916,000, near the all- 
time high March production soared and storms halted 
sales, AUTOMOTIVE NEWS estimates. 


Some cutbacks have been made output, and dealers 
are still optimistic over big spring pickup. 


Copyright, 1960, Slocum Publishing Co., Inc, All rights reserved. 
Entered as second-class matter, Post Office, Detroit, under Act of March 3, 1879. 


Fair and equitable contracts between manufacturers and dealers 
motor vehicles, parts and accessories; 
Every dollar auto excise, gasoline and oil taxes, collected states 
and U. S. governments, applied to building and maintenance of highways; 
{ 3. Guard the precepts of individual freedom, which made the U. S. A. 
great and gave its citizens more of the better things of life than anywhere 


Used-car sales have started perk various sections 
the nation, keeping inventories virtually unchanged 
month, dealers report. 


And dealers appear taking tradeins more real- 


Warranty rumbles from manufacturer and dealer are 


ers Western Skies Motel, Albu- 
querque, 

June 20-22—Pennsylvania Automotive Assn., 
Bedford Springs Hotel. Bedford, Pa. 

June 23-26—Michigan Automobile Dealers 
Grand Hotel, Mackinac Island. 

July Trade Assn. Man- 
agers, Grand Hotel, Mackinac Island. 

Aug. 1417—Automobile Dealers Assn. of 
West Virginia, Greenbriar Hotel, White 
Sulphur Springs. 

Aug. 21-23—Colorado Automobile Dealers 
Assn., Harvest House, Boulder, 

Aug. 28-29—Wyoming Automobile Dealers 

Hampshire Automobile 


Sept. 
Assn., Farragut House, Rye 
Beach H 


Sept. 12-13—Minnesota Automobile Deal- 
ers Assn., Leamington Hotel, Minne- 


Sept. Automobile Dealers 
Assn., Sheraton Hotel, Louisville. 
Sept. York State Automobile 
Dealers, The Concord, Kiamesha Lake, 


Sept. 19-20—Wisconsin Automotive Trades 
Assn., Hotel Schroeder, Milwaukee. 
Sept. 30-Oct. Montana Automobile 
Assn., Rainbow Hotel, Great 

. 10-12— Automotive Parts Rebuilders 
Assn., annual convention, Conrad Hil- 
ton Hotel, Chicago. 

Oct. 23-25—New Jersey Automotive Trade 
Chalfonte-Haddon Hall, Atlantic 

ity. 

Oct. 28-Nov, 2—Florida Automobile Deal- 
ers Assn., Cruise to Montego Bay and 
Port-au-Prince. 


Auto Shows 


March 19-22—Oklahoma City Auto Show, 
Municipal Auditorium, Oklahoma City. 

Apr. 2-6—Louisville Auto Show, Kentucky 
Fair & Exposition Center, Louisville, 

% Apr. 2-9—Shreveport Auto Show, Free- 
state Shopping Center, Shreveport. 


the Commissioner 

behalf the American new 
and used-car dealers, all being 
American taxpayers, the following 
questions are placed before the 
Commissioner the Internal Rev- 
enue Service, Treasury De- 
partment: 

“Regarding the car dealer’s 
finance reserves and their tax treat- 
ment, the Commissioner’s position 
that finance charges—on condi- 
tional sales contracts legally owned 
the bank—which are “shared” 
the bank and the car dealer, con- 
stitute taxable accrued income—at 
the instant the bank credits the un- 
earned portion the finance 
charges—being “paper entry—to 
the dealer’s account.” 

Question No. Now, why does 
the Commissioner not require the 
bank—also, being accrual 
basis—to accrue the same unearn- 
portion the finance charges 
and pay taxes all such un- 
earned finance charges, the 
same manner the dealer? 


Presently, the Commissioner per- 
mits the banks pay income tax 
only the earned portion, but deny 
this tax treatment the same in- 
come shared the dealer. 

Question No. Under what sec- 
tion the Internal Revenue Code 


heard throughout the Midwest area, declares Houck, 
AUTOMOTIVE travelling correspondent. 


Something will have give somewhere. 


* * 


Vehicles use the are getting older, the AMA 
reports, adding that the average age for cars 5.71 years 
compared with 5.62 years months before. 


There are now use more than one million cars which 


were built before World War II. 


* * 


* 


Meanwhile, scrappage cars fell six-year low 


2,769,000 units 1959, Polk Co. disclosed. 
Seems like lot people are hot prospects for new 


* * 


Imported cars the road the now total 1,422,163 
units, AUTOMOTIVE NEws figures show. 


Building sizable replacement market. 


Apr. 49—Philadelphia International Auto 
Show, Trade and Convention Center, 
Philadelphia, (Foreign and Domestic 


Cars.) 
(See CALENDAR, Page 53, Col. 1) 


The Big Stories 


Years Ago—1926 


Estimating that 75.5 percent all motor vehicles are sold credit 
this country, the value new cars sold the installment plan 
during 1925 was more than million, according the National Assn. 
Finance Companies. 


Years Ago—1940 


and under what authority has the 
Congress granted the right 
the Commissioner resort such 


General Motors Corp.’s total world payroll was $386,292,203 1939, 
increase $85,466,273 over 1938. The average number employes 
rose 16.6 percent, from 189,039 1938 220,434 1939. Cars and 
trucks produced the corporation throughout the world totalled 


1,727,086. 
Years Ago—1950 


General Motors Corp. rang record-smashing net profit 
$656,434,232 1949, far surpassing the previous 1948 high $440,- 
447,724. believed world’s record for single business concern. 


— 


discriminatory tax treatment the 
same taxable income? 

should become matter 
prime importance all 
the Congress, particularly 
the committees working the 
revision the tax program, when 
the enforcement the In- 
ternal Revenue Service operates 
“tax shakedown system” 
one class American taxpayers 
and grants preferred tax 
others. 

And, further, when the audit 
division personnel bluntly 
and defiantly tell the American 
taxpayers, quote: “The Internal 
Revenue Service doesn’t have 
prove thing. And, big, 
fat waste the taxpayer’s time 
and money ask for infor- 
And, when such decorum such 
court,” then the Internal Revenue 
Service shows signs deterior- 
ating the scandalous level 
1954. And, another complete over- 
haul its entire operation the 
Congress becomes demand 
the American taxpayers. 

The Commissioner requested 
submit written answer the 
above Congressional 
presently, working legislation 
equitable tax treatment 
charges shared banks and 
dealers; and the editor 
motive News for full publication 
the automotive new and 
dealers served this magazine. 

The undersigned—being 
ness consultant for car dealers— 
constant contact with the 
enforcement programs city, 
county, state and Federal agencies, 
and most desirous legislation 
that will provide equitable, in- 
telligent and practical tax 
ment program for the 
taxpayers and 
12825 Rainier Ave., Renton, 
Wash. 


* * * 


Holy Cow, Doc 


Watch for the first announce- 
ment 
free membership club, which 
will waste pity those 
continue drive 
gine cars. Like this: 

During the recent period Mid- 

(Continued on Page 53, Col. 1) 
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Make your lubritorium Golden Invitation new service sales 


LINCOLN 


AIR SPRING- 
OPERATED 


AUTOMATIC 
RETRACTING 


The best dealers choose the 
Golden 


styling dramatic functional styling attracts 
customer attention, inspires confidence your 
service makes your lube room Golden Invi- 
tation new sales. 


air-power actuation and 
smooth, uniform retraction help men faster, 
neater, better work. 


Campbell Chevrolet 


1600 Broadway, San Diego, California 


“Our Lincoln Golden Standard Lubreels are new, and are installation simplicity itself. 

lot our lube customers. Thanks the extra service 

give them now...with extras like pleasing design, the 

‘Golden Standard’ quality, and sure-fire lube job every Call your Lincoln Sales and Service Wholesaler. 
He’ll happy advise and assist you plan- 


trip. Even the unique arrangement the Lubreels the 
installation gives our customers faster and more efficient ning all your lubritorium requirements. obli- 


lubrication. With this kind service, know they’re gation, course. 
coming back.”’ 


Lead with 


"Trade Name Registered 


LINCOLN ENGINEERING COMPANY Division The McNeil Machine Engineering Co. 


Engineers and Manufacturers AUTOMATIC LUBRICATING SAINT LOUIS 20, MISSOURI 


the “Chromaphylactic” treat- 
ment known the world over 
for its enduring protection 


and aff present-day finishes. 


the investment your 


customers 


with BLUE CORAL Treatment 


AVAILABLE ALL CAR DEALERS 
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Lawsuits Affecting Dealers ... 


Court Decisions 


Leo Parker 
Attorney at Law 

well known law that the 

driver motor vehicle sus- 
tains injury result his 
own negligence, cannot recover 
damages for the 
injury. Now, 
new higher court 
decision has indi- 
cated that this 
same rule law 
applicable 
injured occupant 
auto who 
was keeping 
“lookout” for the 
driver when 
sustained the in- 
jury. L. T. Parker 

(2d) 85, was shown that woman 
occupant auto was injured 
seriously when the driver collided 
with dirt embankment thrown 
contractor across the road 
while excavating ditch. 

subsequent litigation, the high- 


court indicated that the injured 
person could recover damages 
the testimony proved that she had 
the past helped the driver 
looking ahead see that the road 
was clear and safe. 

+ 


Tax Question Settled 


FEW weeks ago higher court 
rendered decision which 
clearly answers legal question 
often raised auto dealers: Can 
the county which our autos are 
stored situated Jan. tax 
these trucks? 

The answer is: Not the ve- 
hicles only temporarily are situ- 
ated this county. 

Chemical Express Roscoe, 
310 (2d) 694, testimony showed 
that company had its motor 
vehicles Nolan County Jan. The 
company had its office and principal 
place business Dallas County. 

Nolan County assessed taxes 
against the vehicles because 
state law provides that all property, 


Climatic Air...1960 Models 


Units for all cars and trucks! 


The Imperial unit 


Climatrol (trunk) unit 


GOOD 
Auto Air Conditioners! 


Nationally advertised, prominently promoted, custom-designed for customer-service 
dealer profits satisfaction ... CLIMATIC AIR auto air condi- 
tioner for '60. Made and sold company with years experience serving 
automotive dealers and car owners ... CLIMATIC AIR the unit for dealers who 
plan SELL and INSTALL profit-building auto air conditioners from now on. 
sell sell comfort and satisfaction! For full details distributorships and 


3030 CANTON 
DALLAS, TEXAS 


AUTO TRUCK AIR CONDITIONING 


TELEPHONE 
Riverside 1-3837 


FEATURED OVER TRUTH CONSEQUENCES, NBC-TV, DURING YOUR SELLING SEASON! 


— 


real and personal, shall 


and assessed the county 


situated. 


The higher court held that 
County could not collect taxes 
provides that all personal 
shall listed and assessed the 


county the residence the owner 
thereof, the county where the 
principal office such owner 
situated. Hence, since the vehicleg 
were only temporarily situated 
Nolan County, the higher court 
held: 


“The situs such personal 
erty for taxation was Dallag 
County where defendants, the 
ers, had their home offices and 
cipal places business.” 

* * * 


Insurance Policy Violated 


month higher court held 
that auto mechanic, garage 
employe, who uses auto for hig 
own pleasure purpose not with 
ance policy issued the auto. 

Hood Automobile Co. 
Travelers Insurance Co., 265 Fed, 
(2d) 531, testimony showed that 
garage mechanic was told his 
employer (Hood) take 
out for testing purposes. 

The mechanic drove the auto 
trip some miles distant order 
spend evening with friends 
and his way back accident 
happened, which the driver 
another automobile seriously 
injured. The latter sued the 
dealer for heavy damages. 

subsequent litigation, the 
higher court held that the liability 
insurance policy held the Hood 
Automobile Co. had been violated, 
Hence, Hood Automobile Co. must 
pay damages awarded the injured 
driver and the insurance company 
relieved from liability under the 
insurance policy. The court said: 

“It well established that per- 
son who given permission drive 
automobile for limited purpose 
does not fall within the scope the 
the meaning the term ‘insured, 
when goes beyond the permissive 
use and drives the car for purposes 
his own.” 

This higher court went ex- 
plain that although the mechanic 
was granted permission use the 
for testing, cannot reason- 


ably inferred that had authority 


use the car for 50-mile journey 
for his own personal enjoyment and 
convenience. 


Electric Autos 
Reportedly Gain 


Drivers’ Favor 


PHILADELPHIA. Electric pas 
senger cars are coming back 
the March issue The Saturday 
Evening Post. 

Furnas tells that new models 
with streamlined bodies and 
dated innards are being used 
ious cities. says that far all 
the electrics are being 
small firms small quanti- 
ties. 

The big automobile com panies 
still prefer the internal-combustion 


engine, Furnas writes, but 


manufacturers and electric-p 
companies are taking this projected 
revival seriously. 


omy, the report tells that Harold 
Phillips, Hastings, Mich., spends 


only per month recharging 


batteries the 1920 electric 


related, Mrs. Ernest Lloyd, 


the batteries her 1914 


but they last six years. 
Meanwhile, American Motors 
Sonotone Corp. are developing 
electric vehicle with 
mium batteries kept full 
engine running generator. 


Light Dimming Law 
Held Constitutional 


state law that 
quires motorists dim their 
lights for oncoming vehicles 
the Court Appeals says. 

Orange County court had 
ruled the statute 
but the state’s highest tribunal 


cided otherwise. The high 


view was unanimous. 
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Artie, you forget that the Old Man went 
Harvard, too—the Business School. And still has 
that sharp pencil! wants the New York News 
because, everything else, it’s got 2,200,000 
exclusive readers that miss other papers. 
And 65% them are over-$5,000 families. 
Why pass advantage like that?99 


: 
3 


J 


— 


Working hard... 


for somebody else? 


takes unusual kind man give secure, well- 
paying, top management job established dealership 
into business for takes man with initia- 
tive, perceptiveness, and self-confidence his own ability 
make good. that special kind man, would like 
make special kind offer. 


The growing success the low-priced Dodge Dart has 
made apparent that capitalize the full market 
potential available, new Dodge Dealers must obtained 
soon possible. This has created number unusual 
opportunities for the experienced general manager 
sales manager who has the desire well the experience 
needed run his own deal. 


Currently, choice openings are available that offer good 
selection dealership sizes and market locations. you 
have considered moving out your own, here are some 
facts you will want consider. 


First, desire itself isn’t enough open 
dealership your own. Money, facilities and effective 
staff are essential. That’s why the Dodge Dealer Enter- 
prise Program was created.Through its facilities, qualified 
men receive all the help they need get started. pro- 
vides 75% the capital required. provides special 
staffs experts help you organizing every phase 
your dealership operation. 


1960, the big deal 


Every week men your position are using the Dodge 
Dealer Enterprise Program make the change from 
manager owner. With its help they have started build- 
ing their own business, securing their own futures. And 
you can the same. 


Dodge Dealer you will working under the highly 
flexible Dodge Market-Programmed Sales Agreement. 
This unique sales agreement designed move with 
market changes, keep your product alignment matched 
current market conditions. 


The timely introduction the Dodge Dart was just one 
step continuous program expand the market poten- 
tial Dodge and its dealers. Already Dart has captured 
third place many key markets throughout the country, 
and adding new ones every day. 


There are many considerations resolved before mak- 
ing decision important this. don’t expect you 
become Dodge Dealer the basis what said 
here. hope give serious thought. frankly 
hope you’ll interested enough want additional infor- 
mation. you are, confidential inquiry will bring 
prompt and satisfying results. Just write— 


John Naughton, General Sales Manager 
Dodge Division, 7900 Jos. Campau 
Detroit 11, Michigan 


DODGE 


DODGE DART LUXURIOUS DODGE DODGE TRUCKS 


Canadian inquiries should directed to: Hancox, Director Sales, Chrysler Corporation Limited, Windsor, Ontario 
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ally—they can’t fight it. Very soon 
will cheaper and better than 
any D.C. generator.” 

The superiority the alternator 
over the generator has been recog- 
nized for several years and its emer- 
gence last fall volume automo- 
bile was largely triumph over 
costs. Chrysler Corp. was willing 
pay little more for the alternator 
than generators had previously cost, 
and Motorola was willing sustain 
losses initially for the sake 
future volume market. 

Many persons the auto indus- 
try considered offer 
naive, but the arrangement has 
worked out satisfactorily for all 
concerned. When production 
the rectifiers began last year, the 
costs were originally more than 
the cents per unit that each 
rectifier was sold for. But Jan- 
uary this year, the costs were 
reduced parity with the sales 
price and profit now 
being realized. 

This successful chain events 
shouldn’t too surprising. Motor- 
ola, which has expanded into many 
electronics and communications 


All Going Alternator, 
Motorola Predicts 


Joseph Callahan 


Engineering Editor 
HOENIX, Ariz.— Within two years every automobile 


made this country will equipped with alterna- 
tor, instead generator, for producing its electricity. 


This rather surprising rectifier for Valiant. 
optimistic prediction six small rectifiers are installed 
made here News alternator for converting the 
Dr. Lester Hogan, general current direct cur- 
ager the Semi- rent. 
conductor Division Considered many the out- 
Motorola, Inc., standing high-volume breakthrough 
producers the the cars, the alternator 
smaller and lighter than the gener- 
used the alter- ator. But its principal advantage 
nator the Val- that can charge battery while 
iant, the first U.S. the engine idling. 


ped. 
Hogan’s re- his earlier predic-| fields, basically very cost-con- 
came tion, Hogan said, “All the and automobile-conscious 


firm. 
got its real start into big busi- 


makers definitely will make the 


shortly after his 
changover alternators eventu- 


division produced 


C. Lester Hogan 


Meet 


“Whopper Shopper” 
worth knowing 


THE BIG 
PENNSYLVANIA FARMER 

WILL BUY 
THIS YEAR 


49,512 Automobiles 
17,690 Trucks 
43,623 Tractors 

879 million gallons tractor fuel 


375 


million gallons motor oil 
million gallons gasoline 
for cars and trucks 


And other products proportion 


Will you his shopping list? 


The best way get this big buyer’s shopping list tell 
your story where gets his most useful farming informa- 
tion. That’s his own state farm paper edited locally 
provide the most news can apply directly his business. 
wonder prefers that paper over any other, This 
means better attention and buying action for you, 


STRAIGHT-LINE ADVERTISING available the 

Michigan, Ohio, and Pennsylvania farm papers help tell 
your story local photos, testimonials, prices, terms, local 
dealer listings and local mat service newspapers. can 
insert these compelling local advertising approaches easily 
since print gravure, Send for our 
booklet, “Put Yourself His Shop- 
ping List with STRAIGHT-LINE 
ADVERTISING.” 


FARM MARKET BOOKLETS 
DEFINE YOUR OPPORTUNITY 


The up-to-date picture trucks, 
autos and farm equipment ownership 
will affect your selling strategy. Write 


Farmer for your copy. 
MICHIGAN FARMER East Lansing, Michigan 
FARM THE OHIO FARMER Cleveland, Ohio 
PENNSYLVANIA FARMER Harrisburg, Pennsylvania 


The Name Had 


Familiar Ring 


AKRON.—E. Thomas, Good- 
year chairman, affable and 
trusting gentleman, but can 
excused for wondering spy 
had ventured into press dem- 
onstration his company’s new 
tire-testing machine. 

exhibited good-natured 
surprise when was introduced 
young man whose name- 
badge read: “Harvey Fireside.” 
was the level. Fireside rep- 
resents trade publication the 
rubber industry. 


ness 1930 when brought out 
the first production car radio and 
had this field virtually itself 
until 1934. Indeed, the firm’s name 
chosen its founder was con- 
traction motor car-victrola 
The firm still has 


percent the car radio business. 
* 


Keeping Value 
through the firm’s his- 
tory consciousness that 
progress can best made re- 
ducing costs while maintaining 
value. This appears the route 
Motorola will take its latest ven- 
ture into the automotive jungle. 

Plans are well along for improv- 
ing, simplifying and making less 
costly the rectifiers that will into 
the Valiant and other cars. 
Motorola officials said Chrysler 
Corp. officials have yet give their 
approval the new design but it’s 
possible that this has happened 
now. Likewise, they declined 
comment which other 1961 cars 
will have alternators, but it’s good 
bet that all Chrysler Corp. cars will 
equipped this fall. 

present the Valiant rectifiers 
are being produced girls 
the manual, tedious fashion 
which most modern electronic 
devices are produced—largely 
because changes come fast 
that mass production equipment 
doesn’t pay. 

However, the Motorola people 
now feel that their newest automo- 
tive rectifier design sufficiently 
advanced that will stand for 
year two. They’re now making 
preliminary plans partially auto- 
mate the production these units. 
Further design simplification and 
automation may eventually bring 
the cost the rectifiers down 

* 
OTING that the rectifiers now 
being used were not completely 
satisfactory him regard 
their simplicity, one Motorola engi- 
neer said: 

“Frankly, this Chrysler order 
relatively short time design 
the rectifier, locate facilities and set 
production lines. 

“Of course, knew that every- 
body was working the alterna- 
tor. General Motors got first, 
Ford was second and Chrysler 
was the last the Big Three 
enter the picture.” 

Despite the haste required, Mo- 


torola reportedly made every 
line asked make and the 
quality the rectifiers consider. 
ably surpassed all specifications. 

tive work and other business, Mo- 
torola’s semiconductor plant here 
was tripled size last year. The 
board directors has just author- 
ized Hogan double the floor space 
his new plant this year. Employ- 
ment has risen from 400 people 
years ago 1,500 now. 


Biggest Swing 

the growth alternator 
use the auto industry, it’s 

generally agreed that 1961. will 

somewhat “transition” year, 

with the biggest swing away from 

generators coming models, 

When General Motors will make 
the switchover 
However, two things are certain. 
Delco Radio Division, Kokomo, 
now producing and selling recti- 
fiers the sizes (22 and amps) 
that would suitable for cars and 
trucks. Also, expansion program 
under way Delco Radio. 

Hogan asserted that alterna- 
tor that cheaper than gener- 
ator would best developed 
through joint development work 
the auto and electronic com- 
panies. 

“If they want alternator that 
costs less than generator,” con- 
tinued, “they should work with us. 

The whole thing may have 
redesigned. 

“For instance, it’s possible that 
could employ half-wave rectifi- 
cation produce very inexpensive 
alternator. This might really blast 
this whole thing large-scale use 
electronics cars) right off the 
ground.” 

ok 

Valiant’s alternator full- 

wave rectifying unit that the 

negative portion the current 
turned around and directed into the 
system. Half-wave rectification con- 
sists discarding the negative cur- 
rent, and only using the positive 
current which would then come 
through the form pulsations. 
This system would only require 
three rectifiers, although they and 
the alternator itself would have 
larger. 

the belief that all automotive 
electronic devices should built 
around the semiconductors that are 
used, Hogan said: 

been working with 
semiconductors for years and 
years, and know best which 
ones can get most the cost 
out the future. It’s possible 
that transistor that sells for 
now will much better unit 
the future than one that sells 
for $1.50 now. 

“The reliability that can built 
into these electronic devices now 
amazing. And they can all built 
better, more reliable and cheaper. 

“Our concern that the automo- 
tive engineers may not the right 

way adapting them cars. 
they the wrong way, they may 
find transistors and diodes too ex- 
pensive, and drop them.” 


K-F Israel Replaces 


Renault Cars 


SOUTH agreement 
licensing assembly Studebaker 
cars and trucks Israel was an- 
nounced jointly last week 
Hutchinson, 
debaker Packard 
vice-president for 
overseas 
tions, and Eph- 
raim chair- 
man Kaiser- 
Frazer Israel, 
Ltd. 

progressive 
manufacturing 
program 
started K-F 
Israel’s Haifa R. A. Hutchinson 
plant soon basic components 
are received from South Bend and 
pilot operations are completed. 

The agreement gives S-P 
outlet for major components esti- 
mated, the start, the 
area 3,000 5,000 vehicle units 

year. 

Licensing the Israeli firm fol- 
lows similar agreements recently 
announced Hutchinson for as- 


With S-P 


sembly Studebaker vehicles 
Chile and Australia. 

The Israel facilities formerly were 
used Renault and provide pro- 
duction capacity vehicles 
day one-shift basis. The fac- 
tory the largest the Near East 
and the only one Israel assem- 
bling and manufacturing cars and 
trucks, Renault withdrew from the 
Israeli operation because report- 
pressure from Arab countries. 

Kaiser Frazer Israel Ltd. was 
organized 1951 Ilin, major- 
ity stockholder the limited liabil- 
ity company. 

The Haifa plant will continue 
produce Jeeps, Jeep station 
wagons and small Jeep trucks, 
along with Studebaker’s Larks, 
Hawks and vehicles. 
employs 1,000. 

Increased manufacturing com- 
ponent parts for use Studebaker 
vehicles has already begun. 

The S-P licensing agreement was 
negotiated South Bend Hutch- 
inson and Yechiel Goldfarb, general 
manager Kaiser Frazer Israel 
Ltd. 


« 


Another extra service from Associates 


Credit Life insurance good sales clincher...try it! 


The family man who finances car bound about his obligation. The quickest way 
dispel his doubt and move with the sale with Credit Life insurance part the complete 

Associates financing service. These policies pay off the balance the indebtedness full the 
insured purchaser dies. low cost and can included the monthly payments. 


salesman’s kit should without them. Investment Company, South Bend, Indiana 


Associates financing service includes floor planning, and physical damage insurance well Credit 
Life. been the business for years and the fast, efficient service give fully reflects 


this experience. Call your local Associates representative today. (CANADA) LIMITED EMMCO INSURANCE COMPANY 
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BORROUGHS BINS 


will the choice ‘60 too! 


YOU CAN save time, labor and money with Borroughs Bins! Whether you need bins for small 
parts, bulky parts long parts, Borroughs has the type bins that will give you utmost value. 
It’s wonder that Borroughs Bins are popular from east west and from north south. 
got what takes meet your most exacting needs. They are more than steel they 
are designed and engineered solve your specific space requirements! Get touch with your 


off good start! 


nearest Borroughs distributor and get all the facts! 


Here are some Borroughs’ Bin installations 


~ 

hes 


Import Motors, Chicago, 


Anderson Motors, Marietta, 


Brundage Motors, Jacksonville, Fla. 


TODAY! 


_send for Borroughs Bin 


Modern Motor, Glendale, Calif. 


These Borroughs warehouse distributors are your service.... 


ALEXANDRIA, VA.: 
Anchorage, Alaska: 
ATLANTA: 
PA.: 
BUFFALO: 
CHICAGO: 
CINCINNATI: 
CLEVELAND: 
DALLAS: 
DENVER: 
DETROIT: 
FARGO: 
FORT WORTH: 
FRESNO: 
HONOLULU, Hawaii: 


Universal Equipment Co. 
2420 Oakville St. 

Fred J. Snyder 

425 E. Sth St. 

Bins & Equipment Co., Inc. 
1918 Buford Highway, N.E. 
East Coast Distributing Co. 
2010 Boxwood Dr. 


Automotive Bin Service Co., Inc. 


20 East North St. 


Felix F. Loeb., Inc. 
8810 S. Vincennes Ave. 


Automotive Bin Service Co., Inc. 


1220 Richmond St. 


Automotive Bin Service Co., Inc. 


8905 Lake Ave. 

W. W. Cannon Co. 
9739 Denton Dr. 
Sparkman-Barker Co. 
421 Santa Fe Dr, 


Automotive Bin Service Co., Inc. 


10040 Freeland Ave. 
Adams, Inc. 

6 North 13th St, 

W. W. Cannon Co. 

P. O. Box 464 

Healey & Co. 

2302 Tulare St. 

Hunters’ Office & industrial 
Equipment Co. 

538 Reed Lane 


HOUSTON: 
INDIANAPOLIS: 
JACKSONVILLE: 
KANSAS CITY, MO.: 
LOS ANGELES: 
LOUISVILLE: 
MEMPHIS: 
MILWAUKEE: 
NEW ORLEANS: 
NEW YORK: 
OAKLAND: 
OKLAHOMA CITY: 
OMAHA: 


PHILADELPHIA: 


W. W. Cannon Co. 
1901 Winter St. 


Automotive Bin Service Co., Inc. 
54 West 30th St. 


PORTLAND, Ore.: 


SACRAMENTO: 


Bins Equipment Co., Inc. SALT LAKE CITY: 
2610 Ligustrum Rd. 
Siggins Co. ST. LOUIS: 
706 Broadway 

ST. PAUL: 


Green-Penny Co. 
4180 E. Noakes St. 


Automotive Bin Service Co., Inc. 
204 Builders Bidg. 

Metal Products Co. 

359 Madison Ave. 


Felix F. Loeb, Inc. 
864 E. Birch Ave. 


Edco Metals, Inc. 

73 S. Wren St. 
Borroughs Mfg. Corp. 
121 Varick St. 
William A. Gore Co. 
1834 Adeline St. 

W. W. Cannon Co. 
P. O. Box 7317 
Siggins Co. 

1236 S. 13th St. 


East Coast Distributing Co. 
780 S. 52nd St. 


SEATTLE: 
SEATTLE: 
STERLING, 
TACOMA: 
TOLEDO: 
WATERTOWN, 
PUERTO RICO: 
CANADA: 


MEXICO, F.: 


The Brower Co. 
1633 N. W. 21st Ave. 


Paul W. Roeder Co. 
1721—13th St., P.O. Box 1552 
Business Equipment Co. 
902 S. Main St. 
Siggins Equipment Co, 
1410 Pierce Ave. 
Borroughs Mfg. Co. 
Factory Branch and Warehouse 
809 Hubbard Ave. 
The Brower Co, 
114 Virginia St. 
William A. Gore Co. 
214 3rd Ave., S. 
Felix F. Loeb, Inc. 
1708 Avenue F 
Tacoma Asbestos Co. 
25th and Holgate 
Automotive Bin Service Co., Inc. 
518 Jefferson Ave. 
Alexander Steel Products, Inc. 
264 N. Beacon St. 
Automotive Specialties, Inc. 
252 Ponce de Leon Ave., Hato Rey 
Wickware-Stackbin, Ltd. 
P.O. Box 740, Perth, Ontario 
Mr. John De Young “EIMISA”, 
Dr. Lucid 270, Esq. Dr. Pasteur 
Aptdo. 21842 


SUBSIDIARY THE AMERICAN METAL PRODUCTS COMPANY DETROIT 


3026 NORTH BURDICK ST. KALAMAZOO, MICHIGAN 


KALAMAZOO 


How Pushing 


Dealer Ideas 


Rambler Essay Topic 
Clark Clark Motors, Munhall, Pa., 
has sponsored school essay con- 
test for the second consecutive year. 
Two hundred students Calhoun 
Junior High School wrote 200-word 
essays entitled: “Why Would Buy 
New Rambler.” The best entry re- 
ceived $10 and the two runnersup 
received each. Teacher Marie 
Barrett helped conduct the contest. 


The event has grown popu- 
larity that three other schools have 
asked Clark sponsor similiar pro- 
grams, said. 

Before writing their papers, the 
students visited the dealership in- 
spect the Ramblers for ideas. They 
all went home wtih sales literature. 
Clark said their parents showed 


Chevy Men 


Enter Quarter 


Century Club 


DETROIT.—Thirty-three men 
the central office and field force 
the Chevrolet sales department who 
reached the 25-year service mark 
during 1959 were honored ban- 
quet here. 


Clocks watches were awarded 
the new “quarter century club” 
members Staley, general 
sales manager. 

Staley observed that the men 
brought the total membership the 
honorary organization nearly 200, 
whose combined service the sales 
department totals approximately 
5,000 years. The “quarter century 
club” program was started the 
company 1951 include key cen- 
tral office and field personnel at- 
taining the service milestone. 


The latest group included 
from the field and nine from the 
Detroit central and zone offices. 


Central office men honored were: 

Field honorees were: 


Atlanta—A. Sawyer and 
Ward. Denver—T. Naquin and 
Buchanan. Kansas City—G. 
Ward, Bill Kranke, and John- 
son. 

Newark—W. Doan and 
Kunkler. Dallas—H. Merriell and 
Hamilton and Harkey. 


Cincinnati—R. Romer. Balti- 
more—J. Scollard. New York— 
Hawthorne. Salt Lake—D. Web- 
ber. Buffalo—J. Kirkpatrick and 
Keedy jr. Los Angeles—J. 
Faust. Birmingham—P. McClain. 
Heidbrink. 


such interest that several are about 
purchase Ramblers. 
* * * 


Accent Service 

US, service the most im- 
portant part the sale,” said 

Smart Chevrolet Co., Pine 

Bluff, Ark., announcing ex- 

pansion its parts and service fa- 

cilities. 

The included pictures the 
firm’s service staff and its new 
ice building. 

* * * 
‘Bring Your Car Home’ 
Herald-Journal, Syracuse area 
dealers urge motorists “bring 
your car home” for expert service. 

Makes represented the dealers 
include Ford, Lincoln, Taunus, Im- 
perial, Chrysler, Plymouth, Valiant, 
Mercury, Pontiac, Buick Dodge, 
English Ford, Chevrolet and Fiat. 

* 
Honesty Burdick’s Policy 
old-fashioned country hon- 
esty,” that’s what Glenn Bur- 
dick Rambler, Syracuse, claims 
gives its customer. 

Herald-Journal, Burdick says “our 
policy always right, you will 
amaze some and gratify others.” 

The contains photos Bur- 


dick’s sales force, “Men Integ- 
rity.” 


Blaushild Promotion— 


Actor Maurice Gosfield, right, better 
known Pfc. Duane Doberman the 
Phil Silver Sgt. Bilko television show, 
arrived Shaker Heights, O., take 
Blaushild, left, head Blaushild Chevrolet, 
brought Gosfield for 10-day 
promotion stunt. Dressed his 
fatiques, greeted showroom 
visitors and toured the city special 
“command provided Blaushild for 


the event. 


Dealer 


Jack Snyder, Snyder-Lynch Dodge, Reseda, Calif., shown with winning sports 
car the Hot Rod Show held recently lot. The $6,000 hot rod owned 
Robert Bailey jr., Van Nuys, Calif. features hydraulic clutch and brakes, hand- 
made radiator, fiberglass body and coats custom red lacquer over gold base 
coat. Top speed estimated 185 m.p.h. Over 5,000 visitors viewed the autos. 


an 
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NADA Chief Named 
Safety Director 


NADA Presi- 
dent Birkett Williams; James 
Morrison, president the National 
Tire Dealers Retreaders Assn., 
and Leslie Wilkinson, NTD 
first vice-president, have been ap- 
pointed directors the Auto In- 
dustries Highway Safety Commit- 
tee. 

The appointments were an- 
nounced the committee’s board 
chairman, Charles Freed, 

Fiat), Salt Lake City. 

Williams Ford dealer 
Cleveland; Morrison, Goodyear 
dealer Long Beach, Calif., and 
Wilkinson, Firestone dealer 
Jackson, Miss. 

Representatives the auto man- 
ufacturers serving the Auto 
Industries Committee are: 

Roy Abernethy, American Mo- 
tors Corp. automotive distribution 
and marketing vice-president; 
Hufstader, General Motors dis- 
tribution vice-presidents; 
Skillman, Studebaker-Packard Corp. 
general sales manager; Wag- 
staff, Chrysler Corp. corporate sales 
staff vice-president, and Charles 
Moore Ford Motor Co. public 
relations and advertising vice-pres- 
ident. 

Tire manufacturer representa- 
tives are: 

Cuthbertson, general man- 
ager Rubber Co.’s tire 
division; McQueen, General 
Tire Rubber Co. vice-president; 


Hammond Directs 


R-S Bumper Sales 


CORAOPOLIS, Pa. Rockwell- 
Standard Corp. has announced the 
vice-president since 1941, the 
newly-created po- 
sition vice- 
sales. this po- 
sition Hammond 
will coordinate 
and supervise the 
entire 
bumper sales ef- 
forts. 

Hammond has 
been responsi- 
ble administra- 
tive and engineering positions since 
1925 both spring and bumper 
companies. came Standard 
Steel Spring Co., predecessor 
company Rockwell-Standard, 
1941 vice-president. 


Tire Co. president; Tomp- 
kins, Firestone Tire Rubber Co. 
president, and Victor Holt jr., 


Goodyear Tire Rubber Co. execu- 


tive vice-president. 


Pa. Introduces 
Road 
Safety Program 


Provisions for periodic reexamin- 
ation all drivers Pennsylvania, 
starting next year, were included 
administrative order issued 
Gov. David Lawrence establish 
what was hailed the “toughest” 
highway-safety program the na- 
tion. 

One phase the program, which 
the governor called the nation’s 
“fairest and most equitable” despite 
its severity, went into effect imme- 
diately with the issuance new 
type “foolproof” traffic ticket 
the State Police. Other portions 
the program became operative 
March 

Lawrence said would appoint 
Shipley, director the State 
Bureau Highway Safety, serve 
new State traffic safety com- 

Lawrence further announced in- 
structions would given the State 
Health Department start educa- 
tional programs encourage local 
police and district attorneys use 
chemical tests persons suspected 
drunk driving. 

Another phase the program 


calls for study truck and 


lighting with view toward 
changes improve safety. 

The governor said next year some 
200,000 drivers who received li- 
censes prior 1924 will have 
submit certificate from physi- 
cian and State Police examiner 
testifying that they meet minimum 
standards. 

1962, added, all drivers will 
reexamination every years 
the age and every five years 
after 60. 

Starting about June, said, all 
new drivers will required sub- 
mit health certificates. The pro- 
gram also includes revised system 
suspensions for motor-vehicle 
violations, calling for continuation 
restricted licenses except for 
compelling medical reasons, and 
15-to-90-day suspension opera- 
tor’s permits for the first speeding 
hour. 


Sept. 15-18 St. Paul 


Roadeo Dates Set 


1960 National Truck Roadeo 

will held the St. Paul 
Municipal Auditorium Sept. 15-18. 

This will the first time that 
the Roadeo has appeared St. 
Paul, though appeared Minne- 
apolis 1953. 

Once again there will five 
classes competition straight 
truck, three, four and five-axle 
tractor trailers and tank truck. 
Winners each the five classes 
receive $50 monthly for year from 
ATA, while runners-up are awarded 
$30 monthly. addition, the na- 
tional champions are awarded 
trophies which they retain long 
they defend their titles. Small 
permanent trophies are awarded 
both the national champions and 
the runners-up. 

ok 

ONTESTANTS the Roadeo 

will take written tests safe 


Ramp Opens L-M 


FORT WAYNE, Ind. John 
Ramp, formerly Indianapolis, has 
opened John Ramp Lincoln-Mer- 
cury, Inc., 1726 Calhoun 
formerly occupied Fort Wayne 
Motors. Ramp said also will 
handle English Ford and the new 
compact Comet. 


driving rules, knowledge the 
trucking industry, first aid and fire 
fighting Sept. 15. Semifinals, fea- 
turing tests driving skill and 
tests personality and appearance 
will held Friday and Saturday, 
with the finals scheduled for Sun- 
day afternoon. 

The traditional “banquet cham- 
pions,” honor all drivers who 
compete the Roadeo, will held 
Saturday evening the St. Paul 
Hotel. 


This will the last year that 
defending champions each 
the five classes Roadeo compe- 
tition will entitled automatic- 
ally enter the National Roadeo 
without winning state cham- 
pionship. 

Under the new rule, which will 
the 1961 Roadeo, all 
contestants will have win state 
championships before they can com- 
pete the National Roadeo. 

Another new rule provides that 
three men will compete the finals 
each class competition when 

there are six more contestants 
the class. When there are less 
than six men class, only two 
will compete the finals. Last year 
there were only two contestants 
the finals each class. 


JACK YOUR 
SERVICE DEPARTMENT 


ALES ano PROFITS 


with Pont’s Spring Drain-Out Plan 


FLAT-RATE SERVICE. EVERY 
CAR NEEDS IT...EVERY SPRING! 


STEP ONE. anti-freeze present, 
drain cooling system and refill with 
water. Following this (or anti- 
Fast Flush radiator*. Replace cap, 
let engine idle for minutes. 


STEP TWO. Open petcocks and drain 
out Fast Flush. Flush out system 
until water runs clear. Close pet- 
cocks and refill with fresh water. 


STEP THREE. Add can Pont 
Liquid Anti-Rust and Water Pump 
Lubricant keep system free acid 
and rust all summer long—and 
lubricate water pump properly. 


*If radiator badly clogged and over- 
heating, drain anti-freeze—then clean out 
system with more powerful acid-type 
Pont Cooling System Cleaner. dis- 
solves rust, removes scale and cuts grease 
without injury hose, packing metal 
parts. Does not require reverse flushing 


Reduce labor costs new-car 
and used-car with economical 
shop-size Pont No. Products 


SPRAY GLAZE 
CLEANER 
Heavy-duty cleaner for 
hand use before apply- 


Quickly removes road 
tar, oil, silicones and. 


CLEAR RUBBER DRESSING 
Restores new look to 
old tires and floor mats. 


CAR WAX 
Cuts waxing time 
half. Cleans, waxes 


CHROME POLISH 
Removes rust, makes 
chrome sparkle. Fast 


and easy to use. and glazes. old wax. Safe for new 
acrylic finishes. ing Spray Glaze. 
4 1 NT) 
SPRAY GLAZE SPEEDY CLEANER CAR WASH WHITE-WALL TIRE 
Removes traffic film Highly concentrated For professional polish CLEANER 


Exclusive, professional, 
protective glaze. Out- 
shines wax...lasts as long. 


Easy-to-use liqdid. 
Goes on easy... 
hoses off. 


Order from your Pont No. Jobber today! 


REG. U.S. PAT. OFF. 
BETTER THINGS FOR BETTER LIVING... THROUGH CHEMISTRY 


PONT “7” PRODUCTS 


jobs. Fast, easy, 
economical. 


detergent. Washes more 


quickly. Prepares 
cars faster, will not streak. 


finish for waxing. 


& 


TIRES 


Thickness Gauge— The slightest variation tire thickness 
instantly recorded this machine, developed and built 
Goodyear’s own electronics laboratory. Measuring and 
recording tread thickness over the entire circumference, this 
device enables keep variations tire thickness within 


Seeing-Eyes— Nuclear energy activates these two detector 
heads measure thickness rubber compound 
applied Goodyear’s 3-T Cord. Precision quality control 
like this provides you with quieter, softer-riding, longer 
mileage Goodyear tire than ever before possible. 


MORE PEOPLE RIDE 
GOODYEAR TIRES THAN 
ANY OTHER KIND! 


Electronic Mixing Bowls—This elaborate new system electronics what 
controls Goodyear’s compounding rubber, carbon black and chemicals 
what are known “Banbury This the beginning precision con- 
trol through the major steps building Goodyear tires quality safeguards 
that mean 25% more mileage, softer, quieter ride and better traction. 


_— 
iin 
— 
4 


ELECTRONIC CONTROLS 


world’s first 
TURNPIKE-PROVED TIRE 


Now electronic quality control—a new way 
precision-building tire—has been added 
the superior materials Goodyear puts into 
atire: new rubbers, new chemicals, new 
3-T Cords. 


This means that with these tires the cars 
you sell, you can offer your customers: 


25% more safe mileage—any- 
where. Now, the mixing Goodyear’s new 
chemicals and tread rubber—into tougher, 
more ‘‘intimately mixed” con- 
trolled electronics. And the other major 
reason for Goodyear’s Turnpike-Proved mile- 
age—exclusive, triple-tempered 3-T Cord 
(Rayon Nylon)—is produced and built 
into tires with the precision control elec- 
tronic eyes. 

New whisper-quiet, cushion-soft 
ride. discovered certain new chemicals 
that permitted soften the tread our 
tires without sacrificing mileage. hear 
lot about thisin 1960, but actually started 
with Goodyear some months ago. 


fact, because we’ve been able pro- 

duce rubber that’s softer, yet tougher, 
Goodyear tires now give 25% more 
mileage than before. 
New 3-way sureness the road. 
Quicker starts—safer stops—better car con- 
trol turns...most noticeable wet pave- 
ments. Again, this 3-way Goodyear advance 
comes not only from design factors—tread 
design, and the rubber and 3-T Cords used 
—but also from the precision get from 
electronic controls. 


The result tire that will more than 
any other tire built give cars 
smoother, quieter ride. Goodyear, Akron 16, 
Ohio. 


This year, the average more 
than half his driving modern throughways, 
freeways and turnpikes—at high legal speeds. 


Watch the award-winning Theater” every other Monday 


OVED 
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Sales Conditions Various 


Auto Market Reports 


amounted 274 February as| Dodge, Mack, and English 


San Antonio 

gain 207 units new-car 
sales boosted San Antonio’s total 
1,719 February from the January 
level. Chevrolet-Corvair outsold 
Ford-Falcon, 578 486. Other 
makes fared this way: 

Pontiac, 108; Oldsmobile, 95; 
Dodge, 83; Buick, 75; Rambler, 62; 
Plymouth, 45; Cadillac, 26; Valiant, 
21; Mercury, 19; English Ford, 17; 
Studebaker, 14; Volvo, 12; Vauxhall, 
11; 11; Chrysler, 11; Opel, 10; 
MG, DeSoto, Imperial, Lin- 
coln, Metropolitan, Morris, 
Willys, Mercedes, and others, 
—(Ruby Fenoglio.) 


* * * 


New Orleans 
New-car registrations for New 
Orleans February totalled 2,148, 
compared with 2,233 January 
and 1,732 for the corresponding pe- 
last year. New-truck sales 


compared with 222 January and 
244 for the like period last year. 

New-car sales makes were: 
Chevrolet, 634; Ford, 499; Pontiac, 
120; Oldsmobile, 113; Renault, 113; 
Rambler, 110; Dodge, 97; Buick, 67; 
Volkswagen, 63; Plymouth, 55; Mer- 
cury, 45; Studebaker, 30; Cadillac, 
26; Valiant, 25; Fiat, 17; Chrysler, 
15; Peugeot, 15; Vauxhall, 10; Met- 
Ford, Volvo, MG, Triumph, 
Hillman, Taunus, Opel, Mor- 
ris Miner, DeSoto, Imperial, 
Lincoln, Continental, Simca, 
Lloyd, Goliath, NSU Prinz, 
Alfa Romeo, Borgward, and 
Sunbeam, 

Truck sales makes were: Chev- 
rolet, 102; Ford, 67; International, 
54; GMC, 17; Volkswagen, 12; 


Ford, Hebert.) 
* * 


Cleveland 

New-car registrations the 
Cleveland area totalled 6,114 Feb- 
ruary, increase nearly per- 
cent over January’s 5,888 and more 
than percent over the 5,480 
February, 1959. Imports, however, 
declined percent from January 
February. 

makes, registrations were: 
Chevrolet, 1,361; Ford, 993; Falcon, 
469; Dodge, 456; Pontiac, 407; Olds- 
mobile, 377; Buick, 303; Plymouth, 
249; Rambier, 248; Mercury, 194; 
Valiant, 193; Corvair, 186; Cadillac, 
150; Studebaker, 81; Chrysler, 74; 
Renault, 44; Volkswagen, 41; Lin- 
coln, 37, and DeSoto, 32. 

English Ford, 29; Opel, 29; Fiat, 
24; Taunus, 15; Peugeot, 13; 
Simca, 12; Austin, 11; Volvo, 11; 
Vauxhall, 10; Imperial, Mer- 


Metropolitan, 


Jaguar, Porsche, and miscel- 
laneous, 

Used-car sales jumped from 19,- 
557 January 21,195 Febru- 
ary. 
New-truck registrations totalled 
458 February, gain more 
than percent over January’s 360. 
year ago, 281 new trucks were 
registered February, 

makes, registrations were: 
Ford, 140; Chevrolet, 102; Interna- 
tional, 99; Dodge, 36; White, 33; 
Willys, 17; GMC, Volkswagen, 
Mack, English Ford, Diamond 
worth Reo, and Studebaker, 

Used-truck sales numbered 912 
February, compared with 860 
January and 798 February 
year Markey.) 

* 


Birmingham 

Bad weather slowed sales new 
cars Birmingham, Ala., Feb- 
ruary 1,158 units—a 422 
units compared January. Sales 
makes were: Austin-Healey, 
Buick, 51; Cadillac, 17; Chevrolet, 
322; Chrysler, Corvair, 18; De- 
Soto, DKW, Dodge, 25; Fal- 


very well satisfied 


the Color Eye operation 


big time and money saver.” 


switched Acme’s Color Eye 


System June, 1959, were writing off 
$1,200 month wasted paint materials. 
the first three months operation, Acme 
cut our paint material costs 30%. Costly 
delays for delivery were completely elimi- 
nated, and our inventory cost 60% 


This the report from North Brothers Ford, which 
operates one the country’s largest and most 
modern service departments. 


Any paint shop—large small—can save time and 
get more profit from every job, with Acme’s Color Eye! 


ACME 


AUTOMOTIVE FINISHES 


8250 St. Aubin Detroit 11, Michigan TRinity 2-4800 


ACME QUALITY PAINTS, INC. 


—reports JIM NORTH, 
Vice President, North Brothers Ford, 
Garden City (Detroit), Michigan 


| 


Saves inventory costs, because you stock only 
basic colors. 


Saves material costs, because there’s wasted 
paint—you mix only the amount you need. 


Saves time, because there are costly delays 
waiting for paint delivery hunting for colors. 


Color matching perfect—you mix all colors 
quickly with 


5. 


Helps you meet promised delivery paint jobs. 


Insures customer satisfaction. 


For the full story, see your nearest Acme automotive 
jobber write Acme Quality Paints, Inc., 8250 
St. Aubin, Detroit 11, Michigan, call any 


these numbers: 


Kansas City, Mo......... 
Long Island City, N.Y.... 


Los Angeles, Calif........ 
Minneapolis, 
Seattle, Wash............ 


5-8676 


....THornwall 2-7158 


2-0264 


8-2158 
WEstport 1-7879 
6-7010 


9-2405 
6-4667 
EAst 2-2215 


Anglias) 


con, 113; Ford, 254; Hillman, 
Imperial, Mercury, Metropoli- 
Opel, Peugeot, Plymouth, 41: 
63; Rambler, 39; Renault, 
18; Studebaker, 15; Triumph, 
Valiant, 19; Volkswagen, 28; Volvo, 
and miscellaneous, 


Riddle.) 


Los Angeles 

New-car sales Los Angeles 
County totalled 19,831 January, 
compared 19,197 December, ac- 
cording Motor Re- 
corder California. makes, reg- 
istrations were: 

Chevrolet, 5,005 (including 1,129 
Corvairs and Corvettes); Ford, 
4,916 (including 1,333 Falcons and 
451 Thunderbirds); Rambler, 1,352 
(including 541 
bile, 883; Pontiac, 854; Plymouth, 
691; Dodge, 678 (including 
Darts); Buick, 618; Cadillac, 612; 
Mercury, 538; Volkswagen, 454; Re- 
nault, 422; Valiant, 351; Studebaker, 
339; Chrysler, 210; Fiat, 169; Opel, 
133; Hillman, 122; Volvo, 120; MG, 
109; English Ford, 108 (including 
Triumph, 93; Mercedes, 
82; Austin Healey, 77; Continental, 
72; Metropolitan, 71; Simca, 67; Im- 
perial, 61; Morris, 57; DeSoto, 52; 
Jaguar, 49; Lincoln, 46; Sunbeam, 
38; Peugeot, 37; Borgward, 35; 
DKW, 33; NSU, 28; Citroen, 24; 
Austin, 20; BMW, 20; Vauxhall, 20; 
Lloyd, 16; Edsel, 14; International, 
14; Toyopet, 14; Singer, 11; Taunus, 
11; Posche, 10; Willys, 10; Skoda, 
Auto Union, Datsun, Abarth, 
Rolls Royce, Alfa Romeo, 
GMC, Goggomobil, Panhard, 
Wartburg, miscellaneous, 
—(William Carroll.) 

+ + 


Fort Worth 


Although only Corvairs were 
sold, Chevrolet outstripped Ford 
February sales. Conventional Chevy 
sales totalled 493 and big Ford, 237. 
Neither figure included compacts, 
which Falcon dominated with 137 
sales. The rest the breakdown 
makes was: 

Pontiac, 122; Oldsmobile, 77; 
Renault, 72; Buick, 66; Dodge, 59; 
Rambler, 51; Plymouth, 32; 
Volkswagen, 29; Corvair, 28; Stu- 
debaker, 28; Valiant, 23; MG, 11; 
Morris, 11; Imperial, Peugeot, 
Chrysler, Hillman, Austin, 
Panhard, Vauxhall, Tri- 
umph, Sunbeam, Simca, 
Goliath, DeSoto, and others, 


The Fort Worth market last 
month accounted for 1,607 new-car 
sales, compared 1,633 January. 
Fenoglio.) 

* 


Columbus, 


February new-car sales the 
Ohio capital and Franklin county 
totalled 2,527 units, from the 
January total 2,180 and the 2,303 
February year ago. Sales 
makes last month were follows: 

Chevrolet, 573; Ford, 488; Falcon, 
205; Dodge, 169; Plymouth, 154; 
Pontiac, 121; Oldsmobile, 113; Ram- 
bler, 111; Corvair, 100; Valiant, 77; 
Cadillac, 77; Buick, 68; Mercury, 62; 
Volkswagen, 36; Studebaker, 30; Re- 
nault, 20; Chrysler, 15; English 
Ford, 12; DeSoto, 10; Simca, Im- 
perial, Fiat, Metropolitan, 
Hillman, Opel, Lincoln, Sun- 
beam, Austin, Mercedes, 
Morris, Saab, Volvo, Willys, 
Vauxhall, Goliath, Borg- 
ward, MG, Singer, Triumph, 
NSU Prinz, 

* 


Louisville 

Chevrolet led new-car sales 
Louisville and Jefferson County 
February, for the first time some 
time, with registry 516 new 
cars. Ford slipped 470 Feb- 
ruary from January’s 533, Chevy 
had 538 January. 

Other makes for February were: 
Rambler, 119; Pontiac, 96; Oldsmo- 
bile, 86; Plymouth, 76; Dodge, 64; 
Buick, 62; Mercury, 59; Valiant, 41; 
Cadillac, 22; Studebaker, 19; Volks- 
wagen, 18; Renault, 14; Chrysler, 
Metropolitan, Austin-Healey, 
Fiat, English Ford, Opel, 
Simca, Imperial, MG, Hill- 
man Lincoln, Mercedes-Benz, 
NSU Prinz Peugeot, 
Porsche, Singer, Vauxhall, 
Volvo, and Alfa Romeo, 

February sales, despite bad 
weather, totalled 1,736 
units, compared 1,902 for Janu- 
ary.—(A. Williams.) 
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Here are reasons 


why your free money bag 
will come handy: 


The spectacular sales gains ‘Jeep’ vehicles 
for the year 1959 Official figures 
for the first two months 1960 are even higher 
than last Demand for ‘Jeep’ and 
4-wheel drive vehicles growing urban well 
rural areas-as proved latest penetration fig- 
ures! Dealer gross profits average over $400 
per vehicle after washout! About 50% Jeep’ 
vehicle retail sales are clean deals. 2-year old 
vehicles sell for high 90% factory list. 
Sales special ‘Jeep’ equipment (snowplows, 
winches, trenchers, etc.) average $249 each new 
Jeep’ vehicle not counting sales parts 


and accessories. Added existing line, 


‘Jeep’ franchise increases profits with little in- 


crease overhead! The ‘Jeep’ Family itself 
the world’s only complete line 4-wheel drive 
cial vehicles with the continuous backing Top 
Ten national show Maverick, most 
you already The number deal- 
erships still open Willys franchises 
are established basis only! 


you’d like the big profits that will fill this money 
bag again and this coupon now! 


DEALER FRANCHISE MANAGER, DEPT. 640 
Willys Motors, Inc., Toledo Ohio 


Yes, without obligation, I’m interested learning the 
detailed facts about the ‘Jeep’ vehicle franchise. 


NAM 
ADDRESS. 
BUSINESS 
POSITION 


Jeep 


made only Willys Motors... 
one the growing KAISER industries 


3: 
4: 
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Regular Monthly Section for Those Who Maintain America’s Motor Vehicles 


Program Seeking 
Youths for Shops 


Dealers May Send 
Untrained Men 


OST General Motors divisions, 

starting March 29, will offer 
entirely new program mechanic 
training training centers 
around the nation. 

Called the Advanced Vocational 
Training Program, will enable 
dealers send untrained 
men these centers for instruc- 
tion. 

Eligible for the training are 
graduates vocational schools and 
other young men who have had 
some experience automotive 
work but who are not advanced 
sufficiently accepted auto- 


uardian 
aimenance 


SERVICE 


motive mechanics. 
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ENGINE 


Guardian Maintenance Springs One— 


= 


Use Unit Bodies 
Opens New Avenue 


Service 


use unitized bodies the compacts plus 
Corp. cars, this year opening brand new 
tunity considerable importance for increased 
profit for dealers. 
These additions the makes 
already made with unitized bod- 
ies, such Rambler, the Bird” 
and several the imports, make 
the unitized body repair business 
attractive source added 
profit, Modern tools and equip- 


customer labor sales plus the 
used for the repairs actu- 
ally represent 19.7 percent the 
dealership gross profit, 
The body shop can 
one-half the total customer 
return dealer’s service 


ment developed handle the re- 


ness. The average body job, 


claimed, includes $100 
labor. 


The need for such training 
great, according those who study 
the mechanic manpower situation. 
Surveys have shown that the aver- 


pair these bodies eliminates 
the need for tying any partic- 
ular space for body work exclu- 
sively. 


This one four Guardian Maintenance posters being furnished dealers who are 
taking advantage this year's service promotion. Over 12,000 General Motors dealers 
have already signified their intention pushing Guardian Maintenance their dealer- 
ships this year. Increased advertising budget and market penetration should benefit the 


* * * 


Numerous Competitors 


age age mechanics dealer 
shops runs between and years. 

This means that the already short 
supply experienced auto me- 
chanics due worsen fast dur- 
ing the next decade unless some 
means found bring many 
young replacements into the indus- 


try. 


TRAINING executives have 

recognized this for some time, 
and last year they ran test pro- 
grams number training cen- 
ters determine the best courses 
this situation. 

They realize that franchised 
dealers don’t help the problem 
raiding each other for mechanics. 
They also know that few dealers 
have the ability the desire 
“ground-up” training job 
their own shops. 

They know, especially since many 
dealers are getting into quick serv- 
ice, that partially trained men now 
working filling stations provide 
rich source prospective experi- 
enced mechanics. 

Thus was born the Advanced Vo- 
cational Training Program. 


Only men sponsored 
(Continued on Page 33, Col, 1) 


Quality 


YORK.—A program build 

awareness for the Automotive 
Refinish Institute was approved 
the group its annual meeting 
during the International Automo- 
tive Service Industries show here. 


Vice-Chairman Marsden, 
Minnesota Mining Mfg. Co., 
proposed formation committee 
study ways and means ac- 
quainting the automotive refinish 
industry with the basic principles 
and aims ARI. The committee 
would composed one repre- 
sentative from each the five 
types business represented 
ARI—paint, spray equipment, sand- 
paper and tape, chemicals and 
tools. 

Named head the ways and 
committee was ARI Sec- 
retary Gustafson, also 
3M. Other members are: 

Grossman, Arco Paint Co.; 
Homer Long, DeVilbiss Co.; Wes 
Kiley, Blackhawk Mfg. Co.; Carl 
Porter, Behr-Manning Co., and 
Peter Putz, Jaycee Chemical Co. 

* 


committee will meet in. May 
Chicago formulate plans 
and report back the executive 
committee June Meanwhile, 
suggestions and recommendations 
will sought from the member- 
ship large. 

Also offered the general mem- 


Refinish Goals Pushed 


1960 promotion. 


Chrysler Step 


Dealer Service Drives 


Guardian’s Budget 
Hiked Percent 


advertising and promo- 

tional expenditures behind the 
1960 Guardian Maintenance pro- 
gram may reach estimated 
million. 

Not only has the corporation bud- 
get for this service ef- 
fort been increased 33% percent 
million, but estimated that 
addition the more than 12,000 
dealers already signed for the 
1960 campaign may spend addi- 
tional million local newspaper, 
radio and television advertising 
and for promotional material, 

The program will “kick 
again with four-color pages 
(Continued on Page 32, Col, 5) 


bership meeting was report that 
work continuing the ARI 
standards manual, with publication 
made “at time when the 
association feels awareness it- 
self and its aims sufficient with- 
the industry.” 

Executive Committee Chairman 
O’Doherty, Acme Quality 
Paints, Inc., restated the basic 
objectives the ARI they re- 
late upgrading quality within 
the automotive refinish industry, 
and presented 12-point plan for 
ARI action, 

singled out the ARI 
mission one “to increase our own 
sales upgrading our portion 
the automotive aftermarket,” and 
cited these points basic aims: 

utilize space best advant- 
age; utilize lighting, and stress 


Car Care Program 


Pitches Owners 


CORP. taking its 
Certified Car Care service- 
building program direct the 
owners through national media and 
television, starting late April. 
Starter the advertis- 
ing campaign will two-page 
spread the Saturday Evening 
Post the Apr. issue. This will 
May Readers Digest and an- 
nouncement the Fred Astaire 
television show scheduled for May 


Current plans call for followup 
two-page advertisements both 
the Saturday Evening Post and 
Readers Digest throughout the 
current model year. 

Merchandising aids and promo- 
tional material for dealer use are 
about ready for introduction the 
field. These will taken the 
field starting March and continu- 
ing through the early part April. 

ok 
Certified Car Care program 
announced last Oct. 
News started off with first 
delivery car and has 
been effect since. 

The program has its aim the 
helping all Chrysler Corp. car 
and truck dealers obtain deeper 
penetration the service market 
and the building better customer 
loyalty for both product and dealer. 

Incorporated the program 
new slogan that more nearly 
expresses the intention the 
Chrysler Corp, that Certified Car 
Care continuing program 
building better relations between 

(Come Col, 3) 


cleanliness; update equipment and 


tools; use equipment properly; 
adopt reliable purchasing and in- 
ventory methods; realize 
profits through use quality ma- 
terials quality work; empha- 
size craftsmanship; recognize the 
sales value quality work; prop- 
erly advertise and promote quality- 
vs.-price; properly figure costs; ed- 
ucate insurance adjusters, and get 
repeat 

O’Doherty was renamed chair- 
man the executive committee, 
and Boehm, Black and Decker 
Mfg. Co., was reelected treasurer. 


New Chrysler Theme— 


The decalcomania identification that will 
made available Chrysler Corp. deal- 
ers for doors, cashiers’ windows and show- 
room windows carries the new slogan 
the Certified Car Care program, 
That 


The new tools are made portable 
that, many areas and good 
weather all areas, much this 
work can actually done out 
doors. 

The necessity tying expen- 
sive floor space the past has de- 
terred many dealers, felt, from 
getting into body repair which, 
most well run shops, represents ap- 
proximately half total customer 


labor sales. 
ok 


+ 
result, many dealers have 
been sending much their 
body repair work out other 
firms, This sublet business actually 
aids promoting competition for 
automotive service business that 
the car and truck dealer creates. 
the records the last few 
years will attest, franchised dealers 
need this additional service revenue 
keep them financially healthy 
these days high 
Business management men 
claim, and can prove, that, 
well-balanced dealer operation, 


War Declared 
Bump Nomads 
Philadelphia 


The Dela- 

ware Valley Auto Body Assn. 
has offered its active cooperation 
the department licenses and in- 
spections effort rid the 
Philadelphia area the “sidewalk 
repairmen” who are bilking Dela- 
ware Valley motorists thousands 
dollars for phony auto damage 
repairs. 

letter Barnet Lieberman, 
commissioner licenses and in- 
spections, the association offered 
assist the police and Lieberman’s 
department any action against 
the unlicensed itinerants who are 
“giving the whole industry black 
eye.” 

The association charged that 
“sidewalk repairmen” are taking 
unwarranted advantage hapless 
motorists whose damaged stall- 
“cars are pushed the curb 
after accident breakdown. 
Unsuspecting motorists, the associ- 
ation said, are taken the 
itinerants’ story that they were 
just their way work rep- 
utable garage, but that for re- 
duced fee they would job 
the spot, 

According Saul Cutler, presi- 
dent the association, these itin- 
erants carry with them more tools 
than know-how. 

“Not one them licensed 
proper job even that were pos- 
sible curbside,” said, “Often 
enough the disabled car left 
unsafe not hazardous condi- 
tion. And almost always 
taken later licensed shop 
where the work can done 
erly.” 


there are more 


(Continued on Page 30, Col, 1) 


Backshop 


Unitized Body Shines 
Crash Tests 


the repair the unitized bod- 
ies now basic design for the com- 
well several other 1960 
cars, had the opportunity see 
the films made General Motors 
Engineering and Fisher Body 
crash tests the proving grounds. 

Corvair was driven into an- 
other car and m.p.h., and 
another car was driven into 
Corvair those speeds, Two 
“roll-over” tests also were con- 
ducted. 

was not all surprised the 
limited damage done the Cor- 
vair these tests because sat 
similar program instituted 
Nash many years ago, but was 
very surprised see men get intog 
these jobs after the crashes and 
drive five the six Corvairs away. 

The only reason why the sixth 
car was not driven away under its 
own power was because gas line 


was broken the impact, 
* ok 


Impact Localized 


films were vivid demon- 

stration the oft-repeated 
statement metal men that 
unitized body crash, the big differ- 
ence between these jobs and cars 
with frames that there little 
yond the area impact. 

the metal men say, “On 
unitized body the force the 
impact localized the crumpling 
the sheet metal from the force 
the impact, and since there 
frame distort, the effects the 
impact are localized the depth 
the force the impact.” 

interpret this, the harder 
the force the impact the more 
sheet metal and inter-framing 

(Continued on Page 31, Col, 1) 
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Broad Motors Co., Philade Leasing 
650 Madiso Avenue 
New York 
Dear 
Sine Broad Motors Peny, and 
Sales and S€rvice had Never before 
the Tesult Personally delivering the Sales 
asing Corporation have deriveg Sale 
Builds the Suburban where the Sales lives, 
New Prof Customer has helped the 
Out his contact, but the Sales 
without 1959 Forg Country Squire, 
those that are 
Sincerely yours, 


Comp 


Service 
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Unit Bodies Can Increase Profit 


(Continued from Page 28) 

for this new source dealer prof- 
its than there are dealers equipped 
take advantage the new mar- 
ket. the Detroit telephone direc- 
tory yellow pages, there are 358 
“body and fender repairing” list- 
ings compared with only 251 list- 
ings for “automotive service.” 

stands reason that, this 
business were not highly profitable, 
there would not many non- 
dealer firms the business. the 
the dealers were en- 
deavoring retain these service 
profits, the dealers wouldn’t have 
much competition for the busi- 
ness. 

Expert metal men claim that 
easier repair even bad 
wrecks unitized bodies than 
the regular car with frame. 
the unitized body repair, the 
metal man only realigns the body 
does not have con- 
tend with the distortion that 
most frames suffer bad 
wreck. 

Yet, because unitized bodies are 
many dealers and for that 
reason are mystery, many dealers 
hesitate get into this profitable 
work even though they may have 
and men increase their 
shop profits 

* 


OME dealers, course, are being 

“sold down the river” their 
body repair men who don’t want 
the dealer know too much about 
unitized body repair because they 
would like keep the prices up. 

This happened years ago both 
with metal men and with insur- 
ance adjusters when Nash first 
went into unitized bodies, Nash 
quickly cured this putting 
schools demonstrating that 
many cases the unitized body was 
quicker and easier repair 
comparable damage than the car 
with frame. 

Experienced metal men claim 
that with the unitized body the 
damage from the impact limited 
the force the impact and that 
the metal just crumples far 
the force the impact dictates. 
There damage due the 
frame transferring the damage 
the opposite corner the car. 

Because the new portable align- 
ing tools are designed handle 
almost any size car, they will work 
well the smal] imports and 
compacts cars larger size. 

* 


Small Start Possible 


DEALER can get into unitized 
body repair small way 
with one body man. his volume 
increases, can expand his facil- 
ities with little cost. 

With modern equipment, deal- 
can get into body repair work 
practically pay-as-you-go 

_basis. Modern equipment will cost 
less than $1,000 and can 
purchased low $35 per 
month. 
The manufacturers who build the 
compact jobs are putting schools 


Gabriel Plans 


CLEVELAND.—Gabriel Co, plans 
crease the carrying capacity light 
trucks and station wagons, accord- 
ing news story the Cleveland 
Press. 

will the second new product 
developed the company’s Gabriel 
division since the start new 
research program. 

The first product was miniatur- 
ized valve. 


Wheel Assn. Offers Booklet 


Brake-Drum Safety 

ST. LOUIS. What You (and 
Your Customers) Should Know 
About Brake Drums, 12-page il- 
lustrated covering brake- 
safety, has been announced 
the National Wheel Rim Assn. 

The booklet available through 
jobbers and warehouse distributors 
belonging the association, NWRA 
discusses brake lining, brake 
shop liability, value quality 
causes brake fade and 
prevention brake failure, the as- 
sociation said. 


Mechanex Receives Patent 


teach metal men how handle 
repairs the unitized 
the shortest time and minimum 
cost, The makers the body re- 
pair equipment are also conducting 
schools and have complete instruc- 
tion for each different 
make body. claimed these 


For Its Valve Stem Lock 


DENVER.—The only known firm 
patent for commercial tire 
valve stem locking device been 
granted Méchanex Corp. its Me- 
chanex valve stem lock, according 
sales manager. 

O’Keefe said the action the 
Patent Office was based 
the Mechanex valve stem lock’s “ra- 
dical departure design, unpar- 
alleled function and marked sim- 
plicity construction and installa- 
tion, Other valve stem locking 
devices are involved ‘interference 
proceedings’ resulting from basic 
similarities,” said. 


portable units also save consider- 
able time setups, especially 
the foreign cars. 


+ * 


instruction books, available 


any dealer, show that, 


unitized body repair, the work 
practically all body The little 
work that has done the 
understructure not all com- 
plicated. 


Panels and heavy sections are 
pulled back into rough shape to- 
gether. Most the roughing out 
done with hydraulic pull and 
push units that can posi- 
tioned that they pull the metal 
back the same direction was 
crumpled the impact. 

severe cases, the old damaged 


panels are cut away and replaced 
with spot-welded new panels 
make the repaired job good 
new. New measuring devices en- 
able the metal man constantly 
check his work and make certain 
that will perfect alignment 
before the new panels are welded 
into place. 


Going the Customers— 
Automotive Hardware Co., Chicago, using hardware take 


Using Olson aluminum bodies, the are one-ton 


products the buyers. 
The units are designed carry percent more 


Chevrolet chassis. 
payload. 


Double-Barreled 


| » HARD STEERING 

ROAD WANDER 
PULLING ONE SIDE 
EXCESSIVE TIRE WEAR 


PROPER FRONT END ADJUSTMENT 


Let Adjust Your Car with 


CURE 


PRECISION WHEEL 


ALIGNMENT EQUIPMENT 


Snap-on WB-303 Wheel Balancer 


MASTER DELUXE WHEEL ALIGNING SET 


easy use any mechanic can quickly become 
expert. The set provides gauges, turntables and tools 
for checking and adjusting camber, caster, kingpin 


angle, toe-in, turning radius. 


shop. Just paint position marks for turntables and 


toe-in gauge. Between jobs, space available for 


other work. 

Anyone can easily read the precision- 
etched vials the magnetic gauges and the clear 
markings turntables ahd toe-in gauge. com- 
plicated computations are necessary. 

The caster-camber-kingpin gauges 
magnetically grip the only machined surface the 
wheel hub and center the spindle center hole. 


INCLUDES BALANCER, SPINNER, PLIER 
Fits all passenger cars and light trucks. 


FAST With this Snap-on wheel balancer, you 
can balance wheel three five minutes. 


ACCURATE Shows you exactly how much 
weight you should add and just where should 
placed make wheels run true and smooth. 


SIMPLE— Anyone who can read instructions can 
perfect wheel-balancing job with this equip- 
ment. special training needed. 


LOW-COST— Every repair shop service sta- 
tion can afford this low-cost, profit-making equipment. 


PAYS FOR ITSELF— And pays you profit balanc- 
ing wheels the first fifty cars less. 


to 
« 
q \ a — : : 


Backshop 
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crumpled, while car that has 
frame the impact the blow 
often transmitted through the 
frame the opposite corner 
the car. 

understand that frame car, 
the frame has tendency, under 
hard impact, “diamond” 
distorted out square and part 
the distortion spread all over 
the car and the body. 

these “crash” tests the im- 
pacting car was run into the sta- 
tionary car from angle that 
the impact would corner 
the car that hit the other, When 
the Corvair was the stationary car, 
was hit corner. 

+ 


Flipped 3rd Try 

EACH case the force the 

impact drove the metal the 
Corvair back crumpled mass. 
The depth the crumple seemed 
direct ratio the force 
the impact. other words the 
crumple the 50-m.p.h. crash was 


Profit Makers 


deeper than that the 30-m.p.h. 
crash. 

took three tries roll the 
Corvair over its side, Perhaps 
the test was engineered that way 
give the announcer the opportunity 
say something about the low 
center gravity that made hard 


shield glass, slow-motion film, 
move least eight inches away 
from the body and then settle back 
the frame without break- 
ng. 


Repairs Called Cheaper 


ATTEMPT was made these 

films, the meeting that 
followed, repair the bodies 
even cut away the metal show- 
ing what had happened the un- 
derframing, but understand those 
details unitized body repair are 
covered the instruction manuals 
that are provided the three 


last show held the Coliseum 
New York played the greatest 
attendance any IASI show the 
history this aftermarket event. 
Attendance totalled 34,452, 

big part this increase was 
due the location and the bet- 
ter handling the last two days 
the show when 17,359 retail 
tradesmen attended. This compared 
with 6,818 for last year’s show 
the Navy Pier Chicago, was 
increase 154 percent retail 
trade attendance. 

This group was made ve- 
hicle dealers’ service personnel, 


body-tool and equipment firms 


whose men attended this meeting. 
They were representatives from 
John Bean division, Bear Mfg. Co. 
and Blackhawk automotive divi- 
sion. 

Experts from these firms claim 
that repairing unitized bodies, 
the majority cases, easier 
and should less costly than re- 
pairing damage resulting from 
similar accidents car with 
frame. 

This was also true back the 
days when Nash was the first 
all out body construc- repairman. 
tion and ran into condition where 
the insurance companies were 34,452 Attend IASI Show 
going charge more for insurance 
because they and their adjusters 


tip. 

Anyhow, rolled along for 
quite some distance with two 
wheels high the air before 
finally toppled over its side 
the third run, The other test 
whipped the car over times, 
and landed its roof. 

Engineers making the tests 
this film went around the car and 
opened and shut all doors, trunk 
lid and hood and rolled windows 
and down. couple side win- 
dows were broken, especially the 
roll-over tests. 

But the dramatic thing 
was see dummy’s head for- 
ward hard enough push the 
windshield glass out the frame 
one test and see that wind- 


into Communist propaganda. Ray- 
mond Boussip, French Commu- 
nist, has said: “American auto- 
mobiles are corrupting the French 
people.” 


are big income boosters themselves, bring 


other business, too 


This Snap-on equipment not only brings big profits wheel work, 

but also helps you sell other services and merchandise. Industry 
studies show tremendous boost tire sales alone for shops installing 
wheel and front-end equipment. addition, there are shock absorb- 
ers, tie rods, wheel bearings, support arms, kingpin parts, springs, 
brake jobs, lubrication. 


Get Equipment Easy Terms 


Low-cost, highly accurate Snap-on equipment pays for itself short 
order can return full profit you just few months. It’s simple 
use and it’s portable does not tie valuable floor space. Best 
all you can own the complete wheel alignment and balancer set 
either one separately easy payments. basic set substituting 
toe-in bar and angle gauge for the drive-on toe-in gauge 
available lower cost. larger truck-size, drive-on toe-in gauge 
also available. 


Merchandising 
Customers 
Pays Big Returns 


Advertising this equipment with signs, local news- 

paper ads, and handbills pays big dividends. One oper- 

ator stated, put handbills around the neighborhood and 

sign front the first week installed equipment. Boy! 

Did pay off. I’ve never regretted the investment.” Snap-on 

furnishes profit-building merchandising helps including wall ban- 

ner, front-end check charts, certificates for wheel balancing and results 
pads. Metal curb signs are also available. 


Get your share this profitable wheel and front-end business now 
with low-cost Snap-on equipment. Remember the Snap-on 
who calls your shop, always available answer questions and 
help you get the most out your equipment. 


CHOICE BETTER MECHANICS 


8082-C 28th AVENUE KENOSHA, WISCONSIN 


Even the automobile twisted 


did not know enough about unitiz- 
body repair able judge 
when they were getting true esti- 
mate and when they were “being 
taken” some smart greedy 


CCORDING the Automotive 
Service Industries the 


independent garagemen, service- 
station operators, fleet personnel, 
specialty repair shops and select- 
trade guests. 

The show itself was one the 
largest ever held having unprec- 
edented 487 manufacturers auto- 
motive service products exhibiting 
1,335 booths. 

man the Joint Operating Com- 
mittee, much credit for the record 
can given those manufactur- 
ers the committee such Vic 
Day, Bear Mfg.; Dempsey, 
Thor Power Tools; Hal Goehrig, 
public Gear; Harry LaTowsky, 
duPont; James McGovern, 
Raybestos; William Raftery, 
Signal Stat; Howard Robinson, 
Fram; Don Teetor, Per- 
fect Circle, and the jobbers the 
committee who worked with them. 

* +. 


Poor Public Relations 

ESPITE the fact that the JOC 

did otherwise good job, the 
public relations aid the press 
was lamentably weak, usual. 
The ASIS still seems think that 
trade paper editors are anxious 
work overtime dig out the 
news pertaining show this 
great size, even though the com- 
mittee asks each exhibitor ad- 
vance what new products in- 
tends show. 

they had made this informa- 
tion available during the show, 
would have helped many edi- 
tor give the show better coverage, 
and the show would have gotten 
much bigger play the press, 
certain. 

The press information available 
the editors for the meetings that 
preceded the show was quite ade- 
quate, although even here the 
sociation still lags quite little be- 
hind such organizations NADA 
and ATA providing central 
point contact for the press 
the building where the meetings 
take place. 

Maybe they don’t expect much 
visibility beyond the “old line” 
trade press out these meetings 
and the show. They certainly aren’t 
going surprised the breadth 
coverage gained until they make 
much easier for the press 
obtain the news stories quickly and 


more easily. 
* * 


Piston-Ring Survey 

Piston Ring Manufacturers 
Group made the results its 

marketing study piston ring re- 

placement jobs available “flip- 

flop” its booth the show. 

The survey studied 1,980 jobs that 
included ring replacement, and 
showed that the vehicle owner 
spent average $173.80 per job, 
which only percent went for 
rings. 

Other engine parts accounted 
for ‘percent, did labor. Thus, 
the piston ring people endeavored 
show that for every dollar 
spent for piston rings, the piston- 
ring job pulled extra 
the jobber and/or dealer. 

The one thing still have failed 
get out this study the ex- 
tent which the piston-ring mak- 
ers profited because etching 
engine and rod bearings and other 
engine work that dictated the re- 
placement piston rings while the 
job was torn down. 

think would valuable 
information for the trade have 
especially this time when 
have reported high incidence 
engine failures due bearing 


Corder Opens Fiat Outlet 

PORTLAND, Mo- 
tors, Vancouver, Wash., Fiat distri- 
butor for Oregon and parts 
Washington and Idaho, has opened 
Ave. Portland’s Auto Row. 


¥ 

- 


Dodge Service Clinic— 


Dealers and service managers the Dodge Indianapolis district discussed warranty 
and policy services meeting Muncie, Ind. From left are John Frazier, partner, 
Frazier Sales Service, Hartford City; Neil McClintick, service manager, Fred Guy, 
Inc., Muncie; Walter Hartzell, service manager, and Dave Wehrly, general manager, 
Wehrly Motor Sales, Portland; DeBolt, service representative, Indianapolis district; 
May, service manager, and John Goodwin, partner, Goodwin Bros. Auto Co., 
New Castle; Pete Taylor, sales manager, Fred Guy, Inc., Muncie; Lewis Clay, service 
manager and Anderson, partner, Broadway Sales Corp., Anderson. 


Pitches 


Chrysler Drive Ready 


(Continued from Page 28) 


dealers and their customers, 

rather than periodic program 

aimed merely increasing serv- 
ice 

The new slogan “Service That 
Saves.” replaces the “Assured 
Quality” slogan that was used when 
the program first announced 
more nearly expresses the aim 
the program. felt that will 
imply the new look that Chrysler 
giving the basic intent the 
program—that continuing better 
service the owner. 

Even the “kickoff” slide film that 
being shown dealers the in- 
troduction this new phase 
the program points out how one 
dealer used service eliminate 
much the “freedom choice” 
from customers’ buying habits. 

* * + 


film points out that the cus- 
tomer always has the freedom 
restaurant does not serve his food, 
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according his desires, the cus- 


tomer goes elsewhere eat. 

the shop does not carry the 
household appliance the range 
colors and styles please the 
housewife, she buys elsewhere and 
the car owner does not derive 
pleasure from the use car 


°60 Wall Chart Lubricants 


Published Chek-Chart 


CHICAGO. The 1960 lubricant 
recommendations wall chart has 
been published Chek-Chart 
Corp. 

The chart contains 10-year cov- 
erage the lubricants recommend- 
and the capacities the crank- 
case, transmission and differential 
cars and foreign makes. Cool- 
ing-system and gasoline-tank ca- 
pacities, and hood-release and 
crankcase-dipstick locations also 
are included. 


and constantly annoyed poor 
service discourteous treatment, 
loses interest that car regard. 
less how good may 

The film points out how the 
dealer can hold the customers’ 
goodwill and confidence without 
ever bringing the factory into the 
picture. points out the areas 
where Chrysler now enables the 
dealer take upon himself the 
determination whether the 
customer making justifiable 
complaint and make the customer 
appreciate the dealer step- 
Ping those instances with- 
out hesitation bickering, 

The Certified Car Care booklet 
which many dealers are using 
activate their salesmen following 
the customer points out the 
maintenance services that the cus- 
tomer should have performed 
his car every 2,000-mile period from 
3,000 23,000 miles (the length 
time most buyers keep their new 
cars before trading). 

+ * * 

new plan gives the dealer 

the assurance and backing 
needs these things because 
this new approach states the Chrys- 
ler policy clearly there can 
question how far the deal- 
can taking care the cus- 
tomer. 

And the frequency the 
ommended maintenance 
two-month intervals, the new 
program designed fit into this 
time element quite extent. 

Thus, the five spreads that are 
scheduled appear the national 
media will bring this year’s Certi- 
fied Car Care program the 
1961 new-car announcement per- 
iod, when the next year’s program 
unfolded. 


Hikes Budget 
Guardian Plan 
Million 


(Continued from Page 28) 
four national media, The first ad- 
vertisement appear will 
the Apr. issue Saturday Eve- 
ning Post, followed Life, Apr. 
18; Look, May 10, and Readers 
Digest May. 

Newspaper coverage this 
year’s program will increased 
from the 100 principal markets 
used last year coverage 380 
markets this year. Radio spot an- 
nouncements will stepped 
increased percent. 

* * 


program will di- 
vided into The 
spring portion will stress lubrica- 
tion and cooling system 
rotation and inspection tires, 
balancing wheels and engine 
tuneup—together with the 10-point 
Safety Check program for all but 
two divisions. 

Chevrolet and GMC Truck will 
continue have their own Safety 
Check promotional materials for 
dealers. 

dealers are being urged 
offer free safety inspections 
all points that are featured 
the Safety Check promotion. 
These cover steering, exhaust sys- 
tems, brakes, windshield wipers, 
horns, tires, front lights, rear 
lights, glass and rear view mir- 
rors. 

high percentage inspec- 
tions these checks turn enough 
needed work make the free 
check profit provider, notes. 

* 


inspection and lubrication 
are repeated summer 
services, Brake adjustment and in- 
spection, front-end alignment and 


appearance will also emphasized. 
Fall will again center lubrica- 
tion, hooked with exhaust 


Chalk another big Nascar* victory for Gabriel shock ab- 
sorbers! For was Gabriel-equipped car that roared under 


Winner Junior Johnson 


the checkered flag the recent 500-mile stock car champion- 
ship race Daytona, just the same race the year before 
and the big “Southern 500” classic Darlington last 
Labor Day. 
Remember: these are not Indianapolis-type cars, using 
special racing equipment. These are stock cars, the kind you 
service every day using standard equipment, the same 
production-line Gabriel shocks you can offer your customers! 
remind your customers Gabriel’s proven superiority 
and urge them get Gabriel Safety Check now, for 
smoother driving this spring and summer. find that 
little sales effort pays off big with those hard-to-beat, easy- 
to-sell Gabriel shock absorbers! 
*National Association for Stock Car Auto Racing 


The Gabriel Company Cleveland 15, Ohio 


“Traveling 150 miles 
hour 
perfect control all 
times. That’s why many 
dependable Gabriel 
shock absorbers!” 


SHOCK ABSORBERS 


system inspection, cooling system 
changeover for cold weather, en- 
gine tuneup and tire rotation and 
balance 

Winter services this year will 
emphasize lubrication, battery in- 
spection, brake adjustment and 
inspection, front-end alignment, 
headlight aim and all-lamp in- 
spection. 

Once again, the program 
launched with 
sides and dealers with new 
“Bill Bailey” slide film. 

Dealers will furnished colorful 
attention getting display materials 
for each period the year’s pro- 
motion. New decals announcing 
that the dealer tied with the 
Guardian Maintenance promotion 
will sent all participating deal- 
ers. 
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Basic-Training Course Set 


Relieve 
Mechanic Shortage 


(Continued from Page 28) 


dealer will accepted for indoctrinate these trainees into 


and the sponsoring dealer must 
agree hire these men when their 
training has been completed. 

Each student must have had 
mechanic. then will trained 
all phases dealer shop activity 
the make vehicle represented 
the dealer. 


their shop force. has been found 
that unless considerable attention 
given this phase the program, 
many with high potential 
never reach that potential when 
they join the average dealer’s work 
force. 

Dealers are warned determine 
two things before they sponsor 


will done for several|trainee for this course. Find out 
r 


First, 
given general training that 
will have good working 
edge the vehicle will work 
eventually. Second, will enable 
both the school and the dealer 
determine the type work 
which the student will most ca- 
pable. also will strengthen the 
position with the student 
once has completed the course. 

during the training period 
the student found have some 
special talent for specialization, 
such tuneup, body work 
even service selling, can 
given short course specializing 
the phase which most 
capable. 

The courses will under the 
direction each division and 
all arrangements for enrollment 
will made through each divi- 
sion’s zone service manager. 

Dealers will instructed how 


February Sales 
Set Record for 
Month, Says 


FLINT.—AC Spark Plug division 
replacement sales during February 
were alltime high for that 
month, Joseph Anderson, general 
manager, told 400 members the 
division’s field force national 
sales conference. 

“This the 10th consecutive 
monthly record established 
the kind job you people are 
doing for us.” 

Replacement sales February 
were 6.7 percent above the like 
month 1959 and percent over 
the previous high February 1958, 
Anderson said. The major portion 
AC’s sales the replacement 
field consists spark plugs, oil fil- 
ters and fuel pumps. 

said set alltime calendar- 
year and model-year sales records 
conjunction with the string 
consecutive monthly records. 

AC’s calendar year sales 1959 
were percent ahead the previ- 
ous high mark set 1958. Model 
year sales (covering the months 
from Oct, Sept. 30) were 
percent ahead the former high 
during the 1958 model year. 


Walker Appoints 
Powers, Seils 


New Staff Posts 


RACINE, Wis.—Walker Mfg. Co. 
announces establishment three 
new executive staff positions. 

The engineering and research ac- 
tivities the company, previously 
divided between Jackson, Mich, and 
Racine, have been consolidated 
under the newly created staff posi- 
tion vice-president and director 
engineering. Walter Powers, 
formerly vice-president and direc- 
tor engineering the Walker- 
Michigan division Jackson, has 
been appointed the new assign- 

Walker’s manufacturing facilities 
have been consolidated under the 
new office vice-president 
charge manufacturing. Edward 
Seils, chief product engineer for 
Racine operations, will take over 
this new position. 

Consolidation all processing 
under David Whittingham, di- 
rector processing, also was an- 
nounced part the new staff 
Program. Whittingham, who re- 
cently joined the Walker organiza- 
tion, came from General Electric. 


each student whether the trainee has had his 


military training and check his 


Heppner Named 


ST, PAUL.—Elmer Heppner has 
been elected president the St. 
Paul Independent Garage Owners 
Assn, Other new officers are Irving 
Schrader, vice-president, and Babe 
Lamb, secretary-treasurer. 


aptitude toward making automo- 
tive mechanical work vocation. 


PROGRAM has been set 
aid this phase the train- 
ing. 

has been found that lack 
military training not ob- 
stacle sponsoring young man. 
the boy gets part his train- 
ing before his induction, often 
aid his training when 
completes his tour duty. 

Most boys return their homes 
after their military service over 
and often they gain valuable ex- 
perience during service that aids 
them completing their mechanic 
training. 

suggested that the dealer 
meet with the trainee and his par- 
ents and completely outline the ob- 
ligations both sides before the 
enrollment takes place. doing 
this the dealer can ward off any 
chance misunderstanding later. 

This course expected save, 
for the industry, many young men 
who would like get into automo- 
tive repair work, but haven’t been 
able get job they don’t know 
the trade. 

* * 
believed thousands young 
men who have the ability be- 


Shift Automatically 


six most pop- 
ular accessories and optional 
model Chrysler Corp, cars pro- 
duced before last December 31, 
were automatic transmissions, 
power steering, radios, heaters, 
backup lights and whitewall tires. 

the 225,686 Chrysler Corp. 
cars produced the 
during this period, per- 
cent had automatic transmis- 
sions; percent, power steering; 
percent, radios; percent, 
heaters; percent, backup 
lights, and percent, whitewalls. 
Twenty-seven percent 
cylinder engines, 


come better than ordinary mechan- 
ics are lost the industry because 
this situation, This thought 
true especially the case 
boys born into underprivileged fam- 
ilies, where they don’t even have 
the opportunity high 
schools with vocational training. 
These are the boys who have 
intense desire become me- 
chanic and who, many cases, 


hang around filling stations and 
garages just get opportun- 
ity something that will put 
them contact with auto, 

Boys this type can trained 
properly and not have “un- 
learn” bad working habits, Usually 
they are quick learn and consid- 
such training course great 
privilege. 

all cases, however, hag been 
learned that successful, any 
elementary training program must 
have sponsors the men who will 
eventually hire the trainees that 
the trainee will appreciate that the 
training getting demands 
sacrifice from some one, 


New Dealers Named 
Handle NSU Prinz 


NEW YORK. The following 
have been appointed dealers han- 
dle NSU Prinz: 


Morehead Auto Sales, Newburgh, 
Y.; Ralph Smith Motors, Inc., 
Montgomery, Ala.; Sales 
Corp., New York City; Pat Patter- 
son Motor Sales, Memphis; Davus 
Motor Co., Gothenburg, Neb.; 
Hoel Motorcycle Sales, Sturgis, 
and Kramer Electric Co., 
Marysville, 


stainless steel 


other metal has the strength, beauty and 
versatile qualities that serve you well today 
and promise much for tomorrow. 


There nothing 
like stainless steel 


for AUTOMOBILES 


McLouth Steel Corporation, 
Detroit 17, Michigan 


Manufacturers high quality 
Stainless and Carbon Steels 


STAINLESS STEEL 


Look for the STEELMARK 
the products you buy. 
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Parts School— 


school principal. Chrysler contributing 
the school, for classroom instruction pur- 
poses, quantity each the four 
motive electrical equipment parts produced 
the division. These include the alterna- 
tor, distributor, starting motor and voltage 
regulator. 


Bychinsky, left, general manager, 
electrical equipment division, Chrysier 
Corp., Indianapolis, explains 
new alternator Dudkowski, cen- 
instructor automotive electrical shop 
classes Arsenal Technical High School, 
Indianapolis, and Cecil McClintock, right, 
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DETROIT.—Here the schedule 
field service schools for the next 
month—a regular feature 
News. 


For Make Servicemen 


AMERICAN MOTORS SALES 
service training mo- 
bile units will holding schools 
the following states March 28-Apr. 
15: Florida, New Jersey, Nebraska, 
South Carolina, Ohio, Missouri and 
Washington. The course cover 
any phase the automobile. 

Matic Overhaul Course Atlanta, 
March 28; Cincinnati, Apr. New 
York, Apr. 13. Hydra-Matic Diag- 
nosis—Atlanta, March 30; Cincin- 
nati, Apr. New York, Apr. 11. 
AFA March 
31; Paso, Tex., Apr. Memphis, 
Apr. Air Atlanta, 
Apr. 11; Chicago, Apr. 11; Dal- 
las, March 28; Detroit, Apr. 12; Los 
Angeles, March 28, Apr. 11; Mem- 
phis, March 29; Milwaukee, Apr. 


Minneapolis, March 29, Apr. Phil- 


Service Schools Field 


Make and Open Sessions Next Month Listed 
Vehicle, Equipment Makers 


adelphia, March 29, Apr. 11; San 
Francisco, Apr. 12; Washington, 
March 29, Apr. Diagnosis Bos- 
ton, March 28; Cincinnati, March 
28; Paso, Tex., Apr. 12; Memphis, 
Apr. New York, March 28, Apr. 
Oklahoma City, Apr. 11; Salt 
Lake City, Apr. 11. Suspen- 
sion—Buffalo, Apr. Jackson- 
ville, March 28; New York, 
March 31. Electrical Units Acces- 
sories—Buffalo, Apr. 11; Detroit, 
Apr. Jacksonville, Fla., Apr. 
San Francisco, March 29, 31. Circuit 
Tracing—Cincinnati, March 31; 
Paso, Tex., Apr. 15; Memphis, Apr. 
Oklahoma City, March 31, Apr. 
Philadelphia, Apr. 14; San Fran- 
cisco, Apr. 15. Parts Merchandis- 
ing—Dallas, March 31; Detroit, Apr. 
15; Paso, Tex., Apr. Milwau- 
kee, Apr. 14; Oklahoma City, Apr. 
Charging 
Apr. Jacksonville, Fla., Apr. 
Power Steering—Jacksonville, Fla., 
March 30; New York, Apr. Engine 
Apr. 11; Pittsburgh, 
March 29; Washington, Apr. 11, 13. 


McQUAY-NORRIS MANUFACTURING CO., ST. LOUIS TORONTO 


— 


land, Dallas, Davenport Den- 


Apr. 13; 
Milwaukee, Apr. 12; Oklahoma City,| ver, Des Moines, Detroit, Fargo 
March 29; Pittsburgh, March D.), Houston, 
Customer Relations— New Jacksonville (Fla.), Kansas City, 
Apr. Philadelphia, Apr. Lansing, Los Angeles, Louisville, 
CHRYSLER service New Orleans, New York, 
training courses from March to| Oklahoma City, Omaha, Philadel- 
Apr. will cover the most Pittsburgh, Richmond (Va), 
cently developed procedures for fac-| Rockford San Jose 
tory approved service Lake City, Seattle, St. Louis, 
operations, diagnosis methods, Twin Cities and Washington. 
the proper usage the GMC TRUCK 
special tools and equipment. the approved 
courses are offered tuition free for| overhaul, maintenance and diag- 
service personnel Chrysler Corp.| nosis procedures using the latest 
dealers and factory personnel. tools and equipment available 
Chrysler training centers are lo-| (free charge) all service per- 
cated at: 26001 Lawrence sponsored GMC truck 
Center Line, Mich.; 5500 dealer, GMC truck 
St., Skokie, 2930 Forrest The following courses are 
Dr., S.W. Atlanta, Ga.; 401 Theo- offered: rear axles, standard 
dore Fremd, Rye, Y.; 550 transmissions, automatic trans- 
College Ave., Newark, Del.; missions (Hydra-Matic, twin 
Brookhurst St., Anaheim, Calif. Hydra-Matic, and torqmatic), 
For further information, contact| diesel engine (one-week tuneup 
your nearest Chrysler training cen- class two-week ove 
overhaul Ford cars and trucks 


suspension, 11, brakes, 
available Ford dealer service 
technicians district service GMC maintains classrooms the 


following cities: Atlanta, Jackson- 
tained the following areas: Boston, Charlotte, 
lanta, Boston, Buffalo, Charlotte Milwaukee, Cincinnati, Dallas, 


(N. C.), Chicago, Cincinnati, Cleve- 


City, Oklahoma City, Omaha, Los 
Angeles, Memphis, New Orleans, 
New York (two centers), Oakland, 
Philadelphia, Washington, Pitts- 
burgh, Buffalo, Portland, St. Louis 
and Minneapolis. Address inquiries 
Service Training Activities, GMC 
Truck Coach Division, Pontiac 
11, Mich. 

INTERNATIONAL HAR- 
International truck sales 
districts are now conducting serv- 
ice meetings covering three new 
International low-stress V-8 truck 
engines for dealer and fleet service- 
men. The presentation covers note- 
worthy design features, Special em- 
phasis the proper service meth- 
the full-flow bypass cooling 
system, full-pressure, large-capacity 
lubrication system, the new electri- 
cal system and the latest fuel sys- 
tem, 

STUDEBAKER 
Technical training centers New 
York, South Bend, and Los Angeles 
have scheduled courses all 
phases the 1960 Lark and Hawk 
models well Mercedes-Benz 
and DKW passenger cars for March 
28-Apr. 15. Training will conduct- 
Los Angeles Young, and 

WHITE MOTOR Gasoline 
school—March 28-Apr. (White); 
Diesel 11-14 (Cum- 
mins). Schools will held the 
White Motor factory, Cleveland. 


For All Servicemen 


ALLEN ELECTRIC and EQUIP- 
MENT CO., Kalamazoo, 
The Allen Power-Tune course, cov- 
ering diagnosis and electrical 
performance troubles, includes 
training regulators, generators, 
batteries, distributors, ignition cir- 
cuit and use Allen scope. Also 
offered the Allen Tune-Up 
school for learning the fundamen- 
tals the tuneup business includ- 
ing servicing and merchandising. 

nominal fee charged. For 
starting dates, contact local Allen 
representative write directly 
Educational Department, Allen 
Electric Equipment Co., 2101 
Pitcher St., Kalamazoo, Mich, 

AMMCO TOOLS, North Chicago 
—Brake servicing. Contact Dick 
Stevenson, Ammco Tools, Inc., 2150 
Commonwealth Ave., North Chi- 
cago, Ill. Clinic type instruction 
facilities available through mo- 
bile units manned factory-trained 
technicians. Five-day, complete 
brake servicing course available 
starting Apr. 

JOHN BEAN DIVISION, Lan- 
sing.—(A) Wheel alignment, wheel 
balance, steering systems, March 
28; (C) Collision service front 
suspension, frame straightening and 
body alignment, March 21; (D) 
Brake servicing, Apr. combined 
course also offered which AD, 
March 28. 

BEAR MFG. Rock Island, 
offers training align- 
ment, balancing and frame 
straightening for four-week pe- 
riods. Next classes March and 
Apr. 11. Address all inquiries 
Miles Bacon, director, Bear Auto- 
motive Service School. 

BARRETT EQUIPMENT St. 
Louis, Mo.—Brake School—Theory, 
principles and practical application. 
(Continued on Page 35, Col, 1) 


ct 


me 
be: 
dis 
the 
] for 
ers 
dis 
the 
ful 
tai 
tri 
be 
ua 
: 
> — 
= 


e 
n 
J 


AUTOMOTIVE NEWS, MARCH 21, 1960 


Service Schools Field 


Make and Open Sessions Next Month Listed 
Vehicle, Equipment Makers 


(Continued from Page 34) 


This course will consist five con- 
secutive daily sessions, each session 
going from am. p.m. All 
phases brake service work such 
major adjustments, minor ad- 
justments, and complete brake 
overhauls all types both new 


Training conducted the Barrett 
Brake Schools St. Louis, Miami 
and Los Angeles with new school 
opening Philadelphia. For dates 
scheduled classes and enroll- 
ment contact Barrett Equipment 


automotive test equipment, Two 32- 
hour evening classes are held 
each month. Courses will con- 
ducted Sun’s Automotive Divi- 
sion Training Center, Harlem and 
Avondale Aves., Chicago, Ill. For 
further details, write Heidrich. 


SUNNEN PRODUCTS St. 
Louis—Specialized phases engine 
rebuilding instruction for servicing 
pistons and connecting rods regard- 
ing pin fitting and reconditioning 
and alignment rods. Cylinder siz- 
ing and finishing instructions also 
available. Instruction offered 
factory engineers with service units 


Co., 2101 Cass Ave., St. Louis Mo. 
BENDIX PRODUCTS DIVISION, 
South are offered 
Bendix power brakes and Strom- 
berg carburetors through schools 
sponsored authorized Bendix 
distributors, The schools provide 
the basic service and sales training 
for automotive servicemen required 
the development service deal- 
ers. Classes are scheduled each 
distributor meet local needs and 
the length individual course 
three four evenings one 
full day. tuition fee charged. 
Additional information may ob- 
tained contacting Bendix dis- 
tributor writing the Bendix 
training director South Bend. 
CARTER CARBURETOR St. 
special refresher course 
being offered factory school grad- 
uates only. Each session lasts four 
days. For further information, con- 
tact Roy Dean, Carter Carburetor 
Co., 2840 Spring Ave., St. Louis 


Mo. 

DeVILBISS CO., Toledo.—At fac- 
tory and field schools, company 
instructors will give complete 
course instruction spray 
painting, with emphasis use 
the new airless equipment, 
spraying catalysts and other ad- 
ditive materials, use the re- 
mote cup spray outfit and other 
new systems and products, Indus- 
trial, auto refinishing, maintenance 
and jobber schools have all been 
scheduled the factory and field 
schools for jobbers have been 
scheduled in. the Midwest and 
the West Coast. Attendance the 
factory school Toledo without 
charge for instruction equip- 
ment. However, nominal charge 
made for attendance field 


schools. 

MFG. CO., Omaha 
School teaches all aspects radia- 
tor repair and takes one two 
weeks complete, depending upon 
the student’s prior knowledge. 
charge for training course grad- 
uates who buy whose employers 
purchase equipment $200 other- 
wise. Write Inland Mfg. Co., De- 
partment TS-20, 1108 Jackson 
Omaha Neb., for additional in- 
formation. 

OKLAHOMA STATE 
Okmulgee, Okla, 80-hour 
course specialized auto air con- 
ditioning being offered. The 
course will include both theory and 
practical experience the instal- 
lation and repairing the latest 
equipment. George Mitchell will 
the instructor. 

RAYBESTOS DIVISION, Bridge- 
complete brake service 
course will held the Raybestos 
Brake Service School and Work 
Shop located Stratford, Conn., 
during the week March 28. 


May Meeting Set 
For Rebuilders 


Transmissions 


DETROIT.—M. Thimmel, Re- 
public Gear Co., will the host 
manufacturer for clinic 
approximately 150 
transmission rebuilders May 18-20, 
the Hotel 

One day the meeting will 
Set aside for trip Flint, tour 
the Buick Dynaflow transmission 
Thimmel said. 

The clinic will conducted 
part the program the Institute 
Transmission Rebuilders the 
Automotive Parts Rebuilders Assn. 
Thimmel member the insti- 
tute’s board governors. 

APRA composed rebuilders 
all types automotive parts 
from all over the and many 
foreign countries including Canada 
and Mexico. 

The parent organization has 
many other institutes, including 
those for brake-shoe bonders and 
rebuilders water pumps, carbure- 
tors, fuel pumps, armatures and 
engines, clutches and 
power brakes, 


and old brake will cov- 
mente two technical, sound, 

color, motion pictures showing ad- tact Del Pico, Sunnen Products 
justment procedure trouble 
shooting procedure well 
changes made 1960 brakes. 
Individuals who successfully com- 
plete the course will receive cer- 
tificate showing that they are pending upon 
ified work all types auto- 
motive brakes, The course will 
conducted D’Andrea, director 
service training. For further equipment, 
formation, write Hefferon, motive electr 
Raybestos Division, Bridgeport 


SUN ELECTRIC CORP., Chicago 
courses are available 
the operation and application 


completely equipped, For details 
instruction available without obli- 
gation throughout the nation, con- 


Co., 7910 Manchester, St. Louis, Mo. 

THERMOID DIVISION, 
Porter Co., Inc., Trenton, 
Brake service school conducted 
various times during the year, de- 


UNITED MOTORS SERVICE— 
Instruction factory-approved 
service methods, using the latest 


starting, lighting and ignition sys- 
tems, (2) carburetion (Rochester); 
(3) electronics (Delco auto radio 
(3) electronics (Delco auto radio (4) 


the demand. 


available (1) auto- 


PICK-UP PADS 


ROTATE 360° 


ARMS 
TELESCOPE 


PADS ADJUST 
THREE HEIGHTS 


cars easier, faster, safer... 
makes service and repair work more profitable 


The Rotary Two-Plunger Frame Pick-Up 
Lift was designed for car dealers and 
service shops. Better than any other lift 
the market, has the flexibility required 
lift the many car shapes, sizes and 
body styles now the road. 

This reach and posi- 
tioning feature important faster, 
safer, better service and repair work. 

With plungers and runners placed side- 
by-side, wide open accessibility extends 
from bumper bumper and all undercar 
parts requiring mechanical work are ex- 
posed easy reach. Other features 
this new lift include: 


and foreign cars can straddle lift easily 
Heavy-duty jacks permit greater 
off-center loading 

draulic operation 

Rotary’s exclusive Hydra-Seal packing 
insures smooth, dependable jack action. 
Exclusive cable-and-strut equalizing 
system keeps both runners level all 
heights, whether moving stopped. 

Fool-proof manual safety locks pre- 
vent accidental lowering lift 

Two-position wheel spotting dish 


Low-cost installation any location 


convinced, let’s back.” 


Matic), (5) New Departure bear- 
ings. United Motors Service Class- 
rooms operate these cities: 
Detroit, Cleveland, Boston, New 
York (two centers), Chicago, Wash- 
ington, Jacksonville, Fla.; Paso, 
icity Portland, Ore.; Dallas, Los 
Angeles, Memphis, Atlanta, Phila- 
delphia, Charlotte, C.; Denver, 
San Francisco, St. Louis, New Or- 
leans, Houston, Buffalo, Minneapo- 
automatic transmissions Oklahoma City, Milwaukee, 


Kansas City, Salt Lake City, Oma- 
ha, Pittsburgh and Cincinnati. 
WALKER CO., Racine, 
Wis., conducting clinics through- 
out the country designed help 
independent dealers build their 
muffler business and obtain 
Harry Liebendorfer conducting 
the clinics fulltime basis and 
instructs proper tools, 
WEAVER MFG. 
field, offers wheel- 
alignment instruction course. 
Classes are conducted the com-. 
pany’s laboratory garage the first 
full week each month. one- 
week advance notice required. 
Address all inquiries the Weaver 
Mfg. Co., (Division Dura Corp.), 
2171 Ninth St., Springfield, 


Ohio Deal Changes Hands 


BOWLING GREEN, The 
Bowling Green Ford dealership, 
formerly the Conklin-J une Co., 
has become the Charron-Griffin 
Ford Sales, with Edward Char- 
ron general manager. 

Griffin, the other partner, 
will remain Detroit, where 
operates the Michigan Account- 
ing and Tax Service, Both have 
been associated with automobile 
dealerships for about years. 


LIGHTER, STRONGER ARMS 
PIVOT EASILY 

Instead the solid stock, 
Rotary has developed stressed steel arm 
with welded interior reinforcing bar. This 
type construction combines strength with 
the light weight necessary for easy posi- 
tioning. super-smooth milled pivot end 
also insures ease movement. Rounded 
contours prevent tire damage. 


MAIL COUPON FOR COMPLETE DATA 


Rotary Lift Company 

1180 Kentucky Memphis Tenn. 

Please send information the Rotary Two-Plunger 
Frame Pick-Up Lift Model FP28H to: 


is, 
is, 
' 
H 


FORD FAMILY FINE CARS CLEARINGHOUSE NO. 179 SERIES 


FORD DEALERS’ SALES 
SOAR WITH USED CAR 
GUARANTEE PROGRAM 


q { 


PROGRAM BACKED POWERFUL 
NATIONAL ADVERTISING CAMPAIGN 


All across the country, Ford dealers are enjoying dramatic upsurge used car 
sales. California, for example, one extensive user local advertising 
reported his used vehicle gross had reached new high during 1959! This 
typical result top dealer merchandising combined with one the most effective 
programs Ford Used Car Guarantee Agreement provid- 
ing Performance Protection Policy all purchasers used cars and trucks. 

Backing the program the limit, Ford Division launched massive ad- 
vertising drive that included national magazine support, eye-catching ads 2,800 
newspapers, and special commercials Ford’s two top-rated shows Wagon 
Train and The Ford Show! This national advertising will continued 
throughout 1960. 

Tom Sullivan, Ford dealer Fenton, Michigan, one many who 
capitalizing this support with local campaign that has brought his deal- 
ership percent increase sales! “We are playing the tremen- 
dously,” says Sullivan, “because the amount money being spent nationally 
think would short-sighted not tie into it.” 

The Used Car Program another example Ford Division’s contin- 
uing effort assist Ford Dealers and provide the public with the finest 
transportation the American road. Another reason why it’s great 


dealer the Ford Family Fine Cars. 


FOR THE AMERICAN ROAD; THE FARM; AND INDUSTRY 

Lincoln Continental e English Ford Line « Taunus e« 

Ford Trucks e Farm and Industrial Tractors and Implements e« 
industrial Engines e Aeronutronic—Products for the Space Age « 
American Road Insurance Company e Ford Motor Credit Company 


MOTOR COMPANY 


THE AMERICAN ROAD 
DEARBORN, MICHIGAN 


id 


Y., has issued revised 36-page 
catalog its line gas weiding 
and cutting hand torches, outfits, 
tips and accessories. The company’s 
complete group equipment cov- 
ered detail with general descrip- 
tions, features, specifications and 


jj 


photographs given for each product. 
* 


RADIATOR molded synthetic 
high-pressure radiator hose has 
been introduced Dayton Industrial Prod- 
ucts Co., division Dayco Corp. The man- 
claims several advantages for 
the new hose: stronger, won't corrode, 
gives better protection, fits radiator and 
block connections better, and looks. better 
than hose previously developed for high 
pressure systems. Called Dayflex, the new 
hose comes sizes designed fit 


percent the cars the road today. 


BODY, FRAME TOOLS—A portable sys- 
tem that repairs both body and frame to- 
gether without the need for permanent 
racks has been announced Blackhawk 
Automotive Division, Blackhawk Mfg. Co., 
5325 Rogers St., 46, Wis. 
Called the “Damage-Dozer,” it consists of 
portable hydraulic straightening unit 
with selected attachments that will enable 
body and frame operators handle every 
type frame damage every car—in- 
cluding all foreign and American cars with 
unit unitized construction, the manufac- 
turer claims. permanent rack in- 
stallation any kind required. The 
Blackhawk system relies specially de- 
signed safety stands and alloy steel sup- 
ports. This method leveling the car elim- 
inates all undesired influences caused 
faulty damaged suspension systems and 


said. 


PARTS CLEANING Labora- 
fories, Inc., 630 Harlem Ave., River 
Forest, has announced portable small 
parts cleaning tank known the 
specifically designed for clean- 
ing with Gunk degreaser and comes with 
casters that may used 
adjacent work benches washracks. 


P-1008 vacuum said have the capabil- 
ities three machines: wet dry 
cleaner, blower and portable shoulder 
vacuum. The vacuum eliminates the need 
for outside filter bag usually required 
with machines this type, said. This 
made possible the com- 
pany's patented pleated filter which sup- 
plies 1,800 square inches filtering area. 
With its large tank, the P-1008 
also eliminates the need convert 
makeshift vacuum with steel drum con- 
version unit. The vacuum has oversized 
wheels, push-type handle and large tank, 
less cost than conversion units. 


EXTENDED SHELL 


SPARK PLUG—An “extended 
spark plug design has been developed 
Spark division, Flint Mich. 
said provide all the benefits the 
old “extended models without the dis- 
The “extended plug 
eliminates side wire burning and excessive 
gap growth problems caused the 
natural length the side electrode the 
“extended design, engineers say. 
The extended the plug means the 
side electrode wire can shortened 
normal length, yet the point ignition 
remains deep the combustion chamber 
provide maximum performance all 
speeds. 


SHADE SCREEN—A rear-window shade 
screen that said give protection from 
the sun's glare without obscuring vision 
has been introduced Mitchell Mfg. Co., 
Fort Smith, Ark. Designed fit the rear- 
view wondow nearly all cars, the screen 
installed with clips that fit against the 
window's metal trim. The features 
polished aluminum channel frame and alu- 
minum shade screen material. 


Welding Torch 


Air Reduction Sales Co., Division 
Air Reduction Co., Inc., 150 
Forty-second New York 17, 
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NEW PRODUCTS 


CORVAIR GRILLE—A stainless steel grille 
designed specifically for Cor- 
vair has been Foxcraft Prod- 
ucts Corp., Huntingdon Valley, Pa. The grille 
said fit perfectly the now bare 
front the car for builtin wraparound 
look.” The Foxcraft grille five vertical 
louvres. 


SOLDERING IRON—The pen-shaped 
Precision Miniature Soldering meas- 
ures inches long and operates 110- 
115 volts without transformer. Complete 
with safety yellow handle that stays cool 
and withstands contact with other hot sol- 


the iron has 50-megohm insulation be- 
sealed element maintains constant tempera- 


ture approximately 626 degrees Fahren- 
heit. Newman Corp., Clifton Ave., 


included fit over 143 models from 
1948-1960. 


MIRROR The rear view 


mirror was fashioned for the foreign and 


dering irons without melting sports-car market and suited the Fal- 


con, Corvair and Valiant. Available with 


tween element and tip, said. and replaceable mirror heads, 
time required about seconds and the mirror mounts left right. Supersite 
Corp., 302 Seymour Ave., Derby, Conn. 


* * * 


hammer, featuring interchangeable screw- 
in tips, has been announced by New Plastic 
Corp., 1026 Sycamore Ave., Los Angeles 
38, Calif. The tips, six color-coded hard- 
nesses, are said permit pounding 


eliminates floor friction when pulling, is| glass, clay, wood, ceramics, and soft and 


hard metals without marking the material. 
Hammer shot-loaded increase impact, 
and has unidirectional fiberglass handle 
shaft eliminate handle breakage, 


said. 


FRAME STRAIGHTENER portable 
frame and body straightener, called the 
Bearcat No. 120, has been announced 
Bear Mfg. Co., Rock Island, Hook-ups 
can be made from front, rear, or side 
frame and body pulls. said the 
only portable unit that can make straight 
pull well down angle pull. 


VACUUM CLEANER—An internal filter The No. 120 exerts tons pressure 
featured the redesigned power. can push well pull, 
Master Vac introduced Premier Co., steel rods rather than chains, 
Woodlawn Ave., St. Paul 16, Minn. Model said. 


AUTO REPAIR KIT— Body holes, dents 
and rusted areas are said repaired 
with the Plastic Steel Auto Repair Kit, 
product Automotive Division, Devcon 
Corp., Danvers, Mass. The material, pliable 
modeling clay, applied paste form 
and hardens two hours without heat 
pressure. The finished repair said 
nonshrinking and nonexpanding. The firm 
also introduced rubber repair kit. Rub- 
ber semi-paste form, applied from 
tube, sets two hours into permanently 
flexible repair. 


Mufflers 


Arnold Haviland Co., Defiance, O., 
have announced its “European 
Line” mufflers for British and 
continental cars. The line covers the 
different British and continental 
cars. Over 110 different mufflers are 


Marblehead, Mass. 


PARTS CABINETS Wells Mfg. Corp., 


Fond Lac, Wis., has announced its line 


merchandising-plus-stockkeeping cabi- 


nets for parts. Planned 
for stop-look-and-buy action, these heavy- 
gauge steel cabinets are free Wells 
dealers with the purchase ignition parts 
assortments. Two units are designed for 
separate combination use, each holding 
special assortment. Called the 
the CA500 combines the 
CA400 chest style merchandiser with the 
CA300 base unit merchandiser unit 
inches high. The doubledoor base, 
inches, inches high with four 
roomy shelves. 


SPOTLIGHT—A hand spotlight for auto- 
motive use has been introduced Do-Ray 
Co., Inc., 1458 Michigan Ave., 
Chicago Ill. This spotlight, Brite-Ray, 
replaces the permanent type. 
weight, easy store, and made high 
impact plastic. Brite-Ray comes with 10- 
foot cord and two plugs. One plug at- 
taches the lamp like electric shaver; 
the other plugs into all cigar lighters. The 
unit comes variety pastel colors. 
It is available in either 6 or 12 volts, and 
equipped with General Electric sealed 
beam unit. 


DASHBOARD KNOB—A universal dash- 
board utility knob that replaces lost 
broken knobs has been announced 
Globe Specialty Co., 1933 Halsted St., 
Chicago Ill. This dashboard knob 
tures bushing adaptor, making the knob 
usable practically any car, said. 
Removable plastic bushing assures tight 
fit 3/16-inch shaft. Without bushing, 
knob fits shaft. Set screw locks 
knob place; won't slip work loose 
once screw turned shaft, said. 


CORVAIR ALIGNMENT TOOLS—Mo 
1018 Gauge Set, manufactured John 
Bean Division, Food Machinery Chemi- 
cal Corp., Lansing Mich., said pro- 
vide all the tools necessary check 
underbody. alignment the Corvair. The 
model 1018 gauge set consists four 
components. These are the model 1010 
gauge set, 1014 tram gauge, clamp 
and studs. The 1010 gauge not limited 
work the Corvair. can also used 
connection with any other make car. 
The. set consists of three self-centering 
frame gauges and two offset adapters. The 
tram gauge equipped with 40, and 
114-inch bars which give moveable point- 
ers 114-inch range and third 
pointer for height-comparison checks. Studs 
adapt the tram gauge and centering 
gauges the Corvair and clamps pro- 
vide universal attaching mount for cen- 
tering gauges, said. 
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Service Tips 


Carburetor Air Cleaner 


service station personnel 
completely ignore the carbure- 
tor air cleaner when performing 
lube job, servicing only when 
customer asks them so. 

You can make extra profits, and 
the same time, render motorists 
real service reminding them 
how important clean filter 
efficient engine operation. 

Engineers Champion Spark 
Plug Co. point out that dust 
clogged filter may reduce the air 
flow into the carburetor such 
extent that the fuel mixture be- 
comes overly rich. This may result 
excessive carbon buildup, fouled 
spark plugs, varnish and gum de- 
posits, oil dilution, sludge and loss 


American cars) any width since 
the tow trailer adjustable. Cars 
can driven winched onto the 
tow trailer. 
This information general and 
there are exceptions which 


Devcon Division Introduces 
Filling, Sealing Products 


NEW YORK. Two filling and 
sealing products and all-purpose 
adhesive have been 
Devcon Corp.’s automotive division 
Danvers, Mass. 

Devcon steel and Devcon liquid 
aluminum fill body holes, seal leak- 
ing connections, build surfaces, 
replace rusted sections and repair 
stripped threads, leaking seams, 


power. 

Even more important the 
fact that the filter becomes 
clogged, small particles dust 
and dirt will enter the carburetor 
and mix with the lubricating oil 
form effective grinding com- 
pound. This compound has the 
same effect cylinder walls, 
ring and valves rubbing them 
with sandpaper. 

The result—excessive engine wear 
and short engine life. 

Just case you haven’t consider- 
how much dirt actually enters 
the air cleaner, keep mind there 
are one-million particles dust 
single cubic foot air. Add 
this the fact that requires approx- 
imately tons air burn one 
gallon gas, and you have idea 
just how much dirt enters that air 
cleaner. 

And, remember, when the cleaner 
has absorbed its limit, the dirt and 
dust may move right through 
into the engine. Don’t let your cus- 
tomers take chance damaging 
their engine because air cleaner 
negligence. Suggest servicing this 
item every time you lube job.— 
Co. 

* 


Valiant Fan Belt 


ORRECT fan-belt adjustment 

important prevent premature 

wear the water pump and gen- 
erator bearings. 

loose belt will squeal upon 
sudden acceleration and will also 
slip high speeds, which may 
cause overheating. 

Should proper fan-belt adjustment 
fail correct belt slippage, 
suggested that belt part number 
2129-78 installed. 

This new belt has improved grip- 
ping qualities which are beneficial 
Service INFORMATION BULLETIN 

* * 


Valiant Engines 


COLD starting engine warm- 
difficulty encountered with 
the new Valiant six-cylinder en- 
gines, inspection should made 
for choke and air-cleaner interfer- 
ence. 

Interference could occur either 
the choke rod striking the bot- 
tom the cleaner the choke 
shaft arm contacting the bottom 
the cleaner. 

Removing the air cleaner and in- 
stalling one more carburetor air 
horn gaskets will provide sufficient 
choke clearance.—VALIANT SERVICE 


BULLETIN: 
* 


mufflers, gear housings, gas tanks, 
cooling systems and battery hold- 
ers, the firm said. Devcon 2-Ton 
bonds broken door handles and 
dashboard knobs and cements fig- 
urines dashboards hoods, 
added. 


Towing Foreign Cars 


normal equipment and 

careful handling, the average 
foreign car can towed without 
damage. Actual experiences show 
that special problems exist. Care 
hookup the most important 
factor. 


Foreign cars not and cannot 
Stand the stress and strain tow- 
ing; therefore, some stations use 
for protection 4-inch 4-inch 
six-inch six-inch piece wood 
which they place under the bumper 
brackets between the fastening 
chains and the bumper. Long “S” 
hooks, instead chains, may 
used with the wood placed between 
the hook and bumper brackets. 

Some foreign cars can best 
towed lifting the rear because 
the low-slung design and over- 
hang beyond the rear wheels. 
four-wheel trailer can carried 
and used tow foreign cars (also 


TIN 
* 


* 
Towing Falcon, Valiant 


procedures the Fal- 
con and Valiant are the same 
would used Ford Plym- 


Towing the Corvair 


should necessary tow 
Corvair with the rear wheels lifted 
off the ground, there one precau- 
tion which should observed. 
the lifting sling chains are attached 
the rear suspension control arms, 
the grill and sheet metal under the 
bumper are subject damage. 

protect this, place 4-inch 
4-inch wooden post board 
about three feet long under the 
rear skid plate, above the towing 
chains. The skid plate front 
the grille and sheet metal and 
behind the engine oil pan. This 
will space the chains out from the 
grille and sheet metal, and pre- 
vent damage. 


The fuel tank located behina| Designs Lifts for Volkswagens— 


the front axle and ahead the body 


The headquarters International Auto Sales and Service, Inc., New Orleans, 


sill lifting Use care not equipped with lifts designed handle Volkswagens. The lifts were designed 
the fuel tank when Rotary Lift Co., Memphis, and are used processing incoming cars for shipment 


BULLETIN 


dealers surrounding states. 


Lockheed 


LINED BRAKE SHOES 


are packed with 


ONE CALL GETS ALL your brake service needs 


from one Distributor Wagner Products. 


instruction sheet each box 


There’s need for you pass the 
profits made brake reline jobs. 
With Wagner Lockheed—the Quality line 
got what takes! 


“Safety-check” Dash Tag, and “HOW- 
TO-DO-IT” Installation Instructions are 
included every set Wagner Lockheed 
Lined Brake Shoes. The easy-to-follow 
instructions enable average mechanic 
turn out good job minimum time. 


Wagner Lockheed Lined Brake Shoes 
come you with the lining contour 
ground compensate for normal drum 
distortion. With correct clearance pro- 
vided towards the end the shoe, lining 
contacts drum over most the lining 
surface. This feature helps you produce 
jobs that give safer, smoother stops. You 
will have less grief, and there will 
fewer “free adjustments”. 


YOU have CoMaX 
Lined Shoes for universal use cars; 
“WP” Lined Shoes for high horse- 
power cars trucks equipped 
with without automatic transmissions 
and power brakes. 


For details, consult your nearby supplier 
Wagner Products, use the coupon. 


Electric @rporation 
6400 Plymouth Ave., St. Lovis 33, Mo., U.S.A. 
(Branches principal cities U.S. and Canada) 


Please send me: 
FREE copy 1960 CATALOG 


Details Lined Brake Shoes 
NAME 

FIRM NAME 

ADDRESS. 


CITY STATE 
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Financial Front 


successive year, rising from $393,- 
746,000 1958 $419,064,000 1959, 
percent increase, 

* * 


Sales Boost Turns Loss 


Profit for Van Norman 


The 1959 annual report Van 
Norman Industries, Inc., showed net 
sales $44,469,440 and net income 


Storage Battery Co. had 
consolidated net earnings 1959 
$6,108,000 sales $144,578,000, 
against 1958 earnings $3,956,000 
sales $127,573,000. 

For the fifth consecutive year, the 
automotive division reported in- 
creased its share the replacement 
battery market and, despite the 
steel strike, its original equipment 


concluded amounted $25,282,839, 
compared with $19,550,663 for the 
six months ended Jan. 31, 1959. Con- 
solidated net earnings for the six 
months ended Jan. 31, 1960 were 
$682,457, from $652,537 year 
ago. 


Flintkote Sales Set Record; 


Earnings Are 2nd Highest 


Flintkote Co. reported 1959 sales 
rose record high $221,075,187 
for increase 13.9 percent from 
1958 volume $194,071,638, while 
earnings increased percent the 
second best level the company’s 


$1,001,126. 


For the year 1958, net sales were 
$34,722,869 and the loss The company listed 1959 earnings 
$14,285,578. These earnings com- 


come-tax carryback and after 
extraordinary and with $12,230,165 1958. 
* 


charges amounted $1,611,658. 
National Malleable 


* * * 
Dura Corp. Sales, Profit National Malleable and Steel 
Castings Co., Cleveland, annual re-|! 


Increase Half Year port, 1959 vs. 1958: Profit, $1,962,331 


Sales and earnings Dura and $90,578; sal 8,405,886 and 
for the six months ended Jan. Dodge Dealers Form Association— 


business was better than 1958. 


Hupp Reports Large Gains 


Sales and Net Worth 

Hupp Corp. reported that had 
been able boost sales sevenfold 
and produce fivefold increase 
net worth between 1955 and 1959, 
largely through diversification. 

The company reported profit 
$2,110,407 sales $76,352,334 
1959, compared earnings $1,- 
005,099 sales $56,467,243 1958. 

* * 


history. 


showed increases over the same pe- Forming their own dealer advertising association, Dodge dealers the San 
riod last year, despite the steel cisco area have elected five-member committee its affairs during 
strike and other adverse influences, owmotor rent model year. The committee shown with Dodge regional office executives. Seated 
Chairman Lynn Pierson and| Towmotor Corp., Cleveland, from left, are Scott, San Francisco; Reese Star, committee chairman, Richmond, 
President Thomas Smith re-| nual report, 1959 vs. 1958: Profit,| Baughman, Dodge regional manager. Standing: Frane, Oakland; Simon 
ported. $2,860,736 and $1,501,296; sales, Dodge regional merchandising manager; Hands, San Jose, and Ray Brown, 


Sales for the half-year period 840,321 and $24,964,579. Hayward. 


LOOK WHAT’S COOKI 


AMP Shows Increases 


Sales, Profit for Year 

Net sales American Metal 
Products Co. 1959 amounted 
$57,385,535, compared with $46,397,- 
963 1958. 

Net income was $1,938,992, com- 
pared $1,647,522 1958. 

* * 


Sales, Profit Records Set 


National Cash Register 


Net income National Cash Reg- 
ister Co. last year rose percent 
record $19,076,000. Earnings 
1958 amounted $15,512,000. 

Sales all products and services 
reached new high for the fifth 


1960 Won’t Bring 
Boom Bust, 
Says Roosevelt 


BIRMINGHAM, Ala. Franklin 
Roosevelt jr. told the Birming- 
ham Automobile Dealers Assn. “the 
great economy boom predicted for 
1960 will not take place, but neither 
will there any marked recession. 

“The economy will expand some 
extent, but whole the nation 
will experience period stable 
economy,” Roosevelt said. 

urged dealers take more 
active part local, state and na- 
tional politics. said believes 
Americans understand what the 
country faces and will make the 
necessary sacrifices maintain 
sound dollar and adequate de- 
fense program the same time. 

believe the compact cars now 
being built the will dry 
the market for many imports, and 
that this country will gain back its 
balance exports,” said. 

Guests the meeting included 
State legislators, city officials, bank- 
ers and finance executives. 

Roosevelt the Fiat distributor 
the Southeast. 


Repeal Sought 


For Inspection 


ALBANY, Y.—Public support 
for repeal the state’s auto in- 
spection law growing, but action 
unlikely this year. That the 
report the chairman the Joint 
Legislative Committee Motor 
Vehicles and Highway Safety, Sen- 
ator Edward Speno, who says the 
committee receiving heavy load 
mail support repeal. 

Senator Fred Rath has intro- 
duced repeal bill. Speno considers 
unlikely that the legislation will 
successful this year because the 
inspection program only its 
fourth year. The attitude among 
legislators give more 
time.” 

Most public opposition, according 
Speno and the Motor Vehicle 
Bureau, based the fact that 
the people who the inspecting 
also make the repairs. 


Miles Sells Florida Deal 


KISSIMMEE, Miles 
has sold Miles Pontiac-Rambler 
Miller. The firm now known 
Osceola Motors, Miles will 
continue work with the sales 
department. 


market tests dealers have used these exciting cookers 
build sales several ways: 


Use with customers! Run promotion induce sales 
Oil changes, oil filter changes, air filter changes and 
lube jobs! Display Dog-O-Matic and give away prize! 


Use with your men! Stimulate sales action oil and 
cartridge changes awarding Dog-O-Matic man 
with high sales score. Give “hot dog feast” when you 
announce the winner! 


want two 
more...for home use 
snacks... 
promoting sales! 


Capsule 


ELYRIA, O.—Thirty top salesmen 
from Spitzer dealerships Elyria, 
Lorain, Mansfield and Columbus, 
and Miami and Little Rock, Ark., 
have been honored for outstanding 
gales achievements 1959. 

The men received trophies from 
Norman Hamilton, Spitzer sales di- 
rector, and were admitted mem- 
bership Spitzer’s “presidents 
club.” 

* * 


Sonneborn Changes Name 


NEW YORK.—L. Sonneborn Sons, 
Inc., petroleum refiner and manu- 
facturer chemical specialities, has 
changed its name Sonneborn 
Chemical Refining Corp., accord- 
ing Rudolph Sonneborn, pres- 


ident. 
+ 


Canadian Tire Makers 


Set Output Sales Marks 
TORONTO, Ont.—In 1959, the 

Canadian tire industry broke all 

production and sales records, ac- 


AUTOMOTIVE NEWS, MARCH 21, 1960 


Auto News Brief 


cording the Rubber Assn. 
Canada. 

Production totalled 9,358,306 
units, compared with the previ- 
ous record 8,372,117 1956. 
Sales reached 8,960,063 units, com- 
pared with the previous record 
1958. 


China’s First Small Cars 
Roll Off Line Peiping 
PEIPING.—Cars three-fifths the 
size ordinary models are being 
built Peiping factory, accord- 
ing the New China News Agency. 
The official news agency said the 
car has four seats and cruising 
speed about m.p.h. They are 
Red China’s first small cars, was 
said. 


* * * 


Dayton Rubber Buy Firm 

DAYTON, O.—Dayton Rubber Co. 
has agreed acquire Metal Hose 
Tubing Co., Dover, J., according 


ton Rubber. said there will 
change Metal Hose manage- 
ment distribution policies. 

* * 


Pennsylvania Tire Offers 


‘Big Turnpike Model 

Pennsyl- 
vania Tire Co. has unveiled “The 
Big turnpike-safety passenger- 
car tire. 

“The Big was built for turn- 
pikes and tested the turnpike, 
the firm said, The tire avail- 
able wide range sizes, 
blackwall and whitewall, the firm 
added. 


Ex-Cell-O Buys Firm 


DETROIT.—H. Bixby, presi- 
dent Ex-Cello-O Corp., has an- 
nounced the acquisition Optical 
Gaging Products, Inc., Rochester, 
said Willis Boer will 
continue president Optical 
Gaging Products. 

* 


bureau said. 


spokesman said. 


Worth division. 
* * 


Norge Division Build 
Plant Fort Smith, Ark. 


Air Accessories Renamed 


After Merger with Texstar 


SAN ANTONIO. William 
Rhame, president Corp., 
and Spitler, president Air 
Accessories, Inc., have announced 
merger the two firms. 

Air Accessories, will continue op- 


story plant. 


FOR FRAM 


Sensational New 


Wes tinghous 


Hot Dog Cooker 


Hottest FRAM 


HERE’S THE OFFER! FRAM D-11: You get one Dog-O-Matic and Free 
Fram Cartridges for only $7.95 with purchase any Fram Cartridges. 
Sell Free Cartridges recover entire cost D-11! 


Advertising Ever! 


Every minute, every day Fram 
directing powerful advertising mes- 
sages your customers... building 


traffic and boosting sales: 


Get this 


you for oil and filter change! 


Network radio sends in! During Spring 
change-over period, urgent Fram messages 
two national networks send drivers 


National magazines start moving! Big 
color pages Saturday Evening Post and 
Life Magazine focus big attention Oil 
and Air Filters! 


Outdoor messages get ’em, too! Giant 
Fram bulletins high traffic areas add 
further weight the filter industry’s most 
effective consumer promotion program! 


Detroit BBB Says Ads 


Mislead Downpayment 


Auto advertising 
using misleading downpayment 
figures has been reported the 
Better Business Bureau De- 
troit. The ads offer cars “star- 
tlingly low downpayments,” the 


disclosed that the 
cars could not bought low 
downpayments quoted and reveal- 
variety excuses for pad- 
ding the advertised figure,” BBB 


erations Fort Worth under the 
name Texstar Plastics, division 
Texstar. The branch factory 
Fort Wayne, Ind., will continue 
under the direction the Fort 


Sayre, president 
the Norge division, Borg-Warner 
Corp., has announced that Fort 
Smith, Ark., has been selected the 
site million-square-foot, one- 


This plant will used manu- 
facture Norge’s new gas refrigera- 


GET THIS LATEST AID SALES! 


display rack (1) 1960 Cartridge Checker—hangs 
you “dial” quickly the correct 
Comes Filters for all makes and 


popular engine 
air filter cartridges. 
Just order Fram D-12 

from your supplier. 


models cars, trucks, imported cars! 
(2) Plastic “see-through” window sign 
color! (3) Other valuable filter 
sales helps! 


FRAM CORPORATION, Providence 16, 


tor and other gas appliances togeth- 
with new products being 
developed, Sayre said. 


* * * 
New Plating Setup Doubles 


Protection, Dodge Says 

DETROIT.—A new plating proc- 
ess, employing two types nickel 
under chrome plating, gives 1960 
Dodge cars and trucks double pro- 
tection against salt and corrosion, 
according Dodge. 

George Gibson, chief engineer, 
said that plating steel parts like 
bumpers coat nickel plate, 
three-fourths “semibright” nickel 
and one-fourth “bright” nickel, 
applied first, and then the chrome 
plating. The chrome trim also stays 
brighter longer, added. 

* * 


New Home Built 


For GMAC Alabama Branch 


BIRMINGHAM, Ala.—An office 
building cost more than $300,- 
000 will built 211 Highland 
Ave. General Motors Accept- 
ance Corp. will serve head- 
quarters for the GMAC Alabama 
branch, now located 2316 Sev- 
enth Ave. 

GMAC officials said the struc- 
ture expected completed 
and ready for occupancy late 
summer. 


Gabriel Canada 


TORONTO. Gabriel Canada, 
Ltd., has been established Toron- 
under the joint ownership Ga- 
briel Co., Cleveland, and Van Der 
Hout Associates, Ltd., Toronto. The 
company will make shock absorbers 
and other auto parts and expected 

* + 


Allied Chemical Turning Out 


New Nylon Yarn Volume 


NEW Chemical 
Corp. has announced volume pro- 
duction new and advanced 
nylon yarn for tires. This nylon, 
called Golden Caprolan, being 
used all America’s major tire 
producers, well some smaller 
ones, the firm added. 

Golden Caprolan called golden 
because the natural gold color 
the yarn rather than white other 
nylon yarns, Allied Chemical said. 


Texans Acquire 


Chevy Deal 


LOS ANGELES.—Sale Cen- 
tral Chevrolet Co. three Texas 
business men has been announced 
Houston for more than years. 
said will president the 
new organization, which will retain 
the current name. 

Henry identified his associates 
Holman, Dallas investment 
broker, and Leroy Tidwell, 
auto dealer Big Springs, Tex. 
They will vice-presidents. 

Henry said they paid more than 
million Leonard Cormier 
sr. for the dealership and leases 
the property, which consists 
buildings grouped around Seventh 
St. and Central Ave. downtown 
Los Angeles. 


1,065 Ford Pickups 


Ordered Pentagon 


DEARBORN.—Ford division has 
been awarded Defense Depart- 
ment order for 1,065 specially-out- 
fitted %-ton pickup trucks for the 
Air Force and Navy. The $2,402,013 
order calls for 111 the F-250 ser- 
ies units equipped with four- 
wheel drive. 

The 140-inch wheelbase trucks, all 
with six-cylinder engines, will have 
unique four-door, six-passenger 
crew cab. 

Ford’s Mahwah (N. J.) assembly 
plant will produce the four-wheel- 
drive units, while the Lorain 
plant will build the others. The 
four-wheel drive will 
equipped with three-speed shift 
transmission, while Cruisomatic 
transmission will used 731 
other units. 


MOTOR 


OHIO 


Across the 


Official the firm. 
* 


Volpe Motors Opens 


Volpe. 


Jaguar Adds Dealers 


Size 
For Every 
Service Need 


AUTO SPECIALTIES MANUFACTURING 


MUSKEGON, Mich.—Derby’s 
Rambler Sales, 2922 Peck St., 
planning new $100,000 sales and 
service building Muskegon 
Heights, according Don Derby, 


ROCHESTER, Y.—Volpe Mo- 
tors, Inc. (Lincoln-Mercury-English 
Ford), has opened 727 Main St. 
The firm operated James 
Volpe and his son, James 


NEW YORK.—Jaguar Cars, Inc., 
New York, has awarded franchises 
Kenmore Sports Cars, Inc., 2225 
Elmwood Ave., Kenmore, Y., and 
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Auto Dealer Changes 


Williamson Motor Co., 1224 
Chaparral St., Corpus Christi, Tex. 
* * * 


Jaguar Expands Ohio 


CLEVELAND. New Jaguar 
dealers are Imported Car Center, 
Inc., 1635 Reading Rd., Cincinnati, 
and Jaguar-West Inc., 5111 Brook- 
park Rd., Parma, 


Taylor Ford Sold 


MASSENA, Y.—J. Taylor 
Sons (Ford) has been sold Al- 
bert Laberge, Romeo Pion and 
John Duffy. The dealership, said 
Massena’s oldest, was founded 


1917, 


Smiley-Berge Building 


begun the new $250,000 Smiley- 
Berge Ford building 256 
Main. The building will have 32,000 
square feet service space, with 
the firm, 

* * 


Jaguar-Saab Deal Opens 


ported Car 
Center (Jaguar-Saab) has opened 
1635 Reading. Officers are Robert 
Cline jr., president; Graydon 
deCamp, vice-president, and Sam- 
uel Smyth, vice-president and 
general manager. 


Rambler Exclusive 

TIFTON, Ga. David Kenly 
and McMasters have formally 
opened and Rambler Sales, 
This Tifton’s first exclusive 
Rambler dealership. McCall 
the manager. 


+ 
Williams Opens Lark Deal 


CORPUS CHRISTI, Tex.—Frank 
Williams has formally opened his 


Boost Gasoline Tax 


WASHINGTON.—The Chamber 
urged that the Federal gasoline 
tax kept the current 
cents per gallon until Congress 
can consider comprehensive 
studies that will available 
early next year. 

President Eisenhower has urged 
Congress boost the tax half 
cent gallon. The chamber 
said the levy now brings 
billion year and declared that 
there “no immediate short- 
range crisis” the highway 
program, 


Rolls-Royce, Jaguar, and 


Morris. 
* * 


Kolar Gets DKW Franchise 
SEATTLE.—A DKW-Auto-Union 


Studebaker dealership 1224 franchise has been awarded 
MESA, Ariz. Construction St. also Automotive Service, 1205 


Hydraulic 
SERVICE 


JACKS 


EASY-TO-HANDLE, FAST-ACTING AUSCO 


JACKS SPEED BRAKE SERVICE, 
TIRES AND ALL JOBS. 


Here are few many superior Ausco features 


Rugged construction 


throughout. 


Overload safety valve. 


Fool-proof release 


valve. 


Handle operates through 


full 90° arc. 


Exchange power units make 
servicing easier, more 
economical. 


Low shoulder with high lift. 


JOSEPH, MICHIGAN 


Pine St. Otto Kolar president 
the dealership. 
+ 


Horgan Taps Baugh 


NEW Hor- 
gan, president Ralph Horgan, 
Inc., Manhattan’s largest and 
oldest Ford dealer, has appointed 
Earle Baugh vice-president 
and general manager. 

* 


Lark Dealers 
Signed S-P 


SOUTH BEN D.—Studebaker. 
Packard has added dealers. They 
are: 

Autorama-Kearney, Inc., 175 Pas- 
saic Ave, Kearney, J.; Jack 
Barbee Motor Co., 207 Fifth, 
Crockett, Tex.; Belleville-N utley 
Buick Co., 60-68 Washington, Nut- 
ley, J.; Fatch Harkin, 520 
Second, Hobart, Ind.; Franks GMC 
Trucks, 1019 Hubbock, Brownfield, 
Tex. 

Giese Sales Service, 322 Prairie, 
West Salem, Lewis-Chestnut 
Motors, 740 Delaware, Leaven- 
worth, Kans.; Linaberry Buick, 
Inc., 725 Lafayette, Hampton, 
Rich Square Planters Hardware 
Co., Inc., Main St., Rich Square, 
C., and River Dell Pontiac, 
297 Kinderkamach, Oradell, 

* 


Clarkson Buys Deal 


WALNUT CREEK, 
Clarkson, new and used-car 
dealer Redwood City, Calif., since 
1937, has purchased Doug Dicker 
Fiat, 1839 Mt. Diablo Blvd. here. 
has been dealer years. Clay 
Clarkson has been named sales 
manager the dealership, 
known Clarkson Motors. 

* 


Deals Combine 


MURFREESBORO, 
nouncement the combined oper- 
ation Byrn Motor Co, and Tri- 
County Motors, including the 
service facilities, new location 
—740 College St.—has been 
made. The combined operation han- 
dles Buick, Cadillac, Pontiac, Opel, 
Rambler and GMC. 

ok 


Webster Takes Lark 


ALAMEDA, Calif—Webster Mo- 
tors, 2313 Encinal, has been award- 
Ramsey, owner, said also will 
handle Mercedes-Benz and Fiat. 

* * 


Midway Ford Build 


ST. PAUL.—Midway Ford will 
new home for its show- 
rooms, office and service center, re- 
placing the building destroyed 
fire. The structure will cost esti- 
mated $250,000. 

* ok 


McCoy Opens Dodge Deal 


NORTH HOLLYWOOD, Calif, 
McCoy Dodge, Inc., has opened 
5967 Lankershim Blvd. The dealer- 
ship headed McCoy and 
Ross Wright sales manager. 

* * 


Wareham Sells Lark Deal 


PORTLAND, Ore.— Wareham 
Motor Co. (Studebaker), 615 
Hawthorne Blvd., has been sold 
John Wareham Richard 
Jarvis. The firm has been renamed 
Jarvis Studebaker Jarvis for- 
merly was sales manager Jarvis 
Jeep. 


* * ok 
Liddie Moves Indiana 


NEW ALBANY, Ind.—Bill Lid- 
die, former Buick and GMC dealer 
Owosso, Mich., has opened Liddie 
Pontiac-Cadillac Co. 244 Vin- 
cennes St. 


Auto Union-DKW 
Adds Dealers 


SOUTH BEND. Mercedes-Benz 
Sales, Inc., announced that has 
signed new Auto Union-DKW 
dealerships, They are: 

Paul Abel Motors, Inc., 1710 
Main, Muncie, Ind.; Jim Angeles 
Minneapolis; Character Cars, Inc., 
7000 Galena, Peoria, Colonial 
Motors, Inc., 221 Elm, New Can- 
naan, Conn.; Ben Lindenbusch, Inc., 
3300 Kings Highway, St. Louis. 

Auto Sales, 1201 
French, Wilmington, Del.; 
Motor Sales, Grand, Englewood, 
J.; Metropolitan Motor Co., Inc., 
1010 Gilbert, Cincinnati; Norm’s 
Auto Sales, 182 Jefferson, 
enmuth, Mich., and Oritani Motors, 
214 State, Hackensack, 


DISCOVERY mys 


Way Spoil Your Family! 


Dodge Dart Develops Sales 
The Farm Magazine 


The leading automobile manufacturers know that FARM JOURNAL 
families are the best automotive customers the country. They own and 


operate more than half all the passenger cars and trucks farms. The magazine 
That why Dodge supports its dealers with consistent advertising farm families everywhere 
depend on... 


FARM JOURNAL. And this the kind support dealers understand 
and appreciate. 

Dodge dealers know the selling power FARM JOURNAL. They 
know that Dart advertising FARM JOURNAL reaching their best 
rural customers and prospects with coverage like that local 
newspaper and the sales impact the Nation’s No. Farm Magazine. 
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Roundup from State Capitals... 


Legislation Affecting Auto Industry 
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Bethune Jones 
Legislative Correspondent 
for new and revised laws relating motor- 
vehicle inspection and equipment have been raised 
number states this year, with much wider consideration 


these issues certain 


come during 1961 when 


greater number Legislatures will 
convene. 

The Kentucky 
Legislature has 
enacted meas- 
ure put into 
operation law 
requiring inspec- 
tion motor ve- 
hicles before they 
are licensed. 

Although the 
law requiring 
such inspections 
went into effect 
Jan. fee was 


Bethune Jones 


authorized that time for the tests 
and cars went uninspected. The new 
measure authorizes sheriffs coun- 
ties with cities the first sec- 
ond class charge for inspec- 
tions. other counties, any peace 
officer may the inspecting and 
collect the fee. 


bill the Arizona Legislature 
would require vehicle examinations 
twice year. Fees would range 
$1. Inspections would made 
private garages and service sta- 
tions approved the State Motor 
Vehicle Department. Vehicles with 
mechanical defects, such bad 


REMEMBER= 


PROFIT JOBS 


brakes, would kept off the high- 
ways until repaired satisfactorily. 


Mich. Has Similar Bill 
would required under bill 
the Michigan Legislature. The 
State Police commissioner would 
empowered suspend the regis- 
tration any auto found unsafe. 
also would license privately 
owned garages and service stations 
conduct inspections. 

Rhode Island legislative pro- 
posal would limit compulsory in- 
spections one year. Inspec- 
tions were required twice last 
year under law which says they 
must held least once and 
not more than twice each year. 
The law authorizes the State 
motor registrar decide 
whether the inspections are 
required once twice year. 

Massachusetts bill would re- 


quire police inspect brakes, lights 
and other safety equipment autos 
after accidents, and make reports 
that time. was unopposed 
hearing conducted the State 
legislative committee highways 
and motor vehicles. 

Rep. John Cavanaugh said 
would make motorists more inter- 
ested keeping their equipment 
good working order between State 
inspections. said inspection 
the scene frequently could establish 
whether malfunction negligence 
caused the accident. Such reports, 
said, would tend reduce liti- 
gation and ease the load over- 
burdened courts. 

New Jersey affiliates the 
American Automobile Assn. have 
assailed proposal State At- 
torney General David Furman 
that the fee for compulsory annual 
inspections increased from 
$2. Furman said each inspection 
costs the State $1.42. also pro- 
posed other auto-fee increases, in- 
cluding transfer fee and 
duplicate license. Both these fees 
now are $1. 

+ 


Acts Traffic Rules 


NEW JERSEY, program 
calling for upgrading traffic reg- 


ulations covering defective motor. 
vehicle equipment was advocated 
the traffic safety committee the 
Morris County Safety Council. 

called for legislation re- 
quire directional signals all ve- 
hicles irrespective the date 
manufacture, inspection com- 
mercial vehicles twice year, 
placement defective equipment 
violations the point system, 
upgrading state law brakes, 
and other safety steps, including 
survey the State motor ve- 
hicle director ascertain what 
extent truck owners are register- 
ing commercial vehicles for ca- 
pacities beyond the limits set 
the manufacturer. 

Connecticut Legislative Council 
subcommittee recently heard pro- 
posal former Chairman Robert 
Catlin the State Safety Com- 
mission for reestablishment 
compulsory vehicle inspection. 
cited State Police road checks 
indicating that “too many defective 
vehicles are the highways.” 

Catlin said the present “volun- 
tary” inspection system ineffec- 
tive because most drivers who know 
they have defective cars stay away 
from the inspection stations. Com- 
pulsory inspection was suspended 
1942. 

Appearing the hearing be- 
half the American Automobile 
Assn., John Casey said Connecti- 
cut members the association had 
voted twice recent years for re- 
sumption compulsory inspection. 


Better Break Urged for Law 


LANE, representing the 
Connecticut Automotive Trades 
Assn., suggested that 1959 law 
authorizing state and local police 
order repairs defective cars 
given “better chance” before 
another plan started. compul- 
sory inspection renewed, should 
run the State, Lane said. 

New York, bill would make 
unlawful after Jan. 1962, 
operate vehicle manufactured 
assembled after that date un- 
less equipped with device 
control eliminate smog-produc- 
ing fumes. Such devices would 
have approved the State 
motor vehicles commissioner. 

bill advancing the Virginia 
Legislature would change the word 
“muffler” the words “exhaust sys- 
tem” State law designed 
reduce exhaust noises. was point- 
out that drivers now can attach 
vehicle with wholly adequate 
muffler tailpipe device amplify 


exhaust noises that the muffler 
squelches. The change would apply 
the noise-abatement provision 
the entire exhaust system, instead 
limiting the muffler alone. 

Another Virginia bill would out- 
law—if they obscure the 
vision—baby shoes, dolls, oversized 
plastic dice and other such para- 
phernalia some drivers hang 
their cars. The bill would add 
section existing law prohibit 
the display any devices objects 
that would constitute safety haz- 
ard blocking driver’s vision 
the front, rear sides his car. 

South Carolina, bill would 
make unlawful sell offer for 
sale any device changing the origi- 
nal design performance vehicle 
lights without approval from the 
chief State highway commissioner. 
The bill referred specifically 
headlamps other lighting 
tors motor vehicles, trailers 


* * 

Bill Regulates Lights 
BILL the New Jersey Legis- 
lature would provide that stop 
lights vehicles after July 1962, 
must contrasting color with 

the rear lights. 

Bills introduced New York 
with the backing the Joint 
State Legislative Committee 
Motor Vehicles and Traffic Safety 
included proposal under which 
every auto manufactured after 
30, 1961, and sold the 
state would required 


HOLMES 400 small, power-operated unit with 
rated 4-ton capacity. Built for light pick-up and towing. Handles 
all cars and: may installed truck ton capacity. 


DON’T DRIVE-IN 
THEY ARE TOWED-IN”’ 


Today, more and more shops are recognizing 
the fact that modern HOLMES WRECKER SERV- 
ICE important asset the development 
profitable service business. The operation 
HOLMES unit such shown, does enable shop 
extend its service facilities miles away, best 
all, pick BIG PROFIT jobs that would NOT 
otherwise get the shop. Road service actually pro- 
vides the only means contact with many customers 
and therefore, the key vast source highly 
profitable business towing, repairing and wreck 
reconditioning. 


HOLMES 525 WRECKER— all purpose unit with 12-ton 
capacity. Ideal for handling all cars and average trucks. 
power-operated and capable performing wide variety work. 
Fast, versatile and economical operate. Moderate size for in- 


offers wide choice wrecker 
models with units ranging size from 30-ton 
capacity. Why not let HOLMES gear your service 
operation for handling the big profit jobs that are 
now being TOWED elsewhere for service? Send 
TODAY for model specifications, prices and details. 


HOLMES 650 WRECKER—A power-operated, Heavy-Duty 
model with rated 20-ton capacity. Built with power 
for Big Jobs yet flexible enough for light cars. 

For trucks 5-ton capacity. 


SERVICE equipped with seat belts. 
Another New York proposal 
the cooling systems internal- 


combustion engines. This bill would 

define adulteration and misbrand- 
ing, and make unlawful sell 
distribute for sale any packaged 
antifreeze unless registered with the 
state motor vehicles commissioner, 
who would enforce the act. The 
measure would fix $25 fee for in- 
spection antifreeze samples and 
would make violation the act 
misdemeanor. 


MERCEDES-BENZ SALES INC. 


OFFER: 


THE MOST UNUSUAL 
SALES OPPORTUNITY: 


MOST UNUSUAL SMALL CAR 
THE NEW 


RKA 
NED BRAKES FOR REMA 
THREE CYLINDERS FOR EXTRA ECONOMY 


ifi heel drive pulls the c 
rific Traction? Front whe 
it. The ability travel over mud, 
solutely dramatic. 
What the World are Brakes? The 
axe each side of the transmission to pens 
immense finned drums So they won't fade. 


Mercedes-Benz Sales, Inc. has dealer franchises available for the 
full line remarkable DKW automobiles manufactured the 
Auto Union Company West Germany. These cars range price 
from $1665 p.o.e. New York for the DKW-750 (illustrated above), 
through comprehensive series coupes, four-door sedans, 
station wagons, and commercial vehicles priced progressively 
above $3,000. 

All DKW cars combine series unusual, practical and very 
saleable features: front wheel drive, 2-stroke cycle, three-cylinder 
engines and 4-wheel independent suspension. These cars operate 
over long periods time with very little maintenance and turn 


high mileage figures. Construction and design are top 


TRACTION, INBOARD 
FRONT WHEEL DRIVE FOR HOLDING AND SAFER maintenance, 


ther 
ar effortiessly along Fa’ 
sand, ice snow seats, heater, 


demonstra 
brakes are positioned Drive The DKW! Come now for eye opening 
The brakes fea called Das Wunder! 


s? Why not? It runs with smooth perfection and 
e! Has only seven basic moving engine 


less expense. 


o drive shaft), exceptionally 
. the quality 


Cylinder: 
How Can Run Three 
tops 70 mph. Think of the gas you sav 


arge trunk, flat floors (n 


Anything Yes, indeed! froster, turn signals. Most important 


careful craftsmanship throughout. 
tion. Learn why the 


powerful, distinctive advertising, utilizing full page ads Life 
Magazine and motoring publications. This effort will not di- 
minished, but will consistently endeavor provide the dealer 
with highly favorable sales atmosphere. Dealerships are now 
available qualified dealers from coast coast. This truly 
unique opportunity for alert, aggressive dealers obtain their share 
the imported and highly profitable small car market. there- 


fore urge you send the enclosed coupon for full information. 


interested the facts concerning DKW dealership. 


NAM 
NAME DEALERSHIP. 


PRESENT FRANCHISES 


ADDRESS 


quality, exemplifying the very best traditional German crafts- 
manship and attention detail. 


Mercedes-Benz Sales, Inc. providing strong background 


otor. 
the 
ve- 
nent 
tem, 
ding 
what 
ter- 
m- 
ag 
Gentlemen: 
Send information Have representative call 
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Average Price Used Cars Sold Auction 


(Compiled Automotive News from Auction Reports.) 


$1,180*; Fairlane (8) 2-dr., $1,115 
(ps); 4-dr., $1,075*; Custom 300 () 
2-dr., $1,010*, $985. 

’57 Country Sedan (8) 4-dr., $1,169 
$1,050* (ps), $1,005* (ps); 
500 (8) 2-dr, Victoria, $1,150* (pg) 
$1,090* (ps), $930* (ps); 
100* (ps); 2-dr., $885*; Custom 300 
(6) 2-dr., $715*; 4-dr., $705* 


’56 Fairlane (8) conv., $825*; 2-dr. Vie. 
toria, $720*; 4-dr., $630*, $625; Park. 
lane (8) 2-dr., $700*; Fanch Wagon 

$650*; Main (8) 2dr, 

dr., $550, $475; Country Sedan (8) 
4-dr., $530. 

Country Sedan (8) 4-dr., $575* 
Ranch Wagon (8) 2-dr., $475*: Fair. 
lane (8) 2-dr., $470*, 

Crest (8) 2-dr, Victoria, $280*; Cus. 
tom (8) 2-dr., $160. 
Imperial 4-dr., 

ps). 

$2,300* (ps); 4-dr., $2,025* 

’53 Premiere 2-dr. hardtop, $310* (ps), 


MERCURY—’58 Commuter 4-dr., $1,250 
(ps). 
Monterey 4-dr., $1,100*, 
"56 Monterey 2-dr. hardtop, $600*; 2. 


dr., $525*. 
’55 Monterey 2-dr., $400*. 
’51 Custom 2-dr., $455*. 
OLDSMOBILE—’59 (88) Super 2-dr., §2,- 


450* (ps). 
"57 (88) 4-dr., $1,160* (ps). 
’56 (88) 2-dr., $800*. 


’55 (88) 2-dr. hardtop, $650*, 
’53 (88) Super 4-dr., $275*. 


PACKARD — '55 Patrician 4-dr., $475* 
(ps). 

March April dune duly Aug. Sept. Oct. Nov. Dec. Jan. Feb. March a5o", ee 
to Date 
Figures alongside bars represent dollars. (Copyright, 1960, Automotive News) Plaza (6) 4-dr., 
’57 Suburban (8) Custom 4-dr., $1,210*; 
Belvedere (8) 2-dr. hardtop, $900*, 
Prices marked with an asterisk 55 Bel Air (8) 4-dr., 2 at $750*; sport ’53 Monterey 4-dr., $270*; Custom 4-dr., 325* (ps), $785*; 4-dr. hardtop, $775* (ps); 2 
indicate unit equipped with coupe, $670*, $625*; Bel Air (6) 4-dr., $250. (62) 4-dr., $1,030* (ps). 

drive, and (ps) indicates power Bel Air 4-dr., $300*, $150*: Two-ten pcenic, CHEVROLET—’60 Corvair 700 (6) 4-dr., ane 

(88) 2-dr., $540* (ps), $1,725*; Corvair 500 (6) 4-dr., $1,- 
steering. 3210.” $240; One-fifty station 55 (88) 4-dr., $500*, 680°. —’59 Bonneville conv., $2,800* 
Tim Dealer’s Auto Auction. Savoy (8) 4-dr., Savoy (6) Biscayne (8) 4-dr., $1,155*; Delray| 
Sale every Prices are for sale Firesweep 4-dr. hardtop, dr., $650. (6) 2-dr., $950. 
March Car volume was again cut back $1,000* (ps); 4-dr., $935* Savoy (8) 2-dr., $645*; Two-ten (8) station wagon, $1,015*, 
due the heavy snow storm during the| Firedome station wagon, $425* (ps). (6) 4-dr., $430*. $1,000; 2-dr., $905*; Two-ten (6) LOS ANGELES 
week. Prices continued soar Galaxie (8) 4-dr. Victoria, Savoy 4-dr., $350; Belvedere 4-dr., dr., Harold Henry’s Los Angeles Dealer 
sharp grade automobiles, Sold cars 130* (ps); (8) 2-dr., Bel Air (8) sport coupe, $795*; conv., Sal 
Fairlane (8) 2-dr., $1,765*; 4-dr., $1,- Star Chief 4-dr. Vista, $1,- $725*; 4-dr., Two-ten (6) 
TICK—'59 LeSabre 4-dr, hardtop, §2,- 750*; Custom 300 (8) 2-dr., $1,550. 800". tion wagon, $740; Two-ten (8) 2-dr., We ’ 4 
'57 Special 4-dr., $940*, 500*; Fairlane 500 (8) conv., $1,425* ’55 Chieftain Safari, $540*. ’55 Two-ten (8) 2-dr., $250, ’ MN 
Century 410*: Custom 300 (8) 4-dr., Ambassador (8) Cross|CHRYSLER—'58 2-dr., $1,525* (ps). $585 
2-dr., Special 4-dr., $200*.| Fairlane 500 (8) conv., $1,150* (ps); Country, $1,250. Windsor 2-dr. hardtop, 
(62) 2-dr., (ps), $1,925* lane (8) Victoria, $950. pickup, 110* (ps), $915*; Coronet (8) Rivi $295* (ps) 
(ps). Parklane (8) 2-dr., $880*; Fairlane ’49 International 2-ton dump, $300. $725". 53 4 ocd "Ries "$175: 
Coupe Ville, $550* (ps); (8) 4-dr., $810*, $800*; Ranch Wagon Sierra (8) 4-dr., $650*, Rivie 
(60) Special 4-dr., $400* (ps). (8) 2-dr., $715*; Custom (6) 2-dr., DETROIT "55 Royal (8) 4-dr., $425*. 
hearse, $400 $600; 4-dr., $440; Custom (8) 2-dr., EDSEL—'58 Villager 4-dr., $1,185* Eldorado 
Impala (8) sport sedan, $525, $460; Main (8) 2-dr., $380. Aptco Auto Sale every Wednes- Thunderbird (8) hardtop, (ps); (60) Special 4-dr., (ps); 
$2,085* (ps) Crest (8) conv., Custom Prices are for sale March $2,885* (ps); Galaxie (8) Vic- Ville 2-dr. hardtop, 
One-fifty (6) 4-dr., $975. 4-dr., conv., $1,610* (ps). toria, $2,210*, $1,960* (ps); 4-dr., $2,- 
Bel Air (8) sport sedan, Premiere Special Riviera, $1,155* (ps); 000* (ps); 2-dr., (ps); (ps). 
(8) 2-dr., $4,380* (ps), Riviera, $1,150; lane 500 (8) Victoria, $1,815*| (60) Special $3,- 
Bel Air (8) sport sedan, $850*,| Continental Mark III 4-dr., Special 2-dr., $490*; Riviera, (ps); 2-dr., $1,710*; Custom 300 (6) 290° (ps); (62) Coupe Ville, 
(6) 2-dr., $600; (6) Custom Country Sedan (8) Ville, $2,885* (ps); 2-dr., $2,825* 
$410*. '55 Montclair 2-dr. hardtop, $600*. CADILLAC—’'58 (62) Sedan de Ville, $2,- (ps); Fairlane 500 (8) 2-dr. Victoria, (Continued on Page 47, Col. 1) 


LEADING USED-CAR AUCTION DIRECTORY 


Frequency Rates: Listing (maximum: three lines 5.00, $4.00, 13-times; $3.50, 52-times. Display (minimum space, inch 
5-inches columns.) For display Rates contact Want Dept., Automotive News, Detroit Michigan. 


COLORADO 


Denver Auto Auction 
South Santa Littleton, Colo. 
Phone: SU 1-6673, Ed. G. Smith 
Auction Every Friday 
11:00 A.M. 


Auctioneers: Geo, Workman—Bill Hauschildt 
Titles and Checks Guaranteed 


TWIN RING SELLING 


CONNECTICUT 


NEW ENGLAND'S OLDEST 
AND BEST 


Dealers Auto Exchange our year 
of continuous operation. 


Sale every Wednesday - 11:00 A.M. 
SOUTHERN AUTO SALES, INC. 
Warehouse Point, Conn. 


Crossroads 


buyers and sellers new and 


used car dealers. They meet 
the dealer auctions the na- 
Automotive News. 


You will reach both groups 
News. 


FLORIDA 


DAYTONA BEACH Auto 
Auction. City Airport. Tues., 
A.M. Dealer-owned. Dealers only. 


INDIANA 


INDIANAPOLIS—Indianapolis Auto 
Auction, P.O. Box 24007. Wed. 11:00 
A.M. Dual Ring. CHapel 4-9546. 


MARYLAND 


BEL AIR—Bel Air Auto Auction. Ti- 
tles, checks guaranteed. Cars group- 
ed. Thur., noon. Established 1947. 


MICHIGAN 


Oldest, Largest and Very Best 


Wednesday Noon 


19241 Dix—Toledo Highway—Route 
Just mile from Detroit City Limits 


MELVINDALE, MICHIGAN 
PHONE: DUnkirk 3-0150 


North-East-South-West 
Automotive 


“Leading Used-Car Auction Direc- 
gives the sale day and time 
top Auctions EVERY 


MICHIGAN 


Flint Auto Auction, Inc. 
FLINT, MICHIGAN 
Exclusively for Dealers 
“DUAL RING" lines running simultane- 
ously. 
Conveniently located the heart the 
automobile world. 


Ten acres completely fenced parking 
Always fine selection sharp 
Friendly relations prevail at all times, 
Congenial auctioneers. 
Fair management, 

MICHIGAN'S FINEST SALE 
12:00 SALE EVERY WEDNESDAY 12:00 


M. D. McCollum, Vice-President and Manager 
3711 Western Road Phone CEdar 


Need hard get parts? Automotive News’ 
Want Ads get quick results. 


NEW JERSEY 
OVER 500 CARS EVERY WEEK 
HOUSE CARS! 


At the Crossro ‘the 


N-A-D- 


Dual Lane Sale Auctioneer: 


Every 


arantee title: 


NATIONAL AUTO 


iz te 340 


NEW JERSEY 


Minutes from New York City 


EXCLUSIVELY FOR AUTO DEALERS 


INSURED PICKUP AND 
DELIVERY SERVICE 


MINIMUM RATES 


auction checks— 
Dual Lane Sale—4 Auctioneers 
Insured By 


AUCTION INSURANCE AGENCY, 
Birmingham, Alabama 


EVERY THURSDAY 


ROUTE 
CALDWELL TOWNSHIP, 
8-0100 for Reservations 


NEW YORK 


NEW YORK STATE’S OLDEST 
NATIONALLY KNOWN 


TIM ANSPACH INC. 


Dealer Auto Auction 


Albany 


80 car sale average 


All Titles and Checks Guaranteed 


Leading Auto Auctions. 


NEW YORK 


TROY AUTO AUCTION, INC. 
2 miles out of Troy, N. Y., just off routes 
4 & 40 at Defreestville. 
Opening Day 
MARCH 24, 1960 


12:30 P.M. 
And each Thursday thereafter. 
TROY AUTO AUCTION, INC. AS 4-4125, Bob 
Miller, Sales Manager-Auctioneer, Richard 
Murray, Hartford, Conn., Auctioneer. 


LAFAYETTE—Syracuse Auto Auction, 
Center Empire State. Check and 
Title Protection. (Wed.). 


NORTH CAROLINA 


RALEIGH Mann’s Auto Auction 
Sale, Rt. Ph. 3-1564, Titles 
checks guaranteed. Mon. 


TENNESSEE 


JOHNSON AUTO 


AUCTIONS 


Nashville, Tenn.—Tuesday 
Huntsville, Ala.—Friday 
100% Registration Fee 


For Fast, Accurate Directions 
Leading Auto Auctions, Dealers 
Look LUCAD. 
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"57 (62) conv., $1,875* (ps), ‘57 Star Chief 4-dr, Catalina, §1,0656* 
56 (62) 2-dr. hardtop, $1,100* (ps); ) 


Used-Car Auction Prices 


(Continued from Page 46) 


‘57 (62) conv., $2,335* (ps). 
‘56 (62) Coupe de Ville, $1,690* (ps). 


54 (62) Coupe de Ville, $1,000* (ps); 
conv., $900* (ps), $845* (ps); 4-dr., 
$785* (ps), $650* (ps). 


‘52 (62) Coupe de Ville, $330*° (ps); 4- 
dr., (ps). 
Corvette (8) conv., $3,- 


330*; Corvair (6) 4-dr., $1,850, $1,- 
750. 
'59 Corvette (8) conv., $2,700; Impala 


(8) sport coupe, $2,275; 2 at $2,200* 
(ps), $2,125; 4-dr., $1,990* (ps); Bel 
Air (8) 4-dr., $1,825* (ps); 2-dr., $1,- 
785*; Brookwood (6) 2-dr., $1,650; 
Biscayne (8) 2-dr., $1,560; Biscayne 
(6) 2-dr., $1,550*, $1,520, $1,400. 

68 Impala (8) 2-dr. hardtop, $1,820* 
(ps); Bel Air (8) sport coupe, $1,- 
555* (ps); $1,465* (ps), 
$1,450* (ps), 2 at $1,- 
385* (ps), $1,325*; 4-dr., $1,400*; 
Brookwood (8) 4-dr., $1,520*; Bis- 
cayne (8) 4-dr., $1,280*%, $1,245*, $1,- 
160°; 2-dr., $1,260*, $1,100*. 

‘57 Bel Air (8) sport coupe, $1,450* 
(ps), $1,300* (ps); sport sedan, $985*; 
Two-ten (6) station wagon, $1,200*; 
Two-ten (8) 2-dr., $990* (ps); One- 
fifty (6) station wagon, $970; 4-dr., 


sport sedan, 
$1,425* (ps), 


$425. 

’56 Bel Air (8) sport sedan, $885; One- 
fifty (6) 2-dr., $625. 

‘55 Bel Air (8) sport coupe, $825*, $455; 
2-dr., $600*; Bel Air (6) 2-dr., $580*; 
Two-ten (8) Delray, $695*, $645*; 
Two-ten (6) 4-dr., $525; 2-dr., $485. 

"54 One-fifty 2-dr., $350; 4-dr., $260; 2- 
dr., $335, $325. 

‘53 Two-ten 4-dr., $300, $260, $205; 2- 
dr., $260*; Bel Air 4-dr., $285*; One- 
fifty 4-dr., $135. 

Deluxe 2-dr., $175. 

OHRYSLER—’'58 NY Town & Country, $2,- 
400* (ps), $2,370* (ps). 
BT NY 4-dr., $1,625* (ps); Windsor 2- 
dr. hardtop, $1,200* (ps). 
DeSOTO—’55 Firedome 2-dr. hardtop, 
$585* (ps). 
DODGE—’55 Royal (8) 2-dr. 
$545*; conv., $540*°; 4-dr., 

‘54 Coronet (8) 2-dr. Suburban, 
(ps); Meadowbrook (6) 4-dr., 
Royal (8) 4-dr., $250*. 

’53 Coronet (8) 2-dr., $170; 

(6) 4-dr., $135. 
EDSEL—’59 Corsair 2-dr. hardtop, $1,785* 


hardtop, 


$265; 


Coronet 


(ps). 

FORD—’60 Thunderbird (8), $4,450* (ps), 
$4,075* (ps); Galaxie (8) conv., $2,- 
800* (ps); Country Sedan (6) 4-dr., 
$2,240; Falcon (6) 2-dr., $2,025; 4- 
dr., $1,975. 

59 Thunderbird (8), $3,380* (ps); Ga- 
laxie (8) 2-dr. Victoria, $1,940* (ps); 
conv., $1,675*; Ranch Wagon (8) 2- 
dr., $1,600; Custom 300 (8) 2-dr., $1,- 
500*. 

‘58 Fairlane 500 (8) skyliner, $1,710* 
(ps), $1,700* (ps); 2-dr. Victoria, $1,- 


350* (ps); Country Sedan (8) 4-dr., 
$1,450*. 
’57 Fairlane 500 (8) skyliner, $1,335* 


(ps); 2-dr. Victoria, $1,200* (ps), 2 at 
$1,135* (ps), $1,050* (ps); conv., $1,- 
130* (ps); Country Sedan (8) 4-dr., 
$1,305* (ps), $1,185* (ps), $1,150*, 
$1,140*; DelRio (8) 2-dr., $1,085*; 
Ranch Wagon (8) 2-dr., $965*; Cus- 
tom 300 (8) 4-dr., $650*. 

'56 Fairlane (8) 4-dr., $785* (ps); conv., 
$760* (ps); 2-dr. Victoria, $585* (ps); 
Ranch Wagon (8) 2-dr., $625*. 

’55 Thunderbird (8), $1,300*; Fairlane 
(8) Crown Victoria, $675* (ps); 2-dr. 
Victoria, $475*; Custom (8) 4-dr., 
$410*, $335; Main (6) 2-dr., $385; 
business coupe, $275. 

’54 Country Squire (8) 4-dr., $400*; Cus- 


tom (8) 2-dr., $390*; 4-dr., $270* 
(ps); Crest (8) 4-dr., $300*; Main (8) 
2-dr., $210*. 


’53 Custom (8) 4-dr., $265*, $175; 2-dr., 
$220. 
IMPERIAL—’58 LeBaron 4-dr., $2,785* 


(ps). 
LINCOLN—’58 Capri 4-dr. hardtop, §2,- 
275* (ps). 
’56 Premiere 2-dr., $1,480* (ps). 
'55 Capri 4-dr., $485* (ps). 
MERCURY—’59 Commuter 4-dr. (9 pass.), 
$2,150*. 
"58 Montclair 4-dr. hardtop, $1,500* (ps). 
Monterey 4-dr., $625*. 


Montclair 2-dr., $610* (ps), $575*;° 
4-dr., $465*; Monterey 2-dr., $575*, 
$475*. 


‘54 Monterey 2-dr., $310*, $305*. 

Monterey 4-dr., $285*. 

Monterey 2-dr., $150*. 
OLDSMOBILE—’59 (88) Super 2-dr. Scen- 


ic, $2505* (ps); (88) 2-dr, Scenic, §$2,- 
385* (ps). 

(88) 4-dr., $925*. 

‘57 (98) 2-dr. Holiday, $1,485* (ps); 


4-dr. Holiday, $1,350* (ps). 
"56 (88) 4-dr. Holiday, $920* (ps); (98) 


4-dr. Holiday, $740* (ps). 
"55 (88) Super 4-dr. Holiday, $705* (ps); 
(98) 2-dr. Holiday, $700* (ps); (88) 


4-dr., $495*. 
"54 (98) 2-dr. Holiday, $595* (ps); (88) 
Super 2-dr., $380* (ps). 
*53 (98) conv., $195* (ps). 
PACKARD—’55 Clipper 2-dr. hardtop, 
$410* (ps). 
PLYMOUTH—’58 Belvedere (8) 4-dr. hard- 
top, $1,025* (ps); conv., $840* (ps). 
‘57 Belvedere (8) 2-dr. hardtop, $900*. 
Plaza (8) 2-dr., $335. 
"55 Belvedere (8) 2-dr. hardtop, $485*.. 
PONTIAC—’59 Catalina 4-dr., $1,730. 
= Chieftain 2-dr. Catalina, $1,545* 
Ps). 
‘57 Star Chief 2-dr. Catalina, $1,160*; 
Safari 4-dr., $1,135*. 
‘55 Star Chief 2-dr, Catalina, $620* 
(ps), $500*. 
"54 Chieftain 4-dr., $200* (ps). 
Chieftain 2-dr, Catalina, $170*. 
RAMBLER—’60 American (6) station 
wagon, $2,000. 

’59 American (6) station wagon, $1,675, 
$1,625*; 2-dr., $1,200. 
‘56 Super Cross Country, $690*; 4-dr., 

$475*. 
‘55 Custom Cross Country, $625*. 
*53 Super Cross Country, $105*, 
STUDEBAKER—'55 Commander (8) sta- 
tion wagon, $445*, 
MISCELLANEOUS—'60 Chevrolet (6) El 
Camino, $2,170. 
*59 Ford (8) Ranchero, $1,810*; Chevro- 
let (6) El Camino, $1,800; GMC %- 
: ton LWB pickup, $1,425. 
58 Ford (8) %-ton pickup, $1,235; (6) 
F-100 pickup, $910; Chevrolet (8) 


Apache %-ton pickup, $1,185*; (6) 
%-ton pickup, $1,085. 

’57 Ford (6) Courier, $635. 

GMC %-ton LWB pickup, 
Chevrolet (6) %-ton pickup, $635; 
Ford (6) F-100 pickup, $625; (8) %- 
ton pickup, $615; (8) F-100 pickup, 
$550; (6) %-ton pickup, $550; Dodge 
(6) %-ton panel, $300. 

’55 Chevrolet (6) %-ton pickup, $500; 
GMC %-ton LWB pickup, $430*; 
Dodge (8) %-ton pickup, $390, 

’54 Ford (8) %-ton pickup, $435; (8) 
F-100 pickup, $330*, 

"53 Ford (8) F-100 pickup, $410. 

’51 Henry J 2-dr., $130. 

Chevrolet %-ton pickup, $200. 

’48 Ford (8) %-ton pickup, $105, 


DAYTONA BEACH, FLA. 


Florida Auto Auction, Sale every Tues- 
day. Prices are for sale of March 8, 
BUICK—’59 Electra conv.. $2,125* (ps); 

LeSabre 4-dr, hardtop, $2,055* (ps). 

’58 Century 4-dr., $1,350* (ps), 


$810*; 


"57 RM 4-dr., $1,050* (ps); Special 
conv., $1,000* (ps). 

‘56 Special 4-dr. Riviera, $695*; conv., 
$615*. 

‘55 Special 2-dr. Riviera, $455*, 

CADILLAC—’60 de Ville 4-dr. hardtop, 

$5,200* (ps); (62) conv., $5,150* (ps). 

"59 (62) 2-dr. hardtop, $4,040* (ps); 
4-dr., $3,350° (ps). 

(62) 2-dr. hardtop, $2,850* (ps); 


4-dr., $2,525* (ps). 


conv., $1,000* (ps). 
"53 (62) 2-dr., $285*. 


CHEVROLET—’'60 Corvair (6) 2-dr., 2 at 


$1,800. 
‘59 Impala (8) 2-dr, hardtop, $2,090* 
$1,865* (ps), $1,- 


(ps), $2,000* (ps), 
860* (ps); conv., $1,900* (ps); Bel 
Air (8) 4-dr., $1,715. 

‘58 Impala (8) conv., $1,515* (ps); Bel 
Air (8) 4-dr, hardtop, $1,260*; Brook- 


wood (6) 4-dr., $1,165; Biscayne (8) 
4-dr., $1,165*; Biscayne (6) 4-dr., 
$950, $885, 


’57 Two-ten (8) 4-dr., $750*, 
"56 Two-ten (6) station wagon, $635*; 
2-dr., $625, $225. 
CHRYSLER—’57 NY 2-dr. hardtop, $1,- 


050* (ps). 
‘53 NY 2-dr., $300*; Windsor 2-dr., 
$105* (ps). 
DeSOTO—’'57 Firesweep station wagon, 
$900* (ps). 
‘55 Fireflite 4-dr., $565* (ps) 


DODGE—’'56 Coronet (8) Suburban, $635* 
(ps). 

"55 Coronet (8) 2-dr. hardtop, $500*. 
Coronet (8) 2-dr, hardtop, $105, 
FORD—’'60 Galaxie (8) starliner, $2,550* 

(ps); 4-dr., $2,335* (ps); Falcon (6) 
4-dr., $2,060*; Fairlane 500 (6) 4-dr., 
$2,000*. 

59 Country Sedan (8) 4-dr., $2,040* 
(ps); Fairlane 500 (8) 4-dr. Victoria, 
$2,035* (ps); Galaxie (8) conv., $2,- 
015* (ps); 4-dr_ Victoria, $1,990* (ps), 
$1,800* (ps); Fairlane (8) 2-dr, $1,- 
590* (ps); Custom 300 (8) 2-dr., $1,- 
400*; Custom 300 (6) 2-dr., $1,250. 

“58 Fairlane 500 (8) 4-dr, Victoria, $1,- 
320* (ps); Ranch Wagon (8) 2-dr., 
$1,215*; Custom 300 (6) 2-dr., $805. 

’56 Country Sedan (8) 4-dr., $590* (ps); 
Fairlane (8) 2-dr., $575* (ps); 4-dr., 
$540* (ps). 

‘55 Country Sedan (8) 4-dr., $460; Cus- 
tom (8) 2-dr., $350. 


Model Breakdown 
Auction Averages 


Mar., 1960 Feb., Jan., 

To Date 1960 1960 

$2,413 

2,126 2,157 2,140 

1,401 1,419 1,425 

971 1,015 1,012 

662 692 710 

483 517 532 

326 333 340 

221 225 218 

Average $1,075 $1,109 $1,133 
LINCOLN—’58 Premiere 4-dr. hardtop, 

$2,100* (ps), 

MERCURY—’58 Monterey 2-dr., $1,165* 


(ps), 
’57 Montclair 4-dr, hardtop, $745* (ps). 
’55 Custom station wagon, $500*. 
Monterey 4-dr., $200*. 
OLDSMOBILE—’59 (88) 4-dr. Holiday, $2,- 
110* (ps). 
’58 (98) 4-dr. Holiday, $1,635* (ps), $1,- 
575* (ps). 
’57 (98) 4-dr. Holiday, $1,050* (ps), 
(88) 4-dr., $715*. 
'55 (88) 2-dr. Holiday, $510*. 
(88) 4-dr., $155°; (98) 4-dr., $135*. 
PLYMOUTH—’60 Belvedere (8) 2-dr. hard- 
top, $2,210*. 
’58 Suburban (8) 4-dr., $1,140* (ps). 
'57T Savoy (6) 2-dr. hardtop, $510*. 
‘55 Suburban (8) 2-dr., $450* (ps); 
Savoy (6) 4-dr., $380*, 
’54 Plaza 2-dr., $100. 
PONTIAC—’60 Bonneville sport coupe, $3,- 
985* (ps). 
’59 Catalina 4-dr., $1,850* (ps), 


Keeps 
new car 
customers 
coming 
back! 


(ps). 
‘56 Star Chief conv., $450°* (ps). 
be Chieftain 2-dr. Catalina, $575; 2-dr., 
285. 
RAMBLER—’59 Custom (6) Cross Coun- 
try, $1,940* (ps). 
’58 Ambassador (8) 4-dr., $1,100* (ps). 
STUDEBAKER—’59 Lark (6) 4-dr., $1,- 
225. 


WAREHOUSE POINT, CONN. 


Southern Auto Sales, Inc, Sale every 
Wednesday. Prices are for sale of March 9. 
BUICK—’57 Century 4-dr. Riviera, §$1,- 

170*. 
Special 2-dr,. Riviera, $705* (ps). 


Special 2-dr. Riviera, $800* (ps), 
$490*; 2-dr., $525*; Century 2-dr., 
$310°. 


’54 Special 2-dr., $500. 


Super 2-dr, Riviera, $320*; 4-dr., 
$215*. 
CADILLAC—’58 (62) 2-dr. hardtop, $2,- 
800* (ps). 


’56 (62) 2-dr. hardtop, $1,560* (ps). 
’51 (62) conv., $130*. 
"50 (62) 2-dr, hardtop, $150*. 
CHEVROLET—’59 Impala (8) 4-dr. hard- 
top, $1,975* (ps); Bel Air (6) 4-dr., 
=— (ps); Biscayne (6) 4-dr., $1,- 
25 


Brookwood (6) 4-dr., 


390*, $1,365*, $1,350°; Biscayne (8) 
4-dr., $1,315*, $1,200*; Biscayne (6) 
4-dr., $1,275*, $1,200*, $1,150*, $1,- 


125*; 2-dr., $1,120, $1,110; Delray (6) 
2-dr., $1,075, $950. 

"57 Two-ten (6) 4-dr., $1,065* (ps), 
$975*; 2-dr., $900; Delray, $570*; Bel 
Air (6) 2-dr., $990. 

"56 Bel Air (8) 4-dr,. hardtop, $900° 
(ps); Bel Air (6) 4-dr., $760*; One- 
fifty (6) 2-dr., $700, $650; Two-ten 
(6) 4-dr., $600, $500. 

’55 Two-ten (6) 2-dr., $600; 4-dr., $400, 


(Continued on Page 48, Col, 1) 


Mobiloil Special can help you make new car custom- 
ers regular customers. It’s the year-’round oil that’s 
right for all for new cars! 


Protects fully summer heat, sub-zero cold. 


effect, increases the octane rating gasoline. 
Helps control engine knock, preignition and spark 


plug fouling. 


Increases gas mileage, engine power. 
all other oils far! 


MOBIL OIL COMPANY, Division Socony Mobil Company, Inc., 150 East 42nd Street, New York 


: 
8); 
4 


(Continued from Page 47) 


"64 Two-ten 4-dr., 
hardtop, $415* (ps). 
53 Bel Air 2-dr., $350; Two-ten 4-dr., 
$185. 
OHRYSLER—'52 NY Town & Country, 
$115* (ps). 

DeBOTO—'54 Firedome 4-dr., $270* 
> Royal 4-dr. hardtop, 
ps). 

"55 Royal 4-dr., $535*. 
"54 Coronet 2- -dr., $280, 
EDSEL—’58 Ranger 4-dr. $900°* 


Delray, $380*. 
$475; Bel Air 2-dr. 


(ps). 
$970* 


hardtop, 


015*; Fairlane (8) 4-dr., $1,675* (ps). 

68 Country Squire (8) 4-dr., $1,400* 
(ps); Custom 300 (8) 2-dr., $1,175*; 
Ranch Wagon (8) 2-dr., $1,025, 

"S57 Fairlane 500 (8) 2-dr .Victoria, $1,- 
110; Custom 300 (8) 4-dr., $810; Cus- 
tom 300 (6) 2-dr., $745. 

$680*; Custom 

2-dr., $600; Ranch 

$595*, $500; Main 

$560; Main (8) 2- -dr., $380. 

65 Custom’ (8) 4-dr., $590; 2-dr., $375; 
Ranch Wagon (6) 2-dr., $275*, 

54 Crest (8) 2-dr., $425; 2-dr. Victoria, 

$175*; Custom (8) 4-dr., $260*, $180. 

"63 Custom (8) 2-dr., $275; Main (6) 4- 

dr., $150. 

Monterey conv., $1,145* 

ps). 
"56 Monterey 2-dr, hardtop, $900* (ps); 
Montclair 2-dr. hardtop, §675*, $640* 
Custom station wagon 4-dr., 


"66 Fairlane (8) 2-dr., 
(8) 4-dr., $600*; 
Wagon (8) 2-dr., 
(6) 4-dr., 


(ps); 


Used-Car Auction Prices 
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ton stake, $350. 
Willys Jeep, $360. 


PORTLAND, 


dan (6) 4-dr., $1,700; Fairlane 500 (8) 
2-dr, Victoria, $1,815* (ps); Fairlane 
(8) 4-dr., $1,775*. 

’58 Country Sedan (8) 4-dr., 2 at $1,- | 


RE. 


595* (ps); Fairlane 500 (8) 4-dr. Vic- 
Portland Auto Auction, Inc, Sale every toria,, $1,525* (ps); 2-dr. Victoria, 
Tuesday. Prices are for sale of March 8. $1,375; Fairlane (8) 4-dr., $1,375"; 
BUICK—’60 LeSabre 4-dr., $2,650*. Custom 300 (8) 2-dr., $1,140*; Cus- 
‘58 RM conv., $1,915* (ps); Century tom 300 (6) 4-dr., $995. 
conv., $1,795* (ps). ’57 Fairlane 500 (8) 4-dr, Victoria, $1,- 
’57 Special conv., $1,165. 350*; 4-dr.,. $925; Custom 300 (8) 4- 
Super Riviera, $670* (ps). dr., $995*, $940*; 2-dr., $940*; Custom 
Monterey hardtop, $500; 2-dr.,| Special Riviera, $675*. 300 (6) 2-dr., $865; Custom (8) 4-dr., 
'54 Monterey 2-dr. hardtop, $280*, $220. | CADILLAC—’57 Eldorado conv., $5,850* ’56 Country Sedan (8) 4-dr., $1,050", 
"52 Monterey 2-dr., $190. (ps). $945* (ps), $810*. 
OLDSMOBILE—’58 (88) Super 2-dr. Holi- ’55 (62) 2-dr. hardtop, $1,550* (ps). | °55 Fairlane (8) conv., $865* (ps); 2-dr. 
day, $1,900* (ps); (88) 4-dr., $1,600* | CHEVROLET—’60 Corvair (6) 2-dr., $1,- Victoria, $530*. 
(ps). 755. Custom (8) 4-dr., $380. 
‘56 (88) 4-dr. Holiday, $800*. 59 Nomad (8) 4-dr., $2,350* (ps); Park- ’53 Crest (8) 2-dr. Victoria, $390; Cus- 
‘55 (88) 2-dr., $575*, $450*, wood (8) 4-dr., $2,195* (ps), $2,180*, tom (8) 4-dr., $290*, $270*. 
'54 (88) 4-dr., $305*. $2,080", $2,075*, $2,070*; Impala (8) | LINCOLN—’55 Capri 4-dr., $750* (ps). 
PACKARD — '55 Clipper 2-dr. hardtop, sport sedan, $2,150* (ps), $2,145* |MERCURY—’58 Montclair 4-dr. hardtop, 
$275* (ps). (ps); Bel Air (8) 4-dr., $1,825* (ps), $1,500* (ps). 
PLYMOU T H—’58 Belvedere (8) 2-dr. $1,800* (ps). ’56 Montclair 2-dr, hardtop, $860* (ps); 
hardtop, $1,125*. ’58 Brookwood (8) 4-dr., $1,625*, $1,- Monterey 2-dr, hardtop, $785*. 
Suburban (8) 2-dr., 595* (ps), $1,470*; Biscayne (8) 4-dr., Monterey hardtop, 
Plaza (6) 4-dr., $700*. $1,360*, $1,350*, $1,345*, $1,300*. dr., $740*, $625, 
"56 Belvedere (8) 2-dr., $700*, ’57 Two-ten (8) station wagon, $1,475* ’54 Monterey 2-dr. hardtop, $465*, $440*; 
"55 Savoy (6) 4-dr., $450*, $350. (ps); 4-dr., $1,145*; Bel Air (8) sport Custom 4-dr., $450; 2-dr., $325°*. 
"53 Cranbrook 4-dr., $165, $135. sedan, $1,380, $1,315*. NASH—’55 Ambassador (8) 4-dr., $630*. 
PONTIAC—’59 Star Chief 4-dr. Vista, $2,- ’56 Two-ten (8) station wagon, $990*, | OLDSMOBILE—’57 (88) Super 4-dr., $1,- 
000* (ps). $745*; 2-dr., $760*; Two-ten (6) 4- 155* (ps). 
"56 Star Chief 4-dr, Catalina, $705* (ps). dr., $875, $800; station wagon, $795. ’5S5 (88) 2-dr. Holiday, $795* (ps); (88) 
’54 Chieftain 4-dr., $195* ’5S Bel Air (8) sport coupe, $845*; Two- Super 4-dr., $685* (ps). 
’53 Chieftain 2-dr, Catalina, $275*; 4- ten (6) 4-dr., $595. PLYMOUTH—’59 Savoy (6) 2-dr., $1,- 
dr., $150*. ’52 Two-ten 4-dr., $130. 450. 
RAMBLER—’58 Super (6) Cross Country ’51 Deluxe 2-dr., $210*; station wagon, ’58 Belvedere (8) 2-dr, hardtop, $1,505* 
4-dr., $1,300*. $160*. (ps); Suburban (8) 4-dr., $1,570*; 
"54 Deluxe 2-dr., $250. DeSOTO—’54 Firedome 2-dr., $430* (ps). Savoy (8) 4-dr., $1,000*. 
’53 Custom station wagon 2-dr., $155. 53 Power Master 4-dr., $110*. ’57 Savoy (8) 4-dr., $775*. 
Commander (8) 2-dr., Coronet (8) 4-dr., 2-| Belvedere (8) 4-dr, hardtop, 
$320*. $860*. ’55 Belvedere (8) 4-dr., $795°*, 
‘53 Champion 2-dr., $155, ’56 Coronet (8) 4-dr., $580*. ’54 Savoy 2-dr., $335*. 
MISCELLANEOUS—’59 Wiliys Jeep (snow ’54 Coronet (8) conv., $315*. RAMBLER—’55 Custom Cross Country, 
Plow), $1,650, $1,550. FORD—’60 Falcon (6) 2-dr., $2,095*. $820*. 
’56 Chevrolet (6) panel, $510. ’659 Thunderbird (8) 2-dr, hardtop, $3,- | STUDEBAKER—’59 Lark (6) station wag- 
‘55 Chevrolet (6) pickup. $425; Ford \%- 240* (ps), $2,690* (ps); Country Se- on, $1,595. 


; ; 


(ps). 

Galaxie (8) 4-dr. Victoria, $2,- 


theg 
question 


rate has increased from one four 


ods diagnosis, and even cures for 
cancers that are considered incurable today. tim 


During the past few years, the cancer cure 


saved 


three saved: 40,000 more lives 
saved each year. During the next few 
years, there will doubt new meth- 


some 
the 


ultimate goal, cancer prevention, will achieved. But 
time alone will not the job. Time plus research will. 
Research costs money. the past years, the Amer- 
ican Cancer Society has spent about $76,500,000 


cancer research. Much more needed 
accomplish the final conquest 
this dread disease. Give generously. 
Send your contribution 


AMERICAN CANCER SOCIETY 


guard your 
family...fight 
cancer with 

checkup 

and check 


Banksville Auto Auction, Inc. Sale every 
Tuesday, Prices are for sale of March 8, 


'56 President (8) 4-dr., $800*, 


’52 Commander (8) 4-dr., $270*, 
| MISCELLANEOUS — Chevrole: (8) 
Apache pickup, $1,495. 
"56 GMC (8) %-ton pickup, $850". 
| ’55 Ford (8) %-ton pickup, $750*; 


Dodge (8) pickup, $615. 
’51 Chevrolet %-ton pickup, 


MASON CITY, IA. 


Central States Auto Auction, Sale every 
Wednesday. Prices are for sale of March 
9. Today the blizzard brought things aj. 
most to a standstill, A few hardy buyers 
here though and still took home cars, 
CHEVROLET—’'59 Impala (8) sport coupe, 


$420 


$2,050*. 

’58 Biscayne (8) 4-dr., $1,270*, $1,250, 
$1,200*; Biscayne (6) 4-dr., $1,130; 2. 
dr., $940; Delray (6) 2-dr., $675. 

FORD—’59 Fairlane (8) 4-dr., $1,495¢ 
(ps). 
’58 Fairlane (8) 4-dr., $1,250*; Fairlane 


500 (8) 4-dr., $1,250*%; Raneh Wagon 
(8) 4-dr., $1,165, $1,050*, 
Custom (8) 4-dr., $785, 
MERCURY—’57 Monterey 2-dr., $900*. 
'56 Custom station wagon, $850* (ps), 
OLDSMOBILE — '59 (88) 4-dr. Holiday, 
$2,160* (ps). 
’57 (88) Super 4-dr., $1,240* (ps). 


PLYMOUTH—’58 Suburban (8) 4-dr., $1,- 
195*. 

PONTIAC—’59 Bonneville sport coupe, §2,-. 
200* (ps). 


MISCELLANEOUS—'58 Willys Jeep, $500, 


ARMONK, 


Prices continued to be firm on clean cars. 
Riviera, $710* 
Riviera, 
$590°. 


hardtop, 


BUICK—’56 Super 4-dr. 
(ps); Century 2-dr, $650°; 
Special 2-dr, Riviera, 

CADILLAC—’58 (62) 4-dr. $2,- 
590* (ps). 

CHEVROLET — ‘59 Parkwood (8) 4-dr., 
(8) 2-dr., $1, 315 

+58 (8) 4-dr., $1,560*. 

’53 Bel Air conv., $210. 
CHRYSLER—'58 NY Town & Country, 
Windsor 4-dr. 


Biscayne 


$1,600" (ps); 
$1,335* (ps). 
2-dr, hardtop, $560* (ps), 


hardtop, 
$530° 


Sierra (8) 4-dr., $1,100*. 
FORD—’58 Country Sedan (8) 4-dr., 
350*. 

’57 Country Squire (8) 4-dr., $1,300* 
(ps); Fairlane 500 (8) 2-dr. Victoria, 
$1,155* (ps); Country Sedan (8) 4-dr., 

(8) 2-dr., 


$1,120* (ps); Custom 300 
$750; 4-dr., $730*. 
Fairlane (8) 4-dr. Victoria, 
(ps); Custom (8) 4-dr., $560*. 
Fairlane (8) conv., $450*. 
LINCOLN—’56 Premiere 4-dr., $705* (ps). 
’53 Capri 2-dr,. hardtop, $130* 
Montclair 4-dr., 


$930° 


(ps), 
MERCURY $810° 
(ps). 
OLDSMOBILE — 
$1,625* (ps). 
"56 (88) conv., 
day, $760* (ps). 
PACKARD—’55 Clipper 2-dr. hardtop, 
$335* (ps). 
PLYMO t T H—’'56 Suburban (8) 4-dr., 
$640*. 
"54 Belvedere 4-dr., $300*. 
’53 Cranbrook 4-dr., $185*. 
PONTIAC—’58 Star Chief 4-dr. Catalina, 
$1,165* (ps) 


(98) 2-dr. Holiday, 


$810* (ps); 4-dr, Holi- 


Star Chief 4-dr., 2-dr, Cata- 
lina, 
’55 Star Chief conv., $610*. 


Chieftain 4-dr., $280*. 
MISCELLANEOUS—’54 Studebaker pick- 
up, $320, 


CHICAGO 


Greater Chicago Auto Auction. Sale 
every Thursday. Prices are for sale of 
March 10. Sold 473 cars from 814 consign- 
ments. 

BUICK—’59 Electra 4-dr. hardtop, $2,330* 
(ps), $2,285* (ps); Invicta 2-dr. hard- 
top, $2,195* (ps); LeSabre 4-dr. hard- 
top, $2,150* (ps). 

’57 RM 4-dr. Riviera, $1,270* (ps), $1,- 
200* (ps); Super 4-dr. Riviera, $1,230* 
(ps), $1,150* (ps); Special 4-dr. Rivi- 
era, $1,095* (ps), $1,030*, $650. 

’56 Super 4-dr. Riviera, $850* (ps), 
$750* (ps), $690* (ps); 4-dr., $750* 
(ps); 2-dr. Riviera, $525*; Special 2- 
dr. Riviera, $730* (ps), $685* (ps); 
RM 2-dr. Riviera, $640* (ps). 

Century 2-dr. Riviera, $630*; 


4-dr., $600* (ps); Super 4-dr., $505*; 
Special 2-dr. Riviera, $500* (ps), 
$410*, $225*; 4-dr. Riviera, $470* 
(ps), $425*. 
’54 Super 2-dr. Riviera, $230*; Special 
4-dr., $225. 
CADILLAC—’60 (62) 2-dr. hardtop, $4,- 
970* (ps). 
"59 (62) 2-dr. hardtop, $3,780* (ps), 
$3,700* (ps); 4-dr., $3,675* (ps); de 


Ville 4-dr. hardtop, $3,650* (ps). 
’58 (62) Sedan de Ville, $2,905* (ps). 
"57 (60) Special 4-dr., $2,430* (ps); (62) 


conv., $2,260* (ps). 

56 (62) 2-dr. hardtop, $1,660* (ps): 
4-dr., $985* (ps). 

’55 (62) 4-dr., $980* (ps); conv., $650° 
(ps); (60) Special 4-dr., $675* (ps). 

’54 (62) 2-dr. hardtop, $765* (ps). 

’53 (62) conv., $480*. 

CHEVROLET—’60 Corvair (6) 4-dr., $1,- 

675*, $1,525. 

’59 Impala (8) conv., $2,290* (ps); sport 
sedan, $1,985* (ps), $1,800* (ps); 4- 
dr., $1,950* (ps), $1,850*; Impala (6) 


sport coupe, $1,830; Bel Air (8) 4-dr., 
$1,625*; 2-dr., $1,600*, $1,535*; Bis- 
cayne (6) 2-dr., $1,250. 

’58 Nomad (8) 4-dr., $1,500*; Bel Air 
(8) 4-dr., $1,315*, $1,245*; sport se- 
dan, $1,300* (ps); Biscayne (8) 4-dr., 
$1,300*, $1,075*, $1,055*; 2-dr., $1,- 
200°, $1,160*; Biscayne (6) 2-dr., $1,- 
035. 

’57 Bel Air (8) station wagon 4-dr., $1,- 

320*. $1,280*; sport sedan, $1,300° 
(ps); sport coupe, $1,295*, $1,200°; 
Two-ten (8) 4-dr., $1,040, $980*; Two- 
ten (6) 4-dr., $990*. 

56 Bel Air (8) sport sedan, $1,175", 
$740; 4-dr., $805*; sport coupe, 
$765*; Two-ten (8) sport sedan, $800*; 
2-dr., $730, $715*; Two-ten (6) 2-dr., 
$440; One-fifty (6) station wagon 2- 
dr., $500, 

’55 Bel Air (6) 2-dr., $660; Two-ten (6) 
4-dr., $380. 

CHRYSLER—’ 58 NY 4-dr. hardtop, $1,- 

575* (ps); Windsor 4-dr., $1,430* (ps). 

°56 Windsor 2-dr. hardtop, $790* (ps); 
4-dr., $700* (ps). 

DeSOTO — '58 Firesweep 4-dr., $1,455* 


1) 


(ps). 
’57 Firedome 4-dr., $885* (ps), 
(Continued on Page 49, Col. 


ol 


P. 


the 

answer 
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(Continued from Page 48) 


(ps); Firesweep 4-dr., $875* (ps). 
Firedome 2-dr. hardtop, $355*. 
54 Firedome 2-dr., $225*, 


PODGE—’58 Coronet (8) 2-dr. hardtop, 
$1,120°*. 

’57 Royal (8) 2-dr. hardtop, $1,125*; 4- 
dr., $800* (ps); Coronet (8) 4-dr., 


$800, $770*; 4-dr. hardtop, $760*. 
56 Coronet (8) 2-dr., $530*. 
Royal 2-dr., $250*. 
EDSEL—'58 Pacer 4-dr. 
$750* (ps). 
FORD—'60 Falcon (6) 4-dr., $1,750". 

*59 Thunderbird (8) conv., $2,950* (ps); 
Galaxie (8) conv., $2,200* (ps), $1,- 
870* (ps); 2-dr. Victoria, $1,960; 4- 
dr., $1,750*; Fairlane (8) 4-dr., $1,- 
625*; Fairlane 500 (8) 4-dr., $1,495*; 
Ranch Wagon (8) 2-dr., $1,450*. 

’58 Thunderbird (8) conv., $2,530* (ps), 
$2,485* (ps), $2,030* (ps); Fairlane 
500 (8) conv., $1,365*; 4-dr. Victoria, 
$1,175*, $1,160*, $1,010*, $1,005*; 2- 
dr. Victoria, $1,030*; Ranch Wagon 
(6) 2-dr., $1,030*, $1,025*; Custom 
300 (8) 2-dr., $840*. 

’57 Fairlane 500 (8) 2-dr. Victoria, §$1,- 
075*, $820*, $820* (ps), $570*; 4-dr. 
Victoria, $1,000*; conv., $875*; Coun- 
try Sedan (8) 4-dr., $1,070* (ps), $1,- 
020; Ranch Wagon (8) 2-dr., $890*; 
Custom 300 (8) 4-dr., $700. 

56 Country Squire (8) 4-dr., $970* (ps); 


hardtop, $805*, 
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DODGE—’'56 Custom Royal (8) conv., 
$780* (ps); Coronet (8) 4-dr., $610*. 

Coronet 4-dr., $140*. 

EDSEL—’58 Citation conv., $1,050*. 
FORD—’60 Falcon (6) 2-dr., $1,890*, $1,- 
710, $1,610, 

*59 Thunderbird (8) conv., $2,975* (ps); 
Galaxie (8) conv., $2,175* (ps); 2-dr. 
Victoria, $2,020* (ps); Fairlane (8) 
4-dr., $1,515*; Custom (6) 2-dr., $1,- 
425°. 

’58 Thunderbird (8) 2-dr, hardtop, $2,- 
600* (ps); Fairlane 500 (8) 2-dr. Vic- 
toria, $1,250* (ps); Fairlane (8) 4-dr., 


‘59 Impala (8) conv., $2,190* (ps), §$2,- 
160* (ps), $2,065* (ps); 2-dr, hardtop, 
$2,120* (ps), $1,960* (ps); 4-dr, hard- 


top, $1,980* (ps), $1,910* (ps); 4-dr., 1,175*: C 4 id 
$1,890* (ps); Bel Air (6) 2-dr., $1,- 
540*, $1,525; Biscayne (6) 2-dr., $1,- Fairlane (8) Victoria, $1,085* 


(ps), $1,085*; conv., $825* (ps); Cus- 

tom (8) 2-dr., $760; Custom (6) 4-dr., 

$625; Ranch Wagon (6) 2-dr., $710, 
’56 Custom (6) 4-dr., $560*; Custom (8) 


450, $1,345*, 

‘58 Corvette (8) conv., $2,340; Brook- 
wood (8) 4-dr., $1,355*; Biscayne (8) 
4-dr., $1,270*, $1,245, $1,225*, $1,165*; 


2-dr, hardtop, $1,115*; Biscayne (6) 2-dr., $475*, $400* 
2-dr., $1,270; 4-dr., $1,210; Yeoman "55 Country Sedan (8) 4-dr., $600*; 
(6) 4-dr., $1,260; Delray (6) 4-dr., Fairlane (8) 2-dr, Victoria, $510*; 


conv., $450; 4-dr., $425*; Custom (8) 
2-dr., $500*, $350*. 

"54 Custom (6) 4-dr., $370*; 2-dr., $200; 
Main (6) 2-dr., $160*; Main (8) 2-dr., 


$1,110*, 
"57 Two-ten (6) station wagon 4-dr., $1,- 

360* (ps); 2-dr., $1,010*, $830; Two- 

ten (8) 2-dr., $1,055*; Bel Air (6) 2- 


$1,325* (ps); Bel Air (8) $125. 
hardtop, $1,275*; conv., $1,030* Country Sedan (8) 4-dr., $320* (ps); 
,_{P8); One-fifty (6) 4-dr., $740, Custom (8) 4-dr., $200* (ps); Main 
56 Corvette (8) conv., $1,600"; Bel Air (8) 2-dr., $110. 
$970*; 2-dr., $620; ’52 Custom (8) 2-dr., $105 
dr., $910*, One-fifty (6) 4-dr., (ps). 


$715; Two-ten (8) hardtop, $710* Imperial 4-dr, hardtop, $1,300* (ps). 


ge; 4-dr., $610*; Two-ten (6) 2-dr.,| LINCOLN—’56 Premiere 2-dr. hardtop, 

P $1,160* (ps) 

Bel Air (8) station wagon 4-dr., Capri hardtop, $325* (ps) 
$975*; 4-dr., $680"; 2-dr., $470*; | MERCURY—’59 Commuter 4-dr., $2,160* 


conv., $215*; Bel Air (6) 2-dr, hard- (ps); Montclair 4-dr, hardto 2 a 
$660; Two-ten (6) 4-dr., $570, (pa). 

"54 Bel Air station wagon 4-dr., $390. (ps). 


Fairlane (8) conv., Vic-| Windsor 2-dr. hardtop, Monterey hardtop, $1,000* 
toria, $715* (ps); 2-dr., $540*; 4-dr., $1,035* (ps). (ps); 2-dr., $750*; 4-dr. hardtop, 
$660* (ps); Custom (8) 2-dr., $540*. ‘56 NY 4-dr. hardtop, $975* (ps). $955* (ps), $850*. 


’55 Fairlane (8) 4-dr., $520*; 2-dr. Vic- 


toria, $500, $285*; Custom (8) 4-dr., 
$440*, $275*; 2-dr., $235; Main (6) 
2-dr., $255. 

IMPERIAL — ‘58 Imperial 4-dr., $2,300* 
(ps), $1,935* (ps). 

LINCOLN — '57 Premiere 4-dr. hardtop, 
$1,600* (ps); 2-dr. hardtop, $1,340* 
(ps). A 


’56 Premiere 4-dr., $800* (ps). 
MERCURY—’59 Park Lane 2-dr. hardtop, 
$1,895* (ps). 

‘58 Park Lane 2-dr, hardtop, $1,500* 
(ps); Commuter 4-dr., $1,325*; Turn- 
pike Cruiser conv., $1,300* (ps). 

’57 Montclair 4-dr., $1,150; Voyager 2- 
dr., $1,140* (ps). 

‘56 Montclair 2-dr. hardtop, $610*. 

‘55 Monterey 2-dr, hardtop, $545*; 
dr., $225°. 

‘54 Monterey 4-dr., $350. 

OLDSMOBILE—'59 (98) 4-dr. 
$2,435* (ps), $2,225* (ps); 
Holiday, $2,000* (ps); 4-dr., 
(ps); 2-dr., $1,995* (ps). 

‘58 (98) 4-dr. Holiday, $1,870* (ps); 
(88) 2-dr. Holiday, $1,700* (ps); 2- 
dr., $1,380*; 4-dr., $1,605* (ps), $1,- 
480* (ps), $1,450*, $1,110*, 

'57 (88) 2-dr. Holiday, $1,400* (ps); 
4-dr., $1,180* (ps), $890* (ps), $875* 
(ps); 4-dr. Holiday, $1,140* (ps); (88) 
Super 4-dr. Holiday, $1,375* (ps), $1,- 
290* (ps); (98) 4-dr. Holiday, $1,360*° 
(ps), $1,350*° (ps); 4-dr., $1,185* (ps). 

"56 (98) 4-dr. Holiday, $815* (ps); (88) 
2-dr., $735* (ps), $725* (ps); 4-dr., 


$625". 

"5S (88) 2-dr. Holiday, $820* 
$790* (ps), $490* (ps); 4-dr., $725*, 
$550*; 4-dr. Holiday, $700* (ps), 
$650*, $620* (ps); (88) Super 4-dr., 
$475* (ps); (98) Holiday, 
(ps), $745* (ps), $630* (ps); 4-dr., 
$455* (ps); 2-dr. Holiday, $775*, 

"54 (98) 4-dr., $370*; (88) 2-dr., $365*. 

(88) 2-dr. Holiday, $335*; 4-dr., 
$270°. 

PACKARD—'55 Clipper 4-dr., $330*. 
PLYMOUTH—’59 Suburban (8) 4-dr., $1,- 
250*. 

"58 Suburban (8) 4-dr., $1,190*; 
dere (8) 4-dr., $1,160* (ps); 
(6) 2-dr., $895*; Savoy (8) 
$850*; 4-dr., $760. 

’ST Belvedere (8) 4-dr. hardtop, $1,030* 
(ps); 4-dr., $835* (ps); Belvedere (6) 

$895*, 


4- 


Holiday, 
(88) 4-dr. 
$1,825* 


(ps), 


Belve- 
Plaza 
2-dr., 


4-dr., $750; Savoy (8) 4-dr., 
$585. 

‘56 Plaza (8) 2-dr., $380; Plaza (6) 4- 
dr., $250*. 


PONTIAC—’59 Bonneville 4-dr. Vista, $2,- 
675* (ps); conv., $2,375* (ps). 

‘58 Star Chief 4-dr. Catalina, $1,625* 
(ps); 4-dr., $1,450* (ps). 

‘57 Star Chief conv., $1,250* (ps); Chief- 
tain 4-dr., $1,075* (ps). 

’56 Chieftain 2-dr. Catalina, $710* (ps), 
$450* (ps), $275*. 

"55 Star Chief 4-dr., $425*; 2-dr. Cata- 
lina, $375*. 

RAMBLER—’'58 Custom (6) Cross 
try 4-dr., $1,450*; Super (6) 
Country 4-dr., $1,220*, $1,170; 
$1,175, $1,045. 

‘57 Custom Cross Country 4-dr., $1,170", 
$1,155*, $1,150*. 

‘55 Super Cross Country 4-dr., $395; 2- 
dr., $375. 

STUDEBAKER—'59 Lark (6) 4-dr., $1,- 
095. 

Champion (6) 4-dr., $650; Scotsman 
(6) station wagon 2-dr., $825. 

MISCELLANEOUS—’56 Ford %-ton pick- 
up, $735. 

"54 Dodge %-ton pickup, $235. 


BORDENTOWN, 


National Auto Dealers Exchange, Sale 
every Wednesday. Prices are for sale of 
March 9. Snow kept both buyers and sell- 
ers from attending this week’s sale. Al- 
though registrations fell off, the percent- 
age of sales remained high, The later model 
cars took a slight dip but the earlier mod- 
els continued to bring strong prices, Sharp, 
clean merchandise in any year or model is 
still bringing top dollar. Sold 78 percent of 
369 consignments, 

BUICK—’58 Super 2-dr. $1,755* 
(ps); Special 2-dr, $1,540* 
(ps). 

"57 RM conv., $1,190* (ps); 
dr, Riviera, $1,190* (ps); 
era, $990* (ps); Super 2-dr, 
$1,175* (ps); 4-dr, Riviera, 
(ps). 

‘56 Super 4-dr, Riviera, $850° (ps); 2- 
dr, Riviera, $700* (ps). 

Special 4-dr., $675*, $525*; Century 
4-dr. Riviera, $627* (ps). 

"54 Special 2-dr., $360*, $350*, $215*. 

"53 Special 2-dr, Riviera, $370. 
CADILLAC—’56 (62) Coupe de Ville, $1,- 


Coun- 
Cross 
4-dr., 


Riviera, 
Riviera, 


Special 2- 
4-dr, Rivi- 
Riviera, 

$1,150* 


350* (ps). 
"55 (62) 4-dr., $1,075* (ps). 
54 (75) 4-dr., $900* (ps); (62) conv., 


$850* (ps). 
OHE VROLET—’ 60 Impala (8) 4-dr, hard- 
top, $2,500* (ps). 


DeSOTO—'59 Firedome 4-dr., $1,790* (ps). 


‘55 Montclair 2-dr, hardtop, $630* (ps). 


‘56 Firedome conv., $680* (ps). ’54 Monterey 2-dr., $275*. 


OLDSMOBILE—’60 (88) Super 4-dr., $2,- 
760* (ps). 
’59 (88) 4-dr. Holiday, $2,035, 


’58 (98) 2-dr. Holiday, $1,870* (ps); 4- 


dr., $1,830* (ps); (88) Super 4-dr. 
Holiday, $1,540* (ps); 4-dr., $1,600° 
(ps); 2-dr, Holiday, $1,675* (ps), $1,- 
600* (ps). 

’57 (98) 4-dr. Holiday, $1,325* (ps), 
$975* (ps); (88) 2-dr. Holiday, $1,- 
050*; 4-dr, Holiday, $910* (ps). 

PACKARD—’54 (5431) conv., $190* (ps). 


’53 Clipper 4-dr., $100. 

PLYMOUTH—’58 Belvedere (8) conv., $1,- 
350* (ps); Belvedere (6) 2-dr, hard- 
top, $1,280; Savoy (8) 4-dr., $960", 
$935*; Plaza (6) 4-dr., $760*; 2-dr., 
735*. 

’57 Savoy (6) 2-dr. hardtop, $715*; Sa- 
voy (8) 4-dr., $615*. 
’56 Savoy (6) 2-dr., $525. 


'55 Belvedere (8) 2-dr, hardtop, $470*. 

’54 Plaza 2-dr., $230; Belvedere 4-dr., 
$210*. 

PONTIAC—’59 Bonneville conv., $2,585* 
(ps); Star Chief 4-dr. Vista, $2,410* 
(ps); Catalina 4-dr., $1,950. 

Chieftain 2-dr. Catalina, $1,500* 
(ps); 4-dr., $970*; Star Chief 4-dr., 
$1,335*. 

’57 Star Chief conv., $925* (ps). 

’56 Chieftain 2-dr, Catalina, $730*, 
$625*; 2-dr., $680; 4-dr. Catalina, 
$790*, $615* (ps); station wagon 2- 
dr., $545. 

RAMBLER—’59 Super (6) Cross Country 


4-dr., $1,775, $1,700, 
’5S Super (6) 4-dr., $1,075. 
Super 4-dr., $310. 
STUDEBAKER—’54 Deluxe station wag- 
on, $325. 
MISCELLANEOUS—’58 Chevrolet %-ton 
panel, $935, $860. 
'57 Dodge %-ton pickup, $615. 
’56 Ford pickup, $600. 


CALDWELL, 


Skyline Auto Auction, Sale every Thurs- 


Repair dents and holes 
and low cost—with Ditzler’s new 


Ditzler’s DX-777 new easily 
worked body filler for reconditioning 
damaged bodies, fenders, hoods and roofs. 
This compound made high-quality 
resins, fillers and reinforcers. Requires only 
one catalyst change minutes from 


Step-by-Step Procedure Shows How 


DX-777 Saves Reconditioning Time 


Severely dented door panel, 
jobs repaired faster, better with 


Mix DX-777 with catalyst. Amount 
catalyst controls hardening speed. 


File hand sand exact contour, just 
enough secure smooth surface. 


Ditzler Color Division, Pittsburgh Plate Glass Company, Detroit 


LER 


PAINTS GLASS CHEMICALS BRUSHES PLASTICS FIBER GLASS 


—DITZ 


CANADA: CANADIAN PITTSBURGH INDUSTRIES LIMITED 


Pull out metal general contour and 
grind off old finish from damaged area. 


Apply Plastic Filler even layers and 


work thoroughly into surfa 


Now fully smoothed out exact contour, 
reconditioned panel ready for painting. 


soft, pliable substance hard, durable, 
waterproof and corrosion-resistant mate- 
rial. Can sanded, drilled, tooled and 
painted almost immediately. Now avail- 
able convenient new wide-opening quart 
containers well gallons. 


ce. 


Note holes drilled damaged area 
provide better mechanical grip. 


car had just roll 


day. Prices are for sale of March 10, Out 
of state buyers providing good activity. 
Clean cars still bring top dollar, Rough 
cars down in price. Sold 171 cars from 230 
consignments. 
BUICK—’59 LeSabre 4-dr. hardtop, $2,060* 
(ps). 
RM 4-dr, Riviera, $1,510*; Century 
4-dr., $1,495* (ps); Special 4-dr, Rivi- 
era, $1,400*; 4-dr., $1,250*. 


’57 Super 2-dr, Riviera, $1,160* (ps); 
Century 4-dr., $930* (ps). 
’56 Special 4-dr. Riviera, $830* (ps); 
Super 4-dr., $570* (ps). 
Special 2-dr., $370*, 
OCADILLAC—’60 de Ville 2-dr, hardtop, 


$4,580* (ps). 

(62) 4-dr., $4,060* (ps). 

’58 (62) 2-dr. hardtop, $2,820* (ps). 

(62) 2-dr,. hardtop, $1,790* (ps). 

"56 (60) Special 4-dr., $1,400* (ps); 
(62) 4-dr., $1,055* (ps). 

’55 (62) 4-dr., $975* (ps). 

’53 (62) Sedan de Ville, $380* (ps). 

"52 (62) 4-dr., $105* (ps). 

CHEVROLET — ‘59 Kingswood (8) 4-dr. 
(9 pass.), $1,880* (ps), $1,810; Bel Air 
(6) 4-dr., $1,535*; Brookwood (8) 
dr., $1,300*. 

Brookwood (8) 4-dr., $1,350*, §1,- 
280*, $1,200* (ps), Brook- 
wood (6) 4-dr., $1,310*%; 2-dr., $1,150* 
(ps); Yeoman (8) 4-dr., $1,275* (ps); 
Biscayne (8) 4-dr., $1,235*; Biscayne 
(6) 4-dr., $1,110, $1,100*, $1,090, $1,- 
050, $970. 

’57 Bel Air (8) 2-dr, hardtop, $1,150° 
(ps); Two-ten (6) 4-dr., $865*; Two- 
ten (8) 2-dr., $710*, 

Bel Air (8) 4-dr., §875*; Two-ten 
(8) 4-dr., $615. 

‘55 Bel Air (8) 4-dr., $595*. 

’54 Two-ten 2-dr., $260; 4-dr., $165. 

’53 Two-ten 2-dr., $220. 

’52 Two-ten 2-dr., $130*; 4-dr., $100. 

’51 Two-ten 4-dr., $175*. 

CHRYSLER—'58 NY 4-dr., $1,630* (ps), 
$1,380* (ps); Windsor 4-dr., $1,380* 

(Continued on Page 50, Col. 1) 


After initial set, power sand filler 
approximate contour panel. 


Refinished gleams like the 


off the assembly line. 


Torrance, Calif. 


Use Ditzler’s New Plastic Filler DX-777 
your next job that requires metal repair. 
surprised how will save you time 
and money—help you satisfy customers. 


(8) 
alk 
lyers 
250, 
lane 
lay, 
00, 
| 
15 7 
iP, 
thd 
PLASTIC BODY FILLER 
= 


AUTOMOTIVE NEWS, MARCH 21, 1960 
'56 Savoy (8) 4-dr., $450*; Belvedere (8) "59 de Ville 4-dr, on $3,825°*. 
2-dr., $275*; Plaza (6) 4-dr., $265. 658 (62) 2-dr., $2, 605* (ps) 


’5S Savoy (8) 4-dr., $440*°; Plaza (8) 4- "57 (62) Coupe de Ville $2,110°; 4-dr., 


(ps); Country Sedan (8) 4-dr., $1, 925*, 


$1,915* (ps); Custom 300 (8) 
$1,475*, $1,385*, $1,360°; Fairlane (8) 


e 
dr., $300. $1,700* (ps); (60) Special 4-dr. -» $1,- 2-dr., $1,400. 
Used-( Auction Prices Plaza 4-dr., 925°. Thunderbird (8) hardtop, 
PONTIAC—’58 Star Chief 2-dr. Catalina, '51 (62) 4-dr., $135*. 555° (ps); Fairlane 500 (8) skyliner, 
$1,485* (ps); Chieftain conv., $1,420* | CHEVROLET—’59 Impala (8) conv., $2,- $1,520* (ps); 2-dr, Victoria, $1 ,300* 
(ps); 4-dr., $1,160*, 190*; 4-dr., $2,050* (ps); sport sedan, (ps); Custom 300 (6) 2-dr., $1 ,090*; 
’57 Star Chief 4- -dr., $1,045*; Chieftain $2,000* (ps), $1,995* (ps); Parkwood Custom (8) 4-dr., $935, $925; Fairlane 
(Continued from Page 49) Safari 4-dr., $760*. (8) 4-dr., $2,000* (ps), $1,975*; (8) 4-dr., $1,085*. 
’56 Chieftain 4-dr., $640*. Kingswood (8) 4-dr., $1,930* (ps); Bel "57 Fairlane 500 (8) conv., $1,100*; 9 
(ps). ’56 Premiere 4-dr., $950* (ps), ’55 Star Chief conv., $610* (ps). Air (8) 4-dr, hardtop, $1,780*; 4-dr., dr., $950; 4-dr., $775* (ps), $725° 
‘67 NY 2-dr. hardtop, $1,145* (ps); 4-dr.| MERCURY—’58 Montclair 4-dr. hardtop, ’53 Chieftain conv., $240*; 4-dr., $165*, $1,655* (ps); 2-dr., $1,650*%, $1,600*; (ps); Country Sedan (8) 4-dr., $8909, 
hardtop, $1,030* (ps); Windsor 4-dr., $1,485* (ps); Turnpike Cruiser 4-dr. $140. Bel Air (6) 4-dr., $1, “and $1,520; Bis- $865* (ps); Ranch Wagon (6) 2-dr., 
$875*. hardtop, $1,350", RAMBLER—’59 Deluxe (6) 4-dr., $1,315°. cayne (6) 2-dr., $1,500 $885*; DelRio (6) 2-dr., $800; Custom 
'66 Windsor 4-dr., $670* (ps). ’57 Montclair 2-dr., $945* (ps); 4-dr., 58 Deluxe (6) 4-dr., $980*. 58 Brookwood (8) 4-dr., “$1, 550*; Brook- (8) 2- ‘dr., $570°. 
’55 Windsor 4-dr., $540° (ps). $930*; Monterey 4-dr., $880*, ‘57 Ambassador (8) Cross Country, $1,- wood (6) 4-dr., $1,425*; Nomad (8) "56 Country Sedan (8) 4-dr., $600; Fair. 
DeSOTO—’58 Firedome 4-dr., $1, 330* (ps), "56 Montclair 2-dr, hardtop, $600* (ps); 000*; Custom (6) 4-dr., $675*. 2-dr., $1,500* (ps); Bel ‘air (8) sport lane (8) 4-dr., $590*, $585*, $495*; 
$1,090* (ps). Custom station wagon, $595*; Medal- | STUDEBAKER—’52 Commander (8) 2-dr., coupe, $1,430*%; Biscayne (8) 4-dr., 2-dr. Victoria, $545°; Custom (8) 2 
*66 Firedome 4-dr., $700* (ps). ist station wagon, $540*, $110. $1,310*; 2-dr., $1,180*; Biscayne (6) dr., $400. 
DODGE—’58 Custom Royal (8) 4-dr., $1,- ’55 Monterey 4-dr., $625* (ps), MISCELLANEOUS—’56 Chevrolet (6) %- 4-dr., $1,200. 55 Fairlane (6) Crown Victoria, $760*; 
240* (ps). NASH—’53 4-dr., $160*. ton, $400; Ford Courier, $210, 57 Bel Air (8) station wagon, $1,285*, Fairlane (8) 2-dr, Victoria, $570*; “ 
’S7 Coronet (8) 4-dr., $810* (ps). OLDSMOBILE — '59 (98) 4-dr., $2,290* .$1,085*; 4-dr., $1,215*; 2-dr., $1,090*; dr., $535*; conv., $310*; Country’ Se- 
dan (8) 4-ar., $550°, $500; Custom 


" 8) 4-dr., $575°. (ps); (88) 4-dr., $1,675*. Two-ten (8) 2-dr., $950*, $810; One- 
FLINT fifty (6) 2-dr., $720; One-fifty (8) 2-. 


"55 Custom Royal (8) 2-dr. hardtop, *58 (98) conv., $1,725* (ps); (88) 2-dr. 


(8) 4-dr., $430; 2-dr., $425°, $385*, 


$470* (ps); Coronet (8) 4-dr., $460*. Holiday, (ps); Holiday, Flint Auto Auction, Sale every Wednes- dr., $720. $290*; Ranch Wagon (6) 
FORD—’59 Fairlane 500 (8) 4-dr. Victoria, $1,500* (ps); 4-dr., $1,485* (ps); (98) |day. Prices are for sale of March 3, The ’56 Two-ten (8) station wagon, $740*, 2 HUDSON—’56 Hornet 4-dr., $365* (ps). 
$1,645* (ps). 2-dr, Holiday, $1,500* (ps), prices are holding very good, 1960 models at $735*; 4-dr., $635*, $575*; Two-ten | IMPERIAL—’57 Imperial 4-dr., $1,455*. 
Fairlane 500 (8) skyliner, $1,160* (88) 4-dr., $1,235* (ps); (98) down slightly. Sold 215 cars (6) 2-dr., $525; station Park Lane 2-dr., 
(ps); 4-dr., $1,095*; Fairlane (8) 4- Holiday, $1,100* (ps), from 324 consignments. $605*; One-fifty (6) 4-dr., $550; Bel Monterey 2-dr. hardtop, $1, 525° (ps); 
dr., $1,060*, $940; Custom 300 (8) 4- '56 (98) 4-dr, Holiday, $880* (ps); (88) | BUICK—’59 Electra 4-dr. hardtop, $2,715* Air (8) 4-dr., $415. Commuter 4-dr., $900*, 
dr., $1,055*, $1,030*, 4-dr, Holiday, $700* (ps), $665* (ps), (ps), $2,430* (ps); 4-dr., Le- Bel Air (8) sport coupe, 2-dr., Monterey 2-dr., $685. 
‘57 Fairlane (8) 2-dr, Victoria, $985* $645* (ps); (88) Super 4-dr., $630* Sabre 4-dr, hardtop, $2,350* (ps), $2,- $560*, $270, $150; Two-ten (6) 2-dr., *54 Monterey 4-dr., $345; 2-dr., $315*, 
(ps); Country Sedan (8) 4-dr., $875* (ps). 250* (ps), $2,115* (ps); 4-dr., $2,285* $500*, $315, $260*; 4-dr., 2 at $425°, $170*. 
(ps); Fairlane 500 (8) conv., $875* '5S (88) Super 4-dr., $720° (ps); 4-dr. (ps), $2,220* (ps), $2,100*; 2-dr. $355; Two-ten (8) 4-dr., $270. "53 Monterey 2-dr., $210*, 
(ps); Custom 300 (8) 2-dr., $740* Holiday, $560* (ps); (88) 2-dr, Holi- hardtop, $2,255* (ps), $2,245*; 2-dr., ’54 Two-ten 2-dr., $340*; One-fifty 4-dr.,| OLDSMOBILE — 60 (88) 4-dr. Holiday, 
(ps), $690°, $675*, $600*, $590*; Cus- day, $475* (ps). $2,005*. $200. $2,875* (ps). 
tom (8) 4-dr., $675; 2-dr., $580*; Cus- | PACKARD—’54 Clipper 2-dr., $180* (ps). ’5S Special 4-dr., $1,525*, $1,415* (ps); | CHRYSLER—’58 Windsor 2-dr. hardtop, 59 (98) 4-dr. Holiday, $2,625* (ps); 
tom (6) 4-dr., $525, $500. PLYMOUTH—’58 Belvedere (8) 2-dr, hard- 2-dr. Riviera, $1,250*; Century 4-dr., $1,400* (ps). (88) Super conv., $2,535* (ps); 4-dr, 
’56 Country Sedan (8) 4-dr., $790; Cus- top, $1,170* (ps); Suburban (8) Cus- $1,365* (ps). ’57 NY 2-dr. hardtop, $1,340* (ps). Holiday, $2,330* (ps); (88) 2-dr, 
tom (8) 2-dr., $540*; 4-dr., $470*; tom 4-dr., $1,050*, $1,050* (ps), $1,- ’57 RM 4-dr., $1,100* (ps); 2-dr., $975* "54 NY 2-dr., $120* (ps). Scenic, $2,375* (ps). 
Main (8) 4-dr., $530. 025; Savoy (8) 4-dr., $1,025*, $825, (ps); Century 4-dr, Riviera, $1,100*; "53 NY 2-dr., $120* (ps). ’58 (98) 2-dr., $1,920* (ps); 4-dr. Holi- 
’55 Fairlane (8) 2-dr, Victoria, $670*, $795; 4-dr. hardtop, $780*, $570* (ps); Special 2-dr, Riviera, $1,080*, $1,030*. | DODGE—’57 Coronet (8) 4-dr., $750*. day, $1,835*; (88) 4-dr, Holiday, $1,. 
$540*; Custom (8) 4-dr., $495*; 2-dr., Savoy (6) 4-dr., $815*. 56 Century 4-dr., $745*; Special 2-dr., 56 Coronet (8) 4-dr., $250*. 660* (ps). 
$490*. 'S7 Belvedere (8) 4-dr. hardtop, $820* $720*, $600*; 4-dr., $560. EDSEL—’58 Pacer conv., $1,120*. "57 (88) Super 4-dr., $1,110* (ps); (88) 
IMPERIAL — ’57 Imperial 4-dr., $1,555* (ps); 4-dr., $755*; Suburban (8) 4- 65 Super 4-dr., $450°. FORD—’60 Thunderbird (8) 2-dr. hardtop, 4-dr., $950*. 
(ps). r., $785*; Savoy (8) 4-dr., "53 (ps); Fairlane 500 (8) 2-dr., be Holiday, $895* (ps); 2- 
Ni IN — '58 Premiere 4-dr., $2,100*; dr., $590*; Plaza (8) 4-dr., $485°*, Special 2-dr., r., 
Pes ps 


BUSINESS CLIMBING MARKET 


Complete line quality The many 
lubricants. Refined from the proven traffic advantages 
richest 100% Pennsylvania builders for dealing witha 

Crude. Most widely sales and local, independent 


automotive manufacturers business like 


Contact your Distributor Now 


KENDALL REFINING COMPANY, Penna. 


’57 Plaza (8) 2-dr., $430; Savoy (6) 4- 
dr., $410, 

’56 Suburban (6) Sport 4-dr., $550*; 
Belvedere (6) 4-dr. hardtop, §$515*; 
Savoy (6) 2-dr., $285. 

55 Suburban (6) 4-dr. , $430; Plaza (6) 
2-dr., $175; Savoy (8) 2-dr., $160; 4- 
dr., $145, 

Plaza 2-dr., $165, 

PONTIAC—'59 Star Chief 4-dr. Vista, §2,- 
400* (ps), $2,300* (ps); Catalina 4-dr, 
Vista, $2,255* (ps), $1,905*; sport 
coupe, $2,200* (ps), $2,135*; 4-dr., 
$2,075*; Safari 4-dr., $1,880*, 

Chieftain 4-dr., $1,365* (ps), $1,300*, 
$1,225°; 4-dr. Catalina, $1,260*; 2-dr., 
$1,200*. 

’57 Super Chief Safari, $1,150*. 

’56 Star Chief 2-dr., $475*. 

’55 Chieftain 2-dr., $400; 2-dr. Catalina, 
$270* (ps); 4-dr., $265*. 

’54 Star Chief 4-dr., $130*. 

RAMBLER—’59 Ambassador (8) Cross 
Country, $1,775, $1,650*; 4-dr., $1,- 
650. 

*57 Custom (8) Cross Country, $980; De- 
luxe (6) 4-dr., $670, 

STUDEBAKER—’59 Lark (6) station wag- 
on, $1,400*; 2-dr., $1,235, 

’55 Champion (6) station ‘wagon, $200. 

MISCELLANEOUS—’56 Dodge %-ton pick- 
up, $605; Ford panel, $265. 

’55 Chevrolet utility pickup, $480. 

’53 Dodge pickup, $175. 


WEST PALM BEACH, FLA. 


West Palm Beach Auto Auction Sale 
every Thursday. Prices are for sale of 
March 10. Retail continues spotty, Prices 
up on clean units. Steady on average units, 
but down on rough cars. 

BUICK—’57 RM 4-dr. Riviera, $1,045* 
(ps); Century 4-dr. Riviera, $951* 
(ps). 

56 RM 2-dr. Riviera, $630* (ps). 

'655 RM conv., $590* (ps); Special 2-dr. 
Riviera, $550* (ps); Super 2-dr. Rivi- 
era, $460* (ps), $415. 

54 Super 2-dr. Riviera, $350* (ps), 
$265*; Century 4-dr., $285* (ps). 
CADILLAC—’57 (62) conv., $2,055* (ps), 

$1,700* (ps). 

56 (60) Special 4-dr., $1,510* (ps); (62) 
4-dr., $1,235* (ps); conv., $1,260* 
(ps), $1,175* (ps). 

55 (62) 4-dr., $950* (ps), $850, $800*, 
$750* (ps). 

°54 (62) conv., $750. 

53 (60) Special 4-dr., $490* (ps). 
CHEVROLET—’60 Corvair (6) 4-dr., $1,- 

550°. 

59 Impala (8) conv., $1,775* (ps); sport 
coupe, $1,775* (ps); Biscayne (8) 2- 
dr., $1,550*; Bel Air (6) 4-dr., $1,490, 

‘58 Bel Air (8) 4-dr., $1,060* (ps). 

'57 Two-ten (6) 4-dr., $800; station wag- 
on, $725; Two-ten (8) station wagon, 
$785; Bel Air (6) conv., $860* (ps); 
Bel Air (8) conv., $800* (ps). 

Two-ten (8) 2-dr., $575*. 

Two-ten (8) station wagon, $525°; 
One-fifty (8) 4-dr., $370. 

’54 Two-ten station wagon, $415. 

One-fifty 2-dr., $150. 

"51 Deluxe 2-dr., $245*; 4-dr., $105°. 
CHRYSLER—’58 NY conv., $1,625* (ps). 

56 NY 4-dr., $1,000* (ps). 

’55 NY 2-dr. hardtop, $580* (ps); conv., 
$415* (ps); Windsor conv., $440* (ps). 

DeSOTO — Firesweep 4-dr., $1,090° 
(ps). 

Firedome 2-dr, hardtop, $465. 

DODGE—’55 Coronet (8) 2-dr,. hardtop, 
$470* (ps). 

Coronet (8) conv., $100. 

EDSEL—’'58 Corsair 4-dr. hardtop, §$1,- 
050*; Pacer 4-dr, hardtop, $970* (ps). 

FORD—’60 Thunderbird (8) 2-dr. hardtop, 
$3,550* (ps); Galaxie (8) 2-dr_ Vic- 
toria, $2,450* (ps); Fairlane 500 (8) 
2-dr., $1,910*; Falcon (6) 2-dr., $1,- 
725, $1,720, $1,690. 

’59 Fairlane 500 (8) 2-dr, Victoria, $1,- 
810* (ps); Galaxie (8) 2-dr, Victoria, 
$1,800* (ps); conv., $1,800* (ps); Del- 
Rio (8) 2-dr., $1,675* (ps); Custom 
300 (6) 2-dr., $1,300*, $1,140; 4-dr., 
$1,200. 

’58 Fairlane 500 (8) conv., $1,175* (ps), 
$1,055* (ps); 4-dr, Victoria, $1,150* 
(ps), $1,050* (ps); DelRio (8) 2-dr., 
$1,060, $1,025; Fairlane (8) 4-dr., 
$925* (ps); Custom 300 (6) 2-dr., 
$880; Custom 300 (8) 4-dr., $850; 
r., $825, $790. 

’57 Country Squire (8) 4-dr., $1,075* 
(ps); Fairlane 500 (8) 4-dr, Victoria, 
$915* (ps); 4-dr., $650* (ps); conv., 
$750* (ps); Fairlane (8) 4-dr., $650°*; 
Custom 300 (8) 4-dr., $775*, $575* 
(ps); 2-dr., $610*; Custom (8) 2-dr., 
$645*; Custom (6) 2-dr., $575*, $550. 

‘56 Ranch Wagon (8) 2-dr., $700*, $475* 
(ps), $415; Fairlane (8) 2-dr, Victoria, 
$700* (ps), $555*; conv., $555* (ps); 
4-dr., $500* (ps); Country Sedan (8) 


(Continued on Page 52, Col. 3) 
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Wide-Track Wheels! 


whole families vote straight 
Pontiac! 


Wide-Track motorcycle! 


WIN WITH 


ONLY CAR WITH WIDE-TRACK WHEELS! 


PONTIAC MOTOR DIVISION - GENERAL MOTORS CORPORATION 


OOOO 


1 


Pennsylvania 


sell the best... 


refine only the best grades Pennsyl- 
vania Crude Oils. Our process slow, 
controlled low temperatures which preserve 
the precious lubricating quality that has 
made Pennsylvania Oil famous. 

believe that the best engine perform- 
ance calls for the best oil. Thousands your 
new car buyers agree with us. 

you sell oil, why not sell the best? 


Member Pennsylvania 
Grade Crude Oil Assn. 
Permit No. 


AMALIE DIVISION E-3 Sonneborn Chemical and Refining Corp., Franklin, Pa. 


THE 


LARGEST 
ESTABLISHED 


THE WHELAND COMPANY 


ASK ABOUT 


ONE YEAR MECHANICAL BREAKDOWN 
INSURANCE 
REPAIRS 


Equity General Insurance Company 
MIAMI, FLORIDA. 


Dealer Inquiries State Agent Inquiries 
Invited Invited 


MECHANICAL BREAKDOWN AGENCY, INC. 
Underwriters 
1060 BROAD STREET, NEWARK NEW JERSEY 


(Continued from Page 50) 


$625* (ps), Main 
(6) 2-dr., 2 at $450; Main (8) 2-dr., 
$325*. 

Custom (8) 2-dr., $610; 4-dr., $420, 
$330; Fairlane (8) 2-dr., $565*, $360; 
conv., $515*, $500* (ps), $475* (ps), 
$385*; Country Sedan (8) 4-dr., $475* 
(ps); Ranch Wagon (8) 2-dr., $380*, 
$375, $325*; Main (8) 2-dr., $325, 

*54 Crest (8) 4-dr., $520; conv., $425*, 
$345*, $305*; Main (6) 4-dr., $180. 

‘53 Crest (8) 2-dr. Victoria, $340*, 
$325, $200; conv., $305*. 

LINCOLN — '56 Premiere 2-dr. hardtop, 
$985* (ps), $975* (ps); conv., $955* 
(ps). 

Capri 4-dr., $250* (ps). 

MERCURY—’59 Monterey conv., $1,950*. 


Monterey 4-dr., $950*. 


’57 Montclair 2-dr. hardtop, $975* (ps); 


Commuter 4-dr., $900* (ps). 


’56 Montclair 4-dr. hardtop, $655; 2-dr. 
hardtop, $575* (ps); Monterey 2-dr. 
hardtop, $640; Custom 4-dr., $535*. 

’55 Montclair 4-dr., $500*, $350* (ps); 
Monterey 4-dr., $470* (ps); 2-dr., 
$445*. 

‘53 Monterey 2-dr, hardtop, $235. 


NASH—’'54 Ambassador (6) 2-dr. hardtop, 


$230°. 


OLDSMOBILE—’58 (88) Super 4-dr, Holi- 


day, $1,635* (ps). 

(98) Holiday, $925* (ps); 
$885* (ps); (88) conv., $875* 
2-dr, Holiday, $720* (ps); 2-dr., 


conv., 


$565°*. 


’55 (88) Super 4-dr, Holiday, $600* (ps); 
$575* 


(88) 2-dr. Holiday, $600* (ps), 

(ps); 4-dr. Holiday, $580* (ps), 

'54 (98) 4-dr., $455* (ps). 

PLYMOUTH—’'58 Savoy (8) 
(ps). 


4-dr. 


$455*. 


’57 Savoy (8) 2-dr. hardtop, $725* (ps); 


Suburban (8) 2-dr., $660* (ps). 
"55 Belvedere (8) 4-dr., $505*; 
$485*; Suburban (8) 2-dr., 
urban (6) 2-dr., $390* (ps). 


$455*; 


conv., 
Sub- 


'54 Belvedere Suburban, $360* (ps). 


Suburban 2-dr., 
r., $150. 


Bonneville conv., $1,425* 

(ps). 

Chieftain 4-dr., $655*. 

Star Chief 2-dr, Catalina, $690* 
(ps). 

’55 Chieftain Safari, $550; 2-dr. Cata- 
lina, $430; 2-dr., $415. 

’54 Chieftain 2-dr., $330*; 2-dr, Cata- 
lina, $280*, $150; 4-dr, Catalina, $240* 
(ps). 

’53 Chieftain conv., $165* (ps), 

RAMBLER—’ 60 American (6) 4-dr., $1,- 
965; Super (6) 4-dr., $1,895, 

*58 Super (6) Cross Country, $1,310, $1,- 
200; Rebel (8) 4-dr., $1,225. 

Custom 2-dr., $460. 

"54 Deluxe 2-dr., $260. 

STUDEBAKER—’55 Commander (8) 2-dr., 
$660. 

MISCELLANEOUS—’55 Ford (6) %-ton 
pickup, $375; Chevrolet (6) %-ton 
pickup, $360; (6) delivery sedan, $275. 

Ford (8) %-ton pickup, $240. 

Arena Auto Auction, Sale every Tues- 


day. Prices are for sale of March 8, Ter- 


rific sale. High percent, The 
great for all sharp cars. 


from 710 consignments. 


demand is 
Sold 504 cars 


BUICK—’59 Electra 4-dr. hardtop, $2,400* 


(ps); Invicta 4-dr. 


(ps). 


hardtop, 


’58 RM 4-dr. Riviera, $1,920* (ps); 


cial 4-dr. Riviera, 
’57 Special 4-dr. Riviera, 
180*, $1,135* (ps); 2-dr. 
$980*, $945*; Super 4-dr., $1,130* 
"56 Super 4- ar., $740* (ps); RM 
Riviera, $690". (ps); 
jera, $680*, $645*; 4-dr, 
$665* (ps); 2-dr., $565*. 
"55 Century 4-dr. Riviera, $655* 
$645* (ps); 
$600*, $595*; 


$1,525* (ps 


RM 2-dr. Riviera, 


(ps). 

CADILLAC—’59 (62) conv., $4,010* 
2-dr., $3,750*% (ps); de Ville 
hardtop, $3,975* (ps), $3,870* (p 

58 (60) Special 4-dr., $3,100* (ps) 
conv., $2,830* (ps); 2-dr., 
(ps) 
dr., $2,600* (ps); 
555* (ps). 

"57 (62) 4-dr., $1,105* (ps), §$ 
(ps); 2-dr., $2, 090* (ps). 

*56 (62) 4-dr., $1,720* (ps), $915* 
Coupe de Ville, $1,580* (ps); 
$1,550* (ps); 2-dr., 

’55 Eldorado conv,, 
4-dr., $1,225* (ps), 
$1,190* (ps). 

’54 (62) Coupe de Ville, $1,365* 
(60) Special 4-dr., $775* (ps). 
’53 (62) conv., $370* (ps). 

CHEVROLET—’'60 Impala 
dan, $2,450* (ps); 
$2,100. 

*59 Impala (8) conv., 
265* (ps), $2,065* (ps), $2,060* 
$1,805*; sport sedan, $1,885* 
Nomad (6) 4-dr., $2,055*; Bel A 
2-dr., $1,630*; 
525, $1,510; 4-dr., $1,500*; 
(8) 4-dr., $1,625; Biscayne (8) 
$1,550*. 

Impala (8) conv., 
660* (ps), $1,600* (ps); 
$1,650* (ps), $1,550*; 

T., $1,460; 4-dr., 
2-dr., $1,325*; Delray (8) 4-dr. 
160; Delray (6) 4-dr., 
(8) 2-dr., $1,155", 
(6) 4-dr., $1,040; 
dr., $1,105. 

’57 Bel Air (8) 
$1,290*, $1,285* (ps); 4-dr., 
$1,120*, $1,100*; 2-dr., 
Air (6) 4-dr., $1,175*; 
dr., $1,040*; 4-dr, 
Two-ten (8) 4-dr. 
sport coupe; $930*; 
dr., $850; 4-dr., $825*; 
4-dr., $800*. 


$1,315* 
$675* 


(ps); 
(ps); 


(8) 
Bel Air (6) 


$1,100*; 


sport sedan, 


Two-ten 
hardtop, 
hardtop, 


’56 Two-ten (8) station wagon, $1, 


4-dr., 
$610*; 
sedan, $990*, 
(ps), $845*; 
$730*, $655*; 
$960*; 4-dr., $860*, 
$750*, $630*; 


$735*; Two-ten (6) 2-dr., 
4-dr., $620*; Bel Air (8) 
$955*. $935*, $880, 
4-dr., $850* (ps), 


One-fifty (8) 4-dr., 


$1,300*, 
Riviera, 


Special 2-dr. 


Bel Air (8) 2-dr., 


$1,715* (ps), 


$2,285* 


Spe- 
$1,- 


(ps). 
4-dr. 
Riv- 


Riviera, 


(ps), 


Special 4-dr. Riviera, 


$550* 


2-dr. 
(62) 


$2,800* 
Coupe de Ville, $2,700* (ps); 
Sedan de Ville, $2,- 


4- 


1,890* 


(ps) 
conv., 


$1,300* (ps) . 


(62) 
2-dr., 


(ps); 


se- 


4-dr., 


$2,300* (ps), $2,- 


(ps), 
(ps); 
ir (6) 
$1,- 


Brookwood 


4-dr., 
$1,- 


sport coupe, 
Bel Air (6) 2- 
$1,450*; Bel Air (8) 


$1,- 


$650; Biscayne 
Biscayne 
Brookwood (6) 4- 


$1,355", 
$1,140*, 
$1,090"; 


Bel 
(6) 4- 


$885*; 
$1,010*; 
One-fifty (8) 2- 
One-fifty (6) 


070*; 
$700*, 
sport 
$870* 
$800", 


Bel Air (6) sport sedan, 
.$810*; sport coupe, 


$825. 


’55 Bel Air (8) 4-dr., $875*; Bel Air (6) 


2-dr., $725*; sport coupe, $625*; 

ten (8) Delray, $595*. 
CHRYSLER—’58 Saratoga 2-dr. 
$1,250* (ps). 


Two- 


hardtop, 


$745 


$155; Cambridge 2- 
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Fairlane 500 
Ranch Wagon (8) 
Custom 390 
$790*; Custom 3% 
(6) 4-dr., $750*%, $715*, $705*, $680; 
2-dr., $595; Fairlane (6) 2-dr Vie. 
toria, $775*; Fairlane (8) 2-dr., $700*, 
$690*, $635*. 

’56 Thunderbird (8) conv., $1,450* (ps); 
Fairlane (8) 4-dr. Victoria, $760*: 
Crown Victoria, $665*; Fairlane (6) 
2-dr. Victoria, $495*; Country Sedan 
(8) 4-dr., $685*. 

‘55 Fairlane (8) Crown Victoria, $655*; 
Spe Victoria, $595*; Custom (8) 2. 

, $585, $395. 

"Great (8) conv., 

dan (8) 4-dr., $395. 
IMPERIAL—’ 57 Crown 4-dr. hardtop, $1,- 


$1,040* (ps); 2-dr, 
$940*; conv., $920* (ps); 
(6) conv., $825*°; 
2-dr., $935*, $835°; 
4-dr., $805* (ps), 


(ps), 


"57 NY 4-dr. hardtop, $1,080* (ps). 

(ps). 

DeSOTO—’58 Firedome 4-dr. hardtop, $1,- 
350* (ps). 

Firesweep 4-dr. hardtop, 
(ps); Firedome 2-dr, hardtop, 
(ps). 

°56 Firedome 4-dr. hardtop, $610* (ps). 


$1,065* 


$920* $500*; Country Se. 


DODGE—’57 Coronet (8) 4-dr., $800*. 705* (ps); Imperial 4-dr, hardtop, $1,. 
’56 Coronet (8) station wagon, $600* 645* (ps); Lebaron 4-dr., $1,375* (ps). 
* (ps), $565* (ps). MERCURY—’59 Commuter 4-dr., $2,170* 
FORD—’59 Thunderbird (8) conv., $2,990* (ps). 
(ps); hardtop, $2,970* (ps), $2,- Monterey hardtop, $1,300* (ps), 
900* (ps); Galaxie (8) conv., $1,250*; 4-dr., $1,075*. 
(ps); 4-dr., $1,650*; Ranch Wagon (8) "57 Monterey 4-dr. hardtop, $1,000* (ps), 
4-dr., $1,495; Fairlane (8) 2-dr., $1,- $960* (ps). 
440*, $1,430. Monterey 4-dr., $800*; Custom 4-dr, 
’58 Country Squire (8) 4-dr., $1,480*; hardtop, $625*; Medalist 4-dr_ hardtop, 
Country Sedan (8) 4-dr., $1,430*, $1,- $615* (ps). 
140*; Fairlane 500 (8) conv., $1,300* | OLDSMOBILE—’60 (98) conv., $3,640* 
(ps); 4-dr, Victoria, $1,260* (ps); 2- (ps). 
dr. Victoria, $1,170*; Custom 300 (8) *59 (88) 4-dr. Holiday, $2,025* (ps), 
4-dr., $1,115*; Custom 300 (6) 4-dr., *58 (98) conv., $1,885* (ps); (88) Super 
850*. 4-dr, Holiday, $1,845* (ps); 4-dr., $1,- 


$ 
‘57 Fairlane 500 (8) 


skyliner, $1,175* 720* (ps), (88) 
$1,700* (ps); 4-dr. Holiday, $1,680* 
(ps), $1,615* (ps), $1,470* (ps), $1,- 
450". 
’57 (98) 4-dr, Holiday, $1,370* (ps); 
(88) 4-dr, Holiday, $1,150* (ps), §$1,- 
Se impor e 090* (ps), $1,075* (ps), $1,055*, 
"56 (98) 4-dr. Holiday, $1,020* (ps), 
$975* (ps), $900* (ps); 4-dr., $990* 
(ps); 2-dr, Holiday, $855* (ps); (88) 
Ors Super 2-dr. Holiday, $830* (ps), $795* 
(ps); (88) 2-dr, Holiday, $765*, 
’55 (88) Super 4-dr. Holiday, $725* (ps); 
conv., $645* (ps); (88) 4-dr., $540* 
ARMONK, (ps). 
Fiat—’58 600 2-dr., $650; Multipla 4-dr., "54 (98) 2-dr. Holiday, $525* (ps); (88) 
$410. 4-dr., $520*. 
Jaguar—’53 MK 7 4-dr., $575. PLYMOUTH—’59 Belvedere (8) 4-dr. hard- 
2-dr., $435. top, $1,600*. 
Renault—’'58 4-dr., $720. ’58 Belvedere (8) conv., $1,400* (ps); 
Volkswagen—’59 2-dr., $1,060. Suburban (8) 4-dr., $1,175*, $1,155* 
/ (ps); Savoy (8) 4-dr., $995*, $860*, 
WN. $740*. 
BORDENTOWN, Savoy (8) 4-dr., $750*; Savoy (6) 


Ford (English)—’52 Consul 4-dr., $160. 


2-dr. hardtop, $685°. 


Hillman '59 station wagon 2-dr., $810. 56 Belvedere (8) 2-dr. hardtop, $700*: 
Dauphine $680. Catalina 4-dr., $2,590 
4-dr., Bonneville 4-dr, Vista, $2,585* (ps); 
conv., $2,550* (ps); Star Chief 4-dr. 

CALDWELL, N. J. Vista, $2,090* (ps), 


Dauphine 4-dr., $1.150. Chieftain Safari 4-dr., $1,470*; Star 


Elysee 4-dr., $1,370. Chief 4-dr, Catalina, $1,450* (ps); 
Volkswagen—’56 2-dr., $605. dr, Catalina, $1,360*, 
’57 Super Chief 4-dr, Catalina, $915* 
CHICAGO (ps); Chieftain Catalina, $980* 
Renault—’59, $825. (ps), $880*; 2-dr, Catalina, S$800*; 4- 
Volkswagen— 59 2-dr., $1,295. dr., $740*. - 
Volvo—’60 2-dr., $1,800. ’56 Chieftain station wagon, $765*; 4- 
’59 2-dr., $1,325. dr. Catalina, $750* (ps). 
STUDEBAKER—’60 Lark (6) 2-dr., $1,- 
DETROIT 520. 


’59 Lark (8) station wagon, $1,590*; 4- 


Vauxhall—’58 4-dr., $900*. r., $1,450, $1,350*, 


LOS ANGELES 
Fiat—’58 1100 4-dr., $775. 
Ford (English)—’'53 Consul 4-dr., 
Hillman—’58 Minx 4-dr., $490. 
Jaguar—’60 SK-150 2-dr., $3,360. 


* 


DYER, IND 
Dyer Auto Auction, Sale every Friday 
MG—’58 MGA roadster, $1,380. (March 11), We had a barn burner of & 
Metropolitan—’57 2-dr., $645. sale, Sold 257 cars from 328 consignments, 
’54 conv., $345. * * * 


$120. 


Dauphine 4-dr., $875. PA. 

Dauphine 4-dr., $510. Manheim Auto Auction, Sale every Fri- 
Aronde 2-dr. hardtop, $800. day (March 11). This area hit 
2-dr., $1,720. two heavy snow storms the last ten 

$1,400. With the firmness the market 

2-dr., under such adverse conditions, the market 

y Sold 76 percen 


of 770 consignments, 


Providence Outlet 


Opened White 


PA. 
Ford (English)—’58 4-dr., $425. 
Goliath—’58 station wagon, $720. 
Hillman—’58 4-dr., $755. 
Lancia—’59 4-dr., $1,225. 


Lloyd—’ 59 station wagon, $480. 
$1,200. 
Minor 1000 2-dr., $910. Motor 
$1,120. Co. has opened branch headquar- 
-ar., 
Volkswagen—’60 conv., $1,650; Deluxe, ters at 40 Branch 
$1,570; 2-dr., parts, and service ite 
e-ar., 
$1,780. The branch managed Rich- 
Deluxe, $1,420; 2-dr., $1,250. ard Burns and under super- 


vision Hale, North Atlantic 
regional manager. 
Burns said the branch equipped 


PORTLAND, ORE. 
Austin-Healey—'56 roadster, $1,270. 


Ford (English)—’53 Consul 4-dr., $275. 
roadster, $3,475. serve White customers the 
Deluxe Providence market area, including 


Cranston, Warwick, and 
Warren, well Pawtucket, 
Woonsocket, New Bedford, Fall 
River, Taunton and other nearby 
Rhode Island and Massachusetts 
communities. 


WAREHOUSE POINT, CONN. 
MG—’58 MGA conv., $1,175. 


WEST PALM BEACH, 
Hillman—’59 Husky station wagon, $800. 
*58 Minx 4-dr., $750, $725, $700, 

‘57 Husky station wagon, $425, 

’52 Mark V 4-dr., $125. 


Morris—’57 Minor 2-dr., $430. 

Minor conv., $190. Hughes Motors Moves 
conv., MIDDLETON, O.— Hughes Mo- 
4-dr., $530; Dauphine has moved 


$480. 

Triumph—’59 conv., $1,450. 
‘58 Roadster, $1,010. 
Volkswagen—’57 2-dr., $875. 


Pkwy. and Manchester 
new building 121 Verity. The 


New Home for O'Brien Ford— 


This the new home Ford Sales, Inc., Monroe, Mich. The building 
has 20,000 square feet, according O'Brien, vice-president. There are parking 
facilities for 150 cars. 


~ 


Used-Car Auction Prices 
vet 
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the Letterbox 


(Continued from Page 14) 


west storms and deep freeze, more other imported makes 
farmer drove town his the showroom. 

Inside cold barn, with Austin Heater Defended 
in, had filled half-pint 
bottle with the car’s radiator anti- 
freeze solution, for checking the repo 
low cold safety point. Cambridge William 

the office friend, the local Mr. Carroll evidently liked what 
veterinary doctor, the vet’s but take exception 
got his critical remarks about the 

A55’s heater. 

Dear Sam: You have left The volume heat from the 
larger specimen; but near 
can tell, your cow has diabetes. heater exceptionally good, 
and many A55 drivers know, have 

turn down the heat after a_short 

while (and it’s been cold winter 

Michigan), can only con- 
clude that either Carroll did 
not know how operate correct- 
ly, else the heater unit the car 
tested was defective. 

Either way, recommend 
Mr. that again call 
the Austin distributor Los An- 


Not Mercedes Alone 


The March issue AUTOMOTIVE 
News mentioned average 
sales per year for Mercedes-Benz 
dealers. 

There are about 400 Mercedes 

dealers the S., and Studebaker 
imports about 1,200 cars per month. 
That average three per 
month per dealer. 
The two Philadelphia dealers are 
getting per month each, many 
M-B dealers are getting only one 
car month. How can dealer 
operate one car 
ADELPHIA READER. 

Note: Mercedes-Benz 
dealers, like most other imported- 
car retailers, not depend 
one line for their total volume. 
Almost all Mercedes dealers carry 
Studebaker, and many have one 


Calendar 


(Continued from Page 14) 


Apr. 14-17—Knoxville Auto Show, Chil- 
howee Park Administration Building, 
Knoxville, Tenn. 

Apr. 16-24—International Auto Show, 
seum, New York, 

May 8-1 Worth Auto will 
Rogers Exhibit Fort 

Oct. 15-23 National Show, 
Cobo Hall, Detroit. 

Nov. 12-19—Pittsburgh Auto Show, National 
Guard Armory, Pittsburgh. 

Jan. 26-29 — Birmingham Auto Show, 
Municipal Auditorium, Birmingham, Ala. 


General 
March 21-25—National Assn. of Fleet Ad- 
ministrators, Annual Convention, Shera- 
ton-Cadillac Hotel, Detroit. 
ee 28-29—Manitoba Automotive Trades 
Assn., Convention, Winnipeg Civic Audi- 


torium, Winnipeg. 

Apr. 7-9—National Truck, Trailer & Equip- 
ment Show, Great Western Exhibit 
Los Angeles. 

Apr. 21-28—American Society of Tool and 
Manufacturing Engineers, Conference 
and Tool Show, Artillery Armory, Detroit. 

May 10-12 Eighth Highway Transporta- 
tion Congress, Washington, 

July 21-23—Automotive Trade Assn. Man- 
agers, summer ae: Grand Hotel, 
Mackinac Island, Mich 

6-16, 1960—Production Engineering 

how, Navy Pier, 

Sept 6-16, 1960—Machine Tool Exposition, 

International Amphitheatre, Chicago, 

% Oct. 16-21 — American Trucking Assn., 


annual convention, Waldorf-Astoria 
Hotel, New York City. 


geles for another demonstration 
the very effective heater 
correct error what other- 
wise fine report the Austin 
Durry, Wholesale manager, 
Falvey Motor Sales Co., Ferndale, 


* 


Congratulations 

Thought you might like know 
that March year will 
our 53rd consecutive year 
authorized new-car dealer Ham- 
mond, Ind., which date will also 
our 50th consecutive year 
authorized Buick dealer Ham- 
mond. 

Our father, John Schmueser, who 
passed away June 11, 1951, was 
the originator this automobile 
business, which now being car- 
ried his two sons, Henry 
and Harold Schmueser. 

Following the make automo- 
biles and dates handled our firm: 
March 1907, Fords until 1914; 
March 10, 1910, signed our first 
Buick franchise; sold the Maxwell 
with Buick 1916 and 1917, also 
sold the Pontiac with Buick from 
1931 1935 inclusive, and since 
1958, have the Opel with Buick. 

Our firm also Indiana’s oldest 
president, John Schmue- 


IT’S 


WHAT 
HASN’T 


GOT 
HERE* 
THAT’S 
SCORING 
BIG SALES 


FOR 


ser Sons, Inc. (Buick), 5530 Hoh- 
man Ave., Hammond, Ind. 


Calling Edsel Fans 

noticed with much interest the 
article “More K-F Club” your 
this day March 1960, would 
like start Edsel Club for all 
owners the wonderful 1960 Edsel. 


This club would have monthly 
newspaper called the Edselette, 
and would run stories interest for 
all members, owners 1960 
Edsels who would care join. 
would like hear from Edsel own- 
ers who would interested enough 
write and offer suggestions. 

The Edselette would have ad- 
vertisements, etc., letting Edsel 
owners know what other owners 
are doing about parts, etc. 

The Edsel gone ’tis 
but can keep the memory the 
car going long there are 
enough owners who would write 
and offer suggestion two.— 
Ave., Chicago 28, 

+ * + 


Plea for Luxury 


country needs more makes 
luxury cars like the Pierce-Ar- 


row, Locomobile, McFarlan, Stev- 


ens-Duryea and Simplex. Now the 


European car builders have the 
whole luxury car market them- 
selves car makes like the 
Rolls-Royce, Bentley, Daimler, 
Mercedes-Benz, Jensen, Alvis, Arm- 
strong-Siddeley, Lagonda and 

believe that the Pierce-Arrow, 
Locomobile, McFarlan, Stutz, 
Marmon, Peerless, Stearns, Stev- 
ens-Duryea and Duesenberg would 
find market just like the small 
did. 

also believe the cars the 
medium-high-price field, like the 
National, Premier, Cole, Roamer, 
Packard and Auburn could find 
fair-size I’ve contended all 
the time that people want more 
variety cars than they are get- 
ting. have only two luxury cars, 
the Imperial and the Continental, 
where there ought eight 
land, 


Flaherty Brothers Sell 


ELK RIVER, Minn.—Robert 
Hall has purchased Flaherty 
Bros. 
Buick) here from Joseph and 
Cornelius The dealer- 
ship now will known 
erty Motors. 


DAF has gear shift (what selling point 


for the female 


freeze for its air-cooled 


need 


greased for the life the car! This sell- 
ing dynamite augmented noteworthy 
list other fabulous all 
adds profit and prestige for DAF dealers. 


The ONLY Imported Economy Car with fully 


AUTOMATIC TRANSMISSION 


Standard Equipment EXTRA COST! 


P.O.E., N.Y. for the standard and 
Deluxe Model for only $1599 P.O.E., N.Y. 


Get the facts... mail the coupon today! Gentlemen: Please send color brochure and further infor- 


DAF dealer. understand that under 
IMPORTED CARS 
HOLLAND Inc. 


obligation and inquiry will held the 
strictest confidence. 

2222 Flatbush Ave., Brooklyn 34, 

DEwey 8-3000 


HAVE YOU 
REMEMBERED 


PRESENT 


National Society 
for Crippled Children 
and Adults 
2023 Ogden Ave. 
Chicago 12, 
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Local names...local places...local news...local faces 
give your ads more readership and believability 


Add readership and believability—the guts selling ad- 
vertising—to your media schedule with State and Local 
Farm Papers. Independent surveys prove that they top all 
other farm publications both! 

keep your prospects reading and believing, local editing 
takes advantage differences climate and farming prac- 
tices. Over one hundred fifty editors travel over million 
miles year and make thousands local calls edit State 
and Local Farm Papers close your customers. They travel 


the byways gathering local pictures, local names, and local 
news. This local effort puts your ads neighbor neighbor 
basis with the $40 billion farm million 
farmers. You know how well familiar names can sell. 

You can match State and Local Farm Paper circulation 
your markets and outlets, too. Give your ads every op- 
portunity spark fast, powerful sales action. Get the full 
story —Write State and Local Farm Papers, Room 1600, 
Jackson Blvd., Chicago. 


Find ovt more about the rich farm market Explore the great potential offers. 
Write for State and Local Farm Papers, Room 1600, 
East Jackson Boulevard, Chicago, 


American Agriculturist 
Arizona Farmer Ranchman 
California Farmer 

Colorado Rancher Farmer 
Dakota Farmer 

The Farmer 

The Farmer Stockman 
Florida Grower Rancher 


Idaho Farmer 
Kansas Farmer 
Michigan Farmer 
Missouri Ruralist 


STATE and CAL 
FARM PAPERS 


Oregon Farmer 
Pennsylvania Farmer 
Prairie Farmer 

Rural New Yorker 
Southern Planter 
Utah Farmer 

Wallaces Farmer 
Washington Farmer 
Wisconsin Agriculturist 


Montana Farmer-Stockman 
Nebraska Farmer 

New England Homestead 
Ohio Farmer 


How You Can Get Into The Lucrative 


BOAT BIZ 


With Little Investment, Space Risk 
Via The 


HOTTEST SELLING ITEM 
BOATING TODAY 
AMERICA’S FIRST 
COMPACT SPORTS BOAT 


The new rage—a beautiful and practical foot, 150 fiber- 
glass speedster. Ideal for water skiing, family cruising, fishing, 
camping, dinghy, scooting and racing (VB sponsors the National 
Volksboat Drag Racing Association). 


FUN BOAT PACKAGE PROVIDING ALL THAT THE LARGER 
BOATS THE INITIAL AND OPERATING COSTS. 
Compact and light, the fits inside your station wagon, atop 
your car the special trailer. 


EXTREMELY STABLE CRAFT WITH HOST SAFETY 
FEATURES INCLUDING COMPLETE UNSINKABILITY. 


Retailing $495.00 for the luxurious deluxe Continental, the 
crowd-gathering VOLKSBOAT worth more than the investment 
display piece. 


SEND YOUR ORDER TODAY FOR THE FAST-SELLING COM- 
PACT BOAT THAT RETURNS SUCH HIGH PROFIT FOR 
LITTLE INVESTMENT AND SPACE. 


VOLKSBOAT, INCORPORATED 


8248 RACINE CHICAGO 20, ILL. 
HUDSON 3-1800 


FREE 


obligation... 
demonstration your 
shop your convenience 


minutes can show 

how use the fabulous 

and other automotive problems. 
one day you can become 
master it. Prove 

yourself any make car 
you choose. Write today 
arrange demonstration 

for detailed literature. 


Automotive Test Equipment Division 


ALLEN MONT LABORATORIES, INC. 


750 Bloomfield Ave., Clifton, 


TUTTGART, Germany.—Even 
Daimler-Benz never produced 
another vehicle, would still have 
its big research institute which en- 
ables the company remain 
leader the industry. 

Three new patents ideas 
will give some idea the sub- 
jects being mulled over the 

The first patent covers new 
design for combustion chamber 
which said more efficient, 
knocks less and 
ating exhaust valves. 


One Intake Valve 
chamber really two cham- 
bers with common intake 
valve. When the piston reaches its 
highest position, the chamber has 
been divided into two chambers, 
each which has gas mixture, 
spark plug and exhaust valve. 

The next patent concerns the 
futuristic hydrostatic high-pres- 
sure drive system. Two pumps 
are used supply pressure 
this system, Since they also sup- 
ply pressure for operating the 
hydraulic brakes, the new patent 
claims, separation pressure 
systems for brakes and drive 
necessary, 

the two pumps supply two 
separate pressure circuits. One 
the pumps driven the car 
that the brakes will not fail 
the engine quits. 


Attack Auto Sag 
third patent deals with 
method for eliminating the 
vise the front-end cars are 
started and the sag they are 
stopped. 

Karl Schmidt, the Hamburg 
organization which assisted Chev- 
rolet with aluminum casting tech- 
niques, has patent method 
for bringing oil the top grooves 
the piston two-cycle en- 
gine. 

Standard-Triumph, going like 
house fire with expansion plans, 
will introduce new model the 
successful Herald the Geneva 
show. will convertible with 
station wagon follow. 

Roman Sidler using Austin 
Gypsy with four-wheel-drive re- 
place the St. Bernard dog. Sidler 
the rescue worker for the Tour- 
ing Club Switzerland Grim- 
sel Pass, one the highest the 
Alps. 

Since there are about 400 break- 
downs year the area, call boxes 
are placed along the 


Glas Gets Truck Order 


HANS GLAS, maker the Goggo 
and Isar cars plus the Isaria 
sowing (not sewing) machines, has 
received large order for military 
truck 

Official Italian figures show 
that 500,769 vehicles were pro- 
duced 1959, percent from 
the previous year. Exports 
amounted 221,194 units, per- 
cent total production and 
percent from 1958, 

Lloyd has placed rollover bar 
the rear the Arabella sedan. 
The company said safety authori- 
ties have approved the bar which 
fastened the chassis frame 
and cannot seen. 


Hunts Workers 


WOLFSBURG, Volkswagen has 
reported needs 4,000 workers 


Weidman Marks 
Ford Years 


PLYMOUTH, The cham- 
ber commerce March will 
honor Paul Wiedman, local 
Ford dealer who starting his 40th 
year the same franchise and the 
same location. 

Wiedman started his auto experi- 
ence with his brother, Wied- 
man, then Ford dealer Ypsilanti 
years before opened his 
own agency. Another Wiedman 
brother ran Ford deal Saline, 
Mich., one time. 

William Ford, brother Henry 
Ford, personally signed Wiedman 
the franchise Plymouth. 
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Correspondent George Glaser Writes 


Auto Letter from Europe 


for its new plant near Kassel, home 
the firm, Henschel has 
upped employment from 8,000 
12,000 orders pour for loco- 
motives, buses, diesel engine and 


production machinery. 
* 


Renaults Fly Britain 


PARIS, Renault has announced 
‘an intensified campaign 


Britain and said flying 500 


Dauphines month across the Eng- 
lish Channel. Six Liberty ships also 


have been put into service in- 


crease Dauphine shipments Brit- 
ish outlets, Renault said. 
+ 


Dutch Like Citroen 


sales the Nether- 

lands rose 190 percent last year 

the French make captured 

fourth place. Sales totalled 8,513 
units. 


BMW Picture 
ENERAL ELECTRIC has pre- 
sented offer BMW. New 
chairman the auto firm’s board 
Dr. Semler, who speaks for the 
smaller shareholders, 


Firms Eye BMW 


firms reportedly are nego- 
tiating acquire the firm, The 
firms have been identified the 
Rootes Group, MAN, General Elec- 
tric and 

good reception has been re- 
ported for the BMW 700, small 
car Italian styling that sup- 
posed more economical than 
the Volkswagen but slightly high- 
price. 

The 700, which designed 
two-door sedan and sports coupe. 
The car has rear engine. 

The coupe seems little the 
low side, but the sedan’s height 
adequate, The front-wheel housings 
limit the amount foot space. 

Heat from the engine warms the 
passenger compartment, and the 
heating tubes have sound filter 
remove noise from the engine. 
additional gas heater rec- 
ommended for those who don’t 
drive too fast. 

The up-front luggage compart- 
ment rather large for car this 
size and well laid out. Excel- 


Fast-Service Stalls— 


lent visibility assured 
glass areas the 

The steering good, but 
slight inclination front-eng 
dipping over rough The 
cylinder, air-cooled engine very 
economical, but the noise 
when starting and accelerating 
seems bit high. 


Ford-Opel Service Stalls 


Ford and Opel 
Germany are installing the 
fast-service stalls that were 
ited Mobil Oil Germany 
the Frankfort automotive 

service, these stalls enable the 
dealer make better use lim- 
ited shop space. The 
stalls are growing fast popu- 
larity. 

The service operation, including 
inspection, preventive maintenance 
some repairs, must planned 
beforehand make sure that the 
six mechanics the stall don’t get 
one another’s way. 

Tools for each specific job and 
the required materials also must 
within easy reach the 
assure quick operation. 

average job that 
tuneup, inspection, brake adjust- 
ment, lubrication and oil change 
will take the six workers about 
minutes complete. 

The lower floor the stall can 
raised that workmen can have 
easier access the underside 
the car which they are working. 

* 


Volkswagen Boosts Output 


production boosted 4,000 
units per day, Volkswagen will 
able build one million cars 
year. Waiting time Germany 
been reduced and has in- 
creased its advertising campaign 
“special” publications. 

Sweden, the 5,000th Volks- 
wagen has reached the 60,000- 
mile mark without major re- 
pair. 

Scania-V bis, Swedish importer 
which also makes buses and trucks, 
presented the usual award the 
newest member the “Volkswagen 
60,000-Mile Gold Watch Club.” 
hanging onto first place im- 
ports Sweden. 

* 


These fast-service stalls Mobil Oil Germany have been installed Ford 
dealer Germany. All tools and material quick job are located within 
easy reach the mechanics, six whom usually man the two-level stalls. 


Lower 

This view the lower level the fast-service stalls installed Ford 
Germany. The floor can raised that workers can have easier access the 
underside the car. 
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NEW SUBSCRIPTION ORDER 
Send Automotive News every week for 


Years $16 Year (U.S. and Canada) 


for which check attached send bill 


Name 


TRADE CONNECTIONS: 


Used Car Dealer Truck Dealer 


Service Station Engineer 


(PLEASE NOT USE THIS CARD YOU ARE ALREADY SUBSCRIBER) 


Postage 
Postage Stamp 


Necessary Will be Paid 
Mailed the 
United States 


BUSINESS REPLY CARD 


First Cla Permit No. 3101 (Sec. 34.9 P.L.&R. De 


Mich.) 


News 


965 East Jefferson Avenue 


Detroit Michigan 
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How 


wheels. But the percentage 
car-owning families and multiple 
car-owning families varies region. 
the amounts and kinds driving. 


Major tire advertisers have found that 
Spot helps them cope with these 
varied marketing problems. Spot TV’s 
flexibility works for them: allows them 
buy time market-by-market, when and 
where they need it. They can apportion 
their dollars and tailor their 
sales-message local buying habits. 


This study called SURE WAY 
STRENGTHEN THE FABRIC 

YOUR TIRE SALES 

DRIVE” recommends the most effective 
methods using Spot for the Tire 
and Rubber Industry. also includes 
case histories certain successful 

users. It’s yours for the asking. 


Television Division 


Edward Petry Inc. 


The Original Station 
Representative 


NEW YORK CHICAGO ATLANTA BOSTON DETROIT LOS ANGELES SAN FRANCISCO ST. LOUIS 


makes the wheels round! 
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Auto Personnel 


Jay Levine has been named chair- 
man Precaso Corp., subsidiary 


Fulton Cotton Mills. Other of- 
ficers are: 
Bernard Mitchell, president; 


Leonard Barkan, vice-president and 
secretary; Samuel Strassler, vice- 
president; Charles Burns, treas- 
urer, and Ben Kohler jr., assistant 
secretary. 

* * * 


Dana Promotes Bohne 


Bohne jr. with Dana Corp., 
Toledo, for years, has been ap- 
pointed sales engineer. 

* 


Hyster Promotes Three 


Advancement three employes 
Hyster Co.’s Danville fac- 
tory has been announced. Don 
Longer has been named general 
foreman Danville Plant No. 
Replacing Longer 
manager James Strader. Axel 
Nelson was appointed general fore- 
man charge all fabricating op- 
erations Danville Plant No. 

* 
Autolite Promotes Atwell 
Spark Plug Division 

Paul Atwell has been appointed 
product manager the spark plug 
division Electric Autolite Co. 

Atwell’s duties will include spark 
plug engineering, laboratory and 
field testing, spark plug sales engi- 
neering and liaison with the engi- 
neering departments original 
equipment customers. will also 
spark plug consultant the 
advertising, replacement sales and 
spark plug manufacturing depart- 
ments. has been with Autolite 
since 1949. 


Heckethorn Names Kiefer 


Sales Post Field 


Robert Kiefer, former manu- 
facturers’ representative the 
Southwest, has been appointed 
Western field sales manager for 
Heckethorn Mfg. Supply 
Dyersburg, Tenn. 


office will coordinate the 


HOME CLOTH 


Specially treated 
for all car finishes 
including the new 
synthetics. For fur- 


too. Will last for 
months under daily use. Metal con- 
tainer, Other packages and sizes avail- 
able. jobber can’t supply, order direct. 


“The mechanic’s friend 
seconds” 


RADIATOR SPECIALTY co. 


CHARLOTTE, N.C. 


This Record? 


90% the dealers who have used column- 
ist type ads for a year have renewed for 
another year. This must be a record of some 
kind. Can there be any stronger evidence of 
the column's value? Everything's been said 
over and over again in dealer advertising but 
these columns are different. enjoy volume 
of readership reached ony by eature writers, 
yet do forceful, subtie selling job for ali your 
departments. may yours. 


EDWARD FISKE co. 


Heckethorn sales department the 
Rocky Mountain and Western states 
and establish closer relations with 
the manufacturer’s representatives 
and automotive wholesalers those 
areas. The company manufactures 
Kool Kooshion ventilated seat cush- 
ions and Columbus Level-ride and 
Velvet-ride shock absorbers. 
* * 


P-D-V Moves Ruland 
Philadelphia Region 


James Ruland has been named 
Plymouth- oto-Valiant regional 
sales 
Philadelphia. 
formerly was St. 
Louis regional 
manager. 

With Chrysler 
Corp. since 1953, 
started Ma- 
dison (Wis.) dis- 
trict sales man- 
ager and became 
Chicago regional 
business Manage- 


ment manager 1955. was 
named DeSoto St. Louis regional 
manager 1957. 

ok 


Buick Promotes Thompson 


Louis Thompson has been ap- 
pointed assistant manager 
Buick’s Denver zone. had been 
business manager the Portland 
zone, and succeeds Arnold 
Warger, who has been transferred 
San Francisco. 


Associates Shifts Gregory 

William Gregory has been ap- 
pointed manager the Hammond- 
East Chicago-Whiting (Ind.) op- 
eration Associates Discount Corp. 
had been manager the Mil- 
waukee branch. 

+ 


Chrysler’s Podges Heads 


Assembly Quality Control 

Podges has been named di- 
rector quality control for the 
Chrysler Corp.’s car and truck as- 
sembly group. 

Podges, who joined Chrysler Corp. 
1957, had been production man- 
ager the Imperial assembly plant. 


Names Todd 


Engineering Vice-President 


Robert Todd has been appoint- 
engineering vice-president 
All-O-Matic Mfg. Corp. 

Todd had been with the Moraine 
division General Motors, where 
specialized development and 
production many innovations 
friction materials for automatic 
transmissions. 


* * 


Grede Succeeds Rojtman 


William Grede has been elected 
president Case Co., succeed- 
ing Marc Rojtman, who has be- 
come special advisor the presi- 
dent and the Case executive 
committee. 

Grede, former president Grede 
Foundries, Inc., has headed the 
Case executive committee since 
1952. 

* 


Hertz Shifts Maxwell 


Gordon Maxwell has been ap- 
pointed assistant the general 
manager the central truck leas- 
ing division Hertz Corp. Maxwell 
was formerly assistant manager 
the Hertz truck leasing division’s 
Midwestern 


SMI Promotes Wester 


Servomechanisms, Inc., has an- 
nounced the election Ernest 
Wester vice-president and treas- 
urer, Wester, SMI director for 
the last eight years, joined the 
company over years ago. 


Walsh Joins Highway Trailer 


Sales Chief States 


The appointment Bruce 
Walsh regional sales manager 
for the truck-trailer division 
Highway Trailer hag been an- 
nounced. 

Walsh will responsible for 
Highway Trailer sales and distribu- 
tion programs Minnesota, Iowa, 
Missouri, Kansas, Nebraska, 


and South Dakota and Colorado. 


Prior his new appointment, 
Walsh was Midwestern regional 


sales manager for Dorsey Trailers. 


Sprow Florida Post 


Aro Equipment Corp. has ap- 
pointed Robert Sprow division 
manager for lubricating equipment 
sales the company’s newly estab- 
lished Florida division. 

* 


P-D-V Promotes Thompson 


Thompson has been promot- 
retail operations manager for 
the Dallas region the Plymouth- 
DeSoto-Valiant division. had 
been manager the Tyler (Tex.) 
district since 1948, 


Ford’s Lidgard Retires 


Harry Lidgard has retired 
St. Louis district sales manager 
Ford. had been with the com- 
pany since 1924. 


* * 


* 


Pennsylvania Tire Promotes 


Lewis, Adds Finley, Fay 

William Lewis, service-sales 
manager Mansfield, O., has been 
promoted Pennsylvania Tire Co. 
sales manager new Southern 
Ohio territory. 

George Finley, previously with 
printing concern, has succeeded 
Lewis Mansfield. Robert Fay 
has been named credit manager 
Pennsylvania’s Western division 


Kansas City. 
* 


* 


Huber, Carlton Named Reps 
John Huber has been appoint- 
representative Bishman Mfg. 
Co. Southern California and 
* * 


Hill Named Sales Chief 


For Sherwin-Williams 


Robert Hill has been ap- 
pointed director sales for Sher- 
win-Williams Co., Cleveland. 

Hill has been with Sherwin- 


Williams since has been 
general manager transporta- 
tion, industrial maintenance and 
painter-maintenance sales since 


1953. 


Heads Porter Unit 


Porter Co., Inc., ap- 
pointed Leslie Hartnett general 
manager its newly acquired sub- 
sidiary, Patterson-Sargent Co., 
Cleveland, manufacturer “BPS” 
paints. 


oe 


Pittsburgh Plate Names 


Glass Sales Posts 


Four appointments the glass 
sales departments the merchan- 
dising division Pittsburgh Plate 
Glass Co. have been announced, 

Frederic Paffard named 
manager safety glass sales; John 
Engber became assistant man- 
ager, safety glass sales; Donald 
Hegnes was appointed the newly 


Carrier for Corvair— 


roof-top luggage carrier, which can 
loaded from alongside the high 
car, is available for the Chevrolet Corvair 
four-door sedan. The carrier supplements 
cubic feet cargo area provided under 
the hood and the rear passenger quar- 
ters when the seatback folded down. 
installed Chevrolet dealers op- 
tion. The stainless steel framework the 
carrier designed accommodate 300 
pounds baggage. additional item 
optional equipment weathertight, zip- 
pered rack cover. 


created position manager, ware- 
house sales, glass products, and 
William McConnell was named 
assistant manager, window giass| 


sales. 


* * * 


Appoints Miller 


General Electric Co. has appoint- 
David Miller manager or- 
iginal equipment sales for the min- 
iature lamp department. 

ot 


Chrysler Names Penz 


Chrysler has appointed Clyde 
Penz assistant regional manager 
Cincinnati. formerly was city 
manager Detroit. 

* * 
Gabriel Names Syvertson, 


Cossitt Sales Executives 


Two sales appointments have 
been announced the Gabriel di- 
vision, Gabriel Co. They are: 

Syvertson and James Cos- 
sitt, appointed executive assistants 
James Ewing, sales vice-pres- 
ident. 


* * * 


Leonard Retires Ford 


Central Region Manager 

Ending Ford sales career that 
spanned nearly years, Robert 
Leonard has retired central re- 
gional sales manager for Ford di- 
vision. 

Leonard came Kansas City 
head the office 1956. Be- 


Dealer Council Meets— 


Subjects mutual interest Oldsmobile and its dealers were discussed during the 24th Oldsmobile Dealer Council held 
Lansing. One dealer from each the zones across the country was elected represent his area the two-day session 
designed promote the exchange ideas. From left, bottom row, are Metzel, Oldsmobile chief engineer; McKenna, 
McPherson, Kans.; Stewart jr., Fayetteville, C.; Joyce, Montclair, J.; Gustafson, Watertown, D.; 
Cooper, Fort Collins, Colo.; Wolfram, Oldsmobile general manager; Neal, Burbank, Bray, Redwood City, 
Calif.; Lampe, head dealer relations, Rollis, general manufacturing manager; Hoy- 
ler, Middle row: Stratman, Jacksonville, Frye, Delmont, Pa.; Siems, Merrill, Wis.; Whitney, 
Aberdeen, Wash.; Clapp, Jeffersonville, Ind.; Tunmore, Buffalo; Jackson, Macon, Ga.; Norman jr., Evanston, 
chester, Mass. Top row: Clemeson, Oldsmobile assistant general sales manager; Bolen, Oklahoma City; McKaig, Min- 
eola, Tex.; Martabano, Mt. Kisco, Y.; Stuart, Indianapolis; Schmidt, Columbus, O.; Williamston, Lake Wales, 
Adams, Columbus, Miss.; Fischer, Birmingham, Mich.; New, Lufkin, Tex.; Mehring, Oldsmobile 
sales manager, and Waite, assistant general sales manager. 


McLaughlin, Ford 
sales 


fore that, had been district 
manager Boston, Buffalo, 
nati and Pittsburgh. joineg 
Ford 1915 Cincinnati. 

* 


Ford Appoints Hamilton 


St. Louis District Manager 
Appointment Guy Hamilton jr, 
manager Ford’s St. Louis 
district sales of- 
fice has been an- 
nounced 


manager. 

Hamilton, who 
has been execu- 
tive assistant 
the general 
manager since 
1958, succeeds 
Harry Lid- 
gard, who has re- 


Guy Hamilton 
tired from the company after 
years service. Hamilton joined 
Ford 


Universal Promotes 


Bachmann, Johnson, Smith 


Promotion three executives 
Universal CIT Credit Corp, 
from assistant vice-president 
vice-president was announced 
Alan Rude, president. 

They are Richard Bach- 
mann, head the finance com- 
pany’s Aurora division; 
Ed. Johnson, head the Abilene 
(Tex.) division and Dawson 
Smith, head the Lansing 
(Mich.) division, Their combined 
service with Universal CIT totals 
more than years. 

* 


Safety Committee Appoints 


Lowrey Assistant Director 


Frank Lowrey has been named 
assistant managing director the 
Auto Industries Highway Safety 
Committee, formerly the Inter-In- 
dustry Highway Safety Committee. 

Lowrey will continue direct the 
committee’s field activities, includ- 
ing supervision specia] repre- 
sentatives made available auto 
and tire companies work the 
National Vehicle Safety-Check for 
Communities. 

* * 
Dana Reassigns Michell 


Michell has been 
ferred Dana Corp. special 
Douglas, engineering vice-president. 
Michell joined Dana 1946 en- 
gineering assistant the vice-pres- 
ident, subsequently becoming chief 


development engineer. 
* 


General Tire 


Weems, Perkins Sales 
William Weems has been named 

assistant manager truck tire 

sales for General Tire Rubber Co. 
Harry Perkins has been pro- 


moted manager truck tire 
sales for San Francisco 
division. 


es st 


What's New... 


Parts and Accessory Distribution 


Cruise Control 


Improved 


FLINT.—A completely automatic 
system for passenger 
cars, designed sell for half the 
price comparable devices, has 
been announced Spark Plug. 

Joseph Anderson, general 
manager, said the system has been 
offered all auto companies for 
sale manufacturer-installed 
option new Cars. 

Called the “ACon-O-Cruise,” the 
device operated vacuum from 
the engine manifold, without the 
need for electric motors and springs 
required other cruise-control 
systems. combines adjustable 
speed-control setting and “silent” 
speed-warning signal, Anderson 
said, and senses speed through 
governor attached the car’s 
speedometer cable and can used 
control speed automatically 
down about per hour. 

* * * 


Credit Plan Introduced 


Skil for Tool 

CHICAGO.—A new credit plan 
designed help distributors in- 
crease sales and turnover Skil 
automotive tools has been an- 
nounced Downey, Skil 
marketing vice-president. 

Under the plan, said, dis- 
tributors whose purchases total 
$480 more will pay down- 
payment, interest and car- 
rying charges during 12-month 
repayment period. cash dis- 
count percent allowed when 
the distributor makes install- 
ment payment the 10th the 
month due, added. 

* 


Bendix Develops 


New Mobile Radio 


BALTIMORE.—Bendix Radio di- 
vision Bendix Aviation Corp. an- 
nounced completion development 
new transistorized, two-way 
radio for cars, trucks and other ve- 
hicular applications. 

Slated into production early 
1960, the new communications 
unit—designated Series—is sim- 
ilar basic design the Bendix 
railroad radio. 

According Bendix, the strong 
points the are ruggedness, 
reliability and ease-of-servicing. 
uses transistors and printed cir- 
cuits extensively. The power supply 
completely transistorized and 
there are only two tubes the 


receiver. 
* 


Antifreeze Prices 


Unchanged 


NEW YORK.—Despite rising pro- 
duction costs, Olin Mathieson Chem- 
ical Corp. has announced there will 
change its private label 
antifreeze prices for the coming 
season. 

New contracts with marketers 
private brand antifreeze will is- 
sued effect Apr. the firm said, but 
ethylene glycol and methanol 
types automotive antifreeze will 
sold present prices. 


Tongue, Olin Mathieson 


tomotive products manager, said 
announcement the price policy 
now “allows our customers early 
Start their marketing plans.” 

* 
New Starter-Generator Line 


Announced Oemco 


HOUSTON.—A new line start- 
ers and generators, remanufactured 
with new original equipment mate- 
rials factory standards, has been 
announced Oemco, Inc., sub- 
Sidiary Gulf Western Corp., 
automotive parts distributor. 

John Duncan, Gulf Western 
president, said the Oemco units will 
carry warranty new 
equipment and there will 100 
percent obsolescence return priv- 
ilege, with handling charge. The 
warranty will call for replacement 
defective units, with reimburse- 
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ment for percent the flat 
labor charge, said. 
* 


Motorola Offers Prizes 


CHICAGO. Portable equipment 
being offered Motorola’s parts 
and accessories department pro- 
mote the sale “Golden premi- 
um-rated tubes, according Hugh 
Engelman, merchandising man- 
ager the consumer products de- 
partment. Service technicians and 
parts dealers can earn their choice 
seven shop-type premiums, 


said. 
* * 


ASIA Executives Address 


Denver, Montreal Groups 


the 
Automotive Service Industry Assn. 
addressed meetings Denver and 
Montreal March. 

March President Les 
Thayer was chairman session 
ASIA regional business meet- 
ing Denver which was held 
conjunction with the Pacific Auto- 
motive Show. March 15, 
Bryant, ASIA first vice-president, 


Dealers Sent 17,000 Aides 


DETROIT. More than 17,000 
salesmen and sales managers from 
General Motors dealerships 
throughout the country attended 
conferences the Dealer man- 
power development program last 
year improve their effectiveness 
serving customers, according 
John Gordon, 

The dealer sales personnel were 
enrollees the first year the 
program, which carried out 
all training centers. 

“The program met with outstand- 
ing acceptance its first year 
operation,” Gordon said. “In 1960 
even more than the 17,000 people 
will given the opportunity 
participate. 

“Entirely new courses have been 
developed for sales managers and 
experienced salesmen 1960, The 
basic salesmanship course for men 
new the auto business will 
essentially the same.” 

Subjects in. the basic course in- 
clude: Knowing the Buyer’s View- 
point, Finding Buyers, Using the 
Telephone Effectively, Finding and 
Matching Customers’ Wants and 
Needs, Giving Demonstrations, Get- 
ting Agreement with Customers, 
Making Good New Car Delivery 
and Following Owners for Pros- 

“The program does not contem- 
plate product training,” Gordon 
pointed out, “That done 
the respective divisions—Cad- 
illac, Buick, Oldsmobile, Pontiac, 
Chevrolet and GMC Truck 
Coach, 

“The Dealer Manpower Develop- 


Four 'Take 5'— 


Taking five minutes drive the Dodge 
pickup are, from left, 
Moore, Dodge advertising and sales pro- 
motion director; Dodge truck 
account supervisor, Ross Roy, Inc., Detroit; 
Osborn, Dodge truck advertising 
manager, and (kneeling) Maddock, 
Dodge truck sales promotion manager. 
More than 3,000 Dodge truck dealers will 
take part the sales campaign, 
which runs from March through Apr. 30. 


fine, slightly moist granular mate- 
rial which, said, absorbs certain 


flows through it. 


addressed the Canadian Automotive 
Wholesalers and Manufacturers 
Assn. Montreal. 


* * * 
Levin’s Auto Supply Opens 


Warehouse Sacramento 


SACRAMENTO, Calif. Levin’s 
Auto Supply Co., San Francisco, 
warehouse distributor automotive 
and allied products Northern Cal- 
ifornia, has opened warehouse 
Sacramento. 

recently completed 30,000- 
square-foot, one-story building has 
been obtained long-term lease 
for the operation. located 
2336 Auburn Blvd. Gail Cramer 


the warehouse manager. 
* * 


Prestone Displayers Offered 


NEW YORK.— Three new mer- 
chandise displayers for Prestone 
products are offered retailers 
Union Carbide Consumer Products 
Co., division Union Carbide Corp. 
The displayers are available deal- 
ers without charge with suggested 
orders Prestone products, the 
firm said. 


the 1960. 


ment Program designed pro- 
vide continuing training the 
basic techniques effective sales 
management and creative selling.” 
There are three parts the tui- 
tion-free development program: 
three-day conference for retail 
sales managers, two-day confer- 
ence for experienced salesmen, and 
the seven-day basic salesmanship 
course for men the business less 
than year. 
Conference are men with 
long, successful background 
retail experience who have been 
carefully selected and trained for 
this program, Gordon said. 
“Managers and salesmen from all 
car and truck divisions attend 
their respective conferences to- 
gether,” added. “This interming- 
ling men from all dealer- 
ships provides richer pooling 
experience along with the benefits 
new ideas from fresh sources.” 
dealers apply through their 
respective zone offices send per- 
the conferences, Gordon 
said. 


Glo-Klen Claims 
$18 Device Cuts 


Fumes, Saves Gas 


CHICAGO.—A simple, economical 
solution poisonous auto exhaust 
fumes has been claimed Frank 
Holland, president Glo-Klen 
Company, Inc. 

Holland also announced that tests 
show his process makes possible 
reduction percent gas con- 
sumption. 

Holland said Glo-Klen has pro- 
duced exhaust-fighting attach- 
ment which can hooked under 
the hood car between the gas 
inlet and the suction side the 
fuel pump. 

Inserted this attachment, 
continued, container filled with 
Combustion Catalyte, 


REPUBLIC Long Parts Rack 


controls hard-to-stock items 


Republic Long Parts Storage Units stock and store 
hard-to-handle items for tell glance inventory 
control. Neat, orderly storage for bumpers, tailpipes, 
springs, axles, tierods, shafts, trim strips. 

Angle bars can adjusted meet any 
storage problem. Each unit wide, 24” deep, and 
97” high. Bonderized and baked-on enamel finish 
green, gray, tan. Call your Republic representative, 
write 


REPUBLIC STEEL 
BERGER DIVISION 
1078 BELDEN AVENUE CANTON OHIO 


detrimental elements the fuel 


the same time, Holland said, 
the gasoline carries off bits Glo- 
Klen which make possible complete 
combustion the fuel, thereby de- 
stroying the remaining harmful ele- 
ments. 

Holland said the five-pound at- 
tachment can placed old 
well new ones, cut harmful 
elements more than percent, 
and cost only about $18. The con- 
tainer Glo-Klen will not have 
changed oftener than once every 
7,500 miles, Holland reported. 
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The following prices include the sug- 


add $119 for a V-8 engine.) Fleet Specigy 
Six—4-dr. sed., $2,277; 2-dr. sed., $2,227, 


gested base factory list prices, Federal 

excise tax amounts and suggested dealer . Savoy Six—4-dr. sed., $2,310; 2-dr. sed, 
Gelivery-and-handling charges. Not in- T p U S $2,260. Belvedere x—4-dr. sed., $2, 439; 


the retail buyer, such as State and local 
taxes, transportation charges and op- 
tional equipment. 

(Copyright, 1960, by Automotive News) 


aration charge.) 


$1,998; 2-dr. 2-seat stat. wag., $2,310; 4- 


$1,912; 2-dr. 2-seat stat. wag., $2,225; 4- 


top, $2,656; 2-dr. hardtop, $2,599. 
Wagon Six—2-dr. 2-seat Deluxe Suburban, 
$2,602; 4-dr. 2-seat Deluxe Suburban, §2,. 
668; 4-dr. 2-seat Custom Suburban, {£2 ,76i, 


are for dr. 2-seat stat. wag., $2,365. dr. 2-seat stat. wag., $2,287. Plymouth V-8 (On the following 
hardtop conv models. For V-8s, add $107). Biscayne sed., $2,- are for six-cylinder V-8 engine standard and 
hardtop (flat roof sloping root), Station Brookwood, standard Adventurer.) liner—2-dr. ‘hardtop, $2,610. Sunliner hardtop, $2,766; conv., 
300: conv., $4,192. (Turbine Drive $2,586; 2-seat Brookwood, prices are for six-|conv., $2,800. Station Wagons—2-dr. stat. wag., $3,099; 3-seat stat, 
mission standard on Invicta, Electra and 4-dr, 2-seat Parkwood, $2,747; 4-dr. 3-seat | cylinder models. For V-8s, add $119). Dart| seat’ Ranch Wagon, $2,586; 4-dr. 2-seat/ wag., $3,207. Ventura—i- dr. hardtop, $3,- 
Blectra 225. Power steering. and power| Kingswood, $2,850; 4-dr. 2-seat Nomad, | Fleet Special—4-dr. sed., $2,296; 2-dr. sed., | Ranch Wagon, $2,656; 4-dr. 2-seat Country |047; 2-dr. hardtop, $2,971. Star Chief— 
brakes standard on Electra and Electra $2,889. Corvette—hardtop cpe. or conv. | $2,245. Dart Semeca—4-dr. sed., $2,330; | Sedan, $2,752; 4-dr. 3-seat Country Sedan, 4-dr, sed., $3,003; 2-dr. sed., $2,932; 4-dr, 
CHRYSLER—Windsor—4-dr. d. 3,- ljoneer—4-dr. sed., ; underbird—(V-8 standard)—2-dr. ard-| $3,331; 2-dr. hardtop 3,255; conv., §3,- 
194; hardtop, sed., $2,410; 2-dr, hardtop, top, $3,755; conv., $4,222. 476; 4-dr, 2-seat wag., $3,530. 
(fiat roof or sloping roof), $5,080; 2-dr. $3,279; conv., $3,623; 4-dr, 2-seat stat. | 4-dr. 2-seat stat. wag., $2,787; 4-dr. 3-seat IMPERIAL—Custom—4-dr. sed., $5,029; RAMBLER — American Deluxe — 4-dr. 
hardtop, $4,892; conv., $5,455; Sedan | wag,’ $3,733; 4-dr, 3-seat stat, wag.,| Stat. wag., $2,892. Dart Phoenix—4-dr. | 4 a7 hardtop, $5,029; 2-dr, hardtop, $4,-| sed., $1,844; 2-dr. sed., $1,795; 2-dr. 2-seat 
$5,252; Eldorado Seville 2-dr. hardtop,| New Yorker —  4-dr. sed., $4,409; 4-dr. Matador V-8 —4-dr. sed., $2,930; 4-dr. conv., $5,773.50. LeBaron—4-dr, sed., $6,-|2-seat stat. wag., $2,105, American Custom 
$7,401; Eldorado Biarritz conv., $7,401. hardtop, $4,518; 2-dr. hardtop, $4,461; hardtop, $3,075; 2-dr. hardtop, $2,996; 318; 4-dr. hardtop, $6,318. (TorqueFlite, | —4-dr. sed., $2,059; 2-dr. sed., $2,010; 2-dr, 
Sixty Special—4-dr. hardtop, $6,233. $4,874.50; 2-seat stat, 2-seat wag., $3,239; 4-dr. 3-seat power brakes standard stat. wag., $2,235. Deluxe 
ty-Five — 8-pass. sed., $9,533; limousine, $5,022; 4-dr. 3-seat stat, wag., $5,130.50. | Stat. wag., $3,354. Dodge Polara V-8—4-dr. | 41) models. ) sed., $2,098; 4-dr. 2-seat stat, wag., $2,. 
$9,748. Eldorado Brougham—4-dr. hardtop, | hardtop, $5,411; conv., $5,- sed., $3,141; 4-dr, hardtop, $3,275; 2-dr. LINCOLN—Lincoin—4-dr, sed., $5,441; | 427. Super Six—4-dr. sed., $2,268; 4-dr, 
$13,075. (Hydra-Matic, power steering,| 541 (TorqueFlite, power steering, power | hardtop, $3,196; conv., $3,416; 4-dr, 2-seat 4-dr, hardtop, $5,441; 2-dr, hardtop, $5.-|2-seat stat. wag., $2,562; 4-dr. 3-seat stat. 
Power brakes standard on all models.) brakes standard on Saratoga, New Yorker ee $3,506; 4-dr, 3-seat stat. wag., 253. Premiere—4-dr.  sed.,_ $5,945; 4-dr.| wag., $2,687. Custom Six—4-dr. sed., §2,- 
CHECKER—Superba — 4-dr. sed., $2,-| and 300-F.) $3,621. hardtop, $5,945; 2-dr hardtop, $5,698.| 383; 4-dr. hardtop, $2,458; 4-dr. 2-seat 
542.42. (Price does not include dealer prep- COMET—4-dr. sed., $2,053; 2-dr. sed., FALOON—4-dr. sed., $1,974; 2-dr. sed., | Continental—4-dr. sed., $6,845.30; 4-dr, | stat. wag., $2,677; 4-dr, 3-seat stat, wag., 
hardtop, $6,845.36; 2-dr. hardtop, $6,- | $2,802. Rebel Super: V-8—4-dr. sed., $2,- 
limousine, $10,230. (Automatic transmis-/|3-seat stat. wag., e us 
t- f-E t y Imp t d Cc sion, power steering, power brakes, radio, | V-8 — 4-dr. sed., $2,502; 4-dr. hardtop, 
or o n r rices on or e ars heater standard on all models.) $2,577; 4-dr. ge ‘tg a, edi 
East Coast Port of Entry figures, They | drive), $4,685; roadster (automatic trans- | Sport—2-dr. sed., $1,845. (Heater sterdard $2 845: 2-dr hardtop, $2 781, conv $3,- 2-seat stat. wag., $2,881; 4_dr. 3-seat stat. 
include ocean freight, U, excise tax |mission, $4,770; cpe., $4,500; cpe. | on both models.) 077. Montelair—4-dr ” $3 280: 4-dr wag., $3,006. Ambassador Castem V 
and import duty. They not include (overdrive), $4,665; (automatic trans- MERCEDES-BENZ—180—4-dr. sed., $3,-| hardtop, $3,394; hardtop, sed., $2,732; hardtop, $2,822; 
dealer preparation charges, U. S. trans- | mission), $4,750; conv., $4,620; conv. | 250. 180-D (diesel engine) —4-dr. sed., Park Lane — 4-dr hardtop, $3,858; 2-dr. | 4-dr. 2-seat stat. wag., $3,026; 4-dr. 2-seat 
(ames | (overdrive), $4,785; conv. (automatic | $3,527. 190—4-dr. sed., $3,441. 190-D (die- hardtop, $3,794; “conv., $4,018. Station hardtop stat. wag., $3,116; 4-dr, 3-seat 
(Copyright, 1960, Automotive News) (overdrive), $5,120; (overdrive), roadster, $5,032; coupe, $5,244; 2-seat Colony Park, $3,837. (Mere-O-| STUDEBAKER—Lark Deluxe 


ALFA ROMEO—Giulietta—Spider, $3,- 
469; Super Spider, $3,882; Sprint cpe., $3,- 
401; Veloce cpe., $4, 292. 2000 Series—4- 
+ sed., $5,028; Spider roadster conv., 
4,9 
'‘ARMBSTRONG-SIDDELEY — Star Sap- 
Phire 4-dr. sed., $6,950. (Automatic trans- 
mission and power steering are standard.) 
ARNOLT-BRISTOL—(Prices are F.O.B. 
Chicago—Competition, $3,995; Bolide, $4,- 
245; Deluxe, $4,995. 
ASTON-MARTIN — DB4 — cpe., $9,870. 


075; conv. (overdrive), $5,195. 


LANCIA— A p pia —4-dr. sed., $2,892; 
conv., (Vignale), $4,490; cpe. (Farina), 
$4,438; cpe. (Zagato ‘‘S’’ modified), $4.- 
708. Aurelia—conv. (Farina), $5,830; cpe., 
$5,830. Flaminia—4-dr. sed., $5,998; cpe. 
(Farina), $6,355; sport (Zagato), $6, 485; 
G, T. Touring, $6,485. 

LLOYD—600 Series—2-dr. sed., $1,395; 
2-dr. sunroof sed., $1,445; conv., $1,510; 
2-dr. 4-passenger wag., $1,445; 2-dr. 
4-passenger sunroof stat, wag., $1,500; 


(with removable hardtop and convertible 
top), $5,428. 220—4-dr. sed., $4,283. 220-S 
—4-dr. sed., $4,583. 220-SE—4-dr. sed., 
$5,018; conv. or coupe (folding emergency 
seat), $8,091; conv. or coupe (bench-type 
rear seat), $8,184. 300 — 4-dr. hardtop, 
$10,070; 4-dr. hardtop (automatic trans- 
mission), $10,438; 4-dr. conv., $12,644; 
4-dr. conv. (automatic transmission), $13,- 
629. 300-SL—roadster, $10,950; coupe, $11,- 
128; coupe (with removable hardtop and 
convertible top), $11,397. (Heater standard 
on all models. Power brakes standard on 


Matic standard on Montclair and Colony 
Park. Dual range Merc-0-Matic, power 
steering, power brakes standard on Park 
Lane.) 

OLDSMOBILE—Series 88.—4-dr. sed.. 
$2,900; 2-dr. sed., $2,835; 4-dr, hardtop, 
$3,034; 2-dr. hardtop, $2,956; conv., $3,- 
284; 4-dr, 2-seat stat, wag., $3,363; 4-dr. 
3-seat stat. wag., $3,471. Super 88—4-dr. 
sed., $3,176; 4-dr. hardtop, $3,402; 2-dr. 
hardtop, $3,325; conv., $3,592; 4-dr, 2-seat 
stat. wag., $3,665; 4-dr. 3-seat stat. wag., 
$3,773. Series 98—4-dr. sed., $3,887; 4-dr. 


sed., $2,046; 2-dr. sed., $1,976; 2-dr. 2-seat 
stat. wag., $2,366; 4-dr. 2-seat stat. wag., 
$2,441. Lark Deluxe V-8—4-dr. sed., §$2,- 
181; 2-dr. sed., $2,111; 2-dr, 2-seat stat. 
wag., $2,501; 4-dr. 2-seat stat. wag.. $2.- 
576. Lark Regal Six—4-dr. sed., $2,196; 
2-dr. hardtop, $2,296; conv., $2,621; 4-dr. 
2-seat stat. wag., $2,591. Lark Regal V-8 
—4-dr, sed., $2,331; 2-dr, hardtop, $2,431; 
conv., $2,756; 4-dr. 2-seat stat. wag., 
$2,726. Hawk V-8—5-passenger sport cpe., 
$2,650. 

VALIANT — V-100 — 4-dr. sed., $2,053; 


G. T. cpe., $12,500. wi 1,675; 2- dr. 

del 2-dr. sed., $1 ; M 4- lon wheel- 0-D conv., $4,362. (Hydra-Matic, power steer-| stat. wag. V-200—4-dr. sed., 


dr. sed., $2,198. (Heater standard on A-40 


base), $1,795; 2-dr. 


3-seat stat. wag., $2,566. 


PLYMOUTH — (On six-cylinder models, 


(Continued on Page 64, Col, 4) 


deluxe. ) stat. wag. (ong wheelbase), $1,895. 
AUSTIN-HEALEY—Sprite—conv., $1,795. 


3000—-Standard roadster (4-seater), $3,051; 


Passenger-Car Registrations, All States for January, 1960-1959 


AUTO UNION—‘‘1000’’—4-dr. sed., $2,- 
526.03; 2-dr. sed., $1,995; 2-dr. cpe. deluxe, 
$2,300.99; 2-dr. stat. wag., $2,321.07; sport 
cpe., $3,924.68; Bronco multi-purpose ve- 
hicie, $2,775. (Heater standard on all mod- 
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els.) Polk Co. bler 
BENTLEY—Series S 2 — Standard Steel 
— 2-dr. sed. - 
pickup truck, $1,588; 2-ar, stat. "wag., $1,- amen 4388 
ara. evaeda 
FORD (England)—Angliia—105-E 2-<dr. d 
$6,020. 3.4 Litre rom official state records. Liability cannot assumed for inaccuracies, Report remains Polk Co. let 
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Martin Whitmyer 
Staff Writer 
car manufacturers sharply 
their magazine advertis- 
downward trend which began 
1956, according Farm Journal 
its annual analysis auto and 
truck magazine advertising volume. 


Domestic car manufacturers in- 
$34,597,886 the nation’s 
magazines last year, increase 
nearly one-third over $26,751,- 
695. 

The number pages magazine 
advertising used 1959 increased 
nearly one-fourth, going from 
1959. 

per car basis, magazine ad- 
yertising expenditures for autos 
dropped from $6.30 1958 $6.19 
production from 4,244,045 cars 
(excluding Checker Mo- 
tors). 

For the second year row, 
Chevrolet was the big magazine in- 
yestor passenger car advertising 
with $5,350,357. Chevrolet also led 
pages with 403.41. Just below Chev- 
rolet, however, many changes oc- 
curred year’s time. 

Pontiac, with $4,448,670, moved 
from fifth second place, displac- 
ing Ford which spent $4,061,816 
finish third. Studebaker, with 
$2,243,583, climbed all the way 
from 16th fourth. Lincoln, with 
$1,999,535, advanced from seventh 
fifth place. 

Others: Cadillac, $1,983,194; Olds- 
mobile, $1,966,957; Chrysler, $1,682,- 
Rambler, $1,655,776; Buick, 
$1,651,232; Plymouth, $1,530,764; 
Dodge, $1,442,691; Mercury, $1,130,- 
433; DeSoto, $1,014,588, and Imperial, 
$972,056. 

The compact-car newcomers— 
Corvair, Falcon and Valiant—ac- 
counted for total $1,250,912 
magazine advertising space broken 
down follows: Corvair, $683,535; 
Falcon, $344,872, and Valiant, $222,- 
505. 
Edsel, which went out produc- 
tion during the year, brought the 
with $213,018. 

Truck manufacturers also in- 
creased their magazine advertising 
last year—going $7,380,724, from 
$6,097,308 the year before—a boost 
about percent. 

Ford continued the big- 
gest truck advertiser, investing 
$1,886,378 and 163 pages. This 
amounted about one-quarter 
the industry’s total dollars and 
nearly one-third the pages. 

International, fourth place 
dollars 1958, climbed sec- 
ond with $1,460,645, about twice 
much had spent the year be- 
fore. GMC remained third place, 
with $1,376,878, about percent 
More than the year before. Chevro- 
let spent $1,269,747, about the same 
1958, and dropped from second 
fourth place. Dodge placed fifth 
with $753,483; followed White, 
$373,865; Mack, $239,478, and Willys, 
$20,250. 

Studebaker did magazine ad- 


vertising last year. 
* * 


Seiberling Tries New Idea 


national tire advertising series 
Claimed “different from any- 
thing ever done the rubber indus- 
try” has been scheduled Seiber- 
ling Rubber Co., Akron. 

John Walbeck, advertising man- 
ager, announced that the series will 
appear the Saturday Evening 
Post and feature the use abstract 
color illustrations create qual- 
ity impression the company’s 
Sealed-Aire tire, premium punc- 
ture-sealing tire. 

Coupled with the national cam- 
Paign the Post, said Walbeck, 

Will complete tire advertising 
the rubber and automo- 
tive trade journals. merchandis- 
ing and sales promotion package, 
including newspaper, radio, televis- 
ion and direct mail advertising, will 
available independent Seiber- 
ling dealers throughout the coun- 


try, added. 


Comet Dealers Pick Rep 
The Comet Dealers Assn. 
Southern California, Arizona and 
Nevada has appointed Hixson 
Jorgensen direct advertising 


Magazine Budgets Hiked 


Auto Advertising 
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cludes seven black and white can put his message 
scheduled run major theatre screens locally, nationally 


for the nation’s newest compact 
car. 

Comet billing for 1960 expect- 
approach $250,000, according 
keting director, with emphasis 
being placed television. 

* 


Directory Radio Stations 


The 1960 issue the AM-FM 
radio station directory, prepared 
Television Digest, now being dis- 
tributed all subscribers. 

Copies the directory may 
purchased from Television Digest, 
Box 700, Radnor, Pa. 

* 


Chevrolet Plays Award 


Chevrolet putting its advertis- 
ing punch back recent award 
the company from the publica- 
tion 

Upcoming newspaper, magazine 
and broadcast schedules, according 
Jack Izard, Chevrolet man- 
ager, will give major attention 
the selection the rear-powered 
Corvair “the car the year.” 
The honor was voted editors 
Motor Trend (magazine). 

First newspaper ads broke March 
key cities and trading centers 
and will followed similar ex- 
position the award dealer 
points. 

The magazine schedule covered 
Life (March 20) and will include 
Saturday Evening Post (Apr. 23). 

* +* 


Chicago Papers Combine 


The Chicago Sun-Times and Chi- 
cago Daily News has opened com- 
bined advertising office Suite 
1026-27 the Buhl Building, De- 
troit. 

Jack Rosch, Sun-Times staff 
advertising representative De- 
troit, manager the combined 
Detroit advertising office. Ray 
Scolaro jr., the Daily News staff ad- 
vertising representative Detroit 
since 1958, also will serve the new 
combined office. Both men will rep- 
resent both newspapers. 

* * 


Capper’s Farmer Fold 


Oscar Stauffer, president 
Stauffer Capper Publications, Inc., 
has announced that Capper’s 
Farmer magazine will discontinue 
publication with its April issue. 

Stauffer said Capper’s Farmer 
was selling advertising compe- 
tition against our own eight-state 
farm magazine. 

* 


Precise Picks Agency 


Precise Products Corp., Racine, 
Wis., has named Franklin Advertis- 
ing, Inc., Milwaukee, advertising 
and public relations coun- 
sel. 

The account formerly was han- 
Fensholt Advertising 
Agency, Chicago. 

* 


Harrison Newspaper Drive 


Gearing its 1960 newspaper ad- 
vertising expanding air con- 
ditioning market, Harrison Radia- 
tor division has announced cam- 
paign based new cartoon 
treatment its polar bear series. 


The newspaper campaign in- 


Plexiglass Visors— 


MoPar division, Chrysler Motors Corp. 
has introduced new tinted plexiglass sun 
visors for all 1960 Chrysler Corp. cars, ex- 
cept convertible coupes and Imperial mod- 
els. The visors are said provide approxi- 
mately percent more protective area 
than visors previously offered, and the 
green tinted plexiglass does not distort 
vision. The visors can mounted either 
the driver passenger side. 


kets. 
* 


Lyon Picks Rossi 
Lyon, Detroit, has an- 
nounced appointment Rossi 
Co., Detroit, handle adver- 
tising and sales promotion for 
the company’s 
* 


Chevrolet Goes Green 


The first application fluorescent 
was used Chevrolet the De- 
troit News March 16. successful 
trial the ink was used Chevro- 
let Canada previously. 

Fluorescent green was used the 
Detroit ad, and appropriately ap- 
peared the eve St. Patrick’s 
Day. The green was substituted 
Corvair color the ad. 

Jack Izard, Chevrolet advertising 
manager, said extension fluores- 
cence subsequent newspaper ad- 
vertising the use other colors 
has not been determined. 


* 
Hansord Names Agency 
Hansord Pontiac, Minneapolis, 
has named Gibson-Erlander, Inc., 
Minneapolis, handle its adver- 
tising and public relations pro- 
gram. 
* * * 
BBD&O Goes International 


Batten, Barton, Durstine Os- 
born has entered the international 
field acquiring the London 
agency Dolan, Ducker, White- 
combe Stewart. 

The Dolan agency, which also has 
offices Geneva, Switzerland; Paris 
and Frankfurt, Germany, becomes 
BBDO International. 


Campaign for Fiat 

advertising campaign be- 
half Fiat dealers California, 
Arizona and Nevada has been 
launched Hoffman Motors Corp., 
Beverly Hills, Calif. 

extensive media schedule his 
been developed around the cam- 
paign theme, Fiat 
Fit.” 

Fiat dealer advertising council 
will coordinate the program with 
Hoffman officials and its advertising 
agency, Goodman Organization. 

* 


Campaign for Dow Coolant 


major promotion program 
support its new automotive cool- 
ing system fluid has been scheduled 
Dow Chemical Midland, 
Mich. 

The new full-fill automotive cool- 
ant, Dowgard, will receive its pro- 
motion kick-off Dow’s new tele- 
vision mystery theater. 

Produced Robert Saudek As- 
sociates, the “Dow Hour Great 
Mysteries” makes its first appear- 
ance NBC-TV March 31. Dow- 
gard will get the top promotion bill- 
the show. Successive spring 
broadcasts the nationally-televis- 
series are scheduled for Apr. 
and May 23, with Dowgard again 
key advertising spots. 

Keyed primary market areas, 
plans call for every major city 
receive newspaper coverage. 
large part the program will in- 
clude newspaper advertising, which 
will have strong spring schedule. 
Additional newspaper ads will sup- 
port the product supplemental 
program next fall. 

Mass-circulation consumer maga- 
zines will begin schedule April 
that will continue through the sum- 
mer into October. Among the con- 
sumer publications carry Dow- 
gard ads will Life, Look, The 
Saturday Evening Post and Read- 
er’s Digest. 

trade publication schedule 
started February and will con- 
tinue into the fall. 

Point-of-sale materials have been 
prepared kit form for service 
dealers, and sales training materials 


have been prepared for dealer sales- 


men, 
* 


* 
Theatre-Screen Ads Growing 


More and more recognition 
being given theatre-screen ad- 
vertising all businesses—especi- 
ally auto dealers—as means 
getting sales message across 
ready-made, captive 

According 
Advertising Bureau, average 
million persons attended movies 
each week during 1959. Virtually 
100 percent 4,000 drive-in the- 

and some 14,500 
16,000 indoor and outdoor the- 
atres are available for screen ads. 

There are three ways which 


through the manufacturer-dealer 
the latter case, the 
manufacturer pays for the cost 
the film and the dealer pays only 
the cost local screening, which 
based the actual number the 
audience, TsAB said. 

Some auto dealers who have suc- 
cessfully used theatre-screen adver- 
tising are Sterling Motor Sales (Re- 
nault), Houston; Grant Motors 
(Rambler), Eugene, Ore.; Lyndale 
Automotive Co. (Rambler), Minne- 
apolis; Cassick Oldsmobile, Inc., 
East Aurora, Y.; Danuser Motors 
(Chrysler-DeSoto Valiant), Fulton, 
Mo.; Muncy-Herzberger Co. (Ford), 
Elkhart, Kans., and 
ham, Anaheim, Calif. 

* * * 


Personnel Changes 


Thomas Brogan from print 
account executive the Buick ac- 
count McCann-Erickson man- 
ager the Detroit office the 
SCI division Communications Af- 
filiates, Inc., affiliate M-E, re- 
placing Gilbert Sellman, who has 
been appointed vice-president 
CAI ... James Sheridan from 
Life magazine’s Chicago office 
advertising sales staff the mag- 
azine Detroit. 

Reid Taube from special field 
representative the marketing and 
analysis department assistant 
Rambler advertis- 
ing manager 
American Motors 
Lester 
Swartz 
pervisor exhib- 
its and show oper- 
ations advertis- 
ing manager 
Bendix Products 
division Bendix 
Aviation Corp.... 
Murray Flynn 
from Minneapolis 
Star Tribune advertising staff 
advertising manager Northern 
Automotive Journal, St. Paul. 


Bam Price from independent pro- 


ducer television commercials and 
films for West Coast advertising 
agencies head newly-created 
motion picture, television and radio 
department Promotional Adver- 
tising, Inc., Los Angeles James 
Fisher from production super- 
visor Standard Accident 
ance Co. production department 
Clark Bobertz, Inc., Detroit 
advertising agency Frank 
Kilcheski from sales operations 
manager general sales manager 
the Bureau Advertising the 
American Newspaper Publishers 
Assn. 

Gilbert Smith from advertis- 
ing and publicity manager Scan- 
dinavian Airlines System adver- 
tising and public relations manager 
Auto Imports, Inc., Volvo distri- 
butor for western states... 
Richard Bartholomae, with the 
organization for several years, 
public relations director Ameri- 
can Management Assn., Inc., suc- 
ceeding Donald Keen. 

Byran Putman, with the company 
since 1959, manager public re- 
lations Goodyear Tire Rubber 
Co., succeeding Herbert Wilson, 
who assuming the newly-created 
post company historian... 


Harold Green from Standard 
Rate and Data Service, Inc., man- 
aging director Modern Castings, 
international technical publication 
Millington from public 
relations director Colt’s Patent 
Fire Co. assistant director 
the divi- 
sion Rogers Cowan, Inc., na- 
tional public relations firm Don- 
ald Baldwin from MacManus, 
John Adams production man- 
ager the Detroit office Richard 
Meltzer Advertising, Inc. 


George Preston from Hill Best 
Detroit sales staff Ward-Grif- 
fith Co., Inc., newspaper representa- 
tives Robert Combs and William 
Bennet II, formerly with American 
Home magazine and Proctor 
Gamble, respectively, Chicago 
advertising sales staff Look mag- 
azine. 


REPUBLIC Auto Parts Bin F-218 


solves small parts inventory problems 


The Republic Automotive Parts Bin F-218 offers 
compact small parts control minimum space— 
bins, two three-drawer cases with 120 drawer 
compartments. All shelves adjustable suit your 


stocking requirements! 


The F-218 wide, deep, and 84” high. 
Bonderized, exclusive Republic feature that pro- 
vides superior base for the baked-on enamel finish. 
Available Green, Gray, Tan. Economically priced. 
Call your Republic representative, write direct. 


REPUBLIC STEEL 
BERGER DIVISION 
1078 BELDEN AVENUE CANTON OHIO 
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Look Reds’ Auto Industry 


Rudolph Sobotka 
Special Correspondent 

VIENNA, 
the West, car necessity, its 
make, status symbol, the East 
bloc—due the shortage auto- 
mobiles—the mere riding car 


There are factories which 
charter whole fleet cabs for 
their functionaries, because rid- 
ing tram train “below 
their dignity.” 

The few select that may drive 
their own are rightly con- 
sidered privileged class the 
millions who may only dream 
their private car. What the 
present situation the East bloc 
countries regards cars and car 

The main characteristics the 
automobile industry the Soviet 


bloc may summed the 


lowing points: 


tion rose 12.5 percent 241,990, 


from 215,347 1958, Greatest rate 
increase was 37.1 percent the 
Soviet Zone Germany, followed 
Poland, 23.4 percent; Czechoslo- 
vakia, percent, and the 
percent, 

With combined population 
304 million, the performance 
the Soviet-bloc this industry was 
rather unspectacular. compari- 
son, West Germany’s Volkswagen 
factory last year turned out per- 
cent more passenger cars than did 
the whole Soviet bloc. 

The overall number trucks 
produced 1959 dropped 
percent 419,508 units, from 
426,481 1958, The development 
the truck-producing countries 
was strikingly different. 

While Poland manufactured 47.3 
percent more trucks than 1958, 
the U.S.S.R.’s output decreased 
5.4 percent; Hungary’s, per- 
cent, Czechoslovakia registered 


IMPORTED CAR DEALERS 
Join Your Own Automobile Association 
which will provide you with the following: 


Sales clinics. 

Advertising aids for: 
Classified, radio, TV. 

Service and maintenance tips. 


Medical program. 


Labor legislation service. 
Legal advice and assistance. 
Distributor-factory assistance. 


Financing program information. 


Send $1.00 for membership application and provocative report 
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increase percent; Rumania, 
8.3 percent. The overall drop 
truck production may indicate 
shift other means transport. 

Bus production was stepped 
percent from 12,162 1958 
the rate increase, Poland led 
with 124.6 percent, followed 
Czechoslovakia with percent, 
and Hungary and the Soviet Union 
with percent each, 


With the production 
“people’s cars” the U.S.S.R. and 
Czechoslovakia, relatively fast- 
rise passenger-car output 
expected for 1961-1963, The 
trend definitely toward smaller 
cars. New the regard for body 
styling and passenger comfort. 

Distribution labor among 
Soviet-bloc countries provides for 
specialization certain categories 
vehicles. This reorganization 
carried out 1960, 

The run for foreign currency 
makes Soviet-bloc countries disre- 
gard the wishes their own popu- 
lation for car, Instead, cars are 
exported numbers and prices 
which only dictatorship can af- 
ford, Reluctance abroad toward 
Soviet-bloc vehicles over- 
come improvements design 
and performance vehicle. More 
efforts sell Soviet-bloc cars 
abroad are expected. 

alleviate somehow the 
shortage cars home, the 
rent-a-car system intro- 
duced, Warsaw was the first city 
announce the establishment 
such car-renting agency, where 
vehicle plus driver can 
rented for 400 zloty ($100) day 

without driver for 300 zloty 
($75). Kazakhstan soon rent 
Pobeda cars for 3.90 rubles (97 
cents) per hour, Including extra 
charges, will cost rubles 
($9.70) cover 100 kilometers 
(62 miles), 

Attempts are being made 
reduce primary costs rationaliz- 
ing production and using more 
plastic materials, etc. 

Following survey the 
automobile industry the various 
Soviet-bloc countries: 

produc- 
tion 1959 dropped percent 
495,000 units, from 511,000 1958. 
Combined output trucks and 
buses (370,500 units) was percent 
smaller than 1958 (389,000 
passenger-car output rose per- 
cent 124,500 units, from 122,000 
1958. 

Growing discontent among the 
population with 
turned out chiefly for higher Party 
figures and upper governmental 
echelons, prompted the regime 
announce the production “peo- 
ple’s car.” 

early 1957 Soviet citizens 
dared complain letters the 
editor about the country’s policy 
the automobile industry. 

“Too much material and effort are 
going into expensive automobiles 
and not enough into small cars for 
the man the street,” one citizen 
wrote. 

The regime’s answer came 
February, 1959, when Radio Mos- 
cow announced that after having 
tested Italian, German and 
French cars, Soviet designers had 
built prototype small car 
specially suited Russian winter 
conditions. This “Saporoshets” 
due roll off the line Gorki 
1961. 

Its characteristics are: Air-cooled, 
flat four-cylinder rear engine with 
gas tank, spare tire and tools under 
the front hood and additional lug- 
gage space behind the rear seats. 
The 25-horsepower car has inde- 
pendent suspension all around, four 
forward speeds, high ground clear- 
ance and two doors. 

January, 1960, Radio Moscow 
announced another small car. The 
Moscow Economy Car Plant, the 
broadcast said, was making prep- 
arations produce passenger car 
with cross-country driving capacity. 
With its four-wheel drive, des- 
tined primarily for rural areas. 

The U.S.S.R.’s desire win new 
markets for its vehicles confirmed 
the fact that will exhibit its 
products for the first time this 
year’s Geneva Auto Show. Great 
hope laid the attractive and 
dependable “Latvia” bus, which 


George Selden, credited 
the Patent Office the in- 
ventor the automobile, never 
built model car that would run. 


seats 10. The Riga Automobile 
Works has been producing such 
buses for five years. 


The Minsk Automobile Plant will 
soon begin production 40-ton 
dumping truck for heavy-duty work 
open-pit ore and coal mines. 
meters (32.8 feet) long, 3.4 meters 
(11 feet) wide, and develops fully 
loaded speed more than 
kilometers (24.8 miles) per hour. 
Exhaust gases heat its loading plat- 
form prevent the load from freez- 
ing it. Hitherto, the U.S.S.R. has 
been building only 25-ton dumping 
trucks (MAZ-525). 


Automobile production the 
Soviet Union dates back the 
years 1909/1910. However, the out- 
put the plants Orel, Peters- 
burg and Riga remained insig- 
nificant. The plants were soon 
closed, and only Riga continued 
until 1916, bringing its output 
total 450 cars. 

Vehicle production was resumed 
1924 with 36-horsepower 1.5-ton 
truck AMO-F-15. One year later, 
Yaroslavl began produce five-ton 
trucks. Until 1932, requirements 
trucks and cars were met im- 
ports from America, Germany, Eng- 
land and France. 

Due the lack experience 
home, Soviet auto engineers had 
acquire much their knowledge 
abroad. For instance, the 1.5-ton 
truck GAZ-AA and the passenger 
car GAZ-A, brought out 1932 
the Molotov plant Gorki, were 
copies models from Ford, whose 
patents had been purchased. 

Likewise, the Moskvich, the 
U.S.S.R.’s most successful passenger 
car, copy German Opel. 
also the first car that was au- 
thorized (in 1946) for private sale. 
Its present list price about 10,500 
rubles ($2,625), its 
price 40,000 rubles ($10,000). 

The highness black market 
prices explained the inabil- 
ity the regime meet the pop- 
ulation’s demand for cars. Since 
1954, output has virtually stag- 
nated. 

the same time exports have 
risen from 10,000 20,000 cars per 
year. Last year, estimated 30,000 
cars were sold abroad, leaving for 
the domestic market hardly 95,000 
units. The sale the 5,000 
Moskvich cars 1960 and another 
5,000 1961 will skim completely 
the announced production increase. 

Through the years, the Soviet 
automobile industry has failed 
reach production targets. early 
1950, half million cars and 
tricks were scheduled leave the 
plants. Nine years later, 1959, this 
mark was finally approached with 

* ok 


495,000 units. The original plan for 
1960, turn out 200,000 nger 
cars, has meanwhile been set back 
1965. 

This non-fulfillment plang 
chiefly due the fact that 
signing new models and planning 
production the Soviet motor vehicle 
industry has give more attention 
what and its suppliers are 
able producing than needs 
the national economy. 

Thus, for more than years, the 
low output the metallurgical in- 
dustries has limited, and still lim- 
iting, the output automobiles and 
spare parts. 

Here Soviet passenger-car pro- 
duction recent years: 
Year 


+Revised pian, 


CZECHOSLOVAKIA This country 
less secretive data. Output 
1959 increased passenger cars 
percent 50,605, from 43,440 
1958; trucks plus chassis per- 
cent 15,000, and buses 
percent 1,500. 

Exports showed steep rise 
from 15,513 passenger cars and 
2,860 trucks 1958 24,817 and 
4,656, respectively, 1959. Import- 
were about 12,000 cars, quan- 
tity which has been approved also 
for 1960. 

One the most sought after com- 
car. Production for domestic con- 
sumption below demand. Con- 
sequently, the waiting period for 
purchaser—even though has paid 
for the auto advance—is least 
two years, some cases even three 
years. 

Between 1948 and 1957 some 34,000 
cars were sold the domestic mar- 
ket, 1958 was 22,000, and 1959 
27,000. This year, according plan, 
29,000 cars are allocated for 
the home market. 

The recipients are means 
only private persons. The principal 
buyer the nationalized industry. 
late 1955, private persons were 
allowed for the first time Com- 
munist Czechoslovakia buy cars. 
The consignment was 334 cars. One 
year later was 2,727 cars. pres- 
ent, about 200,000 passenger cars are 
operation. 

Czechoslovakia has long record 
car producer. The Skoda works 
Mlada Boleslav, the country’s big- 
gest car factory, some years 
old. resumed production after the 
war 1953 with the Skoda Octavia 
440, which the 100,000th was pro- 
duced last June. About percent 
the factory’s output exported 
some countries. 

Extension the Skoda works 
during the next few years 
make one the greatest auto- 
mobile producers Europe. The 
present output 145 cars daily 
100,000 units per year. 

achieve this, new workshops 
are built cost 935 mil- 
lion crowns ($129 million). They are 
scheduled for completion 1963. 
Two halls, each covering 645,840 
square feet, will become Central 
Europe’s largest. 

these new workshops new 
Skoda turned out. will 
Czechoslovakia’s long-announced 
“people’s car.” prototype al- 
ready being tested. Its characteris- 
tics are: Four-cylinder, air-cooled 
rear engine, achieving 74.5 miles per 
hour consumption 1.8 2.1 
gallons per miles. This four-door, 
four-seat car will weigh only 1,753 
pounds, 507 pounds less than the 
Skoda 440. will also cheaper 
than the Skoda 440, whose produc- 

(Continued on Col. 1) 


*Original plan, 


Auto Production Behind Iron Curtain 


1958 
Soviet Union 
Czechoslovakia 
East Germany 


215,347 241,990 426,481 


1959 


1959 


Buses 
1958 


cks 
1959 
360,500 


1958 


419,508 


Figures for Seviet trucks and buses are estimates, the Soviet Union gave only the 
combined output figures: 389,000 trucks and buses in 1958, 370,560 in 1959. Likewise 
figures for truck production in East Germany are estimates. Czechoslovakia’s figure 
for 1959 truck production includes alse chassis. The figure for 1958 has not beem speci- 


All other figures are based on official reports. 
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Behind Curtain 
Auto Industry 


(Continued from Page 62) 


tion will stopped once the new 

“people’s car” rolls off the line 

1963 initial rate 20,000 per 

year. 

Most modern production methods 
the new Skoda workshops are 
achieved 1965, compared with 
1960, percent increase pro- 
ductivity, and percent cut 
production costs. Only 103 manhours 
against 240 hours Skoda 440. 

The “people’s will out- 
fitted the automobile works 
Kvasinsky and Vrchlabi. Kvas- 
insky present building sedans 
Skoda 1201 chassis. Vrchlabi 
turning out station wagons and am- 
bulances. 

The Tatra works Koprivnice 
will continue until the end this 
year the production the 10-ton 
T-111 truck. will then replaced 
the seven-ton T-137 and the 12- 
ton T-138, both for use most dif- 
ficult terrain. 

Production the roomy Tatra 
603 passenger car, which features 
eight-cylinder engine develop- 
ing 118 horsepower 4,800 r.p.m., 
will continued. This car sells 
for 200,000 crowns ($27,700). 

The Klement Gottwald automobile 
plant Prague preparing the 
production four-ton, 120-horse- 
power diesel truck that will replace 
the Praga S5T, which has air- 
cooled 100-horsepower con- 
suming 4.2 gallons per miles and 
developing maximum speed 44.7 
miles per hour. 

The LIAZ automobile works 
Mnickovo Kradiste turning out 
seven-ton Skoda 706 road rollers 
and Skoda 706 RTS tipping lorries 
with 160-horsepower engine. The 
Karosa works Vysoka Myto 
building Skoda RTO-Lux motor 
coaches and RTO-U municipal 
buses. 

passenger 
cars rose last year 23.4 percent 
14,201 units, from 11,507 1958; 
truck production rose 47.3 per- 
cent 15,223 units, from 10,333 
1958; output buses rose 124.6 
percent 1,505 units, from 673 
1958. 

For this year 25-percent general 
production increase automobiles 
has been decreed. The greatest rise, 
production. absolute figures the 
looks like this: 1960 17,200 
trucks and 2,100 buses, 1965—35,000 
trucks and 3,700 buses. 

The automobile and motor indus- 
try Poland did not proceed be- 
yond modest attempts prior 
World War II. Serial production 
started only after 1945. The present 
automobile industry therefore the 
pride Communist Poland, since 
has been created the postwar 
era. The performance this indus- 
try, however, has given less cause 
for pride. 

For instance, Poland’s first car 
factory Starachovice, which 
1948 began with 3.5-ton truck 

Polish design, had June, 
1957, turned out 43,000 
trucks. However, 12,000 them 
had then become incapacitated 
due shortage spare parts. 

Another example the fate 
the small Mikrus car (it has two- 
cylinder, air-cooled rear engine, 
two adults and two children, 
miles per gallon, and 
achieves maximum speed 
miles per hour). 1958 the air- 
Plane factories Rszechow (motor) 
and Mielec (chassis) began 
turn out this car and sold for the 
exorbitant price 50,000 zloty each 
($12,500). 

Last year, 2,500 them were 
Manufactured, but production will 
probably have stopped since 
not even the current production 
are covered the price. 

High production costs are one 
the evils Poland’s auto industry. 

For instance, the automobile works 
Zeran, completed 1951, which 
the country’s most modern car 
factory, needs 270 manhours for 
Warszawa passenger car, while 

rance’s Renault builds equiv- 
alent vehicle hours. 

The same holds good for the 


Nowotko factory Wola, which re- 
quires 900 manhours for Soviet- 
licensed motor which the Soviet 
plant builds 500 hours. 


Further proof inefficiency 
the country’s automobile plants 
the low exploitation capacity. 
Zeran’s capacity 21,000 units 
per year being exploited only 
two-thirds, and this 
when the demand for cars con- 
stantly growing. 


the beginning last year 
there were Poland 90,200 passen- 
ger cars (about percent private 
ownership), 7,550 buses, 110,950 
trucks, 3,650 ambulance cars, and 
185 trolley buses. They were ser- 
viced 1,100 repair shops, 20,000 
garages and 2,200 service stations. 
For population almost mil- 


lion, this indeed low degree 
motorization. 

Last year, the Communist regime 
decided that henceforth passenger 
cars may imported only from 
Soviet-bloc countries. trucks 
and buses, only few were im- 
ported from France, England and 
Italy. The bulk came from Soviet- 
bloc countries. 

The passenger car that has far 
been produced the greatest num- 
ber (8,000 planned 1960) the 
Soviet-licensed Warszawa, manu- 
factured Zeran since 1952. After 
seven years unaltered exterior, 
Zeran finally had the Warszawa 
body restyled Italy’s Ghia. Its 
engine was improved raise its 
maximum speed and reduce its gas 
consumption and fourth speed was 
added. This car being exported 
Hungary, Rumania, Bulgaria and 
the Scandinavian countries. 

Zeran also developed its own 
passenger car, the Syrena, which 
consists percent Warszawa 
parts. two-door, four-pas- 
senger sedan with four-cylinder, 
27-horsepower front engine. de- 
velops maximum speed 
miles per hour and consumes 2.2 
gallons per miles. sells for 
70,000 zloty ($17,500), while the 


bigger Warszawa costs 110,000 

($27,500). 

Since 1958, around 1,000 Syrenas 
have been put out annually. This 
year, 4,000 are manufactured, 
with new front suspension. 

Compared with 1959, truck pro- 
duction rise this year 2,800 
units 18,000. The Starachovice 
works deliver 12,500 Star 
trucks, against 10,000 1959. 

The remainder will made 
Lublin and Zubr trucks, both 
Soviet makes assembled Poland. 

Since 1950, the Soviet GAZ-51 has 
been assembled the former Lil- 
pop, Rau Loewenstein fac- 
tory, near Lublin, the 2.5-ton 
Lublin truck. Between 1951 and 
1957, some 15,000 Lublins were as- 
sembled. 

The eight-ton Zubr being as- 
sembled the former Krupp works 
near Breslau. For begin- 
ning, 200 Zubrs are turned 
out this year. 

The 2,000 buses planned for this 
year will chiefly the San type, 
manufactured Sanok. From 
Czechoslovakia, Poland obtained the 
license for the production 50-seat 
Karosa buses. addition, more 
than 300 10-seat Nysa buses, built 


upon Warszawa chassis, are 
turned out the Nysa works 
Nysa. 

East Germany Car production 
rose 37.1 percent 52,684 units, 
from 38,400 1958. Production 
rise 70,000 1961, and 108,- 
000 1965. figures were given 
for trucks and buses. 

The automobile industry East 
Germany has been assigned 
important role the Council for 
Mutual Economic Aid, the supra- 
national body for the coordination 
the economy East-bloc coun- 
tries. This will make reorganiza- 
tion necessary. 

For instance, East Germany 
specialize cars with two-stroke 
engines, ceding the production 
those with four-strokes Czecho- 
slovakia and the Soviet Union. 

Likewise, East Germany stop 
production four-ton trucks and 
over, which Czechoslovakia 
specialize, instead concentrating ex- 
clusively trucks under four tons 
and small buses. 

The biggest car factory East 
where the Wartburg turned out 
rate 28,000 units per year. 

(Continued on Page 64, Col, 3) 


Our dealers and jobbers 


FOR that everybody likes 


and wants... 


men and women, young and old 
for our sales incentive programs,”’ says 


Whitaker Cable Corporation. why 
featured Kodak’s Brownie Starflash Camera Out- 
fit our dealers and jobbers salesmen promotion! 

big rise sales proved right. This 
Brownie outfit definitely outpulled any our 
previous premium 

That’s because Kodak cameras and outfits are 
truly America’s line photo- 


it’s made Kodak, 
you know it’s good 
EASTMAN KODAK 
COMPANY 
Rochester N.Y. 


Name 
Company 
Street 
City 


Zone. 


Kodak’s fun-making Brownie Starflash 


Outfit. Complete with bulbs, batteries, and film—$10.35 


“The premium that’s fun for the whole family 
makes the best the Whitaker Cable Corp. 


graphic equipment. 
everywhere consumer 


pre-sold customers 


campaigns 


leading papers and magazines, and 
top-rated personalities like Sullivan and Ozzie 


Harriet Nelson. 


From $4.25 $850 retail value. Kodak’s 
full line covers the whole premium range—from 


gifts—to boost consumer sales, 


sales force in- 


centives, employee gift awards. 


Prices are list and subject change without notice 


Position 


EASTMAN KODAK COMPANY, Premium Sales Office, Rochester 
Please send more details promotion opportunities with Kodak premiums. 


interested consumer dealer and sales force incentives 
employee and business gifts and awards other 


250-3 


State. 
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YOU HAVE ANY WATER 
WITHIN 150 Curtain 


Auto Industry 


(Continued from Page 63) 


you want SUPPLEMENT your car sales! 

you want become one the many 
CAR DEALERS selling our craft! 

you want realize your FULL PROFIT! 


AMERICA'S MOST COMPLETE LINE 


Complete Facilities, Insulated 
TRAILER FOR EASY DISPLAY 


Models, Retail $1,695-$3,695 Factory 
Dealer Franchises Available—Write Phone 


2214 Washington Ave. Houston 10, Texas 


MFG. CO., 
2-6535 


ATTENTION DEALERS: 


GOLIATH 


half that most other cars. 


FOREIGN MOTOR 


FRONT WHEEL DRIVE 


Front Wheel Drive gives big car feel and greater 
safety. extra leg room and height gives more comfort 
than competitive makes. and P., 4-cylinder, 
4-cycle airplane type engines give maximum power and economy. 
4—Ample storage space makes Goliath truly family car. 
Goliath moves safely and easily through heavy traffic the 
open road high speeds, protected its unit steel body and 
4-wheel hydraulic brakes. 6—Goliath cars average more than 
miles per gallon even city traffic and maintenance costs are 


GOLIATH HAS COMPLETE SERIES MODELS 


PRODUCT OF THE BORGWARD GROUP 
Write, Wire Phone these Car Parts Distributors Today 


DISTRIBUTORS COMPANY 
6700 Allentown (Phone 5-3754) Harrisburg, Pa. 


GOLIATH SALES CORPORATION 
1580 Camino Real (Phone 1-0788) San Carlos, Calif. 


1965, output rise 43,000 


units. 


Next importance comes the 
Sachsenring works Zwickau, 
which last year replaced its P-70 
car with the P-50 Trabant, East 


Germany’s first small car. Its two- 
stroke engine (500 c.c. replacement) 
develops horsepower and con- 
sumes 1.58 gallons per miles. Last 
year 20,000 Trabants left the fac- 
tory. 

This year 35,000 Trabants featur- 
ing such improvements cyl- 
inder block aluminum, are sched- 


Dealer Admits 
Theft Autos 


PHOENIX, Ariz. Raymond 
Dave Rankin, 26, owner Rankin 
Auto Sales, has admitted stealing 
cars and selling them profit 
almost $30,000 after obtaining 
fraudulent titles for the vehicles, 
according police. 

They said admitted stole 
cars from parking lots down- 
town Phoenix and another Los 
Angeles, and sold them auto 
auction here. 

Officers said Rankin told them 
bought wrecked late-model ve- 
hicles from junk dealers, hauled 
them his used-car lot and then 
stole cars the same make and 
model. After exchanging serial 
numbers, would get title for 
the stolen car using identity the 
wrecked vehicle, they added. 


EAST COAST 
SLIGHTLY HIGHER WEST COAST 


Caravan — 2-dr. 


$2,250; 
Standard on both models.) 


Super conv., 


dr. 
sed., 
Caravelle—conv., 
hardtop-conv., $2,525. 
all models.) 


Steel Saloon, 
mission, 
standard.) Other models are custom-built 
and vary considerably in price 


sed. 
roof sed., $2,019; 2-dr. sunroof sed. (auto- 


and Ernst Grube. 

The Barkas works turning 
out small delivery trucks, army 
vehicles and %-ton trucks, 
which 7,000 were manufactured 
last year. The Robur works 
Zittau building the Robur 
Garant diesel truck, which said 
cause the least complaints 
all East-bloc trucks. 

was built prior World War 
and now turned out 
rate 6,300 units per year. The 
Sachsenring works Zwickau last 
year turned out 4,000 four-ton 
trucks, and Ernst Grube, Wer- 
den, built undisclosed number 
3-axle, all-wheel-drive trucks for 
the army. 

There are now some 60,000 private 
cars running East Germany. Im- 
ported last year were 9,900 cars. 
The export figure was not given. 


Although cars are not “rationed,” 
priority slips are issued. The chief 
problem facing the car industry 
the shortage certain parts, espe- 
cially electric equipment. 

country produces 
only trucks and buses. Truck output 
last year dropped percent 
3,380 units, from 3,676 1958. Out- 
put buses went percent 
1,575 units, from 1,419 the year be- 
fore. 

According resolution the 
Council for Mutual Economic Aid, 
Hungary become the principal 


Lindenbusch Adds DKW 


ST. LOUIS.—Ben Lindenbusch, 
Inc., 3300 Kingshighway, has been 
franchised for DKW and Auto 
Union. The company also handles 
Studebaker and Mercedes-Benz. 


672.60; conv., $1,696.60. 

MG-MGA 1600—roadster (disk wheels), 
$2,444; roadster (wire wheels), $2,544; cpe. 
(disk wheels), $2,667; cpe. (wire wheels), 
$2,767. MGA-DOHC—conv., $3,069; coupe, 
$3,263 (disk brakes and knock-on disk 
wheels standard). Magnette Mark III—4- 
dr. sed., $2,695. (Heater standard on 
Magnette.) 

MORETTI—1750 Series (35 horsepower)— 
Super Panoramica 4-dr. sed., $2,495; Coupe 
Turismo, $2,495. 750 Series (43 horsepower, 
dual carburetors)—Super Coupe Turismo, 
$2,995; Spyder conv., $2,995 

MORGAN — ‘‘Plus Four’ $2,855; 
roadster, $2,810. 

MORRIS — ‘1000’ Standard 4-dr. sed., 
$1,678; 2-dr, sed., $1,495; conv., $1,574; 
2-dr. stat. wag., $1,798. ‘*1000’’ Deluxe— 
4-dr. sed., $1,718; 2-dr. sed., $1,599; conv., 
$1,636; 2-dr. stat. wag., $1,825. Oxford 
—4-dr. sed., $2,259. 

NSU PRINZ—2-dr. sed., $1,398; 2-dr. 
sunroof sed., $1,487. NSU Prinz 30 (36 
horsepower)—2-dr, sed., $1,498, (All are 
5-passenger models.) NSU Spert Prinz— 
cpe., $2,198. (Heater standard on all 
models. ) 

OPEL—Rekorad — 2-dr. sed., $1,957.50. 

stat. wag., $2,262.60. 
(Heater standard on both models.) 

PANHARD—Dyna Deluxe 4-dr. sed., $1,- 
697; Grand Standing 4-dr. sed., $1,725. 

PEERLESS—G. T. 2-litre cpe.. $3,995. 

PEUGEOT—403 — 4-dr. sunroof sed., 
4-dr. stat. wag., $2,490, (Heater 


PORSCHE—1600 Series — conv., $3,581; 


$4,315; Carrera, 
$3,950; Super 


Super hardtop, 
cabriolet, 


PRINCE SKYLINE—4-dr. 
(West Coast PUE.) 
RENAULT—40V 4-dr. sed., $1,345; 4- 
Sunroof sed., $1,400. Dauphine 4-dr. 
$1,645;: 4-dr. Sunroof sed., $1,700. 
$2,395; hardtop, $2,445; 
(Heater standard on 


$2,319. 
ROVER—90—4-dr. Deluxe sedan, $3,395. 


sed., $2,295 


RILEY—1.5 4-dr. sed., (Heater 


standard.) 


105—4-dr. Deluxe sedan, $3,625 (automatic 
overdrive). 


$4,775. 
Power 


3-Litre — 4-dr. sed., 
(Heater standard on all models. 


brakes standard on 3-Litre.) 


ROLLS-ROYCE—Silver Cloud—Standard 
$14,895. (Automatic trans- 


pewer steering, power brakes 


SAAB—‘‘93B’’—2-dr. sed., $1,895; 2-dr. 
(automatic clutch),. $1,995; 2-dr. sun- 


uled for production. For 1965 
figure 65,000 has been 


The number trucks produced 
last year estimated 18,000, 
against estimated 16,000 1958. 
Production concentrated four 
works: Barkas, Robur, Sachsenring 


Port-of-Entry Prices 
Cars 


(Continued from Page 60) 


$3,981; cpe., $3,700; Super) 3 
epe., $4,150; Carrera cpe., $5.700; hardtop, 

$3,865; 
hardtop, $5,865; 
cabriolet, $4,400; Carrera cabriolet, $5,950. 


bloc. 


buses. 

Since passenger cars are 
produced, the country depends 
completely imports. The figure 
for 1959 somewhat more than 
3,000 units (1,000 Moskvich 
1,000 Skoda 440s; 250 East 
man P-70s and 750 Wartburgs, 
and about 200 Simcas out 
ordered for delivery 

Hungarians are crazy about cars, 
April, 1958, the regime. abolished 
the purchasing permit for used 
although still necessary for 
new car. Thereupon, 1,000 used cars 
changed hands 1958 and 2,000 
1959. But this not enough. 

cynic once wrote letter 
the editor Hungarian paper: 
“In the homeland the rotten cap- 
italism, every fifth person has 
car; our country the standard 
living high that you can’t 
even buy shabby vehicle.” 

country produced 
last year 7,405 trucks, 8.3 percent 
more than 1958, and small num- 
ber buses, for which figure 
was revealed. 

Since the production the first 
trucks 1953, about 27,878 units 
have left the factory. 1958 the 
first exports trucks were carried 
out. 


Convictions 


Upheld Court 


SEATTLE.—T State Supreme 
Court has upheld petit-larceny con- 
victions against Edgar Mercy, Seat- 
tle used-car dealer, and Fred Peter- 
son, Mercy salesman. 

The court said the pair used 
“deliberate scheme and device de- 
veloped Mercy trick and de- 
fraud customers.” 

Cash depositors were promised 
cash refund their credit was not 
approved, police said, but the re- 
ceipt for the deposit said “refund- 
able with credit voucher only, 
cash refunds.” 

The court ruled that Peterson 
was aware the misrepresentation 
the time promised cash re- 
funds. 


matic clutch), $2,119. Granturismo 750— 
2-dr. sed., $2,568. (Heater standard on al 
models.) 

SIMCA—Aronde—Deluxe 4-dr. sed., $1,- 
698; Super Deluxe 4-dr. sed., $1,798; 
Etoile 4-dr. sed., $1,698; Elysee 4-dr. sed., 
$1,898; Montlihery 4-dr. sed., $1,971; Chate- 
laine 2-dr. stat. wag., $1,963; Grand Large 
2-dr. hardtop, $2,071; Monaco 2-dr. hard- 
top, $2,146; Plein Ceil hardtop sport cpe., 
$2,947; Oceane conv., $3,167. Ariane (4- 
cylinder)—4-dr. sed., $1,998. Ariane (V-8) 
—4-dr. sed., $2,098. Vedette (V-8)—Beau- 
lieu 4-dr. sed., $2,298. (Heater standard on 
Aronde and Vedette models.) 

SINGER — Gazelle — 4-dr. sed., $2,095; 
conv.. $2,349; 4-dr. stat. wag., $2,425. 

SKODA—S-440 2-dr. sed., $1,575; S-445 
2-dr. sed., $1,675; S-450 conv., $1,995. 

SUNBEAM—Rapier—2-dr. hardtop, $2,- 
499; conv., $2,649. Alpime—Roadster, $2,- 
59. 


5. 

TAUNUS—12 M Super—2-dr. sed., $1,- 
701; 2-dr. Combi-wagon, $1,875. 17-M 
Standard—4-dr. sed., $2,120.50; 2-dr. sed., 
$2,028.50; 2-dr. Combi-wagon, $2,237. 17-M 
Deluxe—4-dr. sed:, $2,266.50; 2-dr. sed., 
$2,174.50; 2-dr. Combi-wagon, $2,383. 

TEMPO—Viking Rapid—6-passenger stat. 
wag., $2,170.60; 9-passenger stat, wag., 
$2,203.60. Matador—3-passenger stat. 
wag., $2,482.75; 6-passenger stat. 
$2,514.65: 9-passenger stat. wag., $2. 
546.55; 12-passenger stat. wag., $2,712.50. 

TOYOPET—Crown Oustom — 4-dr, sed., 
$1,999; stat. wag., $2,111; stat. 
wag., $2,211. Toyota Land Cruiser (4-wheel 
drive)—canvas top, $2,930; steel top, $3,- 


65. 

TRIUMPH—4-dr. sed., $1,699; 4-dr. stat. 
wag., $1,899. Herald—2-dr. sed., $1,999; 
cpe., $2,149. TR-3 (sports cars)—soft top 
$2.675; hardtop, $2,835. 

TURNER—Standard 950 Sports roadster, 
$2,245; Stage II roadster, $2,635; Coventry 
Climax I roadster, $3,170; Coventry Climax 
III roadster, $3,370 

VAUXHALL — Victor — 4-dr. sed., $1,.- 
957.50; 4-dr. 2-seat stat. wag., $2,262.60. 
(Heater standard on both models.) 

VESPA — V-400°— .2-dr. sunroof sed., 
$1,080. 

VOLKSWAGEN—2-dr. sed., $1,565; 2-dr. 
sunroof sed., $1,655; conv., $2,055; stat. 
wag., $2,245; deluxe stat. wag., $2,620. 
Karmann Ghia—cpe., $2,430; conv., 
695. (Heater standard on all models.) 

VOLVO—122-S—4-dr. sed., $2,807. PV- 
644—-2-dr. sed., $2,342; 2-dr. stat. was 
$2,490» (Heater standard on all mode's.) 

WARTBURG—Standard 4-dr. sed., $1,- 
688; standard 4-dr. sunroof sed., $1,778: 
deluxe 4-dr. sed., $1,799; deluxe 4-dr. sun- 
roof sed., $1,889; 2-dr. stat. wag., $1,898; 
4-dr. deluxe stat. wag., $2,085; conv., $2.- 
099; coupe, $2,199; sports roadster, $2,799. 


producer big buses the 


With population nine million, 
Hungary last year boasted 
(of which percent were 
private possession), 22,100 
12,900 special vehicles and 
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(Continued from Page ened the crankcase and put the 


gearbox directly underneath the 


are performance and good engine 


gineering features the 850 that through the standard filler pipe. 


sometimes rather surprising. 

for the sake inno-| air through ducted open- 
shed never have used the left-front-wheel hous- 


ing. 

Power transmitted the front 
wheels through open, articulated 
drive shafts. the inboard end 
each front-drive shaft rubber- 
coupled universal joint comprising 
forged steel spider which spe- 


and have done often the 
has been for very specific 
reason and always with the safety 
and comfort the passengers 
heart and the requirements pro- 


per: engineering mind.” ciall 

shaped rubber bushings are 
cap- prototypes employed Outer shells the rubber 
air-cooled engines, but are compressed during as- 


after extensive testing these were 


favor the water- sembly into the forked-ends the 


shaft pre-load the rubber. 


cooled, four-cylinder engine. 


horsepower 5,500 


engine into the 


mounted crossways. 


the flywheel, 


Major Force 


Canada Market 


tion for imported British and other 
Walker, 


Canada. 


nadian cars. 
Walker 
North American compacts has been 
overestimated both the public 
and the manufacturers, added. 
Walker said the Corvair, his firm’s 
entry the compact race, sell- 
ing well its price class but not 
competing with British-built 


products. 

all said Vauxhalls are selling 
volume and can’t get 
98; the smaller British car, 
the recently introduced Envoy, 


fill the demand. 

The idea building Envoy- 
type small car Canada under 
continuous study GM, Walker 
said. 

Walker said European cars are 
more popular the British Colum- 
bia market because the ocean 
freight Vancouver only $25 
$35 more than the east coast. 


Ford Compact Wagons 


Start $2,771 Canada 


TORONTO.—Ford dealers Can- 
ada placed compact Falcon and 
Frontenac station wagons dis- 
play last week. Two-door and four- 
models are offered each 
ine. 

The Falcon two-door wagon 


taxes and heater, and the Fron- 
Falcon two-door wagon 
Federal tax and heater. 

Moore Address 

| 


California Meeting 


LOS ANGELES.—James 
Moore, NADA executive vice-presi- 
dent will address the annual joint 
Meeting the Motor Car Dealers 
Assn. Southern California and 
Los Angeles Motor Car Dealers 

The session scheduled for noon 
May the Cocoanut Grove 
Ambassador Hotel Los An- 


The production unit basically 
well-tried “A” series with 
shortened stroke. develops 


order pack four-cylinder, 
inches 
which has been specified engine- 
space, the power plant was 


Because this transverse mount- 
ing left room for transmis- 
sion the normal position behind 
the designers deep- 


Compacts Called 


VANCOUVER, 
built North American man- 
ufacturers are not major competi- 


cars, according 


president Gen- 
eral Motors 


Attending the 
opening the 
Motorama 
here, Walker also 
said average Ca- 
nadians still pre- 
fer standard Ca- 


The demand for 


lubrication required. 

the outboard end each drive 
shaft British adaptation the 
Rzeppa constant-velocity joint. 
Combination the two soaks 
virtually all road shock and drive- 
line stresses. 

Rubber also used for the 
850s suspension. Each wheel 
sprung one rubber suspension 
unit acting high leverage 
the suspension arm through spe- 
cial nylon-seated ball 


The front units are mounted ver- 
tically the sub-frame above the 
top wishbones, while the rear units 
act the trailing arms and are 
horizontally placed the rear sub- 
frame side members. 

The suspension unit itself has 
inner and outer metal cone with 
high-resilience natural rubber 
bonded between them, When the 
unit deflected, the rubber sub- 
jected combined forces com- 
pression and shear. lubrication 
needed. 

order provide more room 
inside the car, designers put the 
wheels near the four corners 
the body possible, Ten-inch 
wheels were used that the nec- 
essary housing would take less 
space inside the car, Smaller 
wheels also tend reduce the un- 
sprung weight. 

There parcel-storage space 
under well behind the rear 
seats, and each front door has 
built-in pockets which 
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BMC’s 850 Political Football? 


full width the door, The trunk 

door pulls down and out pro- 

vide extra carrying room, 

The unitized body uses front 
sub-frame support the major 
mechanical components 
complete front suspension. 
fixed the body six 

The rear sub-frame carries the 
rear suspension and fixed the 
body four trunnion mountings 
with rubber bushings. 

interesting feature the 
brake system pressure-limiting 
valve which cuts off the rear-wheel 
braking near-maximum braking 
and transfers full brake power 
the front wheels avoid locking 
the lightly loaded, nondriven rear 
wheels. 

The 850 combines its 10-foot 
length with width inches 
and height inches. 

The customer’s color choice 
limited red, white blue. 

* 


Ontario Require Lights 


Ontario Gov- 
ernment has amended the Highway 
Traffic Act place restrictions 
the width new cars next year. 
The amendment makes illegal 
sell motor vehicle, manufactured 
after Jan. 1961, that more than 
inches wide unless equipped 
with clearance lights. 

The regulation also makes il- 
legal sell new motor vehicle, 
manufactured after Jan. 1962, un- 
less has red reflector red 
reflective material the rear. 

Fines $50 $300 will im- 
posed retailers who sell cars over 
the width limit without the proper 
clearance lights. 

Large trucks have long carried 
the lights when their width exceed- 
that specified the Highway 
Traffic Act, but nine 1960 model 
cars put out three major Ca- 
nadian auto companies exceed the 
width limit. 

General Motors and Ford Can- 
ada announced immediately that 
none their 1961 models would 
exceed the limit. 

spokesman for Chrysler Corp., 
which has one 1960 model one-tenth 
inch over the limit, said his 
company would study the new reg- 
ulations. 


Breakthrough Design for British— 


This cutaway British Motor new Austin and Morris 850 shows how first 
was paid providing space for four passengers. The 10-foot-long auto 
seems relatively roomy inside, and the same time provides stowage space trunk, 
under rear seat and enormous door pockets. With only inches space 
designers turned four-cylinder, water-cooled engine crossways, buried four-speed trans- 
mission sump and carried power front wheels through exposed half-shafts, using 
rubber-bushed U-joints. Entirely new suspension system, independent all four 
wheels, based steel and rubber cones. Only hump flat floor one large 
enough carry exhaust pipe rear-mounted muffler. 


Stockholder Battle Brews 
Chrysler Management 


(Continued from Page 2) 


pany, all whom are for re- 
election the annual meeting. 

the factory executives 
the board, President Colbert 
shown hold the largest block 
stock—2,544 shares. The proxy 
shows the own 9,574 shares 
the 8,750,113 Chrysler shares out- 
standing. 

The proxy indicates that the 
directors, who are not factory of- 
ficials, own 13,200 shares. Juan 
Trippe, president Pan American 
World Airways, the director with 
larger holding than Dann’s. 
listed the owner 7,000 shares. 

The interest Director James 
Brady, New York investor and 
real estate man, not clearly 
shown the proxy. However, the 
proxy indicates his holding 
about 3,000 shares. 

Dann charged that Chrysler 
need lot management and 
not the form has-beens from 
other auto companies.” 

said that number share- 
holders had expressed dissatisfac- 
tion with the apparent choice 


250,000 Canadians See Makes 


pered because winter follows models the above makes 


the time the 
doors were closed the nine-day 
International Motor Show here last 
week, salesmen staffing the exhibit 
stands had sifted through approxi- 
mately quarter-million potential 
prospects. 

They were pleased with results 
although the auto show, part 
the 13th annual Canadian Na- 
tional Sportsmen’s Show the 
Coliseum here, had compete 
with everything from patented 
privies airplanes. 

The makes represented 144 
models the show made good use 
their 80,000 square feet ex- 
hibit space attract the Canadian 
who had gone the show look 
over sports and camping equipment 
and send him home with visions 
new car dancing his head. 


Automobiles were first stirred 
into the Sportsmen’s Show 
small way 1954, when individual 
dealers and distributors accepted 
the invitation display 
sports cars. 

Now, all types cars are dis- 
played, with exhibits arranged and 
sponsored the British Motor In- 
dustry Canada, headed 
Gordon Munro, who also presi- 
dent Rover. 

Over the last seven years, the 
show has “grown bigger and bet- 
ter every way,” says John Dug- 
dale, North American representa- 
tive the British Society 
Motor Manufacturers Traders. 

“The show perfectly timed,” 
said Williams, general sales 
manager Rootes Motors (Can- 
ada), Ltd. 

comes just the winter 
breakup beginning and people 
are starting think about new 
car. Shows September are ham- 


closely.” 

Adding spice the show were 
the Austin 850 and Morris 850, both 
being shown publicly for the first 
time Canada. Falcon and Fron- 
tenac station wagons also made 
their Canadian debut the show. 


Other cars making their first 
auto-show appearance (although 
they had been dealer showrooms 
earlier) included the Jaguar 3.8, 
Triumph Herald, Sunbeam Alpine, 
Hillman Easidrive and Vauxhall’s 
Envoy, the car built specifically for 
the Canadian market. 

The show was rounded out 


1,500 Dealerships 
List 21,000 Orders 


Comet Bows 


More than 21,000 
orders for the Comet had been 
placed advance dealer intro- 
duction Thursday, according Ben 
Mills, general manager Lin- 
coln-Mercury. The Comet was 
shown some 1,500 Mercury- 
Comet dealerships throughout the 
country. 

Mills said dealers averaged more 
than five Comets hand intro- 
duction day. 

“They were better stocked with 
Comets than they had been with 
new models our other car lines 
introduction days the past 
two years,” said. 

More than 300,000 letters were 
mailed out the past month in- 
viting prospects see pictures and 
other printed material the 
Comet, Giveaway contests were 
used every state launch the 
new compact. 


plus Standard, Rover, English Ford, 
Austin-Healey, Wolseley, Riley, 
Singer, Humber, Ford, Meteor, Mer- 
cury, Rambler, Metropolitan, Dodge, 
DeSoto, Valiant, Plymouth, Impe- 
rial, Chrysler, Studebaker, Chevro- 
let, Corvair, Buick, Oldsmobile, Pon- 
tiac, Cadillac, BMW, Volvo, Renault, 
Volkswagen, Auto 
Union, DKW, Fiat, Porsche and 
Skoda. 

Many stands had exhibits en- 
gines cutaways, with one 
the outstanding being the Tri- 
umph Herald black, gold and 
chrome chassis parked white 
shag rug. 

special racing exhibit, sponsor- 
the British Motor Industry 

Canada, featured the all-aluminum 
Cooper-Climax grand prix engine. 
The Canadian show marked the 
first time this engine had been ex- 
hibited outside England. 

One the real attention-getters 
was the Smith Sons stand, 
which featured cutaway the 
new automatic transmission used 
Rootes and color action dis- 
play showing how the transmission 
functions. 

Canadians could also seen 
drooling over Chrysler 300 con- 
vertible. The Chrysler 300 sells for 
$7,500 and Canada and only 
dozen are imported annually. 

nadian auto show see new cars 
displayed without price sticker 
and with salesmen many cases 
able give only vague figure 
when asked about price. 

takes such visit make one 
realize how much part the pic- 
ture the price sticker has become 


president, Colbert’s successor. 
The Dann group views Row, 
ful man” for the job. 

Dann added that Neil McElroy, 
chairman Proctor and Gamble 
and former Secretary De- 
fense, has been mentioned pos- 
sible compromise candidate. 

The Detroit lawyer also said 
that Chrysler’s only avenue 
adequate management might 
merger with another company 
the transportation business, 
did not mention the company, but 
was not one the other auto 
producers. 

Dann said that intends 
press his fight for changes the 
Chrysler management picture even 
beyond the vote cumulative vot- 
ing for directors. 

questioned just how much the 
Government subsidizing Chrys- 
ler, “just how much the loss would 
without sales the Govern- 

ment.” 

Dann said that number 
dealers had complained bitterly 
him about Chrysler manage- 
ment, said they charged the 
management was driving its deal- 
ers the 

The proxy for the annual meet- 
ing showed that number 
Chrysler executives received raises 
Those who received in- 
creases their salaries and fees 
for 1959, remuneration 1959 and 
1958, are: 

Colbert, $250,900 last year and 
$236,525 1958; Row, $140,900 and 
$132,850; Newberg, $125,900 and 
$115,379; Misch, financial 
vice-president, $115,900 and $109,- 
288; Paul Ackerman, engineering 
vice-president, $97,117 and $85,275; 
Bright, manufacturing group 
vice-president, $97,117 and $85,275, 
and Woolson, service parts 
and accessory division general 
manager, $75,450 and $74,471. 

Officials, whose remuneration 
decreased, included Jacob- 
son, dealer relations vice-presi- 
dent, $90,400 last year and $93,558 
1958; and James Zeder, en- 
gineering executive, now retired, 
$75,450 and 

John Leary, personnel vice- 
president, earned $50,400 last year 
and Lynn Townsend, interna- 
tional operations group vice-presi- 
dent, was paid $60,400. The previous 
proxy did not list their salaries for 


1958. 


Colo. Garage Owners Ask 
Factory Finance Ban 


DENVER, The Independent 
Garage Owners Colorado have 
urged Colorado’s Congressional 
delegation support bill that 
would prohibit the nation’s major 
auto manufacturers from selling 
insurance and financing. 

The action came the form 
resolution adopted the 
organization during its third an- 
nual state convention, held here 
conjunction with the Pacific 
Automotive Show the Denver 
Auditorium. 
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Quality Drive Answers Council Pleas 


‘Better Buicks’ Cheer Dealers 


(Continued from Page 6) 
livery, giving Buick spot check 
service problems that may arise 
from place place. 

“We encourage our dealers 
give doubtful prospects the names 
Buick owners the commu- 
nity,” Davies said. “This ex- 
tension the massive endorsement 


advertising program which should|travaganzas, held arenas 
build Buick quality image the| seven cities, would reduce show- 


product gets better and better.” 
+ 


was pleased with another 
Rollert-Kennard innovation 
last fall’s announcement-show pre- 
views for invited Deal- 
ers first feared that the big ex- 


make truly outstanding quality oil, 
starts with the best—100% 
Pure Pennsylvania, nature’s richest crude. 
Then Tri-Ex refined three 
important extra steps for truly superior per- 


formance. These are: 


THOROUGH DEWAXING 


remove wax impurities but 
preserve all the essential lubricat- 
ing properties often eliminated 
excessive improper dewaxing. 


DOUBLE DISTILLING 


reducing stills that expertly remove 
all unstable, inferior and non-lubri- 
cating fractions that cause high oil 
consumption, sludge and varnish 
deposits, excessive wear, corrosion 
and other harmful conditions. 


TRIPLE FILTERING 


through special and costly 
under the most 
rigidly controlled conditions re- 
move undesirable carbon, resins 
and heavy residual materials 
without removing the natural oxida- 
tion and corrosion inhibitors that are 
removed with less costly methods. 


There finer motor oil. Give your customers 
the best Tri-Ex refined, 100% 
Pure Pennsylvania, scientifically fortified. 


HEAD REFINING CO., INC. 
CITY, PA. 


SAVE EXPENSIVE GRILLE REPLACEMENT AND BODY 


SHOP TIME. 


USE OUR CHROME PLATED REPAIR CAPS 


FOR RENEWING CHEV. 1954 AND FORD 1953 GRILLES. 
INSTALLED INSTANTLY WITHOUT REMOVING ORIGINAL 
GRILLE. EASILY AND NEATLY COVERS RUSTED-OUT PART. 


Shaded. Portions Show Where Our Repair Caps Fit 
Dealers Net. CHEV., 1954, $6.45 Pr.; FORD, 1953, $7.65 Pr. 
DETROIT GRILLE MFG., 258 Vernor, DETROIT MICH. 


room attendance, they found that 
the pitch visit “your Buick deal- 
er” kept traffic levels comparable 
previous model intros. 

was four years ago this month 
that dealer relations came Gen- 
eral Motors and Buick. Two former 
Buick general managers figured 
the change—Harlow Curtice 
and Ivan Wiles. 

March 1956, the year Buick 
finished third sales, Curtice an- 
nounced historic closed-circuit 
telecast dealers that new 
“quality-dealer program” 
ginning the corporation, 

Curtice, who retired 1958, 


made dozens sweeping dealer 
reforms, including appointment 
Wiles executive vice-presi- 
dent charge dealer rela- 
tions, reporting directly the 
president, After Wiles’ retirement 
December, 1957, dealer re- 
lations was assigned the dis- 
tribution staff, with Patrick 
Crowley director. 

Each assembly division cre- 
ated dealer relations department 
1956, with manager whose im- 
mediate superior was the divisional 
general Buick’s first deal- 
relations manager was 
Nash. was succeeded Davies, 
now 64, April, 1957. 

“Dealer relations much 
part the business today pub- 
lic relations labor relations,” 
Davies said. “There must 
united effort between the factory 
and its dealers for each pros- 


Datsun's Bluebird Wagon— 


This the new Datsun Bluebird station wagon which will marketed the 
Japan's Nissan Motor Co., Ltd. The Bluebird line was designed for the market 
compete with cars the Volkswagen, Renault and Fiat said. 


Datsun’s Bluebird Line 
Introduced West Coast 


LOS ANGELES.—“We feel Ltd. (Japan), told newsmen 


the next few years the small-car 
market will consist primarily 
Datsun Bluebird, Volkswagen, Fiat 
and Renault, and hope will 
the No. spot,” Yutaka Kata- 
yama, manager operations the 
Western states for Nissan Motor 


AMC Sets 


Houston Zone 


DETROIT.—Rising Rambler sales 
the Southwest have resulted 
the creation new zone for 
American Motors Corp. with head- 
quarters Hous- 
ton, according 
automotive distri- 
bution and mar- 
keting vice-presi- 
dent. The Hous- 
ton zone will open 
Apr. 

Jack Woos- 
ley, formerly as- 
sistant manager 
the Dallas 
zone, has been Woosley 
promoted manager the new 
operation. 

The Houston zone covers South- 
ern Texas, Louisiana, and Missis- 
sippi, which formerly were under 
control the Dallas and Memphis 
zones. 

Included are such cities San 
Antonio, Corpus Christi, Galveston, 
Beaumont, Austin and Port Arthur, 
Tex., New Orleans and Baton Rouge, 
La., and Biloxi, Miss. 


Pa. Dealer Hunted 


Auto Frauds 


NEW CASTLE, Pa.—James 
New Castle auto dealer, 
being sought under two warrants, 
one sworn out General Finance 
Co. and the other State Police 
here. 


General Finance accuses Temen- 
ski making false statement 
financial conditions, and the police 
say filed false information 
temporary car registration. 

Police also said they have evi- 
dence that Temenski borrowed 
money with titles nonexistent 
autos. There has been estimate 
the amount money number 
cars involved, they added. 


the initial showing the new Biue- 
bird line. 

Three Bluebird models will 
available from initial shipments. 
West Coast p.o.e. for the sedan 
$1,616; for the sports car, $1,995, 
and for the pickup truck, $1,595. 
price was announced for the 
new station wagon. 

Nissan’s production target 60,000 
Bluebirds year 1962, Katayama 
said. The Western Datsun distribu- 
tor Art Woolverton, 5967 
Lankershim Blvd., Los Angeles. 

Katayama explained that the 
Bluebird line was designed for the 
American market. But said early 
production models were sold 


Japan and nearby countries make 


sure “there were bugs them 
they were shipped the 

The Bluebird sedan weighs 1,916 
pounds and powered 48- 
horsepower, 1,200 c.c. engine provid- 
ing reported miles per gallon 
during average driving. top speed 
the maker. 

Nissan, builder the Bluebird, 
one Japan’s largest auto makers. 
Its larger cars will not marketed 
the S., Katayama said. The 
standard Datsun model will con- 
added. 


Associates Names 


New President 


SOUTH BEND.—E. Douglas 
Campbell has been named president 
and director Associates Invest- 
ment Co., according Robert 
Oare, board chair- 
man. 

Campbell, who 
will continue 
treasurer, suc- 
ceeds William 
Gaunitz, who 
leaves the presi- 
dency become 
senior consultant. 
Gaunitz remains 
director. 

another ap- 
pointment, Thom- 
Shortall, formerly executive 
vice-president, Emmco Insurance 
Co., becomes its president. Oare 
continues chief executive officer 
Associates and all its subsidi- 
aries. 


Obituaries 


William Froelich, 63, 
Ford Dealer Years 


LOS William Cay 
Froelich, Ford dealer here for 
years, died Mar 10. was 63. 

also president Bij 
Froelich Leasing Co. and 
Dry Bottling Co. San 
dino and was director 
Plastic Co. 


* * 


Glenn Huff; Ex-Dealer 


For DeSoto, Buick La. 


SHREVEPORT, La.—Glenn Huff, 
retired DeSoto and Buick dealer 
here, died heart attack March 
was former president the 
Louisiana Automobile Dealers 
and was director for 


was president Glenn Huff, 
Inc. (DeSoto), from 1950 1956 
and Glenn Huff Buick, 
from 1956 1958. 

* * * 
Ball 
BROWNWOOD, Ball, 


auto dealer here for 30 years, 
March 3. 


died 
* * 


Theodore Clark 

WOODVILLE, O.—Theodore E. Clark, 
69, Woodville manufacturer, died March 2 
near Springfield, O., while driving alone 
to a vacation in Florida, He was with 
major car makers before going into busi- 
ness for himself in Fostoria. 

* 


Marshall Priest 
HUNTINGDON, Tenn. — Marshall F, 
Priest, 72, a Ford dealer, died here re- 
cently. He was a member of the Ford 
Dealers Advertising Committee of the 
Memphis district. 
* 


Peter Gosselin 
BERLIN, N. H.—Peter Gosselin, 68, 
proprietor of Automotive Sales, Inc., and 
former owner of Motor Mart Garage, died 
March 7 on a golf course in St. Peters- 
burg, Fla. 
* * * 


Robert Coulter 
TOLEDO.—Robert J. Coulter, 85, a re- 
tired retail auto sales official, died March 
7. For 25 years, Mr. Coulter was sales 
manager for dealerships handling such 
makes as Yale, Overland, Rickenbacker 
and the Waverly, Milburn and Ohio elec- 

trics. He retired in 1948. 
* * 
Quentin Swanson 


MEMPHIS, Tenn.—Quentin T. Swanson, 
of Atlanta, 


Studebaker-Packard’s fleet division, died 
March 10. He was 55. 
* * * 
White 
52, 


GARLAND, Tex.—O. White, 
used-car dealer, died March 7. ~ 
* * * 


Robert Via 
ALEXANDRIA, Va.—Robert O. Via, 73, 
president of Crossroads Motors, Inc. (Ram- 
bler), died 3. 


Charles Hyman Rawls 

RALEIGH, N. C. — Charles Hyman 
Rawls, 75, founder of Rawls Motor Co., 
died March 9. A native of Martin County, 
N. C., he operated auto dealerships in 
Greensboro, N. C., before moving to 
Raleigh in 1921. 
* * * 


John Sherwill Conabeer 
ASHEVILLE, N. C.—John Sherwill Con- 
abeer, 66, a retired auto dealer, died March 
9. Mr. Conabeer headed his own dealer- 
ship here before joining Newt Pearson, 
Inc., as vice-president in 1940, He retired 


in 1955. 
* x * 


Harold Lothringer 
ST, LOUIS.—Harold M, Lothringer, 56, 


manager of Chevrolet auto and truck 4as- 
sembly plants, died March 11, He had 


spent more than 42 years with Chevrolet. | 


William Snyder 
EVANSVILLE, Ind.—William A, Snyder, 
a Buick dealer here and in Parma, O., 


is dead. 
* * * 


Morgan Sr. 

ROME, Ga.—Funeral services for Hugh 
Dean Morgan sr., 67, who was for years 
prominent in the auto business here, were 
held March 11. Mr. Morgan, who died 
following a traffic accident, served for 32 
years as vice-president and sales manager 
of Milner Motor Co. 

* * * 


Grace Blosser 
MIDDLEBURY, Ind.—Grace Blosser, 64, 
who with her husband, Raymond, operated 
Blosser Motor Sales here for 25 years, 
died March 13 after unexpectedly becoming 
ill that day. They sold the business in 


1955. 
+ 


Harold Kaiser 

LOS Harold Kaiser, 63, 
vice-president and co-founder of Kaiser 
Bros. Oldsmobile, Los Angeles, died 
home on March 14 following a six month 
illness. Mr, Kaiser moved to California 
in 1910 from his birthplace, Madison, Wis., 
and entered the auto business in 1916. 


Voters 


ALBANY, will de- 


cide whether Berkey Lee will 
allowed enlarge his 
dealership. The City Council ap- 
proved the addition his building, 
but residents the area obtained 
enough signatures petition 
force the Council put the 
tion the Apr. ballot. 


an 


travelling representative for | 


net 

the 
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Quality 


Art Nielsen, center, executive assistant 
the automotive group vice-president, 
Chrysler Motors Corp., congratulates part- 
ners Cosby Swanson, left, and Alan Peter- 


Alan Peterson Motors (Plymouth- 

S, DeSoto-Valiant), St. Petersburg, Fia., on 

receiving the “Quality Dealer’’ award, 

1956 highest honor that Chrysler bestows its 

Inc, dealers. 

» an 

died 

Jack Weed 

alone Service Editor 

FLINT.—AC Spark Plug held the 
largest national sales conference 
its 52-year history March 7-9, ac- 
cording Edgar Francois, gen- 

sales manager. The entire re- 

placement-sales field force nearly 

the men, including zone and ter- 
ritory dealer merchan- 
disers, national account men and 
office managers, were invited the 

68, program. 

ters- eral manager, told the group that 
replacement sales during Febru- 
ary were alltime high for 

that Sales were 6.7 per- 

arch above the same month 

sales 1959 and percent over the pre- 

vious high February 1958, 

The major portion AC’s 


replacement sales consists oil 

filters, spark plugs and fuel 

pumps. 
AC’s 1959 calendar-year sales 
Were percent ahead the pre- 
vious high set 1958, Anderson 
and model-year sales covering 
the months from Oct. Sept. 
were percent ahead the 
former high also set during the 
1958 model year. 

The spring sales campaign re- 
vealed the meeting provides 
greatly increased emphasis the 
rapidly growing marine and small- 


GMC Dealer Net 
Meeting Told 


DETROIT.—Dealers who sold 
GMC trucks exclusively 1959 
average 3.5 percent 
sales, compared with 1.4 percent 
for the average NADA dealer-mem- 
ber, the dealers were told here 
the first nationwide series 
dealer meetings. 

new half-ton delivery van and 
three new V-8 diesel tractors were 
introduced the session, which was 
addressed Calvin Werner, 
GMC Truck Coach general man- 
ager, and Woodhouse, general 
truck sales manager. 

Werner reported that the major 
new features the 1960 GMC line, 
including the V-6 and V-12 engines, 
independent front suspension and 
tilt-cab models, had met with “high- 
gratifying” acceptance. 

Woodhouse reported that GMC 
doubled its diesel market penetra- 
tion 1959 over the previous year. 


The schedule other meetings: 


Cincinnati, today (March 21); 
Charlotte, C., March 22; Atlanta, 
March 23; Chicago, March 28; Kan- 
City, March 29; Dallas, March 
30; San Antonio, March 31; Denver, 
Apr. Los Angeles, Apr. Oak- 
land, Apr. Portland, Ore., 
Apr. Salt Lake City, Apr. 
Paul, Apr. Washington, Apr. 
New York, Apr. 12; Boston, Apr. 13, 
and Pittsburgh, Apr. 14. 

Meetings Memphis and St. 
will scheduled after Easter. 


Rambler Signs Madison 


Auto 
Sales has been named dealer for 
Rambler. 


Aftermarket 


Falcon Pickup Tested 


Ranchero Scores Field Trial 


William Carroll 
West Coast Editor 

COALINGA, 
freshly plowed field, there’s new 
Falcon Ranchero. Try get the 
truck stuck the field.” Those 
were Ford representative’s in- 
structions tossed Ranchero 
keys this News “Sales 
Tester.” 

The little Six was already fired 
when slid behind the wheel 
front seat area which seemed 
little different from Falcon sedans. 
Some 250 pounds motion pic- 
ture camerman took the right 
hand side the seat and off 
went. 

the dirt road for few hun- 
dred yards check brakes and 


Spring Promotions Outlined 
Biggest Sales Meet 


engine spark-plug markets. Special 
emphasis was placed the market 
represented the million fam- 
ilies that own power lawnmowers 
and other power garden equipment, 
reach this market special point- 
of-sale displays were shown. 

The theme AC’s new replace- 
campaign Carnival 
Power, Francois said, and the 
gay, carnival atmosphere which 
marked the convention also will 
carried out advertising and 
merchandising plans. 

not our new 
Fire-Ring spark plugs and Triple 
Trapper oil filters introduced last 
fall,” Francois said, “As matter 
fact, are backing them with 
some the most exciting merchan- 
dising plans and the biggest adver- 
tising budget AC’s history.” 

Automotive replacement plug 
sales will boosted with colorful 
window trim for service stations 
and dealers, Francois said. 

new five-point merchandising 
program designed increase the 
sale plugs for power mowers and 
other small engines was described 
Francois. 

Featured the promotion 
eye-catching green spark plug 
attract the attention home gar- 
deners, said. 

Included the promotion 
all-metal display rack and window 
banner provide impulse sales 
starters, Francois said. Dealers 
also will receive supply book- 
lets entitled, “The Care and Feed- 
ing Small Engines.” 

new premium promotion pack- 
age for AC’s Triple Trapper oil fil- 
ters features colorful window dis- 
play, diagramatic-type wall chart 
for use the service bay, and 
silver-plated chafing dish, Fran- 
cois said. 


Tubeless Tires 


Get Only Half 


Although this the 
sixth year that new cars have been 
equipped with tubeless tires, only 
little more than half the replace- 
ment tires sold 1959 were tube- 
less construction, according rub- 
ber industry reports. 

Hathaway, Firestone sales 
vice-president, believes the main 
reason that percent the 
million cars operation are 
older models. They originally had 
tube-type tires, and their owners 
continue buy tube-type replace- 

Such buyer, Hathaway said, 
knows that tubeless tires cost more, 
but overlooks the fact that 
may necessary replace tube 
during the life the tire. Hathaway 
said customer actually will spend 
more for tire and tube than for 
tubeless tire. And tubeless tires are 
safer, asserted. 

noted that 14-inch tires, intro- 
duced most 1957, are 
made only tubeless construction 
and that only second-line and third- 
line tires are offered choice 
tube-type tubeless. 

“Within few years, inevi- 
table that tube-type tires for pas- 
senger cars will practically ex- 
tinct,” Hathaway concluded. 


transmission. Finally the field. 
Using the road gain speed, 
dusted past half dozen telephone 


sharp left into the plowed field. 

The truck began slow, and 
wide-open throttle 
tain speed. Finally miles 
hour the transmission began im- 
prove torque multiplication and 
there cruised. 

over stubble grass and through tire- 
deep dirt and leaped ruts that 
threatened rip off wheel two. 
problems. The cameraman left 
and took pictures tried 
turn sharply the dirt. got the 
pictures. 

But couldn’t turn rapidly. 
The dirt was deep, front wheels 
would plow straight ahead 
wave dust. When the truck 
slowed some miles hour, 
tires held and the little Ranchero 
began graceful sweeping curve. 

Ten minutes this was enough. 
There was dust everywhere, includ- 
ing the eyes. The truck engine was 
heating badly and the transmission 
was smelly from abuse could 
never expected undergo 
day-to-day use. 

The secret the Ranchero’s abil- 
ity make like goat seems 
combination light weight 
(though test trucks were weighted 
the rear with some 200 pounds 
iron) and 3.89 rear-axle ratio 
allowing the engine operate 
maximum efficiency. 

feeling the Ranchero and the 
little pickup comfortable 
smart appearance. Ford’s 
host, and owner the “test field” 
was Warren Weeth, Coalinga 
rancher, who had been testing sev- 
eral Rancheros for month prior 
the preview. 

Weeth recorded mileage figures 
and data his tests. From Oct. 
Feb. 10, four well-used six-cyl- 
inder ranch trucks (two GMCs and 
two averaged 9.2 miles 
per gallon normal ranch use. 

From Feb. March the 
four six-cylinder pickups were re- 
placed with standard %-ton Ford 
pickups, used the same service 
the same drivers. Weeth’s fig- 
ures show that gasoline was 
stretched average 119 
miles per gallon the new 
trucks. 

Falcon Rancheros, with Fordo- 
matic, averaged miles per gallon 
farm use. The same Rancheros 
the highway showed average 
20.5 miles per gallon. 

Rancheros with manual transmis- 
sion used the farm, between 
and miles hour, averaged 
23.65 miles per gallon. The same 
trucks showed 25.5 miles per gallon 
the highway speeds under 
miles hour. 

Weeth told Automotive News, 
have found manual transmission 
gives about five miles more per 
gallon than Fordomatic the Fal- 
con Ranchero. For all practical pur- 
poses the Falcon Ranchero has been 
averaging percent more miles per 
gallon than the standard Ford six- 
cylinder half-ton pickup our 
farm use.” 

Ranch hands say they enjoy the 


Falcon because easier han- 


shift pattern the automatic 


poles miles hour, then 


loads. 

foreman was most enthusiastic 
about the little truck because 
light can drive over planted 
fields without rutting the ground, 
getting stuck ruining crops. 

Most drivers the new pickup 
were certain the automatic trans- 
mission had little place for heavy- 
duty ranch use. was nice for 
traffic driving, but loss gas 
mileage and control steep 
mountain roads hardly compen- 
sated for the convenience, drivers 
agreed. 

From this Sales Tester’s point 
view, Ford’s Falcon Ranchero fills 
definite market need—both for 
business use and for the sportsman 
who would like have camping 
car, but hears too many objections 
from the better-half when pickup 
truck mentioned. 

Ranchero style and driving ease 
are enough sell most anyone 
need satisfying dual-purpose 


second car. 
* 


Need for Small Pickup 
Cited Ranchero Intro 


COALINGA, Calif.— unusual 
program pre- 
viewed Ford’s new Falcon Ran- 
pickup truck some 
Pacific Coast automotive and farm 
editors visiting the 5,300 acre Coal- 
inga ranch Warren Weeth. 

The Ranchero built around 
the Falcon station wagon. Rated 

capacity 800 pounds 31.6- 

cubic-foot cargo space. The box 

71.6 inches long, 14.6 inches high 

and 55.6 inches wide. 

The pickup powered the 
standard Falcon 90-horsepower, six- 
cylinder engine, and the suggested 
retail delivered price $1,882, in- 
cluding Federal tax and dealer 
prep. 

During the preview, UCLA Prof. 
Edward Rada told newsmen, “So 
far the motor industry has relied 
light half-ton pickup trucks 
serve the variety small needs 
retailers and repairmen. 

“The increasing use retail de- 
livery service, and even the possi- 
bility that supermarkets might 
enter the delivery field, 
creased the potential for léss-than- 
half-ton capacity light trucks. Until 
today, this field has been filled 
only few foreign automotive 
firms.” 

Rada said study trends indi- 
cates supermarkets might turn 
delivery service, estimates that 
each week the average homemaker 
spends from five six hours shop- 
ping for food and makes many 
three trips the supermarket. 

comes more valuable and in- 
come rises, predicts there will 
tendency purchase labor- 
saving services such home- 
delivery food. 

“The function differentiation 
passenger cars and trucks has not 
kept pace with the growing diversi- 
cluded. “If compactness valid 
haul, urban passenger 
equally valid for the movement 


goods.” 


* * 


dle and will carry most their 


Sales Tester Lauds Falcon Ranchero— 


smart according William Carroll, who tested the new compact 
pickup for Automotive News. The Ranchero has six-foot box and carries sticker 
price $1,882. 


Kudos for Knudsen— 


Knudsen (left), general manager 
Pontiac, received certificate recogni- 
tion addressed 500 business and 
civic leaders the Pontiac chamber 
anniversary meeting. 
Making the presentction was Norman 
O'Brien, Pontiac junior chamber com- 
merce president. 


Pays 
Good Neighbor, 
Knudsen Says 


businessman 
who isn’t good neighbor headed 
for bankruptcy, Knudsen, Pon- 
tiac general manager, told the 50th 
anniversary the Pontiac Cham- 
ber Commerce. 

“In our competitive economy, 
lousness indifference toward the 
public short-cut bankruptcy,” 
said listing what called 
rules good business neighborli- 
ness. 

The first rule successful, 
Knudsen said, because firm’s con- 
tribution its community de- 
pendent prosperous operation. 

The company, continued, also 
must good place work, take 
interest community problems, 
generous and helpful, accessible 
and hospitable and show active 
interest community projects its 
espouses. 

“Let the community know the 
facts about your business and its 
relation the community, your 
purchases, your payroll, your em- 
ployes,” Knudsen added. “Have 
policy community relations and 
let the community know what 


Chrysler Boosts 


Noonan Sales 


has been appointed sales develop- 
ing director for Chrysler Corp.’s 
sales divisions group, according 
Quinn, sales 
divisions vice- 
president. 

Noonan former- 
directed the 
company’s East- 
ern marketing 
Succeeding 
him that post 
Murphy, 
formerly Eastern 
area Dodge sales 
manager. 

his new posi- Noonan 
tion, Noonan will responsible for 
sales training and sales develop- 
ment programs and dealer financing 
plus new-car and truck sales 
Hawaii. also will coordinate the 
activities the corporation’s area 
marketing directors. 


Backlight Defroster 
Offered Oldsmobile 


LANSING.—Oldsmobile has an- 
nounced rear window defroster 
unit available dealer-in- 
stalled safety accessory all 
model Oldsmobiles except Fiesta 
station wagons and convertibles. 

The defrosting unit has two air 
outlets and high speed cen- 
trifugal blower mounted under 
the rear package shelf, below the 
rear The unit utilizes 
warm air inside the car, distrib- 
uting directly onto the rear 
window. 


56, i 


How Dealer Wages 


(Continued from Page 1) 


that comes asking for more in- 
formation. It’s stupendous task, 
because each letter calls for dif- 
ferent answer.” 

Many the writers are enclos- 
ing checks for various amounts 
cover the expenses the cam- 
paign, 


nate the minority. 
* * 


has called upon his 
wife help him handle the 
letters. 

“It impossible compose 
form letter send out all the 
dealers who have written in, and 
doing everything can 
answer the letters just fast 
possible,” Mrs, Pendarvis said. 

Pendarvis advising those who 
write him get work immedi- 
ately forming state organiza- 
tions. 

“This the next step,” said. 
“We must work state state 
have the organization and the 
influence necessary defeat this 
legislation.” 

already has written 
dealers his own state, urging 
action. 

“If this legislation passed 
would force majority small- 
town dealers out business,” 
told them. “We small dealers will 
not represented anybody un- 
less organize.” 

* 


with sugar-coating. 


have been salesman, sales 
manager, and dealer small 
towns for Over years, and 
not yet need Federal law pro- 
tect from Mr. 
Garrett’s letter bleeds little 
about how John Public get- 
ting hurt free competition, and 
then spends the next four para- 
graphs crying about how the deal- 
ers need protected from 
each other. obvious that 
wants protection for himself and 
not for the public. 

Mr. Garrett states that “territory 
responsibility would establish free 
enterprise our industry which 
does not exist now.” How the re- 
Stricting trade areas and raising 
prices permissive Federal law 
could called establishing free en- 
terprise beyond me. 

-The entire purpose restricting 


Chesebrough Sees 


New Record for 
Fleet Plymouths 


DETROIT.—More Plymouth cars 
will purchased for fleet use dur- 
ing 1960 than any other year 
the makes history, Harry Chese- 
brough, general manager Plym- 
outh-DeSoto-Valiant, predicted last 
week. 

Chesebrough said Plymouth fleet 
sales the first four months 
the 1960 model year have already 
equalled the total sales each 
the entire 1958 and 1959 model 
years, and have reached per- 
cent the months sales the 
1957 model. The latter year was the 
biggest Plymouth’s fleet sales 
history, said. 

Volume purchases Plymouths 
have been made many sstate, 
municipal and county police depart- 
ments, according Chesebrough. 
far, different states and 
scores cities have bought ’60 
Plymouth fleets, Other fleet pur- 
chasers have been auto leasing and 
rental companies, utility, taxicab 
and food companies using sales- 
man-operated vehicles. 


CROSS-SECTION the letters 
received Pendarvis said 
part: 

“Am full sympathy with your 
feelings territorial security. 
feel that you are 100 percent cor- 
rect thinking would hurt small 
CAROLINA DEALER. 

“We are definitely against any 
type territory securty. Having 
talked with many dealers this 
area, most them are uninformed 
and feel territory security would 
raise their gross.” little explain- 
ing and they are quickly against 

“It will surely put out all small 
dealers and turn over entire busi- 
ness selling automobiles 
larger dealers and the same 
time allow factories set the ter- 

“I’m satisfied that vote were 
taken among the smaller dealers 
right now, percent them 
would against the bill,” Pendar- 
vis 

Pendarvis has operated his Chev- 
rolet-Oldsmobile dealership for six 
years Edgefield, small town 
near the Georgia-South Carolina 
line. 

It. located agricultural- 
textile area, and many the cot- 
ton-mill workers farm small tracts 
land. 

Edgefield also near the de- 
fense plant area Aiken, 
where the hydrogen bomb was par- 
tially developed. Hundreds the 
defense workers live the rural 
section and commute the plant. 

the area are many small 
towns, with populations ranging 
from 1,500 upward. 

Mississippi dealer wrote Pen- 
darvis that contacting the 
Mississippi delegation Wash- 
ington and letting the members 
know where stands the 
matter. 

“Call collect you need fur- 
ther contact with this delegation,” 


told Pendarvis. 
* 


Here Are More Views 
Territory Security 


dealers expressed 
their views territory security 
legislation letters AUTOMOTIVE 
News last week. 

land (Colo.) Ford-Mercury dealer, 
which was published the March 
issue drew two comments, one 
pro and one con. 

Oklahoma Chevrolet dealer 
wrote this letter attacking Gar- 
rett’s position: 

The letter from Mr. Gar- 
rett Loveland, Colo., good 
example white black and black 
white. 

The Free Enterprise Assn. now 
organizing fight closed territory 
may small now, but watch 
grow. Almost every poll ever taken 
the subject showed about per- 
cent for and percent against ter- 
ritory security. The percent who 


Display Sells Cars— 


excellent power. 


want free enterprise have never 
had way let themselves 
heard—the Free Enterprise Organi- 
zation will give them that chance. 
They should not plead majority rule 
this instance, because at- 
tempt the majority extermi- 


UTOMOBILE dealers should 

read the laws proposed before 
the Congress. They concern auto- 
mobile sales, not shop and service 
responsibility. have well 
equipped shop and give good serv- 
ice. dealer should could stay 
business without service respon- 
sibility. would for service re- 
sponsibility laws (permissive 
otherwise), but the proposed laws 
not concern service responsibil- 
ity. The pro closed-territory men 
are using service responsibility 
alibi because their intention and 
desire limit sales and raise prices 
would not get anyplace presented 


William Money, president, Money Oldsmobile, Phoenix, Ariz., laid down 450 
square yards red wall-to-wall carpeting his showroom. 
seven white Oldsmobiles the carpet. The combination, Money insists, was 
hundred and four cars were sold during the month. More than percent 
the cars, Money said, were white ones, proving his color combination has 
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Crusade 


territory making price differ- 
ence automobiles force the 
customer buy locally giving 
the local dealer price advantage. 
state, Mr. Garrett did, that 
“it would permit the American pub- 
lic spend its money where 
preferred simply nonsense. 
* * 


spokesmen for restricted 
ritory seem saying that 
they are not making enough money 
service their cars, and they 
have restricted territory for 
service responsibility. suggest that 
little better service their part 
might increase their sales. Perhaps 


Milestone Aronde— 


tion for territory responsibility.” 
favorite phrase used dealers 
wanting restricted territory. 
sounds much better that way. 
restricted closed territory? The 
entire intent and purpose close 
territory, and doesn’t help any- 
thing piously stating that cus- 
tomer could still buy anyplace when 
they are trying penalize him 
does. 

Both the bonus and penalty 
plans would result the same 
thing—giving one dealer price 
advantage over another. People 
who favor the bonus type plan 
like give the impression that 
nobody will penalized, instead 
everybody will get nice little 
bonus. But you give one dealer 
bonus you have penalized the 
other dealer. Again, bonus sounds 
much better than penalty 
more sugar-coating. 

And another thing, nobody knows 
how much the penalty bonus 
(same thing) would be, but you can 
sure that the dealers wanting 
territory security would fighting 
for something much more than $25 
hundreds and they know it. 

* * 
HERE lot deliberate con- 
fusion about big and small deal- 
conflict. When discussing terri- 
tory security should sure and 
remember that “big-town” and 
“small-town” entirely relative. 
are simply talking about one town 
city and smaller one nearby. 
the big-town dealer agressive 
find the small town dealer 
crying for territory security. the 
small town dealer agressive 
find the big-town dealer crying for 
protection (strange may seem). 
town 30,000 could big town 


Oklahoma, the dealers seem 
for against territory se- 
curity solely the basis how 
much exclusive territory they ex- 
pect get, and dealers attempt- 
ing justify their grab for ex- 
clusive sales territory 
everything but face the issue 
restricted closed territory and 
higher prices. The Free Enter- 


prise Assn. intends present the 
true facts the public. 


Enterprise Assn. organiza- 

tion; but believe this letter ac- 

curately reflects their views. You 

should fair enough print both 

sides—Don Berry, Berry Motor Co. 

(Chevrolet), Yale, Okla. 


* 
Note: print both 
sides. 


* 
PENNSYLVANIA dealer wrote 
the following letter Garrett, 
praising his stand: 

Your letter News 
published the March issue re- 
ferring area security and titled 
Our Salvation” surely right. 
enjoyed reading and congratu- 
late you. too bad that there are 
not many more who would tell those 
poor picked-on dealers who want 
everyone’s back yard but their 
own. 

The bonus bill would not elimi- 
nate cross-selling. Those dealers 
would take the bonus their ter- 
ritory but the 
would exist. 

Territory security with real pen- 
alty attached the real salvation. 
are hoping for this kind leg- 
islation which will put this degraded 
business where belongs.—J. 
Burne, Burne Oldsmobile 
Scranton, Pa. 

+ 


TANT, secretary-manager 
the Oklahoma Automobile Deal- 
ers Assn., sent News 
the following editorial the Mon- 
roney bonus bill which now pend- 
ing before Senate subcommittee. 
The editorial was prepared for the 
association magazine. 

The first responsibility any 
trade organization promote 
better relations and understanding 
among its members while not losing 
sight the fact that the public 
must served. Consequently, any 
trade organization worth its salt 
will advocate only those projects 
which will benefit members and 
members’ customers alike. 

While realizing that complete 
understanding and accord any 
public issue virtually impos- 
sible, still feel impelled come 
the defense Senator Mike 
Monroney, who, opinion, 
has drawn unjustified criticism 
for his stand the bonus re- 
ward for dealers’ sales and serv- 
ice responsibility contained the 
Monroney bill. This bill now be- 
fore his Senate subcommittee 
automobile marketing practices. 

Senator Monroney wanted 
sure his ground before getting 
too far afield. Thus, last fall 
asked the Oklahoma Automobile 
Dealers Assn. take poll all 
dealers the state secure their 
views this vital issue. Virtually 
percent the dealers answering 
the OADA questionnaire felt that 
areas sales and service responsi- 
bility, some form, will nec- 
essary preserve automobile re- 


tailing all now know it. 


* 
ENATOR MONRONEY long has 
been champion the small 


then put down 


line, piloted stunt driver Jean Sunny 
inaugurate extensive sales campaign 
built around this production achievement. 


obvious that AUTOMOTIVE 
News favors “permissive legislation 
permit territory responsibility” 
the amount material you 
print favor and the very little 
against. cannot speak for the Free 


retailer and his important 
position the scheme 
economy. his thinking that 
when retail industry important 
automobile sales and servicing 
suffers, the entire country suffers 
along with it. looks upon the ay. 
tomobile dealer one the lag 
strongholds independent 
operation. would like see him 
preserved. 

appalling how misunder. 
stood the simple Monroney bonus 
bill has become, doesn’t make 
any attempt wall off 
dealers and limit their new-car 
sales specified areas. doesn’t 
pretend penalize any dealer 
the expense any other dealer, 
doesn’t ask the public pay 
one more cent for automobile 
than the present window sticker 
calls for. 


And another important thing, 


better service and harder Simca Aronde breaks through try tell the public 
would better answer for Millionth Aronde workers| they should buy their new 
than howling for something the production the territories all dealers would 
tect them from their big bad the Aronde series. The sign held just open the Monroney bill 
petitors. students the Simca they are right this instant. 
Mr. Garrett’s letter see the school the Poissy plant near Paris. The The Monroney bill, became 
phrase, for permissive legisla- leaping Etoile, newest model the Aronde law, would simply make permis- 


sible for manufacturer reward 
dealer for outstanding sales effort 


lived the dealer’s prescribed 
ritory—and all dealers have 
territories spelled out selling 
agreements with their manufactur- 
and purchased car from 
dealer his own area, the selling 
bonus, reward, call what you 
the manufacturer for this sale. 
bonus for two reasons: One, for 
the development the sale, which 


most instances requires great 
deal selling effort when the car 
delivered local customer; two, 
compensate the dealer for con- 
tinuing program followup service 
the new car, that happy 
buyer could remain happy driver 
during the critical breakin period CHE 
the product has purchased. DIA 
Now, the Monroney bill does not 
make payment this reward 
mandatory upon the manufactur- 
er. Should the bill become law, 
would strictly within the pur- 
view each manufacturer de- 
feasible for its dealers. might 
several years before the manufac- WIL 
turers could see the wisdom 


such program; then again, they 
might never put such plan into “To 


operation. 

But believe this very strongly: 
the automobile selling busi- 
ness continues deteriorate the 
next few years has the past 
five, then this looks like the only 
hope for manufacturers preserve 
their inherent dealer retail system. 


* * * 

KLAHQMA has lost 800 fran- 

chised new-car dealers the 
last six years. The fatalities con- 
tinue eat the lifeblood our 
business each year. There will 
more this year. Finally, may 
wake and find not enough deal- 
ers remaining perform the tre- 
mendous responsibility servicing man 
what already has been sold. What 
sad commentary the most 
portant business and economy Wee 


ometer this country has offer! sta 
Finally, let say this: Cer- 
tainly there are dealers 
and every other state who are lishe 
opposing the Monroney bill. Some 
the dealers Oklahoma who 
oppose the measure are members 
OADA. respect their right 
oppose and voice their own 
opinions. But OADA still dem- 
ocratic organization, and God 
willing—always will be. 
Seventy percent the dealers 
Oklahoma think the Monroney bill 
would good for the public, the 
automobile retailer and the 
facturer. This association would 
the thinking such substantial ett, 
majority. 
char 
Three New Dealerships 
Open Alliance, faye 
ALLIANCE, O.—Three new 
erships are operating here. 
Frank Oroz has leased the Ram- 
bler dealership from Sam Kirkland, 
and Motor Co., and changed 
the name Liberty 
Charles Henschen has acquired Cony 
Tschabold Motor Co. 
Cadillac) and Addison May 
has acquired the Buick dealership. 


his own backyard. customer 
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Car, Truck Output Estimates 


Automotive News 


PASSENGER CARS 
PRODUCTION ONLY) 


Week Week Jan. 1 Jan. 1 
Ended Same Ended Output, 
March 19, Week, March 12, March, March 21, March 19, 
1960 1959* 1960* 1959* 1960 
MOTORS 
nus Rambler 11,300 8,555 115,735 
ake MOTORS 200 124 202 522 1,436 1,395 
ries (HRYSLER CORP. .... 23,250 24,226 148,022 
1,942 1,073 4,660 15,998 24,951 
9,100 5,672 24,474 35,213 94,124 
Plymouth 11,900 14,412 11,378 32,593 
5,800 14,412 5,324 15,945 78,189 
Ford (Standard) .... 20,068 17,320 51,751 341,855 281,208 
2,025 1,524 2,008 5,545 16,778 19,042 
fort 3,030 2,913 3,398 9,109 41,531 48,339 
ner MOTORS 76,495 61,086 203,783 850,911 
6,215 5,381 5,250 15,670 82,653 80,057 
Chevrolet Division .... 48,600 48,377 130,438 514,173 
ay, 10,000 8,930 9,488 25,857 103,170 109,040 
CORP. 
4,341 2,011 4,054 45,147 29,959 
Total Cars, S.**....148,783 135,591 146,169 404,102 1,429,800 1,752,961 
for "Revised. 
for 1959 include Edsel production. 
COMMERCIAL CARS 
(U. PRODUCTION ONLY) 
ice Week Week Jan. Jan. 
Ended Same Ended Output, Te To 
Week, March 12, March, March 21, March 19, 
9,500 7,913 10,340 27,357 89,287 
2,960 3,308 2,968 8,264 28,245 32,352 
STUDEBAKER 349 246 596 3,986 2,199 
165 412 407 895 4,099 4,226 
2,460 2,585 2,927 26,042 28,133 
174,616 161,503 174,931 480,389 1,701,220 2,079,495 
10,097 9,746 10,057 26,963 101,681 106,213 
and Trucks, 
and Canada..184,713 171,249 184,988 507,292 1,802,901 2,185,708 
nN. | *Revised. 
500 Dailies Join 
Dri 
‘Dealer Wee rive 
NEW YORK.—Newspapers While the promotion 
cities are making plans for| scheduled for the two-week period, 
1960 automotive promotion,| March 28-Apr. the Bureau noted, 
National New Car Dealer|the promotion will run other 
Week Buy Now,” the times markets where newspapers 
starting date March ap-|and car dealers deem different 
the Bureau date more suitable locally. 
|of the American Newspaper Prominent the promotion 
latest count, 491 newspapers the Bureau said, are outdoor car 
markets were planning par-| displays and parades, consumer 
strong advertising campaigns 
Dealer Acquitted and before 
and during the promotion. 
the complete kit produced the 
Lincoln-Mercury here, has been ac- and, through them, 
grand larceny charges dealers. The Bureau has also de- 
had sold cars out trust, Lafay- Lithograph Co., New 
said. The display kit carries both the 
won acquittal the dealers throughout the country 
said and zone managers will alert deal- 
ers the promotion plan and 
urge their participation. 
Tennessee Meeting Set Working directly with the news- 


motive Assn. has been scheduled for 


May 8-10 the Buena Vista Hotel, 


Biloxi, Miss, 


papers, are, addition the Bur- 
eau Advertising, the Newspaper 
Advertising Executives Assn. and 
the American Assn, Newspaper 
Representatives. 


Compacts Average 


Output Rate, Run 
Hold Above Year Ago 


(Continued from Page 1) 


model run output estimated 
930,669 assemblies this year, com- 
pared with 30.26 percent 888,723 
cars through March last year. 

Only Pontiac, Dodge, Mercury, 
Chrysler and Thunderbird show 
numerical gains among the me- 
dium-price group, while Oldsmo- 
bile, Buick and DeSoto are off 
from their model runs. 

Dodge, with its Dart taking four 
five Dodge assemblies, has shown 
the biggest gain, climbing from 
80,666 assemblies year ago 
estimated 177,972 units produced 
far the 1960 model run. Its per- 
centage-point gain over year ago 
2.66. 

the highest-price field, Cadillac, 
off from 77,274 assemblies year 
ago estimated 76,525 units this 
year, the only maker show 
production decline from 1959. Lin- 
coln from 16,304 18,778 as- 
semblies and Imperial has climbed 
from 10,726 14,447. 

Combined, the high-price field had 
built 109,750 cars for 3.34 percent 
total 1960 model output, compared 
with 3.55 percent 104,304 assem- 
blies year ago. 

* 
numerical basis, only the 
low-price field shows deficit 
from year ago, being off 13.2 per- 


cent from 1,673,220 1,449,509 as- 
semblies. 

The compacts are 194.2 per- 
cent from 270,558 795,987 assem- 
blies; the mediums have climbed 
4.7 percent from 888,723 930,669, 
and the highs are 5.2 percent 
from 104,304 109,750 assemblies. 

corporate basis, General Mo- 

tors from 1,443,846 1,453,063 
cars; Ford Motor from 878,373 
992,701; Chrysler from 339,533 
505,278; American Motors from 
196,749 249,423, and Studebaker- 
Packard from 78,304 85,450 units. 


* * 


clined from 28,762 units week 
earlier estimated 25,833 units 
last week Chevrolet, Dodge, Ford, 
International, White and Willys all 
showed output losses. Studebaker 
was out production because 
strike. 

Canadian makers turned out 
estimated 10,097 vehicles last week 
mark the second consecutive 
week above the 10,000 vehicle 
mark. The previous week the Ca- 
nadian industry turned out 10,057 
vehicles. 

breakdown Canadian opera- 
tions showed the makers turning 
out estimated 8,250 cars and 
1,847 trucks last week, compared 


NLRB Strikes Employers 


Lockout Threat Nixed 


Frank Gawronski 
Staff Writer 
National Labor Relations 
Board has ruled that em- 
ployer cannot use the threat 
lockout contract negotiations 
with unions. 

The ruling ex- 
pected have sig- 
nificant influence 
future labor-manage- 
ment talks. 

its latest ruling, the NLRB 
found Salt Lake City employer 
association guilty unfair labor 
practices for making the lockout 
threat and then carrying out. 

Shortly before the contract was 
expire, four Plumbing Union 
locals notified the Utah Plumbing 
and Heating Contractors Assn. that 
they wanted pay raise the new 
contract. Members the union 
voted down counter proposal 
the association and authorized 
strike. 


LABOR 
FRONT 


* * 


day before the contract was 
end, the association submitted 
new offer the unions. With the 
offer went threat that unless 
union leaders gave assurance that 
they would try persuade their 
members accept the offer, work 
would cease the next day. 

“No contract, work,” as- 
sociation representative told the 
unions, according the NLRB. 
“We have much right lock 
you out you have strike.” 

Union leaders offered assur- 
ances, the companies locked 
out their employes the next morn- 
ing. Four days later, union mem- 
bers voted accept the offer and 
the lockout ended. 

NLRB hearing the con- 


Lark Dealers Get 


Bonus for Sixes 


DETROIT.—Sales six-cylinder 
Larks mean bonuses for Studebaker 
this month. 

The factory giving rebates 
$25 Lark Deluxe two-door se- 
dans, $30 Deluxe and Regal 
four-door sedans and $50 station 
wagons and 

These payments are addition 
bonus plan which began Jan. 
and expires March 31, The three- 
month program based per- 
formance against assigned 
quota, and dealers can earn 
$50 per car topping their ob- 
jectives. 


tractors contended they risked ir- 
reparable damage they waited 
until the union, without notice, went 
strike. They said the lockout 
was only defensive measure 
against the union threat. 


trial examiner ruled that the 
association was familiar with union 
procedure that nullified the strike 
authorization when the employer 
made better offer. 

* 


examiner said the threat 

lockout and the lockout itself 
were resorted “primarily not 
economic weapon necessitated 
strike hazard, but for the pur- 
pose forcing quick acceptance 
the contract pro- 
posals.” 

Approving the find- 
ings, the NLRB said the association 
had interfered with its employes’ 
collective bargaining rights. 

The ordered the associa- 
tion stop threatening the em- 
ployes with shutdown lock- 
out. The association also or- 
dered pay employes for wages 
they lost during the lockout. The 
NLRB decision subject court 
review. 

the factory front, members 
United Auto Workers Local 1173 
Chevrolet’s foundry Buffalo have 
voted 565-to-152 strike the com- 
pany and union are not able re- 
solve pending pay rate grievances. 

The union, which represents 1,600 
workers, has requested strike au- 
thorization from the International 
Union Detroit. The union has not 
set strike deadline. 

James Aaron, chairman the 
local’s shop committee, said the dis- 
pute involves unsettled grievances 
over the pay rates new jobs cre- 
ated the introduction the Cor- 
vair engine. 


* * 


ARGAINING talks broke down 
last Monday (March 
tween Studebaker-Packard Corp. 
and United Auto Workers Local 


sentative the Federal Mediation 
and Conciliation Service who had 
been directing the negotiations, 
said both sides were unable 
agree specific areas. 

The strike was called March 
after the union accused S-P 
production speedup. About 7,500 


workers are out strike. in- 


dication was given when talks 


would resume. 


Output 
vs. ‘59s 


1960 1959 
Pos. Make Pos. 
669,516 
608,990 Ford 
712,831— 
249,423 Rambler 196,749— 
208,870 
197,724 Pontiac 186,476— 
194,721 Olds, 211,621— 
169,840 Plym. 192,486— 
163,017 
151,560 Buick 205,067— 
Lark 
76,525 
15— 44,085 Chrysler 29,916—14 
42,976 T-Bird 
20,202 
18— 18,778 Lincoln 16,304—16 
19— 14,447 Imperial 10,726—17 
11,658 
2,846 Edsel 31,955—12 
22— Studebaker 
Hawk 4,495—18 
3,285,915 Total 
Corporate Output 
1,453,068 
992,701 Ford 878,373 
505,278 Chrysler 339,533 
249,423 AMC 196,749 
85,450 S-P 
3,285,915 


with 8,228 cars and 1,829 trucks 
week earlier. The Canadian makers 
turned out 9,746 cars and trucks 
during the week ended March 


year ago. 
* * 


Millionth 1960 Ford Rolls 


Month Ahead Pace 

DEARBORN.—Ford Motor Co. 
produced its millionth 1960-model 
vehicle March month 
ahead the production pace last 
year. 

The first 1960-model Ford cars 
produced were Thunderbirds, start- 
ing Sept. 1959. The start 1959- 
model output began Sept. 15, 
1958, with the millionth vehicle pro- 
duced April 1959. 

Two other milestones were reach- 
Ford Motor during the week 
ended March 

Ford division set alltime high 
for Thunderbird production with 
2,008 assemblies during the week, 
surpassing the former high 1,933 
assemblies during the week ended 
June 27, 1959. 

Ford division also built its 200,- 
000th Falcon March 12, exceed- 
ing the 1959 production totals 
more than half all makes pro- 
duced the The 200,000th 
Falcon, station wagon, was built 
San Jose, Calif. 


Model Output 
Price Group 


Compacts 
1960 1959 
Pos. Make Pos. 
249,423 
208,870 
163,017 
84,287 Lark 
795,987 Total 270,558 
Low-Priced Standards 
1960 1959 
Pos. Make Pos. 
669;516 Chevrolet 
608,990 Ford (Std.) 


Plymouth 
Studebaker 

Hawk 4,495—4 

1,449,509 Total 1,673,220 

Medium Price 

1960 1959 
Pos. Make Pos. 
197,724 Pontiac 186,476—3 
194,721 Oldsmobile 211,621—1 
151,560 Buick 
98,583 Mercury 85,671—4 
44,085 Chrysler 29,916—8 
42,976 T-Bird 
20,202 DeSoto 25,739—9 
2,846 Edsel 

930,669 Total 888,723 

Highest Price 

1960 1959 
Pos. Make Pos. 
Cadillac 
18,778 Lincoln 16,304—2 
14,447 Imperial 

109,750 Total 104,304 

Grand Total 
3,285,915 2,936,805 


HELP WANTED 


DESIRE PARTS MANAGER for one of 
southern California’s largest Ford agen- 
cies. This is an excellent opportunity for 
obtaining a large income. Excellent fringe 
benefits and working conditions. Please 
reply Box 1304, c/o Automotive News, 
Detroit 7. 


ATTENTION DEALERS—Add our newest 
automobile necessity to your accessory 
line. High profit item. Box 185, Cam- 
bridge, Ohio. 


Business Management 
and 
Uniform Accounting 
Consultants 


These positions will entail: Con- 
sulting with Cessna dealers 
accounting and dealer man- 
agement. 


These positions require: 


(1) College degree account- 
ing and marketing equiv- 
alent experience. 

Two four years’ experi- 
ence all phases retail 
wholesale accounting. 
Automotive retail and 
wholesale background 
would very helpful. 


Willing learn how 


These positions will travel 
out and headquarter 
Wichita, Kansas. 


CESSNA AIRCRAFT 
COMPANY 


The World's Largest Producers of 
Executive Aircraft. 
you meet the above requirements and 
are interested in an unlimited opportun- 
ity, send your resume to the Employment 
Manager, Cessna Aircraft Company, Com- 
mercial Aircraft Division, 5800 East 
Pawnee Road, Wichita, Kansas. Apply 
by resume only. 


(2) 


(3) 
(4) 


SERVICE 


— 


RATES: 


CENTS PER WORD FOR EACH INSERTION. 


Reaching 150,000 readers engaged all branches the automotive 


POSITION WANTED 


PER WORD. PAYMENT ADVANCE INSERTION REQUIRED. Ads may signed with 
and address rates. Add One ($1) per insertion for use box number. Replies 
Box ads forwarded advertiser, Display ads: $12.30 per CLOSING: 
TEM DAYS ADVANCE PUBLICATION DATE. Contract rates supplied upon request. 


WANT AUTOMOTIVE NEWS, 965 EAST 


HELP WANTED 


MANAGER—Ford. Capital city 
in middlewest, one hundred thousand in 
trade area, service potential eight thou- 
sand dollars per month labor. Modern 
shop, work 12 men in department. Must 
have experience, practice good customer 
relations, handle warranty, etc. Perman- 
ent, with salary and commission, insur- 
ance and other good company benefits. 
Phone: Mr. Smith, 6-7155, Jefferson City, 
Missouri. 


OFFICE MANAGER for one of America’s 


largest automobile auctions in the Dela- 
ware Valley area, Accounting and auto- 
motive merchandising experience requir- 
ed. Exceptional opportunity for capable 
executive. Write all details to: Shaw and 
Schreiber, Inc., 1420 Walnut Street, Phil- 
adelphia 2, Pennsylvania. 


EXPERIENCED OPEN POINT MEN, age 


30-45 years. Need ten or more. Excellent 
salary, expenses. References required. In- 
quire: Umbaugh Aircraft Corporation, 
Hagerstown, Maryland, Phone: REgent 
3-3600, Ext. 2124, Mr. George Joubin. 
Phone or write immediately. 


SALES 
MANAGER 
with 
BUY-IN 


Long established suburban Los An- 
geles Chevrolet dealer wishes 
discuss with sales manager the mat- 
associating with our firm. The 
years age, married, and has ex- 
tensive training sales manage- 
ment, preferably Chevrolet. The 
amount required approximately 
$75,000.00. Send complete resume 
and photo. Box 1283, c/o Automo- 
tive News, Detroit 


HELP WANTED 


Business Manager/Accountant 


Outstanding Opportunity New Automobile 
Dealership Being Formed 


are seeking man assume full responsibility for the busi- 
ness management and accounting functions. Must have thorough 
working knowledge advanced accounting and internal control 
techniques. Ford General Motors dealership experience pre- 
ferred. Willing relocate. Salary open. Please submit resume 
stating age, education, work background, including outline 
duties performed and/or supervised. All replies confidence. 


Box 1300, Automotive News, Detroit 


HELP WANTED 
Regional Level 
Operations and Sales 


Ford Motor Credit Company has unique opportunity for auto- 
mobile finance men with extensive experience operations and 


sales. 


your record can stand close scrutiny verifying your achieve- 
ments, this unusual challenge. 


Excellent opportunities for advancement. Attractive salaries and 
fringe benefits. Send detailed resume complete confidence 
the 


Personnel Director 


FORD MOTOR CREDIT COMPANY 


THE AMERICAN ROAD—ROOM 835 
DEARBORN, MICHIGAN 


SALES MANAGE R—Well 


FAMILY MAN, 34, 


HELP WANTED 


WANT EXPERIENCED SALES MAN- 


AGER for volume General Motors deal- 
ership located in metropolitan Denver, 
Colorado. A challenging opportunity for 
a man with a proven sales manager pro- 
ducing record. Good salary and profit 
sharing plan, limited only by your ca- 
pability. Only deeply interested, experi- 
enced sales managers reply with com- 
plete qualifications: Age, education, ex- 
perience, references, a recent photo- 
graph. Replies handled in strictest con- 
fidence. Material returned. Box 1264, c/o 
Automotive News, Detroit 7. 


SALES MANAGER for Dodge dealer es- 
tablished since 1916 in central Kentucky. 
Liberal percentage of gross profits and 
draw. Potential seven or eight hundred 
cars per year. Send resume to Box 1273, 
c/o Automotive News, Detroit 7. 


OFFICE MANAGER and ACCOUNTANT— 
Well established Chevrolet dealership 
handling 1,000 plus new cars and trucks 
per year will employ a thoroughly ex- 
perienced person to take complete charge 
of office. Must be capable of providing 
daily operating controls, preparing 
monthly financial statement, etc, in ac- 
cordance with GM accounting system. 
Will offer above average compensation 
to qualified person, Send complete resume 
and picture to: Sausman Chevrolet Co., 
717 Market St., Lemoyne, Pa., or call 
Mr. Sausman at Harrisburg, Pa., RE 
7-6744 for appointment. 


Position Wanted 


this for the 
benefit of those seeking employment, 


reguvier rates, namely: Tic per 
word for each insertion. $1.00 per in- 
for use box number. Cash 
advence. does not apply 
to displey eds in this section.) 


AMERICAN AUTOMOTIVE ENGINEER 
with extensive experience and executive 
ability, familiar with U. S. and European 
cars and trucks sales, service and parts 
in South America and Middle East. Six 
languages, member SAE and AOA, fin- 
ishing tour overseas with U. S. manu- 
facturer. Available May, interested in 
challenging position U. S. A. or abroad. 
Excellent references. Box 1242, c/o Au- 
tomotive News, Detroit 7. 


CONTROLLER - BUSINESS MANAGER. 


General Motors and Ford experience, ca- 
pable of handling largest of dealerships 
either as controller or general manager. 
Would be interested in part ownership. 
College education, married, own home 
located in Detroit. Presently employed in 
a very large dealership. Interested in 
Detroit area only. Box 1266, c/o Auto- 
motive News, Detroit 7. 


experienced 
Ford-Chevrolet, 35 years old, married, 
presently employed but want advance- 
ment with opportunity to buy-in, Capa- 
ble of handling any size sales force and 
producing profitable volume, Very good 
at public relations, Will welcome most 
rigid investigation as to character and 
business ability. Box 1277, c/o Automo- 
tive News, Detroit 7. 


college background, 
with eight years’ heavy automobile sales 
and management experience, desires per- 
manent position with financially sound 
dealer. Heavy responsibility preferred. 
Advertising, promotional activities, sales 
training, finance, insurance, parts, serv- 
ice and leasing know how. Future buy-in 
arrangement welcomed. Top business and 
personal references. Box 1284, c/o Auto- 
motive News, Detroit 7. 


TROUBLE SHOOTER AVAILABLE! High- 


ly successful with mature experience in 
rejuvenating sick dealerships, leaks, loss, 
help problems revealed, Can create 
healthy attitude and confidence for new 


outlook—with profitable volume in all 
departments, Confidential information 
daily on progress—unique plan, results 


guaranteed. Not connected with any fac- 
tory or finance company. Interested? 
Write Box 1285, c/o Automotive News, 
Detroit 7. 


ASSISTANT CHEVROLET DEALER. 


Presently employed. Thoroughly experi- 
enced in all departments. Desires change 
to southeast. Best of references at your 
request. Box 1261, c/o Automotive News, 
Detroit 7. 


MR. GM DEALER: If you would like your 
parts inventory cleaned up of old, slow 
moving and obsolete parts, and wholesale 
parts increased, a Buick-Olds parts man- 
ager, fifteen years’ experience, married, 
sober, two daughters, is interested in re- 
locating. Box 1286, c/o Automotive 
News, Detroit 7. 


GENERAL OR general sales manager, 
fully qualified auto executive now operat- 
ing a large Chevrolet agency wants to 
relocate. If you need a strong manager 
who is interested in making money and 
has no room for non-productive people, 
I would like to talk to you. Prefer deal- 
ership over 500 new per year with no 
trucks and a used car potential of 1,000 
units per year. Box 1287, c/o Automo- 
tive News, Detroit 7. 


SERVICE MANAGER and parts, 14 years’ 
experience, age 38, married, desires relo- 
cation northern New Jersey or upstate 
New York. Thoroughly experienced in all 
phases service and parts’ management, 
aggressive, excellent recommendations. 
Desire opportunity to advance. Available 
immediately. Box 1309, c/o Automotive 
News, Detroit 7. 


DETROIT MICH. 


POSITION WANTED 


SERVICE MANAGER. Expert. Assume 
full responsibility. Instructive, aggres- 
sive, promotional. Ability, knowledge sec- 
ond to none. GM lately, handle any prod- 
uct, volume, profitable operation. No 
guess work. Relocate. Box 1305, c/o 
Automotive News, Detroit 7. 


CARS, TRUCKS DELIVERED, ANY- 
WHERE. Buses, ambulance, rubbish, etc. 
Tow-bar, 3-way. Write: Northern, 6381 
Ellsworth, Detroit, Michigan. 


DEALERSHIPS AVAILABLE 


DEALERSHIP—FLORIDA EAST COAST— 
One of the top import groups. Complete 
service, tools, equipment and parts $15,- 
000, Reasonable lease. Box 1252, c/o 
Automotive News, Detroit 7. 


ESTABLISHED DEALERSHIP handling 
Pontiac and Rambler, midwest city 10,- 
000, Excellent farm area. Finest sales and 
service building in city. Terms. Write: 
Broker, Box 1255, c/o Automotive News, 
Detroit 7. 


WELL ESTABLISHED handling Buick, 
Opel, Pontiac and GMC truck, dealer 
retiring because of age. Has had wonder- 
ful success over fifteen years. Will sell 
as inventory or lump, sell or lease build- 
ing. Box 1269, c/o Automotive News, 
Detroit 7. 


PROFITABLE DEAL HANDLING RAM- 


BLER, New York State, normal volume 
five hundred new cars, can be increased. 
Good service and body shop business, 
will lease building with showroom, serv- 
ice department and body shop with lub- 
ritorium fully equipped, also used car 
lots and office, with customer parking for 
cars. Parts, signs, etc. can be bought 
reasonably. Step in with somer working 
capital and factory approval and you 
have a top opportunity. Box 1307, c/o 
Automotive News, Detroit 7. 


DEEP SOUTH, deal handling Ford in rap- 
idly expanding rural area, Parts and 
modern equipment with replacement 
value of $50,000 can be bought for 
$20,000. Have excellent organization, Box 
1288, c/o Automotive News, Detroit 7. 


CHRYSLER CORPORATION AGENCY — 
only one in midwest city of 50,000, area 
15 mile radius 136,000 population, Po- 
tential 325-375 new cars. Building, parts 
and equipment. Must have factory ap- 
proval. Return total investment in two 
years, Box 1289, c/o Automotive News, 
Detroit 7. 


WELL ESTABLISHED dealership handling 
Ford in north central Indiana, finest 
sales and service record, Will explain 
reason for sale privately, Potential new 
car-truck sales 200 per year. Box 1290, 
c/o Automotive News, Detroit 7. 


DEALERSHIP HANDLING PLYMOUTH, 
Valiant and BMC, west coast southern 


California. Community of 30,000—trade 
area 150,000. All or part. Reply Box 
1291, c/o Automotive News, Detroit 7. 


WELL ESTABLISHED DEALERSHIP 


Only dealer handling DeSoto, Plymouth, 
Valiant in 500-600 new car planning po- 
tential market, Modern facilities avail- 
able either by purchase or lease, Sunny 
California—principals only—must be able 
to acquire factory approval. Box 1292, 
c/o Automotive News, Detroit 7. 


HANDLING CHRYSLER - PLYMOUTH - 
VALIANT, dealership and building avail- 
able to qualified man, Will sell all or 
part of acceptable inventory on conveni- 
ent terms. 250 car deal, located Pitts- 
burgh suburban, 65,000 population trad- 
ing area. No reasonable arrangement 
refused. Owner retiring from _ business. 
Box 1293, c/o Automotive News, De- 
troit 7, 


ESTABLISHED DEALERSHIP handling 
Pontiac, Rambler, GMC trucks, New 
Holland farm equipment, Kentucky city 
of 10,000. Excellent farm area, finest 
sales, service and used car facilities in 
town—all dealer owned, Factory approv- 
al necessary. Reason for selling is ill- 
ness. Write Box 1294, c/o Automotive 
News, Detroit 7. 


DEALERSHIP HANDLING BUICK-P o n- 
tiac-Rambler, central Iowa town of 
5,500. Potential for 150 cars, excellent 
building and used car lot, Will lease 
or sell building. Box 1295, c/o Automo- 
tive News, Detroit 7. 


FRANCHISE HANDLING CHEVROLET- 
Oldsmobile-Buick. Average sales past ten 
years 250 new cars. No Blue Sky, The 
west’s finest climate—Dude ranch capi- 

, tal of the U. 8S. A. Must have factory 
approval. Call MUtual 4-5436 or write 
P. O. Box 848, Wickenburg, Arizona. 


DEALERSHIPS AVAILABLE 


SUNNY SOUTHERN CALIFORNIA. dem 
ership franchise for Volvo-Hillman-Sug 
beam, located in excellent, esta »lishg 
and fast growing area near ocein, Aj 
new facilities. Net over $30,000 last year, 
Owner selling on account of health 
Priced at $34,000. Box 1296, c/o Aute 
motive News, Detroit 7. 


SOUTHERN CALIFORNIA—Import deg, 
ership handling Fiat, Volvo, Alfa Romes 
and Moretti, suburban San Diego. Exeg). 
lent facilities for new cars, used cary 
and service. Will sell all shop equipment 
tools, office equipment and leases Ready 
to move in. No blue sky. Illness foregs 
sale. Contact: H.G.D., 444 West Main, 

El Cajon, California. 


TEXAS—Handling Ford, 150 car agency ip 
central Texas offered at inventory—ap. 
proximately $30,000 to qualified buyer, 
Excellent leased facilities, Suite 210, Vy. 
lage Hotel, Eastland, Texas. 


DEALERSHIP HANDLING 


CHEVROLET 


Buffalo, N. Y., 1,100 new units in 1959. New 
building, excellent facilities—all in one loca 
tion. Will sell all or take financial partner, 
Must act quickly, Box 1310, c/o Automotive 
News, Detroit 


DEALERSHIP WANTED 


QUALIFIED FOR GM or Ford franchise— 
Northern New Jersey, 400 or more new 
cars yearly only, Unlimited cash. Edward 
Burns, 990 Broad Street, Newark, New 
Jersey. 


GM, FORD, RAMBLER agency in mid- 
west. Pay your price for good deal, e 
pecially Cadillac dual, Factory approved, 
Confidential, Box 1303, c/o Automotive 
News, Detroit 7. 


TWO YOUNG, ENERGETIC, experienced 
men desire buying in new or used car 


agency in Chicago metropolitan area, 
Box 1297, c/o Automotive News, De- 
troit 7. 


Active Dealer 
Wants Larger Dealership 
BUICK 
OLDSMOBILE 
PONTIAC 
CHEVROLET 


500 and planning potential. Factory ap- 
proval assured each Division. Midwest 
desired, but any location considered. All 
replies completely confidential. Box 1308, 
c/o Automotive News, Detroit 7. 


DISTRIBUTORSHIPS AVAILABLE 


WE WILL FRANCHISE individuals with 
an exclusive territory for nationally dis- 
tributed ‘‘Detroit’’ lines of automotive 
care products, consisting of: Radiator 
items, brake fluids, car washes, cleaners, 
waxe;, sealers, etc, Minimum financial 
requirement $1,512. Our representative 
will arrange an appointment to present 
complete details. Write or wire fully to: 
Detroit Motors Corporation, 83 Warbur- 
ton Ave., Yonkers 2, New York. 


CAR RECOVERY 


$50.00 REWARD—1957 Plymouth 4-door 
wagon W/Blue/W, Serial No. 16144432, 
California license No. TAA312 (may have 
California license No. CNW831 or other 
stolen plates now). Believed in north- 
western states, last seen in Longview, 
Washington. Driver may be armed and 
dangerous. Call collect: Roscoe Motors, 
2295 Long Beach Bivd., Long Beach, 
California, GArfield 7-0224. 


IDEAS 


WHAT KIND OF A RECORD IS THIS? 90% of 
the dealers who have used columnist 
type ads for a year have renewed for am 
other year. Can there be any stronger evi- 
dence their value? Everything you 
say in advertising has been said over 
over again, but these columns are different. 
They enjoy volume readership reached 
only feature writers, yet forceful, 
subtle selling job for all your departments. 
It’s inexpensive but very valuable. 
rights may available you. Ask for 
tails without obligation. Edward Fiske 
2 Depot Plaza, White Plains, N. Y. 


TOP HEAVY 
WITH NON-SELLERS? 


Balance your used car 
auto auctions listed Page 46. 


DEALERSHIPS AVAILABLE 


DEALERS NOW BEING APPOINTED 


Foreign Cars Corporation, America’s oldest importers for the German Borg- 
ward group economy LLOYD and the new 4-cylinder ARABELLA the states of: 


FLORIDA 


ALABAMA 
LOUISIANA 


For three years have served National Parts Depot for LLOYD, carrying 
$150,000 stock genuine Lloyd parts, serving the entire nation. This insures 
adequate parts supply all times. 


FOREIGN CARS CORPORATION 
LLOYD Importers ARABELLA 
1812 SO. ANDREWS AVE. — JA 2-9942 — FORT LAUDERDALE, FLA. 
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DEALER SERVICES 


— 

deal. 
n-Su_ 
n, All 
Year, 
Lealth, 


CREW, WILL TRAVEL! 


dally trained ALLIED men give 


A 9 

—— gccessories and equipment. 
year reports for obsolescence 
space for new model parts. 
for dealer terminations. 
Ready Certified reports for tax, insurance and 
Orces benk 
Main, 

The Service That Counts 
ALLIED INVENTORY CO., INC. 
om $08 So. Cornell Ave. Chicago 49, Illinois 
7-0065 
MILITARY ACCEPTANCE 
WILL HELP YOU SELL MORE 
MILITARY PERSONNEL 
Worldwide financing and refinancing 

—— | on simplified, non-recourse basis. 
ise— 
new Cars may be taken overseas without re- 
financing. 

Military Acceptance Corp. 
1, es [Dept. D, P. O. Box 2166, 800 Broadway 
San Antonio, Texas—CApitol 5-6756 
10tive 
enced 
car 
area, 

1960 Auto Costs! 


Discover how much your 
cost. The book, COSTS," gives 
the factory invoice prices all 1960 
erican cars, 25 foreign cars, 4 American 
cks, and all their equipment. Used 
dealers and banks Order your 
edition today for only year 
$18 (including all supplements). 


AUTO COSTS, Spencer Company, 
Liberty, 


cars 


TWO ESSENTIAL SERVICES 

INVENTORY SERVICE 

Parts, accessories and similar goods. 

APPRAISAL SERVICE 

SX | Furniture—Equipment—Machiner y—Tools 
for Buy/Sell Agreements, Annual Fiscal 

7 Reports, Tax, Banking and Insurance 

with Write for free 

dis- “Hidden Earning Power" booklet. 


otive |AUTOMOTIVE INVENTORY & APPRAISAL CO. 
iator Freeland Ave. Detroit 27, Michigan 
WeEbster 3-6445 


TAXICABS WANTED 


TAXICABS WANTED—Checkers, Dodges 
preferred, Will accept Fords, Chevrolets, 
Plymouths. Write or wire full informa- 


—— | tion. Box 1279, c/o Automotive News, 
door Detroit 
432, 
have CARS FOR SALE 
rth- 11956 CADILLAC seven passenger loaded 
jew, | with everything, with perfect tires, black 
and | finish all over, new car guarantee for 
tors, | $3,500. Box 1298, c/o Automotive News, 
ach, | Detroit 7. 
{1955 OLDSMOBILE full length combina- 
4 tion hearse and ambulance, power and 
full air, new black paint finish, good 
tires, perfect condition. $2,995. Box 1299, 
nnist | ¢/o Automotive News, Detroit 7. 


194 CHEVROLET full length combina- 
tion hearse and ambulance, good vehicle, 
good tires and ready to go for $695. Box 
1302, c/o Automotive News, Detroit 7. 


1960 
VOLKSWAGENS 


Immediate Delivery 
Largest 


INC. 
ALL AMERICANIZED 


PHONE: WaAverly 7-3500 


DARLINGTON, SOUTH CAROLINA 
CLANTON’S AUTO AUCTION 
PHONE: EXpress 3-2861 


NEED FOR RETAIL 
VOLKSWAGENS 


Will Pay Top Any Quantity Anywhere 


Call Tom Mortimer 
7-3500, Philadelphia 


USED CAR INVENTORIES 
TOO HIGH? 


listed Page 46. 


Dispose your surplus 
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CARS FOR SALE 


AVIS TEXAS 


Chevrolets, Fords 
and Ramblers 
Best Cars—Lowest Prices 


DON HOUSEWRIGHT 


Dallas 


VOLKSWAGENS "60" 


Immediate delivery, all colors, models, 
fully Americanized. 


Contact: 
All Commerce Trading Corp. 
120 Wall St., New York 5, N. Y. 
BOwling Green 9-0636 TWX-NY 1-1211 


1960 
VOLKSWAGENS 


Equipped with interiors, tool 
kits, mileage speedometers, heaters, 
windshields, turn signals, bumper 
rails, outside mirrors, wired for sealed 


beams. 


DIRECT SHIPMENT 


Our prices will quoted you in- 
cluding cost, freight, insurance, customs 
duty and excise taxes paid. 


For Best Prices and Details 
Write, wire, phone 


COMMERCIAL CORP. 


277 Clinton Ave. Newark, New Jersey 
ESsex 1-2880 


USED TAXICAB SALE 
1959 CHEVROLETS, FORDS, PLYMOUTHS 
1958 FORDS AND PLYMOUTHS 
Standards and automatic. Prices start 


$350 


All cars in A-1 condition. Call-write-wire 


EMKAY MOTORS 
1046 Bedford Ave., Brooklyn ¥ N. Y. 
M. Karlin UL 7-0651 


VOLKSWAGENS 


NEW USED 


from 


$900 $1,375 


Delivered the Oldest 
Exporters European Cars 


Also MERCEDES OPELS 
MGS BENTLEYS ROLLS- 
ROYCE CLASSIC CARS 


RUDI ARONS International 


Agencies GmbH. 
Neue Rabenstr. 
HAMBURG, GERMANY 
Phone 
Cable addr.: RARONS 


On Hand at Two Locations: 


1960 Ford Galaxies 
1960, Chevrolet Impalas 


1960 Valiants 


All fully equipped, rental fleet being sold. 
Mail wire bids and number interested in. 
AIRPORT CARS RENTAL, 1350 Federal 
Hwy., Fort Lauderdale, Florida. 


AVIS TEXAS 


Cadillac Limousines 
Clean—Fully Equipped—Low Mileage 


Don Housewright 


Dallas 


CARS FOR SALE 


CADILLAC - SUPERIOR AMBULANCE 
completely equipped, air front and rear, 
good condition, good tires, two attend- 
ant’s seats and cot. Ready to go—$1,365. 
Box 1301, c/o Automotive News, De- 
troit 7. 


MERCEDES-BENZ 


import and distribute direct. 
middleman. 


ALL MODELS 1955 1960 


Cars are serviced and cleaned, ready 
for resale. Supply hand. 


GLOBE AUTOMOTIVE 
IMPORTS, INC. 
Box 508, Montgomery, New York 
Telephone Newburgh JOhn 1-2248 
Cable GLOIMP 


ean 
used 
cars! 


you need ‘em 


ERTZ 


All top shape, clean 
and sharp real bell 
ringers! Chevys, Fords, 
Plymouths, Buicks, 
Cadillacs, Pontiacs. 
Sedans, hardtops, 
wagons and converts! 


You name it, we’ve got 
it—in fast-selling colors 
—equipped with power 
matic transmission, 
many with power 
brakes the works! 


1959 models are now 
available Hertz offices 
across the country. 


CALL YOUR LOCAL 
HERTZ OFFICE TODAY 


Hertz Car Leasing Division 
125 Wabash 
Chicago IIl. 
Tel. 2-0420 


CARS WANTED 


Heavy Imports? 
Will Buy 
1960 VOLKSWAGENS 


or Karmann-Ghias—Lots of 6 or more. Also 
interested in other fast moving imports at 
price, Call, write, wire: Morry Webne, c/o 
Town & Country Motors, 4481 Monroe St., 
Toledo, Ohio, Phone: GR’ 9-7577. 


CARS WANTED 


WANTED—ROLLS-ROYCE and BENTLEY 
motor cars—Any year or type—‘‘Largest 
Official retailer in U. 8S. A.’’ Messrs. 
Schaler & Waters, 2000 North Meridian 
St., Indianapolis 2, Indiana, WA 6-1334, 


LIMOUSINES—8 passenger—new and used, 
Dennis Distributor, 4804 N. Saginaw St., 
Flint 5, Michigan. 

BUSES FOR SALE 


TWO CLEAN USED SCHOOL BUSES — 
1952 Ford B700, 60-passenger, Wayne 
body $2,095, and 1952 Chevrolet, 48- 
passenger, Oneida body $1,295. Also 1955 
Chevrolet series 5100 truck equipped to 
pull mobile homes, nice appearance 


$1,395. McGill Motors, Inc., Ford Deal- 
er, Indiana, Pennsylvania. Phone: HO 
5-5641. 


TRUCKS WANTED 


TRUCKS—Need half-ton Ford and Chevro- 
lets, 1953 through 1959. Bob White Mo- 
tors, 3510 Avenue E. Ensley, Birmingham 
8, Alabama. 


TRUCKS FOR SALE 


1958 MODEL 525 HOLMES WRECKER, 
dual boom, 12-ton capacity on modern 
heavy-duty service body 1955 Ford F800, 
air brakes, new motor, A-1 condition. 
Priced right. Smith Ford Sales, 
Jefferson City, Missouri. 


SHOP EQUIPMENT FOR SALE 


CDOD De Vilbiss spray booth—dismantled 
with gas oven—complete—14’ wide—28’ 
deep—9’ high, Excellent condition, Orig- 
inal cost over $6,000. Priced to sell, Box 
1278, c/o Automotive News, Detroit 7. 


PARTS FOR SALE 


AUTOMOTIVE BULB #1034, price $14.00 
per hundred; 67 bulb $7.00 per hundred; 
57 bulb $5.50 per hundred—packed 10 
to box. Postage prepaid. Acme Sales Co., 
Box 949, Camden 5, New Jersey. 


CHEVROLET PARTS, antique or classic. 
Louis Chevrolet, Box 51, Thompsonville, 
Connecticut. 


LLOYD PARTS—complete stock, Prompt 
shipment. Greene County Motors, Cat- 
skill, New York, Phone: 2000, 


LLOYD PARTS—Orders shipped promptly. 
Al Lloyd Motors, Inc., Fort Lauderdale, 
Florida. Attention: Jim Hope. 

GENUINE FORD PARTS inventory clear- 
ance. Up to 60% below dealer’s cost. 
Freight prepaid on orders of $25.00 or 
more. Write for parts list or place your 
order on 1951 models through 1956. 
Smith Ford Sales, Jefferson City, Mis- 
souri. Telephone 6-7155. 


COMPLETE $250,000 inventory of Chevro- 
let parts perpetually controlled, Fuller- 
White Chevrolet, Tulsa, 

ANTIQUE, CLASSIC CARS FOR SALE 

1915 CHEVROLET-Baby Grand, A-1 con- 
dition and original, 302 8S, Court St., 
Medina, Ohio. Phone: PArk 2-1595. 


MISCELLANEOUS 


Inc., 


The “ORIGINAL BRAKE BAR" 


Automatic 


Only Bar Manufactured Today 
WITH THE UNIVERSAL 


“WRIST ACTION" 
Incldg. BRAKE HOOK-UP 
Assures Full Floating Tow 
Strain Bumpers Car 


Hook-Up 
TRAIL Point $3750 
YOUR 


STEEL (Tow Bar) CARRYING 


CASE with Wheels Handles CHOICE 


BROWNIE CARRY-ALL 
BAG Mounted 
Rubber-Tired WHEELS 
SAFETY CHAINS, set of 2, only. $2.95 
CLOSING OUT RED ARROW 
PARTS 50% DISCOUNT 
STOCK ALL MAKES 
TOWING EQUIPMENT and PARTS 
AUTOMOBILES and TRUCKS 


Tow Bar Sales Co. 


Exclusive Factory Distributors 
Call Collect orders 


So. Clinton St., Chicago 


Only 


MISCELLANEOUS 


The NEW and 


SUPERIOR 
BLUE CHIP 


TOW-PILOT 


WITH LUBRICATED 
AUTOMATIC BRAKE 
BRAKE CABLE 
LEADS SALES... 
VALUE AND... 
PERFORMANCE 


Dealers’ List Price...... 
Dealers’ Special Discount 25%. 17.45 


Net with Standord 


Federal Excise Tax Included 


THE FAMOUS 
MOTO-MATIC 


TOW GUIDE 


With Swivel 


Action 
Four Clamp Hook-Up 
Dealers’ List Price............ $59.80 
Special Discount 25%. 14.95 


Net with Standard 


plus Large Adapter 
Federal Excise Tax Included 


Liberal Quantity Discounts 
Distributors 


Write for Illustrated Catalog 
Factory Sales Division 
PILOT DISTRIBUTING CO. 


BATTLE CREEK MICH. 


Phone WO. 2-5257 Depts 
“Leaders the Industry 
Since 1939" 


Canadian Distributors 


Eastern: Western: 
Five Wheels Ltd. Five Wheels 
599 Yonge St. (Western) Ltd. 
Toronto, Ontario 525 Main St. 
Winnipeg 2, 
Manito & 


1000 EMBOSSED BUSINESS CARDS — 
$3.49. Free delivery, free samples, L-D 
Press, 534 State, Hammond, Indiana. 


STAINLESS STEEL LETTERS for out- 
door signs—4 sets—full alphabet, bulb 
centers—Fifty fluorescent 4 ft. 4 tube, 
also 2 tube shop lights—New 3 position 
Crane door operator—-14 ft. 8 section 
door—2 brass bar rails—stock of sta- 
tionary forms—stock of paint, many 
miscellaneous items. Best offer takes all 
—part, Eastgate Motors, 950 Bluff Road, 
Glencoe, Ill. VErnon 5-3513. 


NEW LINES WANTED 


WANTED FROM MANUFACTURERS — 
Repeat order products that will sell by 
direct mail. We are equipped to mail 
into 40,000 new car dealerships in the 
United States, Canada, Alaska and Ha- 


waii. Box 1271, c/o Automotive News, 
Detroit 7. 
MANUFACTURERS’ REPRESENTATIVE 


grade representation offered by former 
Chevrolet factory man and dealer. Box 
1306, c/o Automotive News, Detroit 7. 


SEE PAGE 
for the nation's 
TOP AUTO AUCTIONS 


AUTOMOTIVE NEWS, 965 JEFFERSON, DETROIT MICH. 


Street Address......... 


TRADE CONNECTION: 


Car Dealer Truck Dealer Manufacturer 
Jobber Insurance Financial Supplier 

3-21-60 


New Subscription 


Send Automotive News Address Below 
S., Canada and Possessions 
One Year Two Years $16 


All Other Countries One Year $13 Two Years $22 


Zone 


new source profits 


Dow offers automotive dealers 


THE WORLDS 
YEAR ROUND 
COOLING SYSTEM 


DOWGARD cooling system fluid premium 

product The Dow Chemical Company. does more 

for the cooling system than any other product available. 

Here’s why can top seller for you: 

provides year ’round cooling system protection 
from 40°F. below 240°F. above zero. 

provides top protection against rust and corrosion. 

eliminates seasonal need add antifreeze, rust 

inhibitor and water. 

Research has pin-pointed immediate market. 

Dow has lined marketing campaign, one the 

largest for automotive aftermarket product years. 


Product long-range research. 
cooling system fluid blend quality chemicals, 


balanced inhibitor systems and specially-treated water, 
purer than distilled water. gives top protection all 
cooling system metals, including aluminum. 
effective heat-transfer agent which maintains cooling 


This attractive blue-and-white radiator cap provided dealers place cars after has been installed. 


badge prestige for the the date for reservicing 


Sales limited service dealers. Sales 
backed. multi-million dollar adver- 


tising and promotion campaign! 


new, scientific formulation which gives 
year ’round protection against rust, cor- 
rosion, freezing and overheating! 


system efficiency all driving loads and speeds. 

One Dow’s automotive chemical laboratories near 
Detroit, the world’s car capital. Dow specialists have 
been constant touch with automotive development 
over the years, while supplying materials major oil 
and automotive companies. 


Buyers read Market analysts, employed Dow, 
noted type car owner, called the who 
especially interested the best protection for his car. 
The researchers reported that “Caretakers” group 
rely servicemen their choice for advice proper 
car care and have respect for their recommendations. 
This market occurs all parts the country. 


Customers will ask for Dow advertising and 
publicity will tell millions people about 
The highlights this all-out marketing drive include: 

new network television program. 

Colorful ads Life, Look, The Saturday Evening 
Post and Reader’s Digest introduce DOWGARD 
and reinforce customer interest. 

Exciting ads newspapers throughout the country. 

Hard-hitting sales aids for dealers. 

public relations campaign which will result news 
stories all over the country. 

special sales force, assigned nation-wide give 
maximum punch sales efforts. 


Here’s once-in-a-lifetime opportunity! DOWGARD cool- 
ing system fluid can NOT sold cash-and-carry 
outlets. 


TRADEMARK 


You are the You can sell DOWGARD part 
brand new service. Your serviceman will drain and 
service the cooling system and FILL COM: 
PLETELY with this new fluid. Then will 
blue-and-white cap the radiator cap with special 
instructions and the date when re-servicing due 
one year from the date installation. 


packag Dow will suggest resale price 
for DOWGARD. For instance, the suggested price 
car with radiator capacity quarts would 
$9.60. You will get price and capacity charts, 
ing suggested resale prices. 


Ground floor. The time now. Don’t miss the 
chance among the first dealers your area selling 
this product! 

For information how you can charter dealer 
for DOWGARD, contact your jobber write: National 
Brand Sales, Automotive Chemicals, THE DOW CHEMICAL 
COMPANY, Midland, Michigan. 


YEAR 
COOLING SYSTEM 
FLUID 


THE DOW CHEMICAL COMPANY MICHIGAN 


| 
A 


